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»
Type is  
visible language.

— Erik Spiekermann



»
Typography invites a reader into 
text, reveals its meaning, clarifies 
its structure and connects it with 
other surrounding elements.

— Robert Bringhurst



Type anatomy 
Type classifications 
Type character sets 
Type & reading 
Type & scale 

Today’s program

4

Typeface selection 
Typeface pairing 
Typeface licensing 
Micro typography 
Variable fonts



Type anatomy
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Font or typeface?

A font is a specific weight 
or style within a typeface 
family, such as Garamond 
Italic.
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A typeface comprises a 
family of fonts such as 
Garamond Regular, 
Garamond Italic, 
Garamond Bold, etc.



Each part of a letter has its own special term,  
similar to bones in a human body.
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Fontshop Glossary

https://www.fontshop.com/glossary/










Visme Blog

http://blog.visme.co/type-anatomy/


Fontsmith Blog

https://www.fontsmith.com/blog/2016/06/29/the-a-z-of-typographic-terms


Spacing 
Kerning 
Tracking 

Some terms that can be confusing

14



Spacing 
Kerning 
Tracking 

Some terms that can be confusing

15

Spacing refers to the distribution of horizontal space on 
both sides of each character in a font to achieve a 
balanced and even texture. Spacing problems in difficult 
letter combinations (exceptions) are solved with kerning. 
Well-spaced fonts need comparatively few kerning pairs.



Spacing 
Kerning 
Tracking 

Some terms that can be confusing
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Kerning refers to the horizontal space between individual 
pairs of letters (a kerning pair), and is used to correct 
spacing problems in specific letter combinations like “VA”. 
Well-spaced fonts need comparatively few kerning pairs. 
Fonts that are properly kerned appear evenly spaced 
without large open gaps of white space between any two 
characters.



Spacing 
Kerning 
Tracking

Some terms that can be confusing
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Tracking adds space between successions of characters, 
as opposed to kerning which only adds space between 
two consecutive characters.



Linespacing 
Line-height 
Line feed 
Leading 

Some terms that can be confusing
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Linespacing 
Line-height 
Line feed 
Leading 

Some terms that can be confusing
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The vertical space between lines of text, 
measured from baseline to baseline.



Linespacing 
Line-height 
Line feed 
Leading 

Some terms that can be confusing
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Its original meaning is increasing the vertical 
space between lines of metal type by literally 
inserting lead strips. In the digital age it now 
means the vertical space between lines of text, 
from baseline to baseline. Also known as 
linespacing, line-height, or line feed.



Type classifications
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ATypI Type Classification SIG

https://www.atypi.org/news-1/2015/typeclassificationsiglaunched
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To Dutch type designer Gerrit Noordzij,  
there is no essential difference between  
the written and the printed word – he  
defines typography as ‘writing with  
prefabricated letters.’ Printing types betray  
their origin in (hand)writing by their construction. 
A typeface may show diagonal or vertical 
contrast or stress, referring respectively to the 
broad-nibbed or the pointed pen – Noordzij 
invented the terms translation and expansion for 
these two extremes.

Expansion

Contrast

Translation



Type character sets
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Typefaces can have vastly different character sets
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Geometria (835 glyphs)

Archer (753 glyphs)

Effra (478 glyphs)

Frutiger LT Std (253 glyphs)



Character encoding and Unicode
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Character encoding tells the computer 
how to interpret raw zeroes and ones 
into real characters.  

There are many different types of 
character encodings floating around at 
present, but the ones we deal most 
frequently with are ASCII, 8-bit 
encodings, and Unicode-based 
encodings. 

Unicode is a standard which defines the 
internal text coding system in almost all 
computer operating systems at present. 

UTF-8 (Unicode Transformation Format) 
is gaining traction as the dominant 
international encoding of the web.



Pro variants have a larger language support included within the font and include 
additional stylistic (OpenType) alternates. 

For instance at FontShop, Std fonts are good for typesetting Western languages, 
while Pro fonts include Central European, and often Greek and/or Cyrillic and 
Extended Cyrillic (for Russian, Bulgarian, etc).

OpenType Std vs Pro fonts
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Std
Supports 21 languages: Afrikaans, Basque, Breton, Catalan, 
Danish, Dutch, English, Finnish, French, Gaelic (Irish, Scottish), 
German, Icelandic, Indonesian, Irish, Italian, Norwegian, 
Portuguese, Saami (Southern), Spanish, Swahili, Swedish.

Pro
Supports 33 languages: Afrikaans, Basque, Breton, Catalan, Croatian, 
Czech, Danish, Dutch, English, Estonian, Finnish, French, Gaelic (Irish, 
Scots), German, Hungarian, Icelandic, Indonesian, Irish, Italian, 
Latvian, Lithuanian, Norwegian, Polish, Portuguese, Romanian, Saami 
[Southern], Serbian, Slovak, Slovenian, Spanish, Swahili, Swedish, 
Turkish.

Com
Supports 53 languages: Afrikaans, Albanian, Basque, Bosnian, 
Breton, Catalan, Cornish, Croatian, Czech, Danish, Dutch, English, 
Estonian, Faroese, Finnish, French, Frisian, Friulian, Gaelic [Irish, 
Scots], Gagauz [Latin], Galician, German, Hungarian, Icelandic, 
Indonesian, Irish, Italian, Karelian, Ladin, Latvian, Lithuanian, 
Maltese, Moldavian [Latin], Norwegian, Polish, Portuguese, Rhaeto-
Romanic, Romanian, Saami [Southern], Serbian, Slovak, Slovenian, 
Sorbian, Spanish, Swahili, Swedish, Turkish, Turkmen [Latin]

W1G
Supports 89 languages: Latin: Afrikaans, Albanian, Alsatian, Arumanian, Asturian, 
Basque, Bosnian, Breton, Catalan, Cebuano, Chichewa, Cornish, Corsican, Croatian, 
Czech, Danish, Dutch, English, Esperanto, Estonian, Faroese, Filipino, Finnish, 
French, Frisian, Friulian, Gaelic, Gagauz (Latin), Galician, German, Greenlandic, 
Hungarian, Icelandic, Indonesian, Irish, Italian, Karelian, Ladin, Latin (Lingua 
Latina), Latvian, Lithuanian, Luba, Maltese, Moldavian (Latin), Norwegian, Occitan, 
Polish, Portuguese, Rheto-Romance, Romanian, Sámi (Lule), Sámi (Northern), Sámi 
(Southern), Serbian, Slovak, Slovenian, Sorbian, Spanish, Swahili, Swedish, Turkish, 
Turkmen (Latin), Vepsian, Welsh, Wolof, Zulu. Cyrillic: Agul, Avar, Balkar, 
Belarusian, Bulgarian, Chechen, Erzya, Gagauz, Ingush, Karachay, Khvarshi, Komi, 
Komi-Permyak, Lezgian, Macedonian, Moldavian, Nenets Tundra, Ossetian, 
Russian, Rutul, Serbian, Ukrainian. + Greek.

±250 
characters

at least 400 
characters

±600 
characters

at least 370 
characters



The free Google Font Karla (by Jonny 
Pinhorn) is a beautiful typeface, but it 
has only 167 characters per font.  

Typical Western characters like ß, ø, ç, 
å, and æ, even € and ¢ are not 
included.

A warning: some free fonts can only be used for 
typesetting English…
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Therefore: always check the character set and 
language support before you start using a typeface
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Type & reading
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Readability & Legibility

Legibility is a product of the typeface 
design, and relates to the ability to 
distinguish one glyph from another when 
reading. Factors contributing to a 
typeface’s legibility include: 

x-height 

character width 

weight 

stroke contrast 

counter size

32

Readability is related to how the 
type is arranged, or typeset, and 
therefore is controlled by the graphic 
designer who uses the typeface. 
Factors affecting type’s readability 
include: 

type size 

type case 

line spacing 

line length 

color & contrast



We read (groups of) words, not individual letters

The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes.
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Teh old utsabliiy gudeiinle for olinne toyghrappy 
was spimle: scitk to snas-srief tpeefaycs. Baeucse 
cpoumter seercns wree too losuy to rdneer sefris 
prpleory, amtntetipg sreif tpye at byod-xtet seizs 
rtelesud in brlury ltteer sphaes.



“Legibility itself is still poorly defined, even today, and is not well 
distinguished from readability. It turns out a surprising number of 
otherwise convincing ‘legibility studies’ have been based on 
reading speed or reading comprehension, which have no bearing 
on glyph recognition per se. Reading speed is now known to be 
mainly a function of cognition speed, which varies considerably 
from individual to individual and is not related in any 
straightforward way (and possibly in no way) to typeface design. 
Reading comprehension is even further removed from type 
design.”

Myth 1: Serif typefaces are more legible
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1999 Ph.D. dissertation - Ole LundThe Serif Readability Myth - Kas Thomas

http://ethos.bl.uk/OrderDetails.do?did=1&uin=uk.bl.ethos.301973
http://asserttrue.blogspot.com/2013/01/the-serif-readability-myth.html


The old usability guideline for online typography was simple: 
stick to sans-serif typefaces. Because computer screens were 
too lousy to render serifs properly, attempting serif type at 
body-text sizes resulted in blurry letter shapes. 

… 

The old guideline was dictated by the poor screens on all 
mainstream computers. Now that we have high-quality 
screens, it’s time to change the guideline. 

… 

Unfortunately, the new guideline is not as clear-cut as the old 
one. Legibility research is inconclusive as to whether serif fonts 
are truly better than sans-serif.

Myth 2: Sans-serif is better for web typography

35
Serif vs. Sans-Serif Fonts for HD-Screens – J. Nielsen

https://www.nngroup.com/articles/serif-vs-sans-serif-fonts-hd-screens/


Which 24pt typeface is more legible?
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The old usability guideline for online typography was 
simple: stick to sans-serif typefaces. Because computer 
screens were too lousy to render serifs properly, 
attempting serif type at body-text sizes resulted in blurry 
letter shapes. The old guideline was dictated by the poor 
screens on all mainstream computers. Now that we have 
high-quality screens, it’s time to change the guideline. 
Unfortunately, the new guideline is not as clear-cut as the 
old one. Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Agenda Regular 24/32 pt

The old usability guideline for online typography was 
simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline 
was dictated by the poor screens on all mainstream 
computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether serif 
fonts are truly better than sans-serif.


Helvetica Neue Regular 24/32 pt

The old usability guideline for online typography was 
simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline 
was dictated by the poor screens on all mainstream 
computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether serif 
fonts are truly better than sans-serif. 

IBM Plex Sans Regular 24/32 pt



Which 24pt typeface is more legible?
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The old usability guideline for online typography was simple: 
stick to sans-serif typefaces. Because computer screens were too 
lousy to render serifs properly, attempting serif type at body-
text sizes resulted in blurry letter shapes. The old guideline was 
dictated by the poor screens on all mainstream computers. 
Now that we have high-quality screens, it’s time to change the 
guideline. Unfortunately, the new guideline is not as clear-cut 
as the old one. Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Garamond Premier Pro Regular 24/32 pt

The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline 
was dictated by the poor screens on all mainstream 
computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Georgia Regular 24/32 pt

The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. 
Because computer screens were too lousy to 
render serifs properly, attempting serif type at 
body-text sizes resulted in blurry letter shapes. 
The old guideline was dictated by the poor 
screens on all mainstream computers. Now that 
we have high-quality screens, it’s time to 
change the guideline. Unfortunately, the new 
guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Merriweather Regular 24/32 pt



Which typeface is more legible? 
(corrected for optical size)
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The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline 
was dictated by the poor screens on all mainstream 
computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Garamond Premier Pro Regular 28/32 pt

The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline 
was dictated by the poor screens on all mainstream 
computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Georgia Regular 24/32 pt

The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. Because 
computer screens were too lousy to render serifs 
properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline 
was dictated by the poor screens on all mainstream 
computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old one. 
Legibility research is inconclusive as to whether 
serif fonts are truly better than sans-serif. 

Merriweather Regular 22/32 pt



How to build the perfectly readable paragraph

39

Font size Line height Line length



How to build the perfectly readable paragraph

40

Fo
nt

 si
ze

Line height
Line length



±16px for mobile devices 
18-24px for desktop 
depending on typeface characteristics

Recommended font size
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Fo
nt

 si
ze

Line height

Line length

The old guideline was dictated 
by the poor screens on all 
mainstream computers. Now 
that we have high-quality 
screens, it’s time to change 
the guideline. Unfortunately, 
the new guideline is not as 
clear-cut as the old one.

The old guideline was dictated 
by the poor screens on all 
mainstream computers. Now 
that we have high-quality 
screens, it’s time to change 
the guideline. Unfortunately, 
the new guideline is not as 
clear-cut as the old one. 

The old guideline was dictated 
by the poor screens on all 
mainstream computers. Now 
that we have high-quality 
screens, it’s time to change 
the guideline. Unfortunately, 
the new guideline is not as 
clear-cut as the old one.

The old guideline was dictated 
by the poor screens on all 
mainstream computers. Now 
that we have high-quality 
screens, it’s time to change 
the guideline. Unfortunately, 
the new guideline is not as 
clear-cut as the old one.

Mobile Desktop

16px 18px 21px 24px



45 to 75 characters (including spaces)

Recommended line length
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Fo
nt

 si
ze

Line height

Line length

The old usability guideline for online 
typography was simple: stick to sans-serif 
typefaces. Because computer screens were 
too lousy to render serifs properly, 
attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old 
guideline was dictated by the poor screens 
on all mainstream computers. Now that we 
have high-quality screens, it’s time to 
change the guideline. Unfortunately, the 
new guideline is not as clear-cut as the old 
one. Legibility research is inconclusive as to 
whether serif fonts are truly better than 
sans-serif. 

~45 characters wide

The old usability guideline for online typography was simple: stick to 
sans-serif typefaces. Because computer screens were too lousy to 
render serifs properly, attempting serif type at body-text sizes resulted in 
blurry letter shapes. The old guideline was dictated by the poor screens 
on all mainstream computers. Now that we have high-quality screens, 
it’s time to change the guideline. Unfortunately, the new guideline is not 
as clear-cut as the old one. Legibility research is inconclusive as to 
whether serif fonts are truly better than sans-serif. 

~75 characters wide



for paragraphs, ideal line height is between 1.25 and 1.6x the font size 
for headings, a line height of 1.0 to 1.25x the font size is usually the best

Recommended line height
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Fo
nt

 si
ze

Line height

Line length

The old usability guideline for online 
typography was simple: stick to sans-serif 
typefaces. Because computer screens were 
too lousy to render serifs properly, 
attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old 
guideline was dictated by the poor screens 
on all mainstream computers. 

Body 24/36px (1.5x)

The old usability guideline for online 
typography was simple: stick to sans-serif 
typefaces. Because computer screens were 
too lousy to render serifs properly, 
attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old 
guideline was dictated by the poor screens 
on all mainstream computers. 

Body 24/32px (1.25x)

The old usability guideline for online 
typography was simple: stick to sans-serif 
typefaces. Because computer screens were 
too lousy to render serifs properly, 
attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old 
guideline was dictated by the poor screens 
on all mainstream computers. 

Body 24/42px (1.75x)



font size, line length and line height shouldn’t be judged in isolation; 
they are interconnected

The equilateral triangle
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Fo
nt

 si
ze

Line height

Line length

The old usability guideline for online typography 
was simple: stick to sans-serif typefaces. 
Because computer screens were too lousy to 
render serifs properly, attempting serif type at 
body-text sizes resulted in blurry letter shapes. 
The old guideline was dictated by the poor 
screens on all mainstream computers. Now that 
we have high-quality screens, it’s time to 
change the guideline.

The old usability guideline for online 
typography was simple: stick to sans-
serif typefaces. Because computer 
screens were too lousy to render 
serifs properly, attempting serif type 
at body-text sizes resulted in blurry 
letter shapes. The old guideline was 
dictated by the poor screens on all 
mainstream computers. Now that we 
have high-quality screens, it’s time to 
change the guideline.

The old usability guideline for online typography was simple: stick 
to sans-serif typefaces. Because computer screens were too lousy 
to render serifs properly, attempting serif type at body-text sizes 
resulted in blurry letter shapes. The old guideline was dictated by 
the poor screens on all mainstream computers. Now that we have 
high-quality screens, it’s time to change the guideline.

Fo
nt

 si
ze

Line height

Line length

Font size

Line height

Line length

Fo
nt

 s
ize

Line height

Line length



Type & scale
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In digital, we design for a fluid range of screen sizes
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14-16px 16-20px 20-24px 24-30pxBody text size 
(single column)



Modular scale brings order, harmony 
and meaning to your text.

The concept of ‘modular scale’
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The Diatonic Scale which punch cutters have used since the 15th century



You can create your own typographic scale 
with this handy online tool. 

By default, most browsers assume the base 
font size to be 16px. That means that by 
default, a font size of 1em is equal to 16px. 

Steps to take: 

 Choose your base font size 

 Decide on a scale (ratio) 

 Choose the text sizes from the scale  
  that you need for your typography.

Creating your own harmonious typographic scale
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More Meaningful Typography Modular Scale More about creating scales

https://alistapart.com/article/more-meaningful-typography
http://modularscale.com
https://8thlight.com/blog/billy-whited/2011/10/28/r-a-ela-tional-design.html#tips


Main body text: 18px 

Perfect Fifth scale (3:2) 

It’s important to keep in mind 
that a modular scale is not a 
law. It’s a design tool. And, like 
any tool, it’s just an aid.

Modular scale: an example
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A Visual Type Scale tool

https://type-scale.com


The em is a unit of measurement in typography. 
The em is as powerful and flexible as Elastigirl; 
she doesn’t mind what the font size is, whether 
12px, 16 or 36, she will always be exactly equal 
to it.

Introducing Em, the Elastigirl of CSS
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An em was originally equal to the size of the 
metal block used to cut a single letter of 
type for a specific font. It was roughly 
equivalent to the width of a capital letter ‘M’.

Convert pixels to ems

http://pxtoem.com


Wizardry is a frontend development technique that 
brings together the best of responsive, adaptive, and 
fluid typographic design. It uses a clever mix of em and 
rem type sizes to create a flexible typographic system 
across screen widths and break points.

Wizardry - by Timothy Ricks
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Wizardry siteTutorial on YouTube

https://wizardrytechnique.webflow.io
https://www.youtube.com/watch?v=WJz3zBhen2A


Typeface selection
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Rule #1 
Don’t stick to free typefaces



Rule #2 
Don’t stick to what’s on your hard disc



1.  Honour content 

2.  Read it 

3.  Consider your audience  

4.  Consider your canvas 

5.  Does it look right? 

And finally: 
Type choice is subjective and that’s perfectly fine!  
As long as you take 3. at heart…

Choosing a typeface
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A brief primer on typeface selection

How To Choose A Font - A Step-By-Step Guide

Selecting Type for Text: Factors to Consider

Further reading:

https://www.smashingmagazine.com/2011/03/how-to-choose-a-typeface/
https://www.fonts.com/content/learning/fontology/level-2/making-type-choices/selecting-type-for-text-factors-to-consider
https://8thlight.com/blog/billy-whited/2011/08/25/a-brief-primer-on-typeface-selection.html


Typeface pairing
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Don’t use more than 2 and 
definitely not more than  
3 typefaces in your design.

Guiding principle #1
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Combine typefaces that are 
clearly different1, but share 
certain design traits2. 
1  serif & sans - sans & slab - old style & humanist sans 
2  shape of a and g - character width - angle of axis - etc

Guiding principle #2
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When you combine 
typefaces that are similar, 
use contrast to make 
them work together. 
large <>small           light<>heavy          narrow<>wide         roman<>italic

Guiding principle #3
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Good places to start
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Typ.io - Fonts that go together

Visme Blog - Pairing fonts

Fastprint Blog - The art of mixing typefaces

Fontjoy - Font pairing made simple

http://typ.io
https://visme.co/blog/pairing-fonts/
https://www.fastprint.co.uk/blog/the-art-of-mixing-typefaces.html


Typeface licensing
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Like art, music, or literary works, typefaces are designed 
by real people (they’re called type designers) and are 
protected by certain intellectual property rights.

Typefaces are intellectual property

62



Fonts are actually software. So, unless your 
fonts are free for commercial use, you must 
purchase a license to use font software.  

Unless you download the font from a 
reputable source that states it is free for 
commercial use, it’s probably not free.

Fonts for personal use or commercial use
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The font issue: Is your company playing by the rules?

https://medium.com/@breakenter/the-font-issue-is-your-company-playing-by-the-rules-4bfb247d4481


Desktop licenses allow you to install a font on one or 
more computers 

Webfont licenses allow you to embed the font into a 
website or email message 

Embedded licenses let you distribute fonts in a 
physical product like a medical device, cars, or in a 
software program 

Mobile app licenses allow fonts to be embedded in 
phone/tablet apps 

ePub licenses cover usage in digital publications that 
are sold for a certain price  

Server licenses enable web or cloud-based services 
and SaaS use cases.

The different types of licenses (or EULA’s)
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https://www.monotype.com/fonts/licensing-101/



Micro typography
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Ligatures 

Small caps 

Alternate figures 

Superscript & subscript 

Fractions 

Punctuation (dashes, quotation marks) 

Spaces

What constitutes micro typography?
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Quotation marks in different languages
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Alternate figures in context
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Notes: 

→ Not every font has the sets of 
alternate figures listed here. 
Alternate figures are added based 
on the type designer’s idea of how 
the typeface will be used, and 
whether the alternates will be 
useful. 

→ If alternate figures are included in 
your font, they’ll be implemented 
as Opentype features. These are 
not always easy to find…
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In Adobe Illustrator there’s a separate panel where 
you can access OpenType features of the selected font
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In Keynote, the OpenType features are quite well hidden, 
and have different naming than in Illustrator or InDesign
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In Microsoft Word you’ll find 
OpenType features under 
Advanced Typography



Variable fonts
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»
The glyph outlines in a variable font morph 
between various family shapes using 
interpolation techniques defined in the OpenType 
1.8.1 specification. This specification was the 
result of a remarkable working collaboration 
between Adobe, Apple, Google, and Microsoft.

— Bob Taylor, Monotype’s Font Technologies Director



The technology enables a single font file to behave 
like multiple fonts 

A variable font can respond (and be optimized) 
dynamically to the reader’s device and environment, 
as well as to the text. 

A variable font file can be significantly smaller than 
four separate font weights  

With the added speed advantage of requiring just 
one call to the server. 

 
Variable fonts are currently supported by Safari, Chrome, Edge and Firefox  
(the latter only on Mac and if you turn on some flags).

Advantages of variable fonts

75

This image shows a variable font rendered 
in 36 different styles, all from one file.

https://bugzilla.mozilla.org/show_bug.cgi?id=1302685#c4


Variable fonts in Adobe Illustrator
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77
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https://v-fonts.com

https://v-fonts.com


https://www.axis-praxis.org

https://www.axis-praxis.org


Further reading
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https://betterwebtype.com

https://betterwebtype.com


Erik Spiekermann knows everything about type –
and likes to talk about it. He shows that typography 
is an effective tool for anyone who has something 
to say and wants or needs to do it on paper or on 
screen. 
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Download book (PDF, 24 mb)

https://creativecommons.org/licenses/by-nd/4.0/
https://fonts.google.com/knowledge/stop_stealing_sheep.pdf


Have fun with type!

© 2019-2023 - You are free to share this document, but you are not allowed to change its formatting. 
Creative Commons license: Attribution-NoDerivatives 

Edo van Dijk 
@edoch 


