
MINT AND IULM TOGETHER IN THE CREATION OF A NEW MASTER IN DIGITAL MEDIA 
ADVERTISING 

From the collaboration between IULM University and MINT, the new Executive Master in 
Digital Media Advertising is born, starting next fall in the prestigious new headquarter in Rome, 
aimed at training professionals increasingly sought after in the labour market, able to manage 
advertising budgets by planning adv activities through the most advanced technological 
platforms currently available.  

Digital innovation and the recent pandemic have contributed to a profound change in consumer 
needs and values, as well as the advertising practices that accompany them. Online 
advertising investment is increasingly becoming a key part of every marketing and business 
communication strategy. Today this market is far from the traditional logic: for companies to 
understand all these aspects is fundamental to figure out on which media and channels to 
direct their investments.  

"It is precisely starting from these needs" - says Guido Di Fraia, Scientific Director of the 
Master, Vice President of Innovation and Artificial Intelligence IULM and CEO of IULM AI Lab 
- "that a prestigious university attentive to the technological evolution in the field of marketing 
and corporate communication has decided to develop a partnership with one of the most 
advanced companies on the use of technological platforms for digital adv to create an 
innovative training course tailored to the real needs of companies".  

MINT, with almost ten years of experience in the MADTech sector and the proposal of an 
interactive and innovative advertising platform, is happy and proud to be able to contribute to 
the realization of this new project in collaboration with IULM University, with the aim of teaching 
younger generations to understand the direction of the future of digital advertising.  

"The opportunity offered to our team to teach and bring young people closer to the reality in 
which we believe and with which we work every day - says Massimo Fontana, Partner & Chief 
Client Officer of MINT, head of the team of teachers who will coordinate the new Master - is 
the best formula to reiterate how artificial intelligence and process automation can significantly 
revolutionize the way advertisers approach adv platforms, optimizing time and costs".  

MINT  

MINT, founded in 2014 and headquartered in Milan, is today one of the leading global players 
in the MADTech sector and one of the most dynamic and innovative operators in the global 
panorama of advertising automation platforms proposed through a SaaS model. The company 
offers advertisers a tool to manage all media investments on the various AdTech and Media 
platforms with a single interface and multichannel optics: the platform allows advertisers to 
orchestrate all display campaigns, social, search, video, mobile, radio, CTV and OOH. With 
artificial intelligence and process automation, businesses can not only dramatically accelerate 



the entire campaign management process, from brief to reporting, through planning, activation 
and trafficking, but also analyze the large amount of data produced by the entire multichannel 
ecosystem, the "Big Data" of the advertising world, also managing to optimize in real time and 
significantly improve the efficiency results of media investments. https://mint.ai/  

IULM  

https://www.iulm.it/it/offerta-formativa/master-executive-education/master-executive/digital-m 
edia-advertising/digital-media-advertising  
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