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It’s the 21st century and having an online presence isn’t an advantage - it’s at 
the core of your charity’s identity.  Today’s tech-savvy donors expect to be able 
to donate to your organisation online and they expect that process to be smooth, 
simple, and modern.

This guide will present our recommendations for collecting donations on your 
website.  Where possible we’ve included pricing information, though of course 
this is subject to change.  Our recommendations are based on our experience 
and observations of how the online donations space (and, more broadly, the 
online payments space) is evolving.

In Part I we’ll look at some of the modern Payment Service Providers (PSPs) that 
are available and in Part II we’ll explore the options for integrating them with your 
website.

Let’s jump in!

Introduction
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The approach that many new charities take is to point their “Donate now” button 
to one of the main fundraising platforms, like JustGiving or Virgin Money Giving. 

While these are fantastic platforms that take care of a lot of the complexity 
around payment processing and reporting, they’re really built as peer-to-peer 
fundraising platforms - so friends and family can sponsor each other, usually at 
an event. 

Also, you don’t get much control over your brand, the donation experience, or the 
data that’s collected from your supporters. 

Taking donations directly on your website gives you more control over your 
brand, reduces your payment fees, and gives you full control over the data you 
collect from your supporters.

Payment Service Providers are exactly what they sound like: They are services 
that allow you to take payments online. They take care of all of the difficult stuff 
around actually processing the payment with the bank or card provider. 

All you need to do is follow their guidelines. 

Different PSPs allow you to take donations via different channels. Want to take 
direct debits and one-off card payments? That’s two different payment services. 

If you’re like most organisations, you probably want to take payments via all of 

Part I - Modern Payment Service Providers 
(PSPs)
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the main channels: 

• Credit & debit cards 
• PayPal 
• Direct debit 
• Apple Pay & Google Pay (bonus points!) 

The rule of thumb with payment services is: one channel = one payment service.

There are a lot of different payment services. We’ve selected a few good 
examples that we consider to be the best in class.
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Let’s start with some terribly dull but terribly important points about what the law 
says about taking payments online. 

If you store or directly touch credit card information, you need to be PCI 
compliant.

Becoming PCI compliant is extremely tough for any organisation - an order 
of magnitude more difficult than becoming GDPR compliant.  It’s also very 
expensive - you need to bring in independent auditors, change internal 
processes, and more. 

The good news is that there’s a way to avoid all of this hassle. It is only the 
organisation that processes and stores the credit card information that needs to 
be PCI compliant. That doesn’t need to be you.  And, indeed, it shouldn’t be you.

By using a payment service like the ones described in this ebook, you eliminate 
the need to be PCI compliant because they take care of all of the storage and 
processing of card details.

Important note: If you’re currently storing credit card details on a database or on 
paper and you’re not PCI compliant then you’re breaking the law. Don’t do this!

PCI compliance
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Taking online card payments is definitely the most important channel, and 
the one that you should set up first. While there are a large number of more 
traditional payment services available, the leader here is unquestionably Stripe.

Stripe - Our recommendation

Card payments
04 /

Stripe is great for nonprofits of all sizes; some of the larger organisations they 
work with today are Oxfam, Comic Relief, and the British Heart Foundation.

Stripe’s focus is on developers. They make it straightforward for your web 
developer (or CRM provider) to integrate with them which is one of the main 
reasons Stripe is our recommended payment service for cards.

Stripe additionally supports Apple Pay and Google Pay, which are great for 
supporters who’d like to donate via mobile devices. (We’ll touch on that later in 
the article) 

With Stripe, you can take one-off payments and regular (e.g. monthly) payments.

Stripe charges a reasonable 1.4% + 20p on all European cards, which decreases 
to ~1.2% if you apply for their nonprofit discount.

mailto:http://stripe.com?subject=
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Braintree - Best of the rest

Braintree is PayPal’s answer to Stripe (more on PayPal later).  Their charity 
customers include World Vision and Save the Children.

Powered by PayPal’s infrastructure behind the scenes Braintree emphasises its 
global credentials. If your organisation needs to process payments from a large 
number of different countries then Braintree might be a good solution for you.

Braintree charges 1.9% + 20p for European cards and 2.4% + 20p for Amex. 
There is also special pricing for nonprofits (although this isn’t publicly available)

mailto:http://braintree.com?subject=
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In the UK and ~15 other countries, direct debits are a standard and recognised 
way of collecting regular payments from consumers and companies. Direct 
debits currently account for 31% of all donations to UK charities. 

Direct debits work via a mandate principle, where a supporter of yours can set 
up a direct debit mandate with you, and once fully set up, you can take money 
automatically from their account. 

Technically speaking, you don’t even need a Payment Service Provider to 
process direct debits, you can do them in-house (account numbers and sort 
codes are less sensitive data than credit card numbers). However, we strongly 
discourage this, as it’s not an efficient process, and there’s a lot of admin to do 
every time you want to charge someone. 

Being more country-specific, direct debits are a lot more fragmented than 
the credit card space. However, there is one very clearly recognised leader: 
GoCardless.

GoCardless - Our recommendation

Direct debits
05 /

GoCardless allows you to set up direct debit mandates, and “subscriptions” to 
automatically charge a supporter regularly.  GoCardless has over fifty thousand 
customers including Comic Relief, Sage, and The Guardian.

mailto:https://gocardless.com/?subject=
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GoCardless is very straightforward to use and the ease with which is can be 
integrated into your website make it our top choice for charities looking to collect 
direct debits online.

GoCardless’ pricing is slightly lower than Stripe’s, at 1% + 20p per transaction.

Rapidata -The popular incumbent

Rapidata, founded in 1997 and part of The Access Group, is a popular choice for 
charity Direct Debit processing and is used by Make a Wish and the Institute of 
Cancer Research.

We mention Rapidata here as it’s important to note the popular options, but 
GoCardless is widely considered to be the best-in-class option here.

https://rapidataservices.com/
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PayPal is a bit of an anomaly, but it’s an important payment service to add 
support for. 

PayPal is essentially a payment service for processing credit cards, but with 
a strong brand that consumers recognise and trust. This helps to provide your 
supporters assurance that their payment details are safe. 

PayPal allows you to accept one-off donations, or regular donations. In fact, one 
of the advantages that PayPal has over regular credit cards payments is that 
PayPal accounts don’t usually expire - but credit cards do.

Paypal provides an option for a hosted donation form so you can point your 
users directly to a PayPal donation page.  We don’t recommend this as the 
donor journey isn’t very elegant and you miss out on an opportunity to capture 
important data about your donors. 

PayPal’s pricing is slightly more expensive than other providers, at 1.4% + 20p, 
after the nonprofit discount is applied. 

PayPal
06 /

mailto:http://paypal.com?subject=
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Digital wallets offer customers a convenient way to make online payments 
without needing to enter their card details.  The convenience is similar to PayPal, 
with the added bonus that newer mobile phones allow the same accounts to be 
used for contactless payments, too.

The two biggest players are Apple Pay and Google Pay.

These aren’t payment services in their own regard, but as channels it’s important 
to address them here.  Apple and Google Pay are made available through their 
partnerships with other Payment Service Providers.  Notably for our purposes: 
Stripe and Braintree. 

Here’s a list of Google Pay’s partners.
Here’s a list of Apple Pay’s partners.

For the moment, we’d recommend treating these as nice to haves - ones to add 
once everything else works. They’re great for mobile payments, as donors can 
make a donation in just a few taps - but they’re still quite new.  The experience 
feels like magic but only the trendiest of your donors will have digital wallets.

Apple & Google Pay aren’t yet available in all countries, but they are in the UK. 
You can learn more about how Stripe works with Apple Pay here.

Digital Wallets (Apple Pay and Google 
Pay)

07 /

mailto:https://www.apple.com/uk/apple-pay/?subject=
mailto:https://pay.google.com?subject=
https://developers.google.com/pay/api
https://developer.apple.com/apple-pay/payment-platforms/
https://stripe.com/gb/apple-pay
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In this section we’ll cover three things that you need to consider when making full 
use of these payment services:

1. Incorporating the payment services into your website
2. Managing Gift Aid
3. Managing donation data

It’s important to think about how you’re going to wrap up each payment service 
into your existing systems.  Remember, the payment service just processes the 
payment.  You’ll need to think about how to send data to the payment service 
and how to make use of the payment data that you get back.

Part II - Beyond processing payments
08 /
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If you’d like to take donations via the channels listed in part I, then your website 
developers will need to write code specifically to integrate your website with one 
payment service for each channel.

If your website doesn’t support TLS (https:// at the start), you’ll need to add this, 
regardless if which Payment Service Provider you use. 

Alternatively, if you’re using a CRM database provider, they should offer all of 
this out of the box so there is no code to write.  For example, Beacon provides a 
donation form that connects to your Payment Service Providers:

Your website
09 /
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There’s usually a fee associated with this, but it does mean that you save on the 
website development cost, which is usually substantial. 

Regardless of whether you’re getting your website developer to write code to 
build a donation flow directly into your website, or you’re using a CRM provider, 
you’ll still need to set up an account with each payment service.
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Payment services are general purpose and don’t come with automated Gift Aid 
systems as standard.  They focus on the taking of the payments. Luckily, they 
make it very simple for you to export your data so that you can submit your Gift 
Aid claim to HMRC via Charities Online.

Broadly, the steps you’ll need to take are:

1. Ensure that your donation flow allows donors to read and acknowledge a Gift 
Aid declaration

2. Store that declaration for each donor
3. Download a report from your payment service detailing each payment
4. Match up the payments with the donors for whom you have Gift Aid 

declarations
5. Submit the eligible payments in a claim to HMRC

Alternatively, if you use a charity CRM based payment platform (like Beacon) this 
Gift Aid claim will be automatically constructed and submitted for you.

Managing Gift Aid
10 /

mailto:https://www.gov.uk/claim-gift-aid-online?subject=
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Finally, it’s important to consolidate the data that will be coming in through your 
payment channels. This is usually best achieved by importing your donation data 
into a CRM.  We have another ebook that can help you to choose the CRM that’s 
best for your organisation.

Understanding your donors

A single donor may well donate via several different channels over their lifetime.  
You’ll want to join up the various different payments and assign them to the 
same donors so you can get the full picture of their relationship to you.  This is 
important when you want to communicate with your donors and for getting an 
understanding of how your donors engage with your organisation.

Some CRMs integrate directly with payment providers to make it easier for you to 
aggregate donations.  If your CRM doesn’t do this then you’ll need to download 
payments as spreadsheets and upload them to your CRM.

Financial reconciliation

You’ll also want to bring all of your donation data together into one place in order 
to make sure that it reconciles with what’s in your bank account.  Your CRM 
provides a convenient place for this, too.  This means that you can do a single 
export from your CRM to reconcile with your finance system.

Your CRM is also a good place to manage your restricted and unrestricted funds.  
It’s a good place to organise all funds that are raised for a particular campaign.

11 /

Managing donation data
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You now have a grounding in the best tools to use to take donations on your 
website.

Sometimes this can seem a little daunting, but being more in control of your 
donations and data can be a key asset to drive your organisation forward.

One of the key advantages of using payment service is that they’re really 
versatile.  They often integrate well with other products which will give you more 
freedom to try out other tools.

Beacon provides a complete payment platform and CRM that takes care of a lot 
of the challenges of integrating payment providers directly with your website.  If 
you would like to learn more about how Beacon works you can visit our website 
or you can email me directly.

Thanks for reading and keep doing brilliant things!

David Simpson
CTO at Beacon
david@beaconcrm.org

12 /

Conclusion

https://www.beaconcrm.org
mailto:david%40beaconcrm.org?subject=
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