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INTRODUCTION
     

Today’s consumers expect virtually unlimited access to 

accurate product information.  

Before ever visiting a physical store, they do their research online, 

often using e-commerce websites as their first contact point. 

This creates important challenges for businesses.  

Marketing and selling products through multiple sales and 

distribution channels requires massive amounts of information.  

Companies have never had to maintain more channels and create 

more touchpoints - on different platforms- than they do today.

This leaves companies with a careful balance to strike. Do they 

dedicate a lot of time and resources to provide great customer 

experiences, or do they streamline their operations, reduce cost, 

and increase overall efficiency and productivity?  

With the right technology choices, businesses can do both.
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30%
of all data in catalogues has errors

(source: PDF Association Survey, 2015) 
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The fundamental
challenges of managing 
complex product information
     

Businesses must deal with

more information than ever before.

Challenge #1: Fragmentation

Experience shows that product information tends to live in 

multiple systems. Images and video assets reside in a DAM or on 

a server, some product data is stored in a PIM, other product data 

resides in an ERP, a dedicated CMS contains the product data for 

online use, and whatever information does not fit in either of those 

systems is stored in a giant excel spreadsheet.  

Product data is everywhere, with no clear ownership or 

governance.
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Challenge #2: Duplication

Because multiple platforms share product data, each with 

their individual taxonomy and data structures, duplicate data is 

virtually always present. Each system has its own fields filled with 

numerous instances of the same information, a clear breach of 

data governance best practices.

Challenge #3: Inconsistencies

Product data may be referred to in different units on different 

platforms. The exact same information may be expressed in Watt 

in one system and Kilowatt in another.  

The same goes for volume measurements in liters, centiliters, 

milliliters, or fluid ounces. Even color can be referenced in many 

different ways: white, RAL, manufacturer-specific color codes, etc.
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What that means
     

No single source of truth

Businesses need to communicate on multiple channels, and it 

is challenging to manage a fragmented product catalog with its 

massive range of products from various vendors.  

Even after numerous platforms have been deployed -often at 

high cost- there is no single, unified data set: a single source 

of truth for all stakeholders to turn to for accurate, up-to-date 

product information.

Manual work

Managing a large number of products requires a lot of manual 

work. Searching for the right content becomes a huge task. 

Product information must be collected from multiple systems 

and portals, and it must be manually reviewed and double-

checked before it can be used. Publishing this information on 

multiple channels is yet another manual task.
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Risk of errors

Fragmented product data is vulnerable to errors. It can be 

incomplete, incorrect, or stored in the wrong format. Every time 

the information is used, thousands of references are copied to a 

spreadsheet -often by hand. This process is time-consuming and 

error-prone and requires multiple approval processes.  

The only way to correct an error in printed materials, like POS 

materials and catalogs, is to start over.

The multichannel minefield.
A particular problem arises when businesses need to publish 

product-based assets on multiple channels. Businesses must 

provide potential customers with correct, complete, and up-

to-date information about the products they supply at every 

touchpoint. It becomes vital to feed websites with accurate, re-

al-time data. Next to the website, however, there are additional 

channels, including POS and print. Each has its own standards, 

requirements, limitations, and approval policies. 
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The solution
     

To take control of product data, you need a feature-rich and 

futureproof solution that allows stakeholders to do everything 

they need to do without ever leaving the platform. Here are the 

three steps to complete control.

Consolidate

The goal is to manage all product data and its associated assets 

in a single platform. So the logical first step is to rely on an 

automated process for consolidating product information in a 

central location.  

Product data residing in many different locations flows into a 

single data set. It is even possible to collect data from unlikely 

sources, including websites from vendors and competitors.

Standardize

The next step is to standardize the collected product data.   

As distributed product data is stored in different places, it is likely to 

have inconsistencies once it gets centralized into a central repository.  
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Once the data has been harmonized and standardized, the new 

repository becomes the central go-to platform to consult and 

use accurate product data.

Automate

Finally, we can streamline the entire content supply chain.  

With the right technology choices, it becomes possible to 

create workflows that automatically generate graphic assets for 

multichannel publishing. Building visual assets for web and print, 

with 100% accurate information, in different languages, and for 

different markets, becomes a matter of just a few clicks.

A central product information hub -connected 

to all existing systems in the tech ecosystem- 

unlocks the value of all previous investments in 

other platforms. It makes it easy to find the product 

information you need, when you need it, retrieve it for 

use, and share it with other solutions.
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The results
     

Huge cost savings

Effective product data management eliminates the need for a 

lot of manual labor. Key staff can be freed from doing boring, 

repetitive tasks and focus on more strategic activities instead.

Faster time to market

With the right technology choices, businesses can go to market 

faster, as they are able to meet the frequently changing needs 

of different communication channels. They can manage the 

complexities of multichannel publication and share relevant product 

information online, in print, and in-store.

Increased collaboration

Good product information management systems can become 

true collaboration platforms. As different departments interact 
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with a single, curated data set, they are able to work together 

more efficiently. they get faster access to essential information, 

regardless of which department controls it. They are able to use 

this information and share it with internal and external parties 

with ease.

Stronger brand presence

A strong brand is built on great customer experiences, and 

brands are equipped to constantly deliver superior experiences 

on all communication channels simultaneously.  

At every touchpoint, their target audience get consistent, error-

free, and complete information about what the business sells or 

produces.
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Key take-aways
     

• Many organizations have product information at their core. 

They must have full control over it.

• It is vital to collect, manage, and enrich your product data  

into a single source of truth platform for the entire organization 

to use.

• Product data must be visible. It’s important to have a dashboard 

with a consolidated view of all important product data.

• Well-managed product information can be used to distribute 

to multiple channels and automate the process of creating 

graphic assets.

• A good platform for controlling product information integrates 

well into existing technology stacks.
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Call to action
     

Pimalion is a suite of tools that unlock the value of your product 

information and makes your past investments more effective.

Learn more

Visit our website: www.pimalion.com

See Pimalion in action

BOOK YOUR PERSONAL DEMO
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