
Timothy Halloran 
CREATIVE DIRECTOR  |  BRAND STRATEGIST 

Address: Paul-Lincke-Ufer 8D, 10999 Berlin, Germany 
Phone: +49 176 5678 8105 
Email: tim10000@me.com 
Portfolio: tim10000.com 
CV: linkedin.com/in/thalloran/ 
Nationality: US citizen with long-term German residency 
Work status: Registered freelancer 14/328/02728 

PROFILE 

Creative director and brand strategist with 20+ years experience, specializing in immersive, 

interactive digital experiences for museums and corporate visitor centers. Former clients include 

Amazon, Starbucks, Target, Microsoft, Verizon, Airbus, Alaska Airlines, Tableau, and the Smithsonian. 

WORK EXPERIENCE 

Freelance Creative Director and Brand Strategist 

2021 - present, Berlin, Germany 

Specializing in new media design and immersive experiences 

Senior Director of Brand Experience, Textio 

2016 - 2021, Seattle, Washington, USA 

Led brand strategy and creative direction for an award-winning tech startup in Seattle, including 

visual identity, website design, brand videos, copywriting, and fundraising pitch decks 

Director of Experience Design, Hornall Anderson 

2014 - 2016, Seattle, Washington, USA 

Partnered with clients like Airbus, Amazon, Alaska Airlines, Tableau, MasterCard Foundation, and 

University of Washington to build brand engagement, including brand and content strategy, 

interaction design, marketing, and immersive experience centers 

Co-founder and Interaction Design Director, Storyline Studio 

2004 - 2014, Seattle, Washington, USA 

Collaborated on ad hoc design teams to research, design, and build immersive interaction 

experiences for large museums and corporate visitor centers; supervised contractors for 

development and delivery of digital media installations 
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(CONTINUED) 

Marketing Director, Three Dollar Bill Cinema 

2000 - 2002, Seattle, Washington, USA 

Led the marketing team and community partners in brand identity design, marketing, and advertising 

for Seattle’s independent queer film festival; supervised contract staff and volunteers 

Freelance Interactive Media Designer and Developer 

1998 - 2004, San Francisco, California, USA 

Researched, wrote, designed, developed, and installed interactive digital media experiences for 

museums and corporate visitor centers, supervised subcontractors for digital media development 

Interactive Media Designer, West Office Exhibition Design 

1996 - 1998, San Francisco, California, USA 

Developed content strategy and UX design for digital interactive experiences for museums and 

corporate visitor centers; supervised contractor development and delivery of digital media 

EDUCATION 

MA Popular Music Practice  

BIMM Institute 

Berlin, Germany: 2023 (in progress) 

MFA New Media 

Transart Institute, Donau University 

Donau, Austria: 2007 

Graduate Film Program 

New York University Tisch School of the Arts 

New York, New York, USA: 1988-1990 

BA Communications 

University of California, Los Angeles 

Los Angeles, California, USA: 1988 
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Airbus Experience Center 
A groundbreaking immersive product showroom in the heart of Washington, DC 

For half a century, Airbus Group has pushed the 
boundaries of flight. Despite being the industry’s 
largest global purchaser of U.S. products, their 
economic impact wasn’t widely known there. In a 
new experience center, immersive technologies and 
interactive displays tell a comprehensive story.  

With three experience paths to explore, the center 
invites guests into a greater understanding of Airbus 
Group’s role in shaping the trajectory of travel, 
defense and aerospace. The innovative design of the 
Airbus Experience Center earned the project a 
feature story in DesignWeek magazine. 
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Textio brand launch video 
Writing and producing a distinctive brand video about award-winning AI technology 

Textio is a startup that invented a new category of 
software called augmented writing. It’s been covered 
in the New York Times, WIRED, and the Wall Street 
Journal, and garnered dozens of awards including 
the Forbes AI 50 and Fast Company’s Most 
Innovative Companies. 

Textio hired me to develop their brand identity, 
including a their logo and marketing website. I wrote 
and produced a brand anthem video, working closely 
with All Is Well Studios in Seattle to bring the 
concept to life on a very small budget. Watch the 
final video here: https://vimeo.com/339004697. 
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The Suquamish Museum 
Creating a new cultural museum for the Suquamish Tribe, home of Chief Seattle 

As a co-founder of the experience design firm 
Storyline Studio, I developed on a wide range of 
corporate and museum design projects. We created 
many deeply immersive, interactive experiences for 
organizations like the Royal British Columbia 
Museum and The Annenberg Foundation. 

The Suquamish Tribe hired Storyline Studio to create 
a new museum inside a building designed by Mithun 
Architects. We worked closely with the Suquamish 
Tribal Council and the staff of their existing museum 
for over a year to envision and design a completely 
new type of immersive cultural experience. 
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Amazon Campus stores 
Retail service design for Amazon’s first brick-and-mortar shops 

As co-director of “Studio X,” the experience design 
arm of Seattle agency Hornall Anderson, I led a team 
of interaction designers, technology specialists, and 
industrial designers focused on digital and 3D work 
for clients like Starbucks, the Golden State Warriors, 
and The Empire State Building. 

One of our projects was for Amazon, designing their 
very first brick-and-mortar outlets, a series of 
branded university campus stores. We collaborated 
closely with their architecture group to research, 
build full-scale prototypes, and test store layouts and 
user flows to complement their mobile app UX. 
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Fathom Cruises trip planner 
Inventing an itinerary app for the world’s first socially conscious cruise brand 

Fathom, a new brand in the Carnival Cruise Line, was 
created to target a whole new generation of purpose-
driven travelers. Fathom needed to embrace an 
entirely different cruise mindset in both their brand 
and the oceangoing experience that guests would 
have from the moment they stepped on the ship. 

They asked the experience design team that I was 
leading at Hornall Anderson to create a complete 
cruise experience for their new ships across 100 
touchpoints, from room tags to restaurant menus, 
including the UX design of this customized mobile 
itinerary planning app.
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