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The Algorithmic Pedestal, photograph by Fabienne Hess 

 
Researchers at the University of Oxford’s Internet Institute are pleased to announce The Algorithmic 
Pedestal, an exhibit that questions the role of algorithmic curation.  
 
This question is urgent: machinic ways of seeing have infiltrated our visual culture, driving what is 
created, what is visible, and who reaps the benefits. Algorithmic systems increasingly decide which 
creative content an audience is exposed to, creating “feeds” out of an ever-expanding sea of images 
and videos. This sea of content is further expanded by newly-minted AI systems for generative 
creativity, necessitating further curation by both machines and humans. Who should—and can—
perform this curation? 

In an attempt to understand the impact of algorithms on artistic curation, the Oxford researchers 
are launching ‘The Algorithmic Pedestal’, a public exhibition taking place at J/M Gallery in London 
from 11-17 January 2023.  
 
The researchers have invited both Instagram’s algorithm and artist Fabienne Hess to select and 
display images from the  Metropolitan Museum of Art’s Open Access collection. Visitors are invited 
to consider the differences between machine curation and a human’s curation in this interactive 
exhibit, which will include audience activities to encourage personal reflection and to inform the 
Oxford research programme.  
 
Details about the curation process, as well as the exhibit itself, can be found below.  
 
Human-Driven Curation 
 
Invited artist Fabienne Hess elected to select images that correspond to a concept: loss. Hess 
believes that loss is a uniquely—and universally—human experience, inescapable in human lives. 
The images displayed in the exhibit are part of Hess’s “Dataset of Loss,” which she has created over 
the course of three years. Her curatorial process is driven by the human experiences of time, 
curiosity, and patience; she has spent years physically exploring collections in an embodied fashion, 



learning about each object’s stories and photographing them during site visits. In this way, Hess’s 
curation represents both a very human process and a very human selection criteria. She is working 
on a forthcoming book of a broader “Dataset of Loss,” including her own photographs and images 
from other collections, to be published by edition fink.  
 
Algorithmic Curation  
  
Instagram’s curatorial decisions were captured by uploading images from the Metropolitan Museum 
of Art’s Open Access collection to an Instagram account: @thealgorithmicpedestal. The exhibit 
demonstrates which images Instagram’s algorithm chose to display—and in which order.  
 
Adds Herman; 
 
“In recent months, Instagram has publicly announced that the content displayed in users’ Home feed 
will increasingly be decided by a “black box” algorithm, rather than what friends or family have 
recently posted. This means that we do not know exactly what Instagram chooses to prioritise, 
though these prioritised selections drastically influence users’ experience of visual culture. In this 
exhibit, the algorithm reveals its own ways of seeing, providing the audience with an intimate lens 
into its perceptual mechanisms.” 
 
Notes to Editors 
 
Media information 
For more information please contact: 
Sara Spinks/Roz Pacey, Media and Communications Manager, Oxford Internet Institute, call 01865 
287210 or email press@oii.ox.ac.uk. 
 
Exhibit Details  
Location: J/M Gallery  
    230 Portobello Road, London  
 
Dates: January 11th-17th, 2023 
 
Public Opening Hours:  
 January 11th: 4:30pm-6pm 

January 12th: 10:30am-6pm  
January 13th: 10:30am-3pm 
January 14th: 10:30am-6pm 
January 15th: 10:30am-4:30pm 
January 16th: 10:30am-6pm 
January 17th: 10:30am-6pm 

 
Launch Reception:  
 January 12th, 2023, 6-8pm  
 Friends, collaborators, and media are invited to join us for a champagne reception to celebrate the  

launch of the exhibit. 
 
Afternoon with Artists:  
 January 13th, 2023, 3-7pm  
 Professional creatives (artists, designers, content creatives, etc.) are invited to attend an afternoon of  
 



wine and cakes at the gallery. Participating creatives will be invited to participate in a one-on-one  
discussion about the exhibit, reflecting on the impact of algorithmic curation in their field. 

 
‘The Algorithmic Pedestal’ is a doctoral project by Laura Herman, who is a researcher at the Oxford 
Internet Institute, part of the University of Oxford, and is supported by the UK Arts & Humanities 
Research Council. The project is conducted in collaboration with Dr. Kathryn Eccles, a Senior 
Research Fellow at the Oxford Internet Institute, and Dr. Caterina Moruzzi, a Research Associate at 
the University of Konstanz. The project is funded by the Oxford-Minderoo AI Challenge Fund. The 
physical exhibit has been designed by design and research agency Parasite 2.0. 
 
Fabienne Hess is a London-based artist. She graduated from the Royal College of Art in 2012 and has 
since shown her work, among other places, at Art Night, French Riviera, London; MK Gallery, Milton 
Keynes; Baltic, Newcastle; Talbot Rice Gallery, Edinburgh; Upstream Gallery, Amsterdam; Museum 
Tinguely, Basel and Dakar Biennale. She has been awarded a fellowship by Artangel, published an 
artist book with Common Editions and has received commissions from LUX artists’ moving image, 
the BBC and the University of Edinburgh.  
 
The Oxford Internet Institute (OII) is a multidisciplinary research and teaching department of the 
University of Oxford, dedicated to the social science of the Internet. Drawing from many different 
disciplines, the OII works to understand how individual and collective behaviour online shapes our 
social, economic and political world. Since its founding in 2001, research from the OII has had a 
significant impact on policy debate, formulation and implementation around the globe, as well as a 
secondary impact on people’s wellbeing, safety and understanding. Drawing on many different 
disciplines, the OII takes a combined approach to tackling society’s big questions, with the aim of 
positively shaping the development of the digital world for the public good.  
 


