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Today’s farmers are challenged by more than economy and 
weather — they’re called on to produce more product yet still  
achieve sustainability goals. 

G rowing healthy food to feed Can-
adians and others around the 
world is a challenge in today’s 
economic and environmental 

climate. Historically, a successful farmer 
had to be a jack of all trades, from predicting 
weather to managing farmhands and fixing 
high-tech equipment. On top of that, today’s 
farmers must produce more product with a 
smaller carbon footprint while still being good 
stewards of their land. 

Sustainability has become a farming best 
practice but some growers are finding that 
modern farming techniques can generate hard-
er-to-manage ag-plastic waste. That’s where 
Cleanfarms and its members come in. 

Industry taking responsibility
Cleanfarms, a national non-profit industry 
stewardship organization, is committed to 
environmental responsibility through proper 
management of inorganic agricultural waste 
like used plastics. It has been developing and 
expanding programs to give farmers access 
to recycling or proper disposal of inorganic 
waste generated in farm operations since 
2010. At present, 71 agriculture companies 
and related organizations take responsibility 
for their products and packaging at end of 
life through this ag-focused organization. 

Cleanfarms’ programs enable farmers 
to view farm operations through the lens of 
what can be recycled or managed for proper, 
environmentally-responsible disposal. Pro-
grams include: 
       Nation-wide recycling of small plastic 
       pesticide and fertilizer jugs;
•    Nation-wide collection of larger one-way 
       totes and drums; 
•     Nation-wide collection and proper disposal 
      of unwanted pesticides and old, obsolete 
       livestock and equine medications; 
•    Recycling of grain bags and twine in the 
       Prairies; and
•    Proper disposal of seed, pesticide, and 
       fertilizer bags in Eastern Canada.

While these programs 
have posted significant 
achievements in manag-
ing farm waste materials, 
Cleanfarms’ members 
are going even further 
in their mission to foster 
more sustainable farming 
in Canada.

Thinking circular  
packaging
The global movement 
toward a circular economy for packaging 
and non-durable products is driving new 
thinking in the agricultural industry about 
how to deliver products to farmers that 
optimize resource recovery and recycling 
and incorporate post-consumer recycled 
content.

One way to achieve an immediate impact 
is to shift some single-use packaging to 
reusable formats. Another is to incorporate 
post-consumer plastic resin from container 
recycling into new jugs for pesticides and 
fertilizer, which will drive stronger end mar-
kets. Canadian farmers are already finding 
greater convenience in having crop inputs 
delivered to them in reusable containers. 
Plus, Cleanfarms is working to support new 
Canadian end markets for ag-recyclables.

While it’s early days for applications 
of packaging circularity to demonstrate 
large scale improvements in sustainability, 
Cleanfarms members are setting a course 
for robust change.  
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Contributing to Cleaner Farm 
Communities in Canada
Thanks to our member companies, 
Cleanfarms is helping Canadian farmers 
contribute to a healthier environment 
and a sustainable future in 
their communities.

Cleanfarms is a leader in agricultural 
recycling. We develop, implement 
and operate programs to safely 
dispose or recycle agricultural 
plastics and products.

CLEANFARMS MEMBERS

C anada has a long-standing global 
reputation as an agricultural 
powerhouse. Recent advance-
ments in technology and the 

growing demand for sustainable and healthy 
options have converged to create unpreced-
ented opportunities for Canadian agriculture 
— and the world is taking note.

“We work with multinational corporations 
right around the globe,” says Shelley King, 
CEO of Natural Products Canada (NPC). “It’s 
our privilege to introduce them to Canadian 
companies and researchers who are devel-
oping the products and technologies they’re 
looking for.”

Not your grandparents’ agriculture
From coast to coast to coast, entrepreneurs 
are contributing innovative products, tech-
nologies, and solutions across the broad 
spectrum of the agricultural industry — from 
everything that goes into growing and raising 
crops and animals to the plethora of value-
added products that come out of the other 
side. From raising insects to converting crop 
waste into bioplastics, Canada’s agricultural 
sector is more diverse and technologically 
advanced than ever.

A different approach to supporting 
innovation
NPC has the unique experience of working 
almost exclusively with innovators in and 
around the agriculture scene. Through 
a comprehensive and effective suite of 
programs, investment capital, advice, 
and networks, NPC supports Canadian 
startups, small- and medium-sized enter-
prises (SMEs), and research institutes in 
the critical stages of development and 
commercialization.

Addressing the “valley of death”
A unique aspect of NPC is its focus on the 
capital requirements of early-stage compan-
ies. Often referred to as “the valley of death,” 
innovative businesses can face a financing 
gap between the public funds available for 
research and development and the private 
capital that’s often reserved for companies 
with strong balance sheets. NPC’s focus on 
helping companies become investment-ready, 
attracting investors to the opportunities, and 
actually investing in companies — 13 so far 
— has made a strong impact on the Canadian 
agricultural innovation scene. 

It takes a village
NPC has also cultivated a cluster of investors, 
corporations, and industry experts — cur-
rently over 2,500 strong — all interested in 
Canada’s innovation opportunities. With 
partners across the country and around the 
world, they’re able to leverage the expertise, 
programs, capital, and industry intel that 
their clients and members need.

“The opportunity is huge,” says King. “If 
we all work together, Canada will reap the 
rewards of this agricultural revolution for 
generations to come.”  
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CanBiocin’s unique, species-specific pro-
biotics help production animals like poultry 
stay healthy, naturally.

NovoBind Livestock Therapeutics is 
developing natural solutions to protect live-
stock against pathogenic bacteria, viruses, 
and parasites without the use of antibiotics.

BioTEPP’s natural bio-pesticides help fruit 
growers combat the pesky codling moth.

Oberland Agriscience converts organic 
waste into food for black soldier fly larvae, 
which are a nutritious protein ingredient for 
pets, poultry, and fish.

Bast Fibre Tech uses hemp to create bio-
degradable, compostable fibres for use in 
disposable wipes and other personal care 
products.

Chinova Bioworks’ natural preservative, 
made from mushrooms, meets consumer 
demand for clean-label, natural ingredients.

Genecis Bioindustries diverts waste 
from food manufacturers to develop sus-
tainable plastics. 

Chickapea produces a protein-rich, nu-
trient-dense pasta made with chickpeas 
and lentils.
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Canada’s a g r ic ultural inn ovat io n is c reat ing dive r s e p ro du ct s , 
in c lu ding nutr i t io u s o pt io n s fo r Canadian s , s u st ainab l e p rote in 
ing re die nt s fo r p et s an d p ro du ct io n animals ,  an d p lan et-fr ie n dly 
p la st ic s mad e fro m fo o d wa ste .

H e mp g rown in f ie l d s is dr ie d an d p ro c e s s e d  
by Ba st Fib re Te c h into d is p o sab l e wip e s .
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