Jesper Zachrison Brand Identity Designer
Portfolio & Art Director

59.3293° N 18.0686° E | create visual identities and brand experiences that stand out and

1982 (@ 341 PPM) help move brands forward, rooted in a solid strategy and deep

INTJ (supposedly) understanding of my clients business. | have over a decade of

He/Him experience from the field of design, working both as a freelancer and
employed at agencies.

During the past 7 years | have focused on designing identities and
communication for digital platforms. | have worked with government
agencies with high demand on accessibility, and with smaller start-ups
looking to differentiate in a digital landscape.

I’'m skilled in visual identities, accessibility, editorial design, print
production and brand management.




Sveriges Television

Product Design
ulyux
Logo Design

Data Visualization

11
10

Motherbrain is a project within the digital division of the Swedish
National Public Television Broadcaster, SVTi. The purpose of the
project and service is to gather insights about streaming behavior from
data and analytics, and to share these in a comprehensible way to as
many as possible. The developing team is made up of a wide range

of competences. From developers, designers and managers to data
scientists, analysts and machine learning experts.

Bestallare
Adam Glans.
Kontakta Adam

Programchef
Lisa Breman
Kentakta Lisa

3.2 Behallande av tittarintresse
Endast anline,

Completion rate

450 000

Online rating

Complotion rate

50% ,
53.2%
genomsnittlig procent

38,07 %
genomsnittlig
visningsliingd.

Drop-off rate
50000

40 000

P4 sparet

Drop-off rate

2 fobruar

Eva Larsson
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anledningar utanfr pre
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31 svar - se konversationen




Sveriges Television

MOTHERBRAIN

Skapa konto

Har du redan ett konto?

Loggain

-G
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Ju mer du kan berdtta om dig sjalv desto
bittre anpassade insikter och visualiseringar
kan vige dig. Svajpa vidare nér du & fardig.

Vilka genrer gillar du?

@ Dokumentar @
@& «im  Komed
Barnprogram -
Resty

Motherbrain dr utvecklat pa
Sveriges Television for att bidra
med insikter kring titlar och hur

wvara tittare kansumerar dem.
WVart mal ar att en dag kunna dela
sa mycket vi kan av dessa insikter
med er, svenska folket.

Edr mer information, vi
kontakta oss har.

X

Tack!

Med den har infon kan vi nu ge dig
rekommendationer och insikter med bittre
triffsdkerhet. Om du &r verifierad
medarbetare pa en programtitel kan du
fortsitta bidra med information, cch dérmed
skapa en tydligare bild av utvecklingen fir
Just det pragrammet.

MOTHERBRAIN

@ MOTHERBRAIN



Rum Magazine

Art Direction
Editorial Design
Magazine re-design
Logo Design

Strategy + Positioning

Rum Mdgazine
No. 1—2023

to VISlonary thinking

' qnd sustainable

»Solutions—wild ideas
‘are'at'the heart of

“ humanity




Rum Magazine

Art Direction
Editorial Design
Magazine re-design
Logo Design

Strategy + positioning

With the name Rum — meaning room in Swedish — the magazine might be
mistaken for a publication about the beverage and not the architecture and
design periodical it really is. The new logotype challenge the legibility of the
name and instead shift focus to its shape and expression. This approach
nudges the reader to take in the text information surronding the logo instead
("Architecture and design”). It also promotes differentiation from other
magazines with similar naming. The organic shape of the logo has a certain
mood to it that fits the tone of voice of the magazine. Details of it can repeat
and create patterns, or be cropped into large graphical pieces.

A method to the madness

A\l et e rexldh ides G

Logo variables

Arkitektur och design

AVAS I AVAS

Tidskriffen Rum

Logo flexibility

NI\NV\I\MMMANV\I\MWIV‘V]




Rum Magazine spreads
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Signific

Brand Identity Signific is all about differentiation. As a young consultant company in
Brand Strategy data science, data engineering and growth management they need to
ul/ux be a different type of employer to the younger generation of highly

educated talent they want to attract. Employer branding and workplace
design is therefore at the core of Signific’s strategy.

Collaboration with fellow designer Pontus Bjorlin.

1:27

Signific.
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Vi startade Signific for att
demokratisera outnyttjad eller

oinsamlad data. For att organisera
upp, bringa ordning, skapa klarhet
och fri sikt.

K
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Signific blir preferred

Sa att organisationer, team och produkter kan
fortsatta frodas, ompivoteras eller vixa pé ett

hallbart och ansvarsfullt satt. Sa att de inte

tappar sin affr, sin samhallsuppgift eller sina
basta medarbetare.

For vi dr 6vertygade om act
lirandehastigheten iir den fifimsta
komparativa fordelen in i 2020 -talet.




Signific

Logotype

Signi

Doodle illustrations (by Pontus Bjorlin)
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Symbol

Colors

Office

Typeface

Heldane Display Bold
AaBb CcDd Ee Ff
GgHhliJj Kk LI Mm
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Heldane Display Regular
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Competella

ul/ux Competella is a SaaS company offering communications software and

Brand Identity solutions, mainly integrated in Microsoft Teams. The visual identity
aims to harmonize with the Microsoft brand and the variety of Ul's and
contexts where the two companies might appear together.
Competella was acquired in 2022 by Canadian Enghouse Systems Ltd
and subsequently branded accordingly.
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Compgtella ; Microsoft — our most
Not complicated. important partner

@e

C

Welcome to Competella Attendant Client!

Designed and developed in collaboration with receptionists.

Sign up

Our partnership is profaund, and we are a part

Learn more about us

a Attendant Client

of Micrasaft TAP (Technology Adaption

Pragram) which means that we give Microsoft

early feedback on their new features that

matters the most to our customers. All

intendad to improve future features in Teams

as well as in our own platform. To ensure our

customers best possible attention we have a

Microsoft Premium Support Agreement

Competella Communication Suite
for Teams — a cloud based
communication platform

In 2020 Competella received the Co-sell Ready

status for the Micrasoft Teams solution. The

Learn more



Competella

ul/ux The symbol of the logo is a stylized telephone headset and also
Brand Identity shaped as the letter C — for Competella, communication, calls.
Logotype Icons Colors Brand Image Concept
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Energiforetagens Arbetsgivareférening

Brand Identity Energiforetagens Arbetsgivarforening (EFA) organize and represent

ul/ux energy companies in Sweden. Member companies provide the
Swedish society with heat and electricity, as well as energy services,
maintenance and construction. Inspiration for the infinity shape of the
logo comes from the first law of thermodynamics, stating that energy
cannot be created or destroyed.

Logotype Landing page Brand Images Colors

o s et om 039 Kraftverksavtalet
Energiféretagens 2020-2023
Al’betsg ivareforenin g Svenska Elektrikerforbundet

Typeface
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Brand Image Concept




rfsu.se

ulyux
Web Design

D 0%

Stsdoss  Charten  Kliniken

/f'*:éf;q./ﬂL -
i :‘“ >
-

/

Rdtten till abort

Rétten till fri abort &r avgérande for att ett
samhiille ska vara jémstéllt och fér att

kvinnor ska kunna styra Gver sina liv.

Alla har ratt till en god abortvard av erfaren
och kunnig personal, inte minst vid de senare
aborterna. Den som vill avsluta en oonskad
graviditet ska aldrig behova mota

barnmorskor som vardviigrar.

Vi ser flera framsteg for abortritten i varlden.
Men motstindet ar samtidigt mer

vilorganiserat an tidigare, Aven i Sverige

Web design project while employed at Winston DC, where my
team and | designed and developed rfsu.se in 2017. A long term
client relationship with recurring projects such as Metodbanken,
UPOS (Utbildning P& Olika Sprak) implemented within the site.
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Body Rights

Body Rights &r podden som inte ldmnar
néagon oberdrd. Om kamp, flykt och sexuella
rattigheter. Hér mater du ménniskorna som
bverlevt ordttvisor, hoppats, fértviviat,

kéimpat, och féréndrat.

1 Body Rights méter Maria Sveland ménniskor
som dverlevt orittvisor, hoppats, fortvivlat,
kiimpat, och férdndrat. Podden har tidigare

gatt under namnet RFSU Dokumentir.

Lyssna pé senaste
avsnittet av Body Rights

rrsl”

Vod vigdr ~

Hur paverkas RFSU av
coronaviruset?

Kénsdysfori bland unga
s RFSU forbditra virden

wsld

) stid oss

Stéd oss

Det finns de som tror atf
féréindra varl d och RFSU vet hur

man gor. Var med du

Det finns flera satt att vara med i kampen fér allas

rétt att bestdmma Gver sin kropp och sexualitet,

vél] det satt som passar dig bést.

Var med oss varje manad!

Ge fréin 100 kr varje manad. Enkelt och kastnadseffektivt
via autegira.

Bli manadsgivare

Ge en gava!

Dina pengar gér direkt til allt frén ait stoppa
madradadiigheten till sexualupplysning till unga.

Sex & relationer = Engogera dig ~

RFSU Dokumentdr: Det hemliga
nétverket

Y
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OCA, DUUT ANV NCALIN IN

DIFFERENT LANGUAGES

Choose your language to watch and
download our films covering 17 themes,

= e
=
£ £

Jobbar du i varden, i skolan
eller med upplysning?

M8t kvinnoma s Wimpear Ko e RFSU wiirvar manodsgivare







Energimyndigheten

Art direction The purpose of Solelportalen is to inform and educate swedes about
lllustration solar power, available grants to apply for, the process of installing
Web Design solar panels and other information. The goal was to create a friendly
Animation and easy-to-understand knowledge base and guide in a subject that

might feel overwhelming for many. The result was an illustration-heavy
web portal with vector drawn components to illustrate and explain \
processes and subjects.

The illustrations could could be combined in compositions for an

explanatory overview, or apart to highlight a certain areas. They were
also into animated shorts for social media and other channels.

och mnnqajﬁ”ﬂqare, til
exempel lantbr

@ Forskning & innovation |G J imatamilo  Statistk  Tester Trygg energifrstrining

bostadsréttsféreningar.

Starta steg fér steg-guide
Ar solceller nagot fér mig? >

Y

84 fungerar solelsenergi
Ar solceller nagot fér mig? Vilka térutsattningar
krévs?

Solcelistekniken kan kéinnas komplicerad

och svér att greppa. Men manga ganger &r
saker och ting enklare &n en tror.

Vad kostar det?
St och bidrag att soka
Installera anlbggning

Driva och underhéilla

Solelportalen - vigledning
om solceller

Avveckla/Fiytta

Senast &ndrad: 2020-05-05 10:23
[ £ Mlin|

Valkommen! Funderar du pé att skaffa
solceller? Har hittar du information och far
aberoende vagledning infr beslutet.
Solelportalen vander sig till smahusagare

@ Tolandewet 2Omoss I Littist W Teckersprdix @ Othor languages (B b Engish @ Andra webbplaiser & E-tjinster

~
‘_—&h ——

Steg for steg

S4 fungerar
Solelportalen - vigledning soldlcenena]
om solceller

Senast Andrad. 2020-05-05 10:23

By B @

Vakommen! Funderar du p att skaffa solceller? Har hittar du
information och tr obercende viigledning infér besiutet. Soleiportaien
wviinder sig til smahusigare och néringsidkande fastighetségare, till
axer ukare cch bostadsrattsforeningar.
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From Kingston to Goinge

Book Cover

“From Kingston to Gdinge explore the role of history in popular culture
with a particular focus on the Swedish reggae scene. The doctoral
thesis — by Emilia Frolich — examines how cultural meaning applied to
music bears strong connections to historical representations, and how
individuals understand, communicate, and reproduce selective notions
of the past in relationship to popular music.”

And | got to design the cover.

Emilia Frolich

Fran Kingston

till Goinge

Autenticitet, identitet och representationer
av det forflutna i svensk reggaekultur




Seehuusen’s Bitters

Packaging Logo and bottle label design for cocktail ingredient spirits. Concept
Logo Design design for landing page and product visuals based on illustrations.
Illustration

Brand Images
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Seehuusen’s Bitters

SEFHUUSENS

Made with great cocktails in mind,

this cocktail bitters is made with
natural ingredients, slowly macerated
in alcohol. No artificial flavors added.
Made with passion in Sweden.

Mysterious and bold. Classic Jerk spices gets
some fruity nates from dried whole lime,
hibiscus and arange peel biended with pot-
still distilled Jamaican rum. Rhubarb raot and
Cinchana bark gives this a nice bitterness.
Start off with a Daiquiri and ad a couple of

With jerk spices, hibiscus, lime,
cinchona and jamaican rum.

Website Concept

New World Bitters

A soft and cosy aromatic bitters, a
huge amount of Vanilla and Ceylon
Cinnamon. Complexity from
Cacao, Licorice, orange peel and
juniper berries. Bitterness from
Angelica Cinchona and Gentian.
This bitters i designed to work nice
with any aged spirit. Qur favorite is

SEEHULSENS

Orange Bitters

With jerk Spices, hibiscus, lime
cinchona and jamaican rum.

Classic orange bitters with floral
notes, sweet and bitter Orange
peel is married with Orange
flowers, Chamomile and
Coriander. Dandelion root gives
the bitterness some more umpth.
Orange bitter works nice in
absolutely everything. It's always

SEEHULSENS

Tiki




Winston DC

Brand Identity
ulyux
Web Design

Logotype

winston

Brand update for digital design agency Winston DC, while employed at
the agency. Winston DC were early in creating web design-projects with high
accessibility rating — long before it became mandatory in public procurements —
so internal standards were set high regarding contrast and legibility as well as for
technical accessibility such as screen readers and keyboard navigation. In many
cases we leaned into the WCAG guidelines. The extreme-sized breadcrumb is an
example of this, as is the colorful palette of the visual identity were every color
meet triple-A legibility with black or white text.

In an effort to retain the company website as a high quality source of
knowledge from articles by the employees, a sidetrack of logo visuals
were developed to reflect more light-hearted content, such as holiday
wishes and current cultural references. Or just a fun way to show off
design skills and mess around with our own identity.

| designed the new logo and concepts but the overall project was

a collaboration involving multiple other in-house designers and
competencies.

Article pages Typeface
x o Euclid Flex Regular

Hem > Artiklar > Dérfor ska du o
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Dekorativa bilder

En dekorativ bild & en bild sam inte tillfér nogon information

till en sida. Dekorotiva bilders syfte ar | firsta hand ait gora en

bplats estetiskt tiitalande. Den kan tas bort fran innehélical

Hem » Artiklar >
Generation °

Publicerad: 2018-12-21

Det finns en tendens att gruppera
mdnniskor utifran generationer
och skapa etiketter, s& som
Generation-X, MTV-generationen
eller Millenials, for att sedan géra
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Euclid Flex Light
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Hem > Uppdrag »

Energimyndigheten -
Solelportalen

Energimyndigheten arbetar p& uppdrag
av regeringen och har en helhetsbild &ver
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Logo variation




Logotypes

@ Signific. winston BRUKSFLYG

_________________________________

Bernstorp vik]or
Biltvéitt enberg

Tidskriften Rum
Competella

Qfa SEEHUUSEN'S CLIENS 5%{';._”

KAPITALFORVALTNING



CV - Jesper Zachrison

Personal info

Jesper Zachrison
820129-3951

Based in Stockholm

+46 704 038 333
hej@jesperzachrison.se

jesperzachrison.se
LinkedIn

Behance

Work

Freelance Brand Designer,

Art Director and Digital Designer
(2022—)

Client work for Sveriges
Television, Rum Magazine,
Stadsmissionen and Signific.

KAN Digital Agency
(2020—2022).

Visual identities and Ul designs
for both campaign and web,
working closely with UX Design-
ers, Developers and Brand
Strategists. Client work for GS1,
Competella, Energiféretagarnas
Arbetsgivareforening, GS-facket

and Lararférbundet among others.

Winston Digital Design Agency
(2017—2020)

Art Director, Ul Designer and
on-site consultant. Clients
included RFSU, Natur & Kultur,
Energimyndigheten, Jernhusen,
Perten Instruments and others.
Strong focus on accessibility.

IK Stockholm Ad Agency
(2015—2017)

Designer of brand visuals, print
designs, direct marketing material
and visual identities. Clients
included Amnesty Sweden,
Cancerfonden, Bring, Norrporten
and Hammarby Fotboll.

Laika Consulting
Communications Consultant
(2010—2013)

Primarily work in the financial
sector. Clients included SPP
Fonder, Séderberg & Partners,
Solidar Fonder and Inkludera
Invest.

Freelance Graphic Designer
(2009—2015)

Mostly traditional graphic design
assignments such as yearly
reports, layout design, logo
design, packaging etc. Main clients
and contracts where art direction
for S6derberg & Partners
Magazine, Ul Design for MindApps
SleepApp, Graphic Designer for
Cliens Kapitalférvaltning and Art
Director for Kingsize Magazine.

Lupo Design Agency
(2007—2009)

Internship turned project-hired
Graphic Designer. Primarily
working with communication
guidelines for Delaval, and the
kids’” entertainment sections of
campground chain First Camp.

Skills

Expert in Illustrator, Indesign,
Photoshop, Figma, visual
identities, typography, Ul
accessibility.

Proficient in After Effects,
Principal, Fontself, Webflow,
Redaymag, InVision, Camera Raw,
Microsoft Office Suite.

Competent in brand theory and
brand strategy, type design.

Advanced beginner in Chat GPT,
DALLE-2, Midjourney, X-code,
Swift.

Fluent in Swedish and English.

Education

MFA from University of Arts,
Crafts and Design (Konstfack)
2004—2009

Graphic Design and Illustration
(Bachelor) and Visual
Communication (Master).

Stockholms Universitet (2009)
Spanska grundkurs (30p)
Filmmusik (15p)

Osterlenskolan (2002—2004)
Art/crafts/design school in Skane.

Lunds Universitet (2002)
Kulturvetenskap (20p)



http://www.jesperzachrison.se
https://www.linkedin.com/in/jesperzachrison/
https://www.behance.net/jesperzachrison

Thank youl! Hope to hear
from you soon.

+46 704 038 333
hej@jesperzachrison.se

jesperzachrison.se
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