
Objectives: Provide patients with ABC/mBC with easy access to relevant information about their disease, 

while educating patients on the importance of communication and supporting the continuation of ABC/mBC

treatment by setting reminders for doctor's visits

Unmet needs addressed: 

• Low awareness and understanding of ABC/mBC

• Lack of communication between doctors and patients

Key components:  

• Mapping the ABC/mBC patient journey and research on unmet needs 

• The MY CHOICE Navi account via the LINE app, including access to a directory of topics from the My 

Choice website, a hospital visit tracker and information from literature (meal recipes, family support, etc.) 

Challenges: The unmet need research identified the need for patient-patient communication, but sharing 

patient experience via the app is not permitted under Japanese regulation. Patients are not allowed to respond 

to questions/articles, so default answers are used in the app instead

Outcomes: The MY CHOICE Navi LINE official account is expected to be launched in early 2021, so there 

have not yet been any evaluation of outcomes

Development: MY CHOICE Navi was developed with support from a digital agency and production agency

Cost: <€5,000

Timeline: Launched in March 2021

Targeted to reach: >300

My Choice Navi
Pfizer Japan Oncology BC Team

OVERVIEW: Patients with ABC/mBC in Japan are often poorly educated on their disease and lack support throughout their 

treatment. The MY CHOICE Navi account was developed on the Japanese social networking app, LINE, to provide patients with 

easy access to relevant information on ABC/mBC, as well as supporting treatment continuation via a hospital visit tracker.

Area of focus: 

Support for patients with ABC/mBC

Target population: 

Patients with ABC/mBC in Japan

For more information: 

https: https://mychoiceprogram.jp/#line

Email: Minami.Fujita@pfizer.com

ABC/mBC-

specific

Rural patientsEthnic, religious, indigenous/native population and/or other minorities Low income patients Low health knowledge  patientsOlder patients

Based on written submission from Fusako Ishigami, Pfizer, 2020. The Hard-to-Reach ABC/mBC Communities Toolkit was developed as a collaboration between Pfizer Oncology and the ABC Global Alliance, with funding and support provided by Pfizer. ABC Global Alliance members and Pfizer colleagues were invited to submit breast 

cancer community-based initiatives that address specific needs of underserved patient populations with advanced/metastatic breast cancer. Initiatives were evaluated against criteria determined by a steering committee with members from both Pfizer and the ABC Global Alliance. Initiatives were selected for inclusion in the toolkit to highlight 

best practices in addressing the unique needs of this patient population. All organizations who submitted their initiatives for consideration have provided permission for the initiative information to be included in the toolkit and shared publicly. Pfizer and the ABC Global Alliance bear no responsibility for the contents of the toolkit. 
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