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About CGTrader

CGTrader is committed to changing the way people access and 
apply 3D content. The world’s largest source for 3D models and 
chosen by 150 of the Fortune 500 companies, the organization 
includes two business lines:

Follow us: 

Blog  |  LinkedIn  |  Twitter  |  Facebook

      

Learn more at modelry.ai

Contact us at hello@modelry.ai 

Modelry by CGTrader allows enterprise cus-

tomers to transform their 2D product images 

into photorealistic 3D models for Augmented 

Reality and other 3D customer experiences. 

By switching to 3D, companies can eliminate 

costly photoshoots while creating immer-

sive customer experiences. With access to a 

global network of highly-skilled 3D designers, 

Modelry is perfectly positioned to deliver digi-

tal assets of any complexity at any scale.

CGTrader Marketplace is the world’s largest 

source for stock 3D content with a com-

munity of over five million users, including 

highly-skilled 3D designers. A wide range of 

industries leverage 3D content from Mar-

ketplace to reduce design costs, scale, and 

accelerate time-to-market including retail, 

gaming, advertising, animation, 3D printing, 

and architecture.

https://www.modelry.ai/
https://www.modelry.ai/blog
https://www.linkedin.com/company/cgtrader/
https://twitter.com/CG_Trader
https://www.facebook.com/cgtrader
https://modelry.ai/
mailto:hello%40modelry.ai?subject=
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The advertising landscape has always been 

fast-moving and responsive to changing 

trends but never has it been more competi-

tive. Despite more channels to advertise on 

than ever before, consumers’ tolerance for 

advertising is at an all-time low. In fact, 89% 

said they either disliked ads or did not engage 

with them. 1

This decline in ads tolerance has been driven 

by a combination of factors. From sheer sat-

uration of adverts – it’s estimated that we are 

exposed to 6,000 to 10,000 ads a day 2 – to 

platforms that give us a choice to pay for a 

subscription in return for no ads. Not only are 

advertisers battling with low engagement, 

but they are also dealing with ad blockers and 

increased regulations around data privacy 

and consumer choice. This makes the adver-

tising landscape even more difficult to navi-

gate and drive success.  

Never has this creative medium needed to 

be more creative. But, there is good news! 

Thanks to digital technology, brands are 

finding other ways to capture the attention 

of consumers. By creating an immersive 

experience, using methods such as 3D and 

AR, brands have found a new way to increase 

engagement and enjoyment of ads. In fact, 

75% of consumers say they would pay more 

attention to ads that use AR and 3D tech-

nology. 3

The Changing World
of Advertising

The biggest search and social platforms were 

quick to recognize this growing trend. With 

huge amounts of advertising spend funneled 

into the likes of Google, Meta, and Snap, we 

can look to these leaders to learn more about 

the future of immersive advertising. Not only 

are these platforms huge in terms of reach, 

but they also offer integrations with websites 

and product feeds, which create responsive 

ads in real-time to supply and demand, as 

well as enable consumer personalization.

As the major platforms continue to develop 

this opportunity, now is the time for brands to 

consider immersive advertising and under-

stand how it can help increase sales, drive 

brand loyalty, and excite their customers.



4  https://www.businesswire.com/news/home/20210510005596/en/Global-3D-Display-Market-Report-2021-2027---
Growing-Adoption-of-3D-Displays-for-Advertising-to-Support-Market-Growth---ResearchAndMarkets.com
5  https://arinsider.co/2021/08/19/will-ar-ad-revenue-reach-6-7-billion-by-2025/
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First, let’s take a look at what 3D immersive 

advertising is all about. They are one of the 

newest types of ads available. By using 3D 

and augmented reality (AR), your custom-

ers can interact with a 3D product model 

directly inside the ad unit or use AR to cus-

tomize or visualize the product in a physical 

space with a mobile camera. All web-based 

and app-less! 

The concept of 3D advertising builds upon 

technologies already being used within prod-

uct pages, where you can interact and ex-

plore the product. It gives you the ability to 

virtually touch, spin and in some cases, add 

personalization, helping to build an emotion-

al connection with the product or brand 

before purchase. And it provides an experi-

ence most consumers haven’t seen before.

While 3D advertising is a newer concept, 3D 

animation is already being widely used on 

billboards to provide a more engaging expe-

rience. In fact, 3D display advertising is set 

to grow at a compound annual growth rate 

(CAGR) of 22.6% from 2020 to 2027. 4  

Mobile AR ad placement alone is estimated  

to increase to US $6.68 billion in 2025,  

a 37.4% CAGR from 2020. 5

Despite this growth expectation, the limita-

tion with 3D display advertising is that while 

you can see something come to life, you can’t 

truly experience and ‘touch’ the product like 

you can with 3D and AR advertising online.

By bringing 3D and AR to your advertising 

strategy, it gives your customers a ‘real-life’ 

experience of what that product may 

look and feel like. With the appetite already 

among consumers for this type of ad format, 

the possibilities for growth are limitless.

Why 3D Immersive Advertising

Mobile AR ad placement alone is estimated to increase 
to US $6.68 billion in 2025, a 37.4% CAGR from 2020. 5



6  https://www.futurefashionsolution.com/en/3d-advertising/
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The beauty of 3D and AR ads lies in the ability to bring a product to life, so the consumer can 

experience it in ‘real life’ and build an emotional connection. Whether that’s the latest sneak-

er design that the consumer can experience on their own feet, or a new car model where the 

consumer gets to sit behind the wheel or have it virtually parked on their driveaway. 

Home interior products are another great example of 3D advertising in action. Giving con-

sumers the ability to visualize what a new lamp will look like in their home, or whether a piece 

of furniture will fit in their room is incomparable to any other digital advertising product on the 

market today. 

Opportunities for Brands

Product insight
In giving the consumer the chance to interact, immersive ads 

also provide valuable information about the product. In the 

rapidly growing world of eCommerce, you can help your cus-

tomers to make better-informed decisions without waiting 

for the product to arrive and realizing it doesn’t fit or looks 

different from the side angle. 

The interactive experience greatly improves brand loyalty and 

customer satisfaction. From a brand perspective, it helps to 

reduce returns and dissatisfied customers and reduces 

cart abandonment by 60%, as customers feel more confi-

dent in their purchase decision. 6



7  https://seoulz.com/why-3d-advertising-is-the-future-of-digital-marketing/
8  https://www.futurefashionsolution.com/en/3d-advertising/
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Next generation of customers
3D and AR advertising provides brands with a new way  

of advertising, and this particularly appeals to Gen Z –  

a demographic raised with the internet and social media. 

Their attention span is shorter than eight seconds, yet their 

spending power is estimated at a whopping $143 billion, 

and they account for 40% of global consumers. 7 It’s es-

sential to have an advertising strategy in place that meets the 

demands of these young shoppers now and in the future. 

Increased engagement
This new form of immersive advertising is already demon-

strating some impressive results that will take little convinc-

ing for brands to start investing. The click-through rate 

(CTR) on a 3D ad banner increases by 300% and the inter-

action time is 12 seconds. 8 Conversion rates also increase 

by 40% when a product is presented in 3D versus in 2D.

By incorporating 3D and AR advertising into the mix, you can 

stand out from the competition, boost CTR, and most impor-

tantly, increase the return on investment (ROI). 



9 https://seoulz.com/why-3d-advertising-is-the-future-of-digital-marketing/
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Succeeding in your 3D advertising strategy needs consideration 
of the product set or services promoted and where in the sales 
funnel these ads should be presented to the end customer.
A physical product like clothing, footwear, or home furnishings can be explored, interacted 

with, and customized based on a customer’s preference with a 3D or AR ad. For high-value 

items like cars, greater levels of product information can be added helping a consumer move 

closer to the purchasing decision stage.

When to Use 3D Advertising

If a consumer is already searching for a particular product or competitor product and they are 

served an ad that lets them experience the product, it could have a big impact. In fact, 84% 

consider customer experience an essential factor in their purchasing decision. 9 In an increas-

ingly online world, providing this experience is invaluable.

84% of customers consider customer experience 
an essential factor in their purchasing decision.



10 https://marketingplatform.google.com/about/resources/guerlain-triples-ad-engagement-with-immersive-display-
formats/
11 https://levar.io/blog/posts/part-iii-how-augmented-reality-builds-brand-awareness-and-brand-loyalty
12 https://www.shopify.com/blog/3d-models-video
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The Proven Benefits
of 3D Advertising
3D advertising can offer a range of benefits as an ad format. 

Here we explore the main advantages: 

INTERACT
with the product

One of the most exciting features of 3D advertising is the ability to 
reach your target audience and provide an interaction with the 
product within the ad unit. The customer never leaves the page 
and is fully immersed in the interaction. The details about a product 
that are challenging to bring to life in a 2D environment suddenly 
become within touching distance for the consumer.

INCREASE 
ad results

All this contributes to a more successful ROI by driving higher en-
gagement rates. Not only can a broader audience be reached but the 
overall conversion rate is improved. 3D models for AR ads have been 
shown to increase conversion rate by 250%. 12

EMPOWER 
the customer

This ad format significantly enhances the power and information 
a consumer has at their fingertips. It helps them understand and 
interact with the product like never before and gives them an in-
store experience and the information they need without ever 
leaving their home. 

DRIVE 
brand affinity

It helps to deliver a rich brand story around your products, helping 
to distinguish you from the competition and driving higher brand 
affinity. In fact, brand awareness increases by 70% when using 
immersive formats such as AR in advertising. 11

TRACK 
detailed 
analytics

The ad format also provides enhanced analytics and measure-
ment of results pinpointing where interactions were successful. 
Key KPIs include impressions, open rates, engagement, and con-
versions.

IMPROVE 
purchase intent

Providing this immersive experience can lead to greater purchase 
intent. Guerlain, the luxury perfume brand, increased purchase 
intent by 17.2 points by implementing a 3D ad campaign using 
Google Swirl. 10



5 https://blog.houzz.com/houzz-upgrades-augmented-reality-app-capabilities/
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The Social Platforms
That Support 3D Advertising

The concept of 3D advertising is taking off. Some of the world’s 
largest social platforms are now providing capabilities to facili-
tate 3D advertising. This is a testament to the recognition of the 
value that 3D advertising will provide brands in the future.
 
Here we look at some of the platforms that support immer-
sive advertising and how they serve different purposes de-
pending on your campaign objectives.

https://blog.houzz.com/houzz-upgrades-augmented-reality-app-capabilities/


13 https://support.google.com/displayvideo/answer/9793074 
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Google has been testing Swirl for the past year in beta format with a range of brands includ-

ing Adidas, Belvedere Vodka and Nissan. 

Following the success of the beta testing stage, Google has now launched Swirl globally, 

making it available to Display and Video 360 customers, including YouTube.

It is an immersive advertising format that uses banner ads with 3D interactive models to help 

consumers ‘experience’ the product. When consumers are served the ad, they can explore a 

3D render in a mobile or desktop banner.

What can Swirl offer? Well, in Google’s words, ‘Swirl lets consumers engage with a product 

like it’s right in front of them by allowing them to rotate, zoom and expand the creative in the 

ad. Swirl ads allow brands to illustrate changes in behavior, new technology performance, 

unique product features, and more.’

Global brands are already benefiting from this 3D format across a variety of campaign goals. It 

is helping to increase consideration during the customer journey to purchase. It enables you 

to showcase key features and bring to life aspects of the product that may be overlooked in 

a 2D format. Swirl helps to build brand awareness and deliver an enhanced experience on 

mobile web (iOS and Android).

Higher value products that are reliant on search can benefit from Google Swirl due to the 

banner ad format and Google’s search credibility.

Modelry by CGTrader is a trusted 3D production partner 13 and can create and supply 

high-quality assets optimized to create 3D Swirl ads.

Google Swirl

Benefits of Google Swirl:

• Draws potential customers to engage with an interactive ad experience while giving them 

complete control.

• Give consumers a zoomable 3D view of your product that’s responsive to scroll and touch.

• Enables brands to create a rich immersive story around their products.

• Measures engagement time and engagement types (rotations, expansions) directly in Dis-

play and Video 360.

To ensure consumers receive the best experience, 3D Swirl creatives are only served to peo-

ple with a high bandwidth network on mobile web for iOS and Android.



14 https://blog.google/products/marketingplatform/360/create-3d-immersive-ad-experiences-display-video-360/
15 https://blog.google/products/marketingplatform/360/create-3d-immersive-ad-experiences-display-video-360/
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Google Swirl
Brand examples of Google Swirl in action:

Adidas

Adidas used Google Swirl to promote its Ultra Boost 2019 

trainers. They created a Swirl ad featuring a 3D viewer giving 

consumers the chance to look at every aspect of the product 

from every angle. Engagement was increased by 4x, with an 

average viewing time of 11 seconds and a Return-on-Av-

erage-Spend (ROAS) of 2.8. The Ultra Boost line performed 

better than comparable brands. 14

Nissan

Nissan Spain ran banner ads using Google Swirl to demon-

strate features such as lane keep assist and lane interven-

tion, which were challenging to explain in static ads. Nissan 

reported engagement rates 8x times higher than normal as 

well as an increase in brand awareness and purchase intent. 15

G O O G L E  S W I R L  I N  A C T I O N

G O O G L E  S W I R L  I N  A C T I O N



16 https://instapage.com/blog/facebook-ar-ads 
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Meta has created its own AR Studio, which was launched in 2018, specifically for creating ads 

across Facebook, Instagram, and YouTube. Named Spark, the studio provides a platform for 

creatives to build immersive experiences on Facebook and Instagram. 

Spark is a fully functional AR development community and within the Spark app, developers 

can import 3D models and add textures and interactive features along with sound effects. 

Using AR, brands can add virtual objects to real-world settings, or the consumer interacting 

can add their face or body within a virtual environment.

3D and AR adverts created within Spark are presented to users within Facebook and Insta-

gram news feeds and can be targeted at audiences that have a specific interest in that type of 

product. 

Meta

Benefits of Spark:

• Provides an interactive AR environment to build experiences that consumers are not ex-

pecting.

• Seamlessly integrates into a consumer’s news feed on Instagram and Facebook.

• Enables advertisers to create ads that are engaging, interactive, and efficient.

Brand examples of Spark in action:

Michael Kors

Michael Kors was an early adopter of AR advertising.  

They created virtual fitting rooms so consumers could  

try on glasses, trying different styles and colors to help  

inform their purchase decision. 16

S P A R K  I N  A C T I O N



17 https://levar.io/blog/posts/part-iii-how-augmented-reality-builds-brand-awareness-and-brand-loyalty
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Meta

GREATS

Brooklyn sneaker company, GREATS, implemented an AR lens 

campaign on Facebook, which resulted in 3.4x brand lift 

compared to standard video ad campaigns they typically ran. 

When comparing a standard ad vs an immersive ad, 38,300 

more people said they remembered the brand after the Face-

book AR lens ad experience. 17

S P A R K  I N  A C T I O N



18 https://www.socialpilot.co/blog/snapchat-statistics#:~:text=Snapchatters%20are%2020%25%20more%20
likely,product%20they%20discovered%20on%20Snapchat
19 https://forbusiness.snapchat.com/?utm_source=GoogleSEM&utm_medium=PAIDB2B&utm_campaign=G_Search_
Brand_US_Alpha-Snapchat_Advertising&utm_term=US&utm_content=Forbusiness&gclid=CjwKCAjwzvX7BRAeEiwAs
XExo-44Q7FVYfcU8sI1LLmya3BUY933ei3RmBAt6PfBsc0M1uAKxp9ISxoCzpAQAvD_BwE
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Snapchat as a platform is already synonymous with creating a virtual reality experience, with 

its vast array of features and filters. Its users are already accustomed to interacting with AR, 

much more so than perhaps Google, Facebook and Instagram users.

Snapchat users are also 20% more likely to make mobile purchases than those on other plat-

forms. 18 Its audience demographic is largely millennials and Gen Z, with Snapchat reportedly 

reaching 75% of this audience. 19

Snap AR is the tool provided to build immersive AR ads on Snapchat. It offers a combination 

of apps including Lens Studio, Lens Web Builder, Lens Analytics, and My Lenses. Lens Studio 

is the most important for first-time ad developers, as it generates sponsored AR lenses that 

users can apply to the real world.

As with Google Swirl and Spark AR, Snap AR provides the capabilities for 3D ad creators to up-

load libraries of 3D models into Lens Studio. Model behavior can then be added, and audio-vi-

sual effects applied. You can toggle user interactivity, as required.

There are two main types of AR Snap Lenses. Face Lenses apply content to the faces of users, 

while World Lenses apply content to camera images of the real world. As creative brands are 

already demonstrating, both offer innovative new ways to interact.

Snap

Benefits of Snap AR:

• Users of Snapchat are already well versed in the world of AR providing an audience  

receptive to this form of immersive advertising.

• Snapchat’s heritage in AR means Snap AR has a plethora of options when building  

an AR ad, providing a lot of creative freedom for brands to build immersive ads.

• Snapchat has an active community of AR and 3D experts that can provide guidance  

and insight on the latest trends.



20

21

    https://forbusiness.snapchat.com/inspiration/jaguar-leverages-snapchats-ar-lens-and-snap-ads-to-drive-website-
visits
    https://forbusiness.snapchat.com/inspiration/champs-sports-used-a-multi-product-approach-to-drive-a-32-
increase-in-roas
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Snap

Champs Sports

Champs Sports used shoppable AR within Snapchat to offer 

consumers virtual try-ons of various trainer ranges includ-

ing Nike Air Vapormax 2020 Flynit and Nike Air Max 95. It lets 

consumers see a digital image of the selected trainers on 

their feet before buying them with the tap of a ‘Shop Now’ 

button. The AR ‘try-on’ experience saw an average share 

rate of 8% among users, five times higher than the average 

benchmark for retailers. 21

Brand examples of Snap AR in action:

Jaguar

Jaguar used AR within Snapchat to promote its ESPACE En-

gage Edition to a 25 year+ age group. An AR lens was created 

that allowed consumers to explore inside and outside of the 

vehicle, rotate a 3D model of the car, and add it to the street 

around them to see what it would look like parked. The cam-

paign achieved 4.7% lens engagement rate and a 2.5% click-

through rate, resulting in 200,000 site visits. 20

S N A P  A R  I N  A C T I O N

S N A P  A R  I N  A C T I O N



22 https://www.fastcompany.com/90457929/virtual-augmented-reality-most-innovative-companies-2020
23 https://techcrunch.com/2019/02/04/warby-parker-dips-into-ar-with-the-launch-of-virtual-try-on/
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Similar to 3D advertising on social platforms, 

it is possible to turn almost any ad unit into 

an immersive AR experience using QR codes. 

By adding a virtual overlay to a physical envi-

ronment, it creates an interactive, persuasive, 

and immersive environment. It also helps to 

enhance brand engagement across multiple 

platforms as consumers share the experience 

from the AR format.

Ways in which AR is used range from brands 

augmenting billboards or posters using QR 

codes or image trackers to creating virtual 

ways of trying a product. AR advertising has 

proven to help brands build stronger connec-

tions with their audiences, leading to better 

engagement and ultimately, more sales.

Brand examples of AR advertising in action:

Augmented reality advertising

Warby Parker

Warby Parker, an optical brand, launched the Try-On app for 

customers to see how their glasses frames would look on 

their faces. Before the app was launched, Warby Parker expe-

rienced high levels of product returns once shipped. The app 

downloads doubled monthly in 2019. 22 By August 2020, the 

app contributed to the company’s valuation at $3 billion and 

raised nearly $300 in additional funding. 23

A R  A D V E R T I S I N G  I N  A C T I O N
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Augmented reality advertising

Dallas Cowboys

In 2019, the Dallas Cowboys opened the season with a ’Pose 

with the Pros’ AR experience. Fans could project images of 

players and mascots at the home game opener or virtually 

pose with their favorite players at pop-up kiosks sharing the 

‘selfie’ on social media. During halftime, an animated game 

could be watched through the mobile phone when pointed 

at the field. The activation resulted in over 50 million social 

media impressions. 24

A R  A D V E R T I S I N G  I N  A C T I O N
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Where and How to Start

At Modelry by CGTrader we know and have seen the power of 3D immersive advertising. Every 

campaign differs but it is simple to get started and the possibilities are endless in terms of 

creativity. Best of all, it has already proven to be a cost-effective approach compared to tradi-

tional advertising and achieves a significant return on investment. Impressive, interactive cre-

atives can be built by a skilled 3D artist from our large designer community, without the need 

for big multi-skilled teams and time-intensive production. 25

Choose the right 
platform

Measure 
the results

Create  
the 3D ad

Select a campaign 
objective

4 steps to starting your 3D advertising strategy:
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1. Choose the right platform
With a range of platforms available, the first task is to decide 

which platform to focus on based on your product and 

campaign objective. Consider your audience and whether 

they are more likely to be searching for a product or if you 

want to build brand awareness and target consumers by their 

interests in your brand or competitors.

2. Select a campaign objective
Then select the appropriate campaign objective based on 

whether you are driving interaction with a 3D model, building 

an emotional connection, aiming for a maximum conversion 

rate, or building brand affinity, awareness, and return on 

investment.

3. Create the 3D ad
To create the ad, the product range will need to be con-

verted into a 3D model that is suitable for use with an 

interactive ad platform. Modelry is an expert in 3D product 

visualizations and is ready to help your brand turn its models 

into interactive ads with great results.

4. Measure the results
Once the ads are launched, measurement is key. Thanks 

to the interactive format of 3D ads, the opportunity for data 

analytics is endless. Each ad platform features integrated 

analytics tools with a vast range of metrics to choose from. 

Measurements to consider include engagement rate (inter-

action with ad unit), time spent on ads, link sharing, and other 

specific metrics unique to your organization. The insight from 

analytics can be used to improve ad performance and alter 

audience targeting to drive further success from immersive 

advertising.

https://www.modelry.ai/
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3D Advertising Is the Future

With a range of platforms available, consideration needs to start with the audience, campaign 

objective, and ad format.

3D product visualization experts such as Modelry by CGTrader can provide expert guidance 

and support on the development of the 3D or AR model and how to enhance and maximize 

results.

With huge scope for measurement and analytics, you can be confident that you can hone and 

improve the ad to further drive success.

Discover what can be achieved with 3D and AR advertising.  

We can’t wait to see the results.

3D and AR advertising is an exciting place to be. 

The opportunities to present your product in an ad to a potential 
customer go far beyond what has ever been possible and the 
results speak for themselves. Consumers are already loving this 
interactive and immersive format.

https://www.modelry.ai/
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Now is the time to explore 3D and AR digital, immersive advertising. It is already proving  

its worth in your advertising toolbox and is only set to become even more pivotal in your  

marketing mix.

As one of Google’s trusted 3D partners, hand-selected and approved to develop Swirl ads, 

Modelry by CGTrader will help bring your 3D ideas to life and help you decide which type  

of immersive ad will work best for your business.

01 02 03

Get Started with Modelry 
in 3 Simple Steps

Ready to get started with 3D immersive advertising? 

Get in touch with us today. Let’s talk!

Upload images

Send us a few reference 
images or links to product 
pages

We create your 3D models

We do all the heavy lifting 
and produce the assets

Approve and use

You review, accept ans start 
distributing your 3D models!

https://www.modelry.ai/
https://www.modelry.ai/about#contact-us
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Further Reading

Blog
Keep up with the latest news on all things 3D  
- and learn what’s possible with augmented  
shopping.

Research and Reports
Discover the facts and data in our research  
projects that explore the impact of 3D solutions  
in eCommerce, advertising, and more.

Case Studies
See how customers just like you  
are succeeding with Modelry.

https://www.modelry.ai/
https://www.modelry.ai/blog
https://www.modelry.ai/research-reports
https://www.modelry.ai/case-studies


Follow us:

Blog  |  LinkedIn  |  Twitter  |  Facebook

Learn more at

modelry.ai

Contact us at

hello@modelry.ai

https://www.modelry.ai/blog
https://www.linkedin.com/company/cgtrader
https://twitter.com/CG_Trader
https://www.facebook.com/cgtrader
https://www.modelry.ai/
mailto:hello%40modelry.ai?subject=

