
PATH FOR GROWTH LLC
JOB DESCRIPTION

JOB TITLE Marketing Manager

REPORTS TO Chief Operating Officer

WHY DOES PATH FOR GROWTH EXIST?

We exist to help impact-driven leaders step into who they were created to be SO
THAT others benefit and God is glorified.

WHAT DOES PATH FOR GROWTH STAND FOR?

Point to Jesus — When people collide with Jesus they experience absolute grace
and absolute truth. It will always be in the context of a relationship. It will always be
abounding in grace. But it will not sacrifice the power, or certainty, of absolute
truth. As a team, we will point to Jesus.

Alignment — Our team doesn’t teach about things we have not yet done. We are
committed to practicing healthy growth and we hold each other accountable to it.
We don’t present content we are not willing to live out.

Freedom and Responsibility — A person’s freedom is directly linked to their
responsibility. If our team members want more freedom then they take on more
responsibility. They see that this principle is true in every aspect of their lives—even
outside of their work. Most people don’t experience this degree of freedom. And
that’s because most people can’t handle the degree of responsibility it demands.



Treat People Like Friends — We treat customers, teammates, leaders, vendors,
contractors, prospects, competitors, waiters, and waitresses… and people who we
disagree with… like our friends. Friends act in each other’s best interest.

Strength is for Service — We work, build, connect, expand, and grow SO THAT we
can serve. When we are strong in a specific area then we are grateful and
immediately look for opportunities to leverage that strength in service of others.

WHAT DOES WINNING LOOK LIKE?

These (bold text sentences below) are the Success Statements that serve as the
outcomes that the Marketing Manager is responsible for achieving and sustaining.
Success Statements are reviewed regularly in weekly one-on-one meetings
between leaders and their team members to identify if the outcome is red (not
true), yellow (inconsistently true), or green (consistently true).

The marketing team is led, managed, and held accountable.

Marketing strategic priorities are clear and actively being carried out.

Coaching volume goals are on track.

Experience volume goals are on track.

The Path for Growth brand standards are operationalized and guarded.



Tasks and responsibilities include, but are not limited to:

● Sourcing, creating, and scheduling Path for Growth's social media content.
● Sourcing, creating, and scheduling emails.
● Documenting and maintaining Marketing standard processes for training

current and future team members using Trainual.
● Updating and maintaining website pages and membership digital products.
● Managing podcast production, post-production, and distribution.
● Strategizing, planning, and executing brand/content-marketing initiatives.
● Strategize and manage visual brand identity development.
● Creating dashboards and reports to communicate and monitor key

performance metrics.
● Developing a continuous strategy for building the marketing team (customer

experience, content marketing, etc.).
● Lead, managing, and holding marketing team members accountable.
● Identifying and executing strategies to generate demand for services offered.



DIRECTIONS FOR APPLYING

If you are interested in applying for this position:

1. Email “team@pathforgrowth.com”.

2. Attach your resume to the email.

3. Attach this job description PDF to the email.

4. Tell us a little bit about yourself in the body of the email.

If you do not follow these specific instructions, it is unlikely that you will be
considered for the position.

mailto:team@pathforgrowth.com

