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onsumption: Covid-19
Increases in Online Reach
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increase in their online reach across the
board

Reach Group

up by 33%

‘ spending 17% longer

Media C‘lmption - Covid-19

Irish Times

mmuni
traffic is at record levels L 349%
26 million °p

45% more time
on stations, 38% increase

850+ new 48% increase
customers

8,000 since Jan. 1st
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Social Media
more effective than ever

Conclusions
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Case Study: Great Depression
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Case Stl‘l990/ 1991 Recession

Pizza Hut increased sales by
61% Taco Bell sales grew by 40%
McDonald’s sales declined by 28%
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“Going dark did not feel like the right thing to do. At times of uncertainty
consumers really appreciate having a consistent message and having
brands they know and trust out there talking to them"

ConcldiSion

Adaption As Opposed to Reduction

adapting to the
current climate

Going dark is not an option
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