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We interviewed some baby boomers and the 
youngest of zoomers (Gen-Zs) to see if they 
had different tastes and perceptions of the 
world.

The twist? We took your suggestions for what we asked them 
about. Here are the topics you chose:
• Education
• Health and wellness
• Media and Entertainment
• Fashion
• Social justice
• Dating and relationships
• Mental health and self-care
• Technology
• Hobbies and passions
• Money spending habits

If you’re a Gen-Z, we urge you to have these 
conversations with your parents or older 
members in your family and see how different 
your viewpoints are! You might be surprised at 
how similar you are...
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1. Education 
• Is earning a college degree necessary in 

2020? (For younger Gen-Zs: Do you want 
to go to college? Why or why not?)

• How linear was your career path? (For 
younger Gen-Zs: How linear do you want 
your career path to be? What do you 
want to be when you grow up?)

Johnny (18) 
Ideally no, but in today’s world there are so 
many people with college degrees and most 
entry level positions require some form of 
bachelors or associates degree. Personally, I 
like being in college because I like learning and 
college gives me that platform. I currently am 
getting an urban planning degree and I would 
like to have a career with what I am learning 
within my degree.

Sandro (16)
Yes, I want to go to college for the learning 
experiences and to get a job. I’m not particularly 
looking for a linear career path because I’m  
open to change. I wants to be an engineer and 
am most interested and comfortable within this 
area... maybe I’ll do coding? Or machinery? I’m 
not sure yet, but I’m excited for what I’ll discover. 

Philip (61)
Earning a college degree is necessary because it 
gives you an edge/head start and is something 
a lot of companies look for. It’s the best way 
to get a job; otherwise, you’d have to be an 
entrepreneur if you have the means to start 
your own business. My career was not very 
linear. I had the opportunity to work for my 
father’s company but decided to work on my 
own/for other companies. I worked for various 
companies like HP, Pillsbury, and 3M in the U.S., 
which was semi-linear. But, when I went back 
to my home country the Philippines, I went the 
entrepreneurial route.

Carmen (59)
Earning a college degree is definitely an 
advantage. It’s a norm that companies have 
a standard to hire those with a college degree 
so it definitely gives you an edge when looking 
for a job. My career path was very linear: I got 
into my family business, so my path was very 
progressional.

2. Health and Wellness
• How are you taking care of yourself 

during the COVID-19 pandemic?
• What are your thoughts on more vegan 

and vegetarian options being offered in 
restaurants?

• How important is fitness in your daily 
routine? Do you play any sports?

Amish (13) 
I haven’t been struggling so much during 
COVID. School doesn’t last that long for me, so 
I’m able to take lots of breaks between school 
and homework. I don’t eat a lot of meat because 
my family is mostly vegetarian, so it’s good that 
restaurants have more vegetarian/vegan friendly 
options. I also like to play sports, but I don’t have 
one specific sport that I’m particularly passionate 
about.

Arushi (16) 
Watching TikTok is one way that I take care of 
myself, in addition to talking to my friends on 
FaceTime. Doing work with others while on 
screen helps me feel motivated to do work. In 
terms of more vegan and vegetarian options, 
I think it’s a good idea because most of my 
friends are vegan. I feel that Gen-Zs are more 
passionate about topics like animal cruelty, 
so most of us are becoming more vegetarian. 
Restaurants should be able to accommodate. 
Fitness is an important part of my life, and I love 
playing sports and being active. 

Philip (61)
I’m  exceeding my health goals during the 
pandemic: I dropped my weight + blood 
pressure is low and good. I am also doing 
what I love: playing golf once a week! I think 
vegan and vegetarian-ism is very healthy, but is 
harder to achieve in third world countries like the 
Philippines. I wouldn’t do it because I believe in a 
balanced diet, which I think things like meat and 
fish are necessary for. Fitness is very important 
in my life for overall well being, good health 
(lowers cholesterol, maintains weight, sleeps 
better, etc). I play golf!
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Andrew (60) 
I haven’t changed my physical activity, I’m just 
following the government regulations and 
making a bigger effort to practice better hygiene. 
Specifically, washing my hands more and 
cleaning my space with stronger disinfectants 
more often. Certain Chinese religions practice 
vegetarianism for certain days, so there are 
those options. I think that vegan and vegetarian 
options in restaurants are great, but there 
should be more restaurants that provide dietary 
restriction menus. Although in China there aren’t 
many restaurants with those options, the trend is 
making its way to the east. Fitness hasn’t always 
been important to me but as I’ve aged, it’s 
become more important. While I don’t go to the 
gym, I’ve been making more of an effort to do 
light exercise for my health. 

3. Media & Entertainment
• What type of media do you consume?
• How big of a role does social media play 

in your life?
• What are your thoughts on influencers?
• Do you believe kids should have iPads 

and phones?

Johnny (18) 
I watch a lot of YouTube and Netflix (watch 
the Crown!). I have Instagram and I go on 
it occasionally -- I tried to reduce my usage 
over the course of the pandemic. I have no 
thoughts on influencers… I don’t really care. I 
think kids having iPads and phones is fine, but 
it’s important to have the right balance. I feel 
like nowadays, our phones are so integrated to 
our lives it is almost a necessity. Especially for 
younger kids, they need to connect with their 
friends and technology allows them to connect 
virtually at least. 

Arushi (16) 
I’m usually on Instagram, Snapchat, and TikTok. 
I also like to watch stuff on Netflix and Hulu. 
Social media plays a MAJOR role in my life, 
and I’m pretty much on it all day. Influencers 
are important because they have the power to 
use their voices for good and bring attention 
to important causes. In my eyes, they are 
unnecessary unless they use their platform to 
spread some type of positivity. I don’t believe 
children should have iPads and phones. They 

should go play outside and have a normal 
childhood.

Philip (61)
I have a regular routine of digesting the news 
(CNN, NBC News, BBC News, ABS CBN, CNet, 
USA Today, Time, Newsweek, ESPN), YouTube 
videos (religious, news, golf, cars), Spotify, 
Netflix, and religious sites (Word on Fire, Opus 
Dei, The Vatican News, Zenit.org). Social media 
plays a very very small role in my life. I follow 
mostly car and golf influencers such as Chris 
Ryan (golf) or Chris Harris (Top Gear)... is Pope 
Francis an influencer? (haha). Kids can have 
iPads and phones in high school when they’re 
more mature and it’s helpful for education. 
When they’re young, it’s healthy to have a 
balance of outdoor activities. 

Andrew (60)
I mainly find my news from newspaper apps, 
WeChat, YouTube, and Facebook. Social media 
plays a significant role in my life because each 
social media platform has a specific role. For 
instance, YouTube is a great place to learn 
different skills, while WeChat and newspaper 
apps are for the news. I think businesses spend 
a lot of money on influencers even though they 
create an illusion of value for some companies. 
Kids should have access to technology because 
it will never go away and creates a lot of 
productivity for a person.  

4. Fashion
• What is your favorite fashion trend?
• How do you express yourself through 

fashion choices?
• What is one fashion trend that you think 

should go?

Arushi (16) 
I don’t really follow fashion that much, but I do 
like the bucket hat trend that’s going on. I think 
they’re pretty cool. Anything else that pops on 
Pinterest is cool too, like mom jeans. I’m more of 
a tomboy, so I wear sweats, sweatshirts, and only 
own two pairs of shoes... I’m kinda plain. Blazers 
DEFINITELY have to go. Only certain people are 
able to pull them off with casual outfits, but not 
everyone should be wearing them. 
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Amish (13)
I don’t really care about what I wear, I only buy 
clothes once I outgrow what I have. Everything 
in my closet looks pretty much the same. I don’t 
know about fashion trends, and you would 
probably only know if you follow these things on 
social media.

Carmen (59)
My favorite fashion trend is cargo pants and 
cotton shirts -- lightweight, functional pockets, 
easy and perfect for everyday. I’m practical, 
simple, and look for comfort. I don’t like A-line 
skirts because they don’t fit my body type. 

Andrew (60) 
Fashion trends aren’t important to me, so I don’t 
really keep up with what’s up and coming. I 
just care about dressing properly for different 
occasions. During my linear career-path, I had 
put a lot of emphasis on my fashion to make 
sure I looked professional. I don’t think anything 
should go, all fashion is good as long as it’s 
appropriate for whatever situation you are in. 

5. Social justice
• What are the most important social justice 

issues in the world right now?
• How much of a priority is social justice, 

volunteer work, or giving back to the 
community? What activities are you 
involved in?

Arushi (16)
Racial injustices are really important to follow, 
and supporting movements like BLM is important 
as well. There are also many issues revolving 
around child labor and unfair labor practices that 
should get more attention. I’m involved with an 
organization called Key Club that spans across 
the world. Essentially, this organization does 
work for the local communities of volunteers 
that participate in it. In my chapter, we raise 
money for the Pediatric Trauma Program for 
children. Volunteering plays an important role in 
my life and I hope once I reach a comfortable 
financial position in life, I can step away from 
the corporate world to dedicate my full time to 
volunteer work.

Sandro (16)
Black Lives Matter and racism because it’s 

been going on for centuries and no significant 
change has happened. I do what I can to give 
back to my community (not the highest priority, 
but still important). I’m part of Mission Youth, an 
organization at his school, and we help raise 
funds for low income communities. 

Philip (61)
Access of resources for low-income communities 
and the wealth disparity among the rich and 
poor. Basically, the rich get richer and poor get 
poorer and the distribution of wealth is unjust. 
Many of Trump’s orders were for the benefit of 
the wealthy. Giving back to the community is very 
important to me. I always seek out opportunities 
to give/donate and I think we should see and 
treat everyone as our own brothers and sisters. 
I volunteer for the Monark Foundation helping 
kids from low income communities get a higher 
education and find jobs.

Johnson (59)
Racial injustice is a huge issue. In the country 
(Malaysia) I grew up in, there was a lot of racial 
injustice and it was apparent that some races 
got better treatment than others. However, as a 
multi-racial country we seem to be very tolerant 
of each other’s cultures. 

6. Dating and Relationships
• What are your thoughts on dating apps?
• What is your preferred way to meet 

friends?
• What are the three most valuable qualities 

to have in a significant other?
• What are the three most important 

qualities you look for in a friend?

Johnny (18) 
Most of the time, dating apps are for hookups. 
I personally haven’t been on any of the apps 
and I want to find a relationship through an in-
person emotional connection and something 
less superficial than an app. There are overlaps 
between an SO and a friend… I want them to 
be kind, trustworthy, attractive (both personality 
and looks). 

Arushi (16)
I don’t like dating apps. I prefer getting to 
know someone in person… dating apps can 
be unreliable and unsafe, especially nowadays. 
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My preferred method of meeting new friends is 
through school or common social activities with 
my existing friends. The three most valuable 
qualities to have in a significant other are: 
trust, interests, and understanding. The three 
most important qualities in a friend are: funny, 
selfless, and reliable.

Philip (61)
I’m not really familiar with dating apps… but it’s 
okay as a way for people to meet others. It’s just 
another way for singles to meet, date, and get to 
know each other kinda like Facebook, right? It 
broadens the horizons on dating because back 
in my time, you could really only meet people 
through mutual friends. I prefer going through 
mutual friends or common interests/activities 
(like golf) to meet new people. Top 3 qualities in 
a significant other: being understanding, caring, 
loving. 

Andrew (60)
Dating apps are a good channel for people to 
find others, but they are also very dangerous. 
I like to meet new friends through social 
gatherings, and prefer to meet people in-person 
rather than online. The most valuable quality of 
a significant other is someone who is genuine 
and true to themselves. It is the same with 
friends, but in any interpersonal relationship, 
you should seek someone who is also selfless, 
compassionate, empathetic, and understands 
that it takes two to tango.

7. Mental health and self-care
• What are your thoughts on the mental 

health industry? Are you currently seeking 
therapy, psychiatric care, etc?

• How do you think the introduction of 
technology plays a role in mental health?

• What is your favorite way to de-stress?

Johnny (18) 
I am not currently seeking any mental health 
care - I’d like to think that I’m mentally healthy! I 
know for so many, mental health services are very 
helpful and it’s a good step forward. I think that 
technology has definitely messed some people’s 
mental health and self worth. I think people need 
to realize that the internet is not exactly a kind 
place and we shouldn’t take everything on there 
seriously. One needs to be mentally prepared for 

an onslaught of digital cruelty… then I think you 
should be fine. I get annoyed that some people 
“fake” their mental state for attention (i.e. “oh 
my life sucks… i’m so depressed”). If I’m stressed 
out, I like to watch something on Netflix or play 
video games. 

Amish (13)
The public disregards mental health a lot and 
that isn’t cool. Like they don’t take it seriously, 
or don’t care about it and that isn’t fair for those 
who suffer through mental health illnesses which 
makes it go unsolved. It’s definitely something 
that should be addressed. Technology affects 
our mental health because it makes it easy for 
people to compare themselves to others, or allow 
negative comments on a video to determine their 
personal worth. I personally just lay down and 
watch T.V. to destress.

Philip (61)
The mental health industry is valuable and 
helpful for those who need it. Technology helps 
connect you better with resources that can help 
-- it’s more instantaneous and easier to get in 
touch with someone to help you. But you do need 
to have the initiative to take that first step. My 
favorite way to de-stress is by listening to music, 
watching videos/movies, and playing golf.

Andrew (60)
Mental health is an important industry, where 
therapy and psychiatric care should be more 
accessible. The introduction of social media 
provides a better outlet for others to understand 
that they’re not alone. By having social media, 
you can find resources to understand mental 
health better, reach out about issues and 
normalizes mental health issues. I sleep to de-
stress.

Arushi (16) 
I’m not currently seeking therapy, but I think 
that mental health is important to look at. For 
example, my friends are having a really tough 
period with mental health right now during 
quarantine. Even being with your family all the 
time can take a toll, and people should be really 
mindful of how everyone’s mental state is right 
now.
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Johnson (59) 
I think the GPS to show your location is very 
important because people grow old and 
someone can get dementia or Alzheimer’s, so 
you can get lost on the street. I think GPS is great 
because it helps track your family members. 
I would like for my house to become a smart 
home and take orders from voice control.. This 
technology is not here in my part of the world. 
Technology has evolved so much. I started my 
career without a computer. I had to type my 
resume/CV/business proposals on a typewriter 
so any mistake I made, I had to retype the whole 
thing… I really appreciate the technology today 
because it has made my life easier. My average 
screen time a day is probably 10 hours.

9. Hobbies and passions
• What are you passionate about? Is this 

directly related to your work or studies?
• How often do you try to pick up a new 

hobby?

Johnny (18) 
I’m now going to the beach once a week, which 
is something I never did before. I’m passionate 
about cities and that influenced my decision on 
what to study in college. My Amazon Wishlist is 
filled with books about cities and urban planning. 
I don’t really pick-up new hobbies… I’m happy 
with my current hobbies and passions. 

Sandro (16)
I’m passionate about golf and trying to get 
passionate about engineering/coding… I’m 
getting there! Coding really interests me and it’s 
a skill I want to learn. It’s something I actively 
learn about in my own free time. I don’t pick up 
hobbies often, nor do I search for them -- if it 
comes, it comes.

Philip (61)
No new hobbies recently, just pursuing old 
hobbies. I recently got into Wordscape, a game 
on my phone. I’m passionate about golf and 
my faith, which are 2 most important things I 
invest time in daily. I don’t seek out new hobbies 
because I’m content where I’m at.

Andrew (60)
My hobby is watching videos, doing research, and educating myself on different relevant topics. I am passionate about 
people, which is directly related to what I do. I don’t have much time to pick up new hobbies, but if I find it important and 
relevant to me and what I do, then I’ll consider it.

10. Money Spending Habits
• What do you believe are the three most important things you should be spending your money on?
• What are three things you want to be spending your money on?
• How often do you/your family eat out versus make food at home?

Amish (13)
The three most important things to spend your money on are food, shelter, and water. If I had extra cash I’d spend it 
on technology, video games, and anything that would help me learn about what I’m interested in learning more about, 
haha. I shop for clothes about twice a year (whenever I grow out of my clothes), and our family eats out about twice a 
week.

Arushi (16)
The three most important things to spend your money on are food, clothes, and devices. I’d love to spend money on 
vacations, shoes, and pets if it was up to me. I shop about every five months, and my family eats out about twice a week.

Philip (61)
3 most important things to spend money on: family bonding activities (sport, travel, etc), pets, home. 3 things I want to 
spend money on: golf, helping the poor, cars. I shop for new clothes once a year and eat out once a week.

Johnson (59) 
The three most important things you should spend your money on: health (i.e. workout equipment, vitamins etc.), and 
kids’ education. I want to spend more money and time on travelling and grandchildren (if I have any hehe), and a 
comfortable home for myself and my wife. I seldom shop for new clothes. I eat out 95% of the time… but mainly using 
food delivery apps - what a fantastic business model! 

8. Technology
• What kind of technological advances do 

you want to see in the future? (Ex: flying 
cars, full automation, etc)

• What role does technology play in your 
life?

• How has technology changed over the 
course of your life?

• (If applicable) - What is your average 
screen time?

Johnny (18) 
I’d love to see electric cars become more widely 
available... a $20k electric car that can reach 
400 miles in range! Technology has changed so 
much in my lifetime. I’m one of the few people 
who remembers the time before the iPhones! My 
dad rode the dot.com bubble so I’ve been around 
technology for as long as I can remember. My 
average screen time a day (during the pandemic) 
is roughly 8 hours a day… maybe more. 

Arushi (16)
I want to see technology that helps the 
environment, like finding ways to cheaply use 
renewable sources. Also, more day-to-day stuff 
like teleportation. Technology plays a significant 
role in my life because I’m on all of my devices 
for most of the day. I rely heavily on them for 
her daily tasks, like school and communication. 
Society’s life mostly revolves around technology 
especially now. I didn’t have technology growing 
up, but other than that it has pretty much been 
the same from middle school to high school. Like 
iPhones and computers have pretty much been 
the same. I spend about 12 hours per day on-
screen.

Philip (61)
I would love to see technological advances in 
the medical field to a level where people with 
disabilities can live independently. Technology 
plays a large role in my life: my phone, laptop,  
and PC are very integrated in my daily life. 
Technology has changed so much over the years, 
from nothing to now! For example - instead of 
the GPS, I used to use actual maps. Instead of 
cellphones and laptops, I used to handwrite 
a paper and research using books. I saw the 
beginnings of IBM and Apple... it was amazing. 
My screen time is 7 hours a day.
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Bonus puzzle! A chance to win!
Step 1. Print out this page (optional)
Step 2. Do the puzzle below, or separately write your 
answers on a piece of paper.
Step 3. Tag us in an Instagram story @ninetyeightla 
of your puzzle answers and be entered in a raffle for 
a free PRINTED copy of 98things + other goodies! :)
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Parents, are you spending your “Christmas 
hangover” cracking open plastic packaging 
and untwisting zip ties for hours (seriously, 
the way they package toys is like trying to 
break into the Federal Reserve!)?  Good 
on you, because it’s worth it - toys have 
more of an impact on your kids than you 
think. It’s more than just fun - they’re an 
opportunity to learn, to build creativity, and 
to make friends. So what do kids play with 
nowadays? 

11. Gender Neutral Toys - For years, 
millennial parents have pushed back against 
“girl toys” and “boy toys” and are more keen 
on raising “theybabies”, or gender neutral 
children. The population of young people 
identifying as non-binary is growing, with 
35% of Gen-Zs say they know someone 
who uses gender-neutral pronouns like they 
and them, versus 16% of Gen-Xers. As these 
patterns are projected to continue with the 
younger generations, brands like Mattel are 
moving away from the traditional pink & 
blue divides and gender-specific products. 
In 2019, Mattel launched the world’s first 
gender-neutral doll, positioning it as “a doll 
for everyone”. Each doll in the Creatable 
World series is crafted to have androgynous 
features accompanied by a set of wigs and a 
wardrobe befitting of any fashion trend from 
tutus to cargo pants. It is “a doll line designed 
to keep labels out and invite everyone in”. 

12. The Rise of STEM Toys - Parents are 
always on the lookout for toys and content 
that serve a dual purpose: education and 
entertainment. 94% of millennial parents 
say that kids should use playtime to learn 
new skills. STEM (science, technology, 
engineering, and mathematics) toys have 
become just that. Yahoo Finance reports that 
the STEM toy market is expected to grow by 
USD 473.78 million, progressing at a CAGR 
of 2% during the forecasted period. STEM 
toys are widely sought after because they 
actively engage children in skill acquisition 
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and application, such as cognitive thinking, log-
ical reasoning, creative problem-solving and 
motor skill-building. 

13. Classic Toys Making a Comeback -  
For the Zillennials and older: get excited, because 
classic toys have made a comeback during the 
pandemic! Barbies, Hot Wheels and Legos all 
witnessed a spike in sales. Even Tonka Trucks, 
the bright yellow classic truck saw a 250% jump 
in sales from the previous years. Some popular 
comeback toys include, Bop-it, Tamagotchis, 
Polly Pocket, and most significantly, Pokemon 
cards. While many of these toys now come in 
fancy new modern packaging, the memories still 
hit the spot with a dose of major nostalgia. We 
vote less screens and more Legos! 

14. Screen Time v.s. Playtime - Kids today 
can figure out Snapchat filters in a matter of 
seconds, but can they entertain themselves in an 
empty backyard with a half broken branch? The 
conversation surrounding kids and screen time 
versus playtime was a hot topic in 2020. On a 
weekly basis, kids are roughly spending 18.6 
hours on screens (for play), and only 14.6 hours 
of screen-free playtime. However, COVID-19 
has disrupted the flow of many households and 
some parents rely on technology to keep their 
children entertained for longer periods of time so 
that they are able to work and take care of family 
responsibilities. During the pandemic, 60% of 
parents in the US feel they have no choice but 
to allow more screen time, and 63% of parents 
have lowered their standards for appropriate 
screen time. 

15. The Baby Shark Fandom - The iconic 
‘Baby Shark’ song, is the number #1 most 
watched video on YouTube. In fact, the song 
has now been played 7.04 billion times (and 
counting), over-taking the previous record 
holder ‘Despacito’ by Luis Fonsi! Its addictive 
“doo doo doo doo doo doo doo” tune that 
never escapes your head, along with the catchy 
hand choreography, sparked the hashtag 
#BabySharkChallenge. This global craze was 
enjoyed by virtually everyone, from babies to 
mega popstars. The creator stands to have 
made $5.2m from YouTube streams alone. 
However, beyond the screens, the Baby Shark 
characters are found on clothes, shoes, toys and 

big brand partnerships such as Kellogg’s, Nestle 
and Drypers. Intentional or not, this tune has 
created a fandom of young children...parents, 
how do you feel about a karaoke machine that 
only played Baby Shark on repeat? 

16. Adult-ish… - Who remembers having the 
time of their life mixing and molding Play-Doh 
clay into “art”? We definitely do! From Boomers 
to the youngest Gen-Zs, Play-Doh has been a 
childhood favourite. But, who said it’s just for 
kids? In Q4 of 2020, Hasbro launched a new 
line called Play-Doh for Grown Ups. This set 
features relatable, witty and intriguing aromas 
including, “Overpriced Latte”, “Mom Jeans”, 
“Dad Sneakers”, “Spa Day”, “Lord of the Lawn”, 
and “Grill King”. It was created to bring joy, 
nostalgia and a good laugh to anyone who 
needs it. 

17. The Mini Brands Craze - According 
to the Google Shopping 100 list, The ZURU 
5 Surprise Mini Brands Mystery Capsule was 
ranked number one [most searched product] in 
the toy category, making it the hottest toy during 
the 2020 holiday season. Mini toys consist of 
five small plastic capsules containing a surprise 
replica of real-life products including: Jell-O, 
Skippy’s peanut butter, shampoo, spam and 
more. Each product is meticulously crafted, even 
including the nutrition labels on food packaging.  
These collectible toys rose in popularity due to 
a few factors: it’s size (mini is uber fun!!), price 
point ($6.99), branded partnerships (i.e. Jojo 
Siwa and Blackpink) and most importantly, 
its mystery element. Since each capsule is a 
surprise, it has propelled an unboxing trend 
on YouTube and TikTok. Mini Brands are small 
but undeniably fun gifts to surprise a kid... and 
lowkey get them addicted to consumerism. 
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With amusement parks, aquariums/
zoos, arcades and daycares closed, 
the summertime activities looked a 
little different in 2020. While brands 

have creatively pivoted their engagement 

strategies (i.e. offering Zoom princess 

parties), parents are desperately trying to 

get their kids off the screen and back into 

the real world. This has led to a whopping 

demand for outdoor play toys/activities. 

According to the NFD, there was a 51% 

increase in April for outdoor and sports toy 

sales, and an 81% increase in playground 

equipment. Over the past several years, 

we have seen more parents advocating for 

toys that encourage movement and activity 

over stationary toys. The pandemic has 

accelerated this trend leading to some of 

the biggest sales for outdoor toy companies. 

Studies have shown that toys can 
have an influence on a child’s 
career aspirations. Zillennials and 

older grew up with fairly traditional career 

toys, such as a doctor kit, science kit, police/

firemen uniforms & vehicles, and cashier 

sets. However, today’s younger Gen-Zs have 

more choices than ever. Beauty kits and 

video-making equipment are introduced to 

kids at a younger age - essentially the perfect 

starter pack to becoming a social media 

influencer or YouTuber. Such fashion and 

content-creation driven toys are normalizing 

and embracing the unconventional career 

paths that many youth will choose to pursue. 

Are toys telling of the way careers are 

evolving? We bet that in 5 years, elementary 

school kids will be writing: “when I grow up, 

I want to be a TikTok-er”. 

Toy shopping needs to be fun. Period. 

While it’s hard to imagine what a normal, 

Covid-free shopping experience is like, 

6 in 7 Millennial parents say that buying 

toys in-store should be an experience and 

75% say the same about shopping for toys 

online. A great example is BuzzFeed’s kids’ 

store, CAMP. They change their products/

experiences on a quarterly basis and 

provide interactive in-store offerings such 

as childcare, themed play spaces, crafting 

tables and even a daycare membership 

opportunity for the working parents. In the 

online scene, Walmart and Mattel have 

paved the way with a virtual toy store, 

KidHQ, where kids can browse and select 

toys through a series of “choose-your-own 

adventure” videos. 

#18
MORE OUTDOOR 
PLAYTIME, PLEASE!

#19
TOYS SHAPING THE 
FUTURE: THEN AND NOW

#20
TOY SHOPPING NEEDS A 
REVOLUTION.

THE TOY TRAIN
CONT.

98
TH

IN
G

S 
//

 1
7



98
TH

IN
G

S 
//

 1
8

98
TH

IN
G

S 
//

 1
9

This one is for all the men who have ever bought the 3-in-1 manly 
musk scented shampoo but secretly wanted to smell like the or-
ange blossom shampoo instead. For all the women who would 
rather be slumming it in a comfortable slouchy t-shirt and baggy 
jeans, but instead spent countless hours curating trendy outfits. 
For those who are used to hearing “too girly,” “too masculine,” 
“too short,” “too tall,” “too big,” or “too small.” All these barriers 
around beauty standards are slowly breaking down and Gen-Z is 
paving the way! It’s 2021, and we can do whatever we want - if 
that means a “manly man” wearing a skirt, then we are here for it! 
(no one asked you, Candace Owens…) Here are some of Gen-Z’s 
top gender-breaking norms.

GENDER & 
EXPRESSION



21. New Beauty - Gen-Z is at the forefront 
of evolving beauty and makeup standards 
(are we surprised? Not really!). According to 
YPulse’s beauty survey, only 10% of Gen-Z 
females wear makeup everyday. On the 
flipside, more than 56% of males used some 
sort of facial cosmetic at least once in 2018. 
When it comes to gender and expression, 
Gen-Z is more fluid than any other generation. 
Gen-Z is unapologetic, experimental, and 
open-minded. It’s unsurprising then, to see 
this manifest in the beauty industry, and 
brands like Fluide are responding. Fluide is 
a makeup brand designed for people of all 
genders. For Fluide, “beauty is malleable, 
political, powerful, play. We are they. We are 
them. We are you. We are Fluide.” We expect 
to see more beauty brands with messaging 
like Fluide to pop up as Gen-Z commands 
the beauty space. 

22. Pride Representation - As more 
and more Gen-Zs come to terms with their 
identity, many turn to social media as an 
avenue of expression. Pew Research Center 
data reveals that over a third of Gen-Zs 
personally know a non-binary person -- 
and brands are responding to this shift. In 
celebration of Pride, Calvin Klein released 
their campaign #ProudInMyCalvins featuring 
multiple prominent Gen-Z queers like Tommy 
Dorfman, Ama Elsesser, Gia Woods, and Jari 
Jones, to name a few. For a once notoriously 
binary-skinny-type underwear brand to make 

moves towards queer representation shows 
the true strength of Gen-Z voices.

23. Menicures - Have you noticed more 
men wearing nail polish lately? You’re not 
mistaken. “Menicures” are on the rise...and 
word’s on the street this isn’t just a fad. Men’s 
nail polish is taking off -- as seen on A-list 
celebrities like Harry Styles, Post Malone, and 
Travis Scott. But Gen-Z has been way ahead 
- using nail art as a tool of expression just 
like tattoos, piercings, and makeup. In recent 
years, it has even been popularized by high 
fashion brands like Balenciaga and Marc 
Jacobs.  

24. Harry Styles - Though not technically 
a Gen-Z, Harry Styles embodies many of 
Gen-Z’s beliefs and is undoubtedly this 
generation’s golden boy. He is consistently 
breaking boundaries, like becoming the first 
solo male feature on the cover of Vogue - 
in a dress! He says, “there’s so much joy to 
be had in playing with clothes. I’ve never 
thought too much about what it means -- it 
just becomes this extended part of creating 
something.” Harry Styles is definitely one of 
the prominent figures who is not conforming 
to gendered fashion - inspiring Gen-Zs to 
be whoever they want to be and to wear 
whatever they want to wear, without thinking 
too much about it.

G E N D E R & 
EXPRESSION

GEN-Z BEAUTY,  FASHION, AND LIFESTYLE

WHEN IT COMES 
TO GENDER & 
EXPRESSION, GEN-Z 
IS MORE FLUID 
THAN ANY OTHER 
GENERATION.
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25. E-boys and E-girls - TikTok has been 
a prominent new media source, which has 
introduced all kinds of new trends to the 
mainstream. One of these trends is a new 
emerging archetype: e-boys and e-girls. E-boys 
are typically characterized by their emo-inspired 
style - skater clothes, nail polish, and a single 
dangly earring. E-girls, on the other hand, sport 
brightly dyed hair, thick eyeliner, and draw 
crosses, dots, or hearts on their cheeks. And if 
you didn’t know, the “e” in e-boy or e-girl stands 
for “electronic”, meaning they mostly exist online. 
E-boys and e-girls are another example of how 
Gen-Zs express their personal identities online. 

26. Gen-Zs are Similar to Millennials in 
their Views on Gender - Though Gen-Z is 
certainly more familiar with non-binary identities, 
they’re not significantly ahead of Millennials 
when it comes to LGBTQ support. According 
to Pew Research Center, about half of both 
Millennials and Gen-Zs agreed that “society isn’t 
accepting enough of people who don’t identify 
as a man or woman.” This means that though 
Gen-Zs have more exposure to different gender 
identities, it doesn’t necessarily translate to their 
viewpoints on gender as you would normally 
expect. Still, Gen-Zs are less likely to identify as 
heterosexual and are more passionate about 
LGBTQ equality than older generations.

27. Unisex: the Future of Fashion - Have 
you ever thought about the way retail stores 
are arranged? Truth be told, dividing retail into 
male and female sections actually leads to an 
extremely stressful shopping experience for 
gender non-conforming individuals. This pain 
point was recognized by Selfridges London, who 
was the first to open an “agender” area in their 
retail store. This section was described by the 
department store as a “fashion exploration of 
the masculine, the feminine, and the interplay — 
or the blur — found in between.” This is one of 
major steps to provide safe spaces for everyone 
in their shopping experiences. 

28. Gender Fluidity in Music - Kehlani, a 
popular Gen-Z R&B/Pop/HipHop artist, is one of 
many emerging queer artists making moves in 
advancing gender fluidity in pop culture. Kehlani 
is hesitant to use any labels and is extremely open 
about her sexual fluidity in her music, putting out 
songs that are about relationships with people of 
varying genders. In the upcoming years, it’s safe 
to say more gender-defying artists and music will 
become mainstream.

29. Universal Fragrance - Just as the 
beauty and fashion industry are redefining 
gender stereotypes, so are those in the fragrance 
industry. Fragrance, like fashion, is an avenue 
for self-expression and brands like Gucci and 
Memoir d’une Odeur are now offering gender 
neutral fragrances. Similarly, Boy Smells, a 
queer-owned and extremely popular brand, sells 
gender-neutral candles which mixes traditionally 
female and male scents. They also pioneered 
underwear for all genders, further championing 
the gender fluidity movement.

30. Gen-Z Women Embrace Growth… 
Hair Growth - Recently, Gen-Z women have 
been expressing their identities and beliefs 
through their body hair. You’ll see more and more  
women on Instagram and TikTok unabashedly 
posting pictures or videos showing their body 
hair. Similarly, brands like Billie have emerged 
to specifically empower women to embrace their 
body hair. Just last year, the Januhairy movement 
began, encouraging women to ditch the razor 
and grow out their body hair for charity. This 
empowering and liberating movement has 
amassed over 30k followers on Instagram and 
is only increasing. 
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CANNA-
BIZ
Let’s get back to business! The cannabis business, that is. 
Weed and Gen-Z are a pretty solid pairing (one might 
say they’re best buds…), and more and more marijuana 
and cannabis products are entering the mainstream 
as our generation normalizes them. Mary Jane is a 
booming business, and as more and more regions make 
weed legal, the cannabis industry is only going to grow. 
Here are some stoner trends of 2020. 

Use responsibly. 21+.
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31. Gen-Z and Cannabis - Gen-Z has entered the 

chat, and they’re coming in hot. As this generation is 

coming of age at a time where cannabis consumption is 

being more normalized, they have presented themselves 

as an influential generation for the industry. Even though 

only a small percentage of Gen-Z is of legal age to pur-

chase and consume marijuana, they are twice as likely to 

use cannabis than the average American and YoY have 

tripled the market share of cannabis. Currently Millennials 

and Gen-Z make up 38% of cannabis consumers over 21 

years old in fully legal states, where Gen-Z accounts for 

2% of that figure. While Gen-Z uses marijuana for both 

medical and recreational reasons, their top reason for 

smoking is for social interaction.

32. Gen-Z Cannabis Buying Habits - Since the 

normalization and legalization of marijuana in the 

United States, many in the industry have introduced 

new and innovative ways to purchase and use cannabis. 

From delivery services, to pre-rolls and vape pens, these 

innovations have created a lot of convenience for Gen-Z...

and boy do we love it. Gen-Z more often purchases pre-

rolls over flower, with 55% of Gen-Z transactions including 

a pre-roll product, and 50% including a flower product. 

In comparison to other generations, 54% of transactions 

include a pre-roll, while 61% include flower. If that doesn’t 

convince you that we love convenience, 31% of Gen-Z 

transactions include concentrates, compared to the 

23% from other generations combined. Ease of use is 

the main driver behind the choice to use vape products 

or concentrates. Additionally, price is something that’s 

strongly considered during Gen-Z’s purchasing journey, 

while brands seemingly have little to no influence on 

purchasing decisions. 

33. COVID-19 and Cannabis - Among many things 

we have to worry about for the COVID-19 pandemic, 

marijuana was definitely an important and hot commodity 

in legal states. At the beginning of the pandemic, when 

dispensaries were not considered essential businesses, 

lines stretched out for blocks. Once dispensaries were 

deemed ‘essential’, the industry saw a boom in sales and 

a drastic change in shopping habits. Specifically, people 

are now buying more but less frequently. Cannabis 

preferences have also seen a shift during the COVID-19 

pandemic, where the implementation of online shopping, 

curbside pick-up, and delivery as safety measures are 

more commonly used. In a study of 2,988 adult cannabis 

consumers in the U.S., Canada, and the U.K., medical 

cannabis users would maintain their current levels of 

consumption, but more non-medical users intend to 

increase consumption possibly due to lifestyle changes. 

While the cannabis industry has seen influxes, the industry 

is thriving during this pandemic. 

34. Cannabis and Politics - The topic of cannabis 

legalization has been thrown in the ringer when it comes 

to American politics. Within this decade, we have seen 

shifts in public perception of the schedule 1 drug, bringing 

its legalization to light within the political sphere. In the 

November 2020 U.S. election, several states held votes 

to determine the future of legal cannabis. The public’s 

opinion on the legalization of marijuana has also 

contributed to the shift in perception about marijuana 

among politicians. 79% of respondents in a study believe 

that cannabis should be legalized, regulated, and taxed 

like cigarettes and alcohol; two--thirds of respondents also 

indicated that they wouldn’t vote for a political candidate 

who opposes the legalization of cannabis. The perceived 

health benefits and the perception that marijuana is no 

more dangerous than alcohol and cigarettes have pushed 

political figures to take a stand on the subject.

35. Cannabis and the Criminal Justice System 
in the U.S. - While some states have legalized medicinal 

and/or recreational marijuana, arrests related to the 

drug are still prevalent in the United States. In 2018, 

marijuana arrests made up 43% of all drug arrests and 

89.6% are for possession only. It is impossible to talk 

about the legalization of marijuana in both the state and 

federal level without also talking about those who have 

suffered. Despite his previous opposition of marijuana, 

President-Elect Joe Biden has expressed interest in 

decriminalizing marijuana and having criminal records of 

those convicted of possession expunged. Vice President-

Elect Kamala Harris was one of the co-sponsors of the 

Marijuana Justice Act which decriminalized marijuana. 

In addition, the House has just recently passed the 

Marijuana Opportunity Reinvestment and Expungement 

(MORE) Act, which would decriminalize marijuana and 

expunge non-violent federal marijuana convictions - a 

historic vote which moves the legalization of marijuana. 

While the American government is making moves to 

apply today’s stigma and laws of marijuana to previous 

convictions, there is still an issue of both systemic and 

personal racism which causes racial disparities in arrests 

related to marijuana. Regardless of use, Black people are 

3.64x more likely than White people to be arrested for 

marijuana possession. 
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#36
CANNABIS TOURISM - 
YAY OR NAY?

#37
THE ECONOMICS 
OF CANNABIZ

Amsterdam’s coffee shops, 
Cannabis Cafes in the USA, and 
marijuana farm tours have grown 
in popularity over the past few 
years. The UN has also recently re-

classified marijuana as a less lethal drug 

to make way for more research about the 

drug and medicinal use. However, there 

are still many countries with extremely strict 

laws. For instance, in Indonesia, possession 

of illicit drugs are punishable by jail, and 

drug trafficking is punishable by long jail 

sentences or the death penalty. Similarly, the 

UAE has extremely strict drug laws and has 

one of the world’s longest lists of prohibited 

substances. Even though the stigma of 

marijuana is continuously changing, 

marijuana is still considered an illegal and 

dangerous drug on the international level. 

The marijuana industry has been 
booming since the market opened, 
and the numbers back them up. 
Despite marijuana being illegal under 

federal law and considered a schedule 1 

drug, the legal marijuana industry had a 

market share of $13.6 billion in 2019 and 

is projected to reach $166 billion by 2025. 

The marijuana industry also benefits the 

United States in terms of taxation. Marijuana 

sales nationwide were $12.2 billion in 2019, 

and projected to increase to $31.1 billion 

by 2024, where the legal cannabis industry 

has contributed more than $80.8 million 

through taxes and fees to the local economy 

in 2017. Furthermore, the legalization of 

marijuana opens more job opportunities. A 

study on Nevada’s legalization of marijuana 

is projected to support over 41,000 jobs 

until 2024 and could generate over $1.7 

billion in labor income or 1 million jobs by 

2025. While there are economic benefits of 

legalizing marijuana, many still have their 

concerns about legalization. Big banks are 

still afraid of money laundering charges 

they may face if working with cannabis 

businesses. Additionally, governments are 

concerned with the potential of increased 

homelessness or underaged usage. 
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38. Sustainability in the Cannabis 
Industry - Growing cannabis is strongly 
regulated as it requires a lot of energy, water-
usage, and produces a lot of waste - making the 
sustainability of growing cannabis an important 
topic. Since marijuana is considered a wellness 
drug, there is a high level of awareness among 
consumers about pesticides and the chemical 
used in production and manufacturing. As 
our environment continues to be a prominent 
subject for various industries around the world, 
individuals are making purchase decisions 
based on the sustainability of products, and 
marijuana is no different. In response to the 
environmental issues of growing cannabis, many 
regional governments and organizations are 
implementing regulations to enforce sustainable 
farming practices. 

39. Women and Marijuana - Men 
and women both smoke marijuana, but the 
experiences are different between the two sexes. 
Even though there is a perceived ‘relaxation’ 
effect of marijuana, it can also heighten anxiety 
and paranoia, especially among women. Thus 
far, messaging about the positive effects of 
cannabis are taking the world by storm, but it is 
important to take into consideration the different 
effects of smoking marijuana between genders. 
A study by John Hopkins University shows that 
women are more likely to experience anxiety-
related symptoms from using cannabis. In terms 
of levels of comfort in dispensaries, 39% of men 
say they are “very comfortable” in dispensaries 
compared to 28% of women. Moreover, 9% of 
women say they are “very uncomfortable” in 
dispensaries compared to 5% of men. Among 
women, there are still stigmas and fears around 
the drugs. Companies have the opportunity to 
break this barrier by providing more female-
friendly products and research. 
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40. Illegal distribution of cannabis 
in legal U.S. states - In 2016, illegal 
marijuana sales made up 87% of all sales in 
the United States and Canada - making the 
demand for the drug extremely prevalent. This 
is great news for the legal cannabis industry 
to continue normalizing marijuana, but what 
does that mean for the black market? Despite 
its legalization in California, about 2,835 
illicit sellers are operating statewide, while 
there are only 873 legal sellers. In California, 
illicit marijuana sales actually outnumbered 
legal sales in 2019 by 3 to 1. One of the 
main reasons why illegal operations still exist 
are due to the expensive taxations and costs 
of purchasing legal marijuana. The legal 
marijuana industry has pushed for tighter 
regulations to squash the illegal market, and 
the pandemic seems to be helping them out 
a lot. 

Please use responsibly and legally if you 
choose to partake in the consumption 
of cannabis. As the cannabis industry is 
becoming gentrified, we urge you to support 
cannabusinesses owned by BIPOC, or those 
with initiatives supporting those incarcerated 
for nonviolent marijuana charges. 

Some examples (available for delivery in CA):
+ Viola
+ Cloud9
+ Weekenders
+ Oakland Extracts
+ Besito
+ Brown Girl Jane
+ Hollingsworth Hemp Company
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Whether your idea of sports is absolutely slaying the game on the 
court/field/rink/whatever, or if your sports expertise is limited to 
throwing on a pair of sweatpants and licking cheeto dust off your 
fingers while watching “the big game,” it’s no shocker that the 
sports industry has been evolving drastically within the past year. 
COVID-19 has led to cancellations, the esports industry is booming, 
and the way we stream live sports games is changing. These all-star 
sports trends have been making Gen-Z’s top draft picks.

41. Gen-Z & The Olympics - With the pandemic causing the 
2020 Olympics to be pushed back to this year, and five new sports like 
skateboarding being introduced, there’s no doubt that the Olympics 
have taken a big turn. But a few Gen-Z athletes are set to light up the 
historic event. Sky Brown, Great Britain’s 13 year old skateboarding 
sensation, will become the youngest British Olympian of all time, and 
one of the youngest competitors in Tokyo. 

42. Gen-Z Sports Consumption Habits - Traditional sports 
media channels are becoming less and less relevant with Gen-Zs. 
You won’t find them glued to the TV watching a sports talk show. 
Instead, you’ll see them in their bedrooms watching highlights on 
YouTube and sharing LeBron’s latest post on Instagram with their 
friends. A study by Morning Consult reports that about 13% of Gen-Z 
sports fans said they consume information on fantasy sports at least 
once a week, compared to 35% of Millennial sports fans. The same 
study also revealed that Gen-Zs also had lower percentages for all 
other categories: sports articles (22%), TV studio shows (20%), talk 
radio (13%), podcasts (14%), and betting information (10%) when 
compared to older demographics.
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#46
ESPORTS CLIMBING 
UP THE PODIUM

#47
CHASING THE BAG 
OFF THE FIELD

#48
GEN-Z’S FAVORITE 
ATHLETES

Bats and gloves are slowly 
beginning to be replaced by video 
game controllers. Esports, a category 

that was unheard of a few years ago, is vastly 

gaining popularity among this generation. 

Esports are more popular among Gen-Z 

than MLB, Nascar and the NHL respectively, 

with 35% identifying as fans.

Ronaldo and Curry have become 
global sensations outside of their 
respective sports due to brand 
partnerships. As Gen-Z athletes rise in 

popularity, sportswear companies should 

begin identifying the next generation of 

Ronaldos and Currys to collaborate with. 

In the English Premier League, Chelsea’s 

Christian Pulisic and Liverpool’s Trent 

Alexander-Arnold, both 22, have secured 

sponsorship deals with Nike and Under 

Armour - kickstarting their career beyond 

the field. Pulisic’s sponsorship will earn him 

$4 million annually, and Alexander-Arnold’s 

contract extension puts him at $7.8 million 

dollars over the next four years.   

Go to any basketball court around 
your neighborhood, and you’ll 
probably see a kid wearing a Kobe 
Bryant or LeBron James jersey. 
Both athletes have been ranked as Gen-

Z’s favorite sports figures with 11% and 

10% of selections, respectively. Argentine 

soccer phenomenon, Lionel Messi, comes 

in third, accounting for 5% of responses. 

With esports gaining popularity, we predict 

esports athletes like Lee Sanghyeok aka 

“Faker” will make the list in the upcoming 

years.
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Hard work, effort, and feeling 
proud of their individual progress 
as an athlete is a great indicator of 
success for many Gen-Zs. According 

to a study done by Whistle, about 78% of 

Gen-Z athletes believe performing well is 

more important than winning a trophy. As 

a result, Gen-Zs value effort as a greater 

measure of accomplishment than individual 

accolades.

The old definition of a “true fan” 
used to be being able to name 
every player on your favorite team 
and list the championships they’ve 
won. However, the sports culture is rapidly 

changing, and a sports fan’s loyalty is no 

longer defined by their commitment in 

watching live games during the season. Just 

1 in 4 Gen-Z sports fans believe watching 

live events is an important part of being a 

fan. Keeping up with transfers or trades, 

general news about the team, sponsorship 

deals, and even following the teams new 

apparel all hold more significance.

Using old-school training tactics is 
seen as less motivational as many 
Gen-Zs do not respond well to high-
pressure environments. According to a 

2018 study by the Association for Applied 

Sports Psychology (APA), only 45% of Gen-Zs 

report to have “excellent or very good mental 

health” which is comparatively lower than all 

older generations. The same study mentions 

that 73% of Gen-Zs during that year felt they 

could have used more emotional support. 

Instead, the APA recommends promoting 

resiliency and teaching Gen-Z athletes 

coping strategies that can help them better 

handle competitive and personal challenges 

on and off the field. 

#43
DIDN’T WIN THE 
TROPHY?
DON’T SWEAT IT.

#44
WHAT IT MEANS 
TO BE A FAN

#45
COACH THE HUMAN, 
NOT THE ATHLETE.

SPORTY SPICE
GEN-ZS AND SPORTS
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49. Choosing Your Team - Our 
social circles often influence our 
decision-making process, where 
50% of Gen-Z fans believe that 
their friends and family have played 
a significant role in choosing their 
favorite sports team. This offers 
the chance for marketers targeting 
Gen-Z to either target them 
individually or by reaching them 
through their loved ones.
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SHORT ATTENTION SPANS 
AFFEFCT STREAMING SERVICES.
50. Live Games v.s. YouTube Highlights - A recent 
study by the morning consult revealed that YouTube is Gen Z 
fans’ preferred platform for sports content, with 49% saying 
they use it several times per week, followed by Instagram 
(44%) and Snapchat (37%). With shorter attention spans, 
Gen-Zs don’t have the patience to watch a full game, rather 
they prefer watching small snippets and highlights. As a re-
sult, media companies should consider releasing more short 
content on popular Gen-Z platforms. 
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Like most things that have happened in 2020, COVID has put its 
own twist on “Netflix and Chill”-ing. More than ever before, Gen-Z 
has been consuming content, content, and more content. It’s no 
secret that our generation is seemingly glued to their screens (cue 
our grandparents yelling “you’re going to go blind if you look that 
close!”), but entertainment on streaming platforms has paved the 
way for Gen-Z to continue to learn, grow, and basically stay sane 
while they’ve been stuck at home all damn year. But what exactly 
are they watching? Read on for Gen-Z’s watch trends in 2020! 

WATCH 
TRENDS



51. Gen-Z’s Favorite Video Streaming 
Services: YouTube and Netflix - 
Despite having more streaming choices than 
ever before, Gen-Zs aren’t showing signs of 
streaming fatigue yet. But which streaming 
platform is their favorite? According to 
YPulse’s media consumption survey, among 
Netflix, Hulu, HBO, YouTube, Amazon Prime, 
and Disney+, the top contenders are YouTube 
and Netflix. It’s totally unsurprising then to 
see YouTube come on top - not only did this 
generation grow up with YouTube, Gen-Zs 
also prefer streaming on their phones.

52. Sci-fi and Fantasy win the TV 
Battle, giving rise to “Hopepunk” - 
When it comes to genres in entertainment, 
sci-fi and fantasy reign supreme. According 
to a study by Tylt, Gen-Zs are extremely 
passionate about their favorite sci-fi and 
fantasy franchises over other worldly content. 
Despite the influx of superhero movies in the 
past decade, Gen-Zs have not gotten their fill 
- leading to a rise in “hopepunk.” Hopepunk 
is a fictional sub genre in which protagonists 
resist the dystopian forces surrounding them 
through acts of inherent good. Something 
doesn’t necessarily have to fall under one 
genre in order to be considered hopepunk; 
shows like “Game of Thrones” aren’t 
hopepunk in nature, but characters such 
as Jon Snow, someone who “fights till the 
end,” are. These classic hopepunk themes 
have existed for decades and will continue to 

influence narratives in the sci-fi and fantasy 
world. 

53. Comedy Television as Gen-Z’s 
Means of Escapism - In a survey by 
Zephoria, 44% of Gen-Zs said that the genre 
of television they watch the most per week is 
comedy. This is perhaps indicative of the fact 
that this generation feels burdened by the 
pervasive problems in society. Whether from 
political divides, social struggles, or economic 
uncertainties, social media and technology 
have unveiled the harsh realities in the world, 
causing Gen-Zs to turn to comedy as their 
form of escapism. The COVID-19 pandemic 
has not made it easier - in fact, according 
to the American Psychological Association 
(APA), Gen-Zs reported the highest levels of 
stress compared to older generations and 
were the most likely age group to report 
symptoms of depression. So when there’s 
not much to do at home besides Netflix and 
chill-ing, the anxious youth are turning to 
lighthearted and mindless entertainment.

54. Gen-Zs are much more likely to 
watch Shows and Movies in Different 
Languages - According to a new study 
from Hulu, Gen-Z viewers want more 
diverse, complex cultural stories. As the most 
diverse generation, 67% of Gen-Zs identified 
as having complex identities that “spanned 
cultures, languages, and demographic 
markers.” Pew Research Centre data 
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reports that a bare majority (52%) are non-
Hispanic white. 25% of Gen-Zs are Hispanic, 
14% are Black, 6% are Asian, and 5% are some 
other race or two or more races. It comes as no 
surprise that this generation is much more likely 
to immerse themselves in foreign shows with 
differing languages -- just look at the popularity 
of shows like Money Heist and Yuri! On Ice. 
The push for representation and diversity in the 
entertainment industry is far from over, but we’re 
definitely off to a good start!

55. Why Gen-Z didn’t buy into Quibi 
- Quibi tried and failed to make short-form 
television content a thing. With Gen-Z as their 
main target, what went wrong? For starters, Gen-Z 
doesn’t care about high quality entertainment. 
Just look at the organic and amateur-ish content 
that goes viral on TikTok. Quibi also scored 
numerous A-list celebrities like Liam Hemsworth, 
Chrissy Tiegen, and Anna Kendrick, though 
none of these stars have a particular pull on 
Gen-Zs. Cost was another major deterrent in 
using Quibi. Though other platforms also incur 
a fee, Hulu partnered with Spotify and other 
sites like Netflix and Disney+ offer affordable 
family plans. All in all, it just seemed rushed. All 
you need is 1 extremely popular and culturally 
relevant show to get people to sign onto Quibi. 
Hulu had Handmaid’s Tale, Disney+ had The 
Mandalorian, and Quibi had…? But just because 
Quibi wasn’t a successful short-form streaming 
platform, doesn’t mean another one won’t come 
along soon, and learn from Quibi’s mistakes!

56. How Gen-Zs made Ratatouille the 
Musical Come to Life - Yes, you read that 
right. Ratatouille is officially becoming a musical 
and it’s all thanks to Gen-Z and TikTok! For 
months on TikTok, Gen-Zs would create original 
songs, musical accompaniments, and scenes 
to build Ratatouille the Musical. With costumes, 
sets, choreography, even Playbill and ad designs 
(all on TikTok), these 1 minute videos snowballed 
to build bits and pieces of the (until now) fictional 
broadway show. On January 1, 2020 Ratatouille: 
The TikTok Musical is going to debut as an actual 
show for a one-night-only concert, which will 
benefit The Actors Fund. It just goes to show: with 
Gen-Zs and TikTok, anything is possible!

57. Gen-Z Changes News Media 
Consumption - When it comes to media 
consumption, Gen-Zs want to consume news 
the same way they consume all other pieces of 
content: on social media. Gen-Zs view most of 
their news on Instagram through IGTV. Naturally, 
this raises serious questions about source 
reliability but in reality, stories from traditional 
news brands are no longer taken at face value. 
Gen-Zs aren’t falling for the same fake news 
stories that may have duped their parents. 
However, though Gen Zs have the ability to 
discern misinformation, they may not necessarily 
have the time or desire to do so.  According to 
Peter Adams from the News Literacy Project, 
“Gen-Zs are sort of infograzing much of the 
time. They’re seeing way more headlines, 
posts, comments, and memes than any other 
generation in history so they’re having to make 
really snap decisions and be really conscious 
about what sticks. We are hardwired to notice 
patterns, and if we see a false claim repeated 
over and over again, it starts to feel true even if 
it’s not.” These days, Gen-Zs expect real-time, 
reactive, and digestible content. It’s no wonder 
many are heading towards Instagram pages 
such as @imjustbait, @nowthisnews, and @
theshaderoom to receive their daily dose of 
news. 

58. Gen-Z will Keep the Cinemas Alive 
- With the “new norm” of digital streaming 
and the nature of the pandemic, the film and 
theatre industry have been seriously worried. 
Numerous cinemas have closed down, drive-ins 
are gaining popularity, and movies have made 
premiers online. Well we can (somewhat) put 
their worries at bay -- a study by Dynata reveals 
that a majority of the Gen-Z audience (60%) 
would return to cinemas “as soon as possible” or 
“relatively quickly” whereas for the over-25s, a 
majority said they would come back to cinemas 
“relatively slowly” or “not at all.” London-based 
Ampere Analysis argues that, coming out of the 
coronavirus lockdown, 65% of theater ticket 
revenue will come from Millennials and Gen Zs. 
This means that most likely, teen comedies and 
youth-skewing horror are in, while grown-up 
drama and older-leaning period films are out.
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59. Influencers are More Trustworthy than 
Celebrities - Gen-Z puts a lot of faith in other creators, often 
choosing to spend their “TV time” with real-life influencers or 
vloggers. According to LifeCycle Marketing, 80% of Gen-Zs say 
social media influences their shopping and it’s not just what the 
Kardashians are buying. YouTube reported that 70% of teenage 
subscribers relate to YouTube creators more than traditional 
celebrities. Gen-Z knows what they want and it’ll take more than 
big name celebrities to pique their interest.
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“EDUTAINMENT” ON THE RISE 
60. Video-streaming as a Means for Education - Streaming for 
this generation isn’t limited to entertainment. 80% of Gen-Z teens say 
YouTube has helped them become more knowledgeable about something 
while 68% say that YouTube has helped them improve or gain skills that 
will better prepare them for the future. The COVID-19 pandemic has also 
spurred online learning, with many parents turning to online resources 
like YouTube or Khan Academy to help with at-home learning. As the top 
streaming platform for Gen-Zs, YouTube has become a valuable and 
trusted learning resource, which most students now prefer over textbooks.
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Fashion trends tend to come and go as 
quickly as trending dances on TikTok, 
Kardashian sister drama, and the entire 
year of 2020 (it’s already almost March 
again?!). When style is changing as fast as 
the seasons, it’s hard to keep up sometimes. 
Well, we’ve got you covered. Here are 
some of Gen-Z’s top fashion trends for 
2020 (and some predictions for 2021).

61. “Stay Woke” - It’s no secret that 
Gen-Z tends to put their money where their 
heart is. Gen-Z is the most socially conscious 
generation, and this translates to what they 
purchase in the fashion industry. 9 in 10 
Gen-Z consumers believe companies have 
a responsibility to address environmental 
and social issues. Gen-Z doesn’t just buy a 
product; they invest into the values of the 
brand that is selling that product. Causes 
such as sustainability, animal testing, 
inclusivity, and labor practices are important 
to Gen-Z, and brands are beginning to alter 
their supply chains to keep up.

62. Virtual Fashion Shows (and no, 
not just a Barbie online game) - With 
COVID-19 hitting hard this year, it seems like 
everything has gone virtual - and fashion 
is no exception. The much-anticipated New 
York Fashion Week this past season went 
online, offering live streamed fashion shows, 
panels, and events. This set a precedent like 
never before - individuals who have never 
been able to snag tickets to exclusive shows in 
the past have now had their own inside look. 
This includes Gen-Z’s interested in fashion 
who normally might not have the funds or 
connections to attend such a prestigious 
event. Because everything went virtual , the 
general public was able to participate in 
more ways than ever before through inside 
looks at panels, webinars, and livestreams.
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63. Thrifting at your Fingertips - Gen-Z 
is making thrifting cool again - creating a resur-
gence bigger than Macklemore’s “Thrift Shop” 
in 2012, because sustainability is sexy. Like most 
things, Gen-Z is putting their own spin on thrift-
ing and reinventing it in a digital format. Mar-
ketplace apps such as Poshmark and Depop are 
building communities of teenagers selling vin-
tage and thrifted clothes. Not your older sister’s 
ratty hand-me-downs, these teens are becoming 
entrepreneurs and creating their own thriving 
online boutiques. According to Depop, 90% of 
its over 15 million users are under 26. 

14. Screen Time v.s. Playtime - Kids today 
can figure out Snapchat filters in a matter of 
seconds, but can they entertain themselves in an 
empty backyard with a half broken branch? The 
conversation surrounding kids and screen time 
versus playtime was a hot topic in 2020. On a 
weekly basis, kids are roughly spending 18.6 
hours on screens (for play), and only 14.6 hours 
of screen-free playtime. However, COVID-19 
has disrupted the flow of many households and 
some parents rely on technology to keep their 
children entertained for longer periods of time so 
that they are able to work and take care of family 
responsibilities. During the pandemic, 60% of 
parents in the US feel they have no choice but 
to allow more screen time, and 63% of parents 
have lowered their standards for appropriate 
screen time. 

64. The -free and -less Shopping 
Experience - COVID has completely changed 
the shopping game. Before the pandemic, 
a big factor of shopping was the hands-on 
experience: trying on clothes, smelling perfumes, 
eating samples at Costco - the thrill of swiping 
your credit card into the reader... Shopping 
was a very sensory experience; however, it’s the 
complete opposite now. With COVID, retailers 
are trying to stand out for the opposite reason: 
aiming to be contact-free, surfaceless, and safe. 
They’re limiting social interaction to prevent 
any possibility for the virus to spread. These 
new shopping habits will continue into 2021: 
curbside pickup, shopping delivery services, and 
shopping appointments, and QR code menus, 
to name a few.

65. VR Spices Up E-Commerce - 2020 was 
a huge reality check - forcing us to use technology 
to adapt to this digital world for everyone in all 
industries. As retailers struggle to fit into this new 
norm, many consumers were left missing typical 
shopping experiences, such as the look and 
feel of the storefront and the excitement of the 
displays. *Cue virtual reality* Fashion brands are 
beginning to implement virtual reality technology 
to provide an immersive shopping experience 
from the comfort of our couches. Brands such 
as Charlotte Tilbury, Tommy Hilfiger, Farfetch, 
Intermix, and American Eagle are all testing 
some form of VR, accessible via desktop or 
mobile. So get your credit cards ready, because 
online shopping just got more exciting!   

66. Bringing it Back - Early 2000s Trends 
- Ah yes, the early 2000s: when Paris Hilton was 
the queen of fashion, and movies such as Mean 
Girls and The Cheetah Girls influenced the most 
iconic trends ever. Well, what’s old is now new 
again! Although a good chunk of Gen-Z was 
too young to remember the early 2000s, this 
generation’s fashion is influenced heavily by this 
era. Juicy Couture tracksuits, butterfly clips, fun 
prints, rhinestones, and lots of pink are at the 
forefront of nostalgic “Y2K style,” and we expect 
that these trends will continue to blossom going 
into the new year. 

67. Sweatpants and Chill? - In the midst 
of the pandemic, some joked that the world 
was ending. And for many fashion brands, they 
actually were suffering losses of apocalyptic 
proportions. In the month of April, clothing 
sales decreased by a staggering 79% in the 
US, which is the largest plummet in history. 
But every apocalyptic event has its doomsday 
fanatic survivors. In this case, the athleisure 
market began to boom. Purchases of sweatpants 
increased by 80% as individuals turned to their 
very own comfy Zoom WFH attire. Athleisure is 
here to stay, as we usher in at least another few 
months encouraged to stay-at-home.
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TikTok has been shaping Gen-Z 
style since its growth in popularity, 
and with more and more time to spend on 

the app during quarantine, fashion tips 

are becoming more popular for Gen-Z. 

Some trends that have taken the app by 

storm including biker shorts, tennis skirts, 

and tie dye - have found their way into 

the mainstream. Retailers have even been 

selling out of these trending items due to their 

high demand sparked by TikTok. Prominent 

TikTokers and A-list celebs alike have been 

participating in these trends, causing their 

followers to copycat their looks. 

If anyone can single-handedly 
revive a post-COVID economy, it’s 
Gen-Z right? Right? No, seriously. Out 

of all the generations, Gen-Z is leading 

the recovery of fashion retail. Lockdowns 

have altered consumer behavior, leading 

to increase in purchases of more necessities 

such as groceries, pharmaceuticals, digital 

entertainment, and home products. For 

many individuals, retail spending on clothes 

has been less prioritized. However, younger 

generations are spending a larger portion of 

their money on clothing compared to older 

generations. Perhaps this is due to the fact 

that many of them are not yet responsible 

for their household essentials, but it is a 

huge hint as to who retail brands should be 

marketing their products to. 

What would a 2020 fashion trend 
report be without the mention of 
masks? Now a necessity, we can all 

relate to the feeling of taking our mask 

off at the end of a long day, the pain of 

mask straps rubbing against our ears, or 

our breath fogging up our glasses. The 

struggle is real with masks, and the fashion 

industry has responded - like masks that 

don’t fog glasses, trendy mask chains, 

and even masks with holes you can slip 

straws through. By recycling old scraps of 

materials and creating masks - whether to 

sell or to donate to essential workers - many 

brands have become more sustainable and 

socially conscious, which is definitely Gen-Z 

approved!

#68
FASHION ON THE FOR 
YOU PAGE

#69
GEN-Z LEADS CONSUMER 
PURCHASES IN RETAIL

#70
MASKS ON, BABY!!
SERIOUSLY. WEAR A 
F*CKING MASK!
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CONT.
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GAME
ON.
The gaming industry has been leveling up this year. 
From new technological advancements in the space to 
the evolution of gaming as a social platform or even 
as a concert venue, the world of gaming has been 
rapidly changing. 59% of the U.S. population identify 
themselves as gamers, yet when it comes to Gen-Zs that 
number grows to a whopping 90%! These numbers have 
skyrocketed since social distancing orders, as gaming 
provides younger generations with a way to socialize 
and stay entertained while remaining safe inside. Take 
a peek into the mysterious world of gaming -- one that 
most, if not all Gen-Zs are a part of.
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71. New Technology - Despite how unsettling 2020 has been, this year has brought 
many advancements to gaming technology. These new innovations focus on 3 things; more 
power, better thermals, for less money.

OCULUS
QUEST 2

SONY
PLAYSTATION 5

MICROSOFT
XBOX SERIES X

Oculus released the Quest 2, greatly 
improving on their previous gener-
ations design, comfort, and perfor-
mance. Aside from their gaudy com-
mercial, the future of VR is looking 
bright.

Sony’s Playstation 5 is the most an-
ticipated device to come out this year. 
Featuring a new custom processor 
from AMD, the PS5’s SOC (System 
on Chip) now includes a custom flash 
controller, allowing the system to de-
compress data from the SSD faster, 
dramatically reducing load times. 
The chip is also unexpectedly being 
cooled with liquid metal, a high per-
forming TIM (thermal interface ma-
terial), which many thought was too 
expensive and impractical to be put 
in a console.

Similar to the PS5, the XBox Series X 
also sports a custom AMD CPU and 
GPU, with advancements to their 
software to optimize all performance. 
Their main innovation, however, 
comes in the console’s structure; the 
entire system is designed as a tower, 
splitting the motherboard into two. 
The tower-like structure allows air to 
easily pass from bottom to the top, 
cooling the system more efficiently.
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AMD
RYZEN 5000

NVIDIA
30 SERIES GRAPHICS CARDS

APPLE
ARM ARCHITECTURE

AMD’s newest Ryzen 5000 
Series Processors crushed their 
competition, making it the best 
processors for gaming for both 
power and performance, all while 
staying relatively affordable. The 
processors Zen 3 architecture boasts 
improvements to speed, latency, and 
efficiency, all of which boost overall 
performance.

Nvidia’s new 30 series graphics cards 
have completely obsoleted their 
predecessors. On their new Ampere 
architecture, Nvidia’s entry level card 
now matches the performance of 
their old flagship, while slashing the 
price in half. It’s mid-ranger offers 
double the performance of the last 
generation, while still remaining 
cheaper, while their top-line card 
is now on par with their industrial 
counterparts.

Apple’s shift to ARM architecture 
has allowed them to configure their 
software to perform directly with their 
hardware. This has resulted in over 
50% increases to performance and 
battery life, making them some of the 
most powerful laptops on the market 
today.
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72. Game Streaming - Soon, the days of 
owning a dedicated console may grow old. 
Game streaming allows users to play their 
favorite games from a Netflix-like library using 
whatever device they have available. They 
bypass system requirements needed to run 
games by storing and processing data on cloud 
servers. All you need is a screen, a controller, 
and a good internet connection to play. Imagine, 
instead of going online to coolmathgames.
com, you can play the newest AAA titles straight 
from your browser. (No hate to coolmathgames 
though!) Game streaming services are popping 
up left and right in 2020, some of the biggest 
names include: Google Stadia, Microsoft Project 
XCloud, Sony Playstation Now, Nvidia GeForce 
Now, to name a few.

73. Esports Gets even Bigger - Esports 
has continued to grow as an emerging industry. 
According to Newzoo reports, the esports industry 
is expected to reach ~1.2 billion in revenues 
in 2021. Additionally in 2021, the League of 
Legends Championship Series is expected to turn 
a profit; a big accomplishment that even some 
well-established sports leagues, like the WNBA, 
have not been able to achieve. The roster of 
esports games is constantly expanding as well: 
Riot Games’s new shooter game Valorant, and 
Activision’s Call of Duty: Warzone are just two of 
the newest esports games to be added in 2020. 
Competition is not just limited to multiplayer 
games either; speed-runs and challenge-runs 
for single-player games have become more 
prominent in the space as well, though there 
is no officiating body managing these. Despite 
the fact that gaming is considered to have been 
relatively unaffected by the pandemic, esports 
itself relies on live events and tournaments 
for viewership and revenue. Because of the 
pandemic, the esports industry was forced to 
move many live events and tournaments online, 
or cancel them outright. As a result, industry 
revenues in 2020 were cut short of projections, 
growing only 1.5% from 2019. Online events 
and tournaments come with their own issues as 
well: connectivity, server instability, and latency 
can all affect a player’s performance, especially 
in games where communication is required. At 
the highest level, a 1 millisecond difference in 
connectivity could mean the difference between 
a win or loss.

74. Single Player is on the Rise (again) 
- 10 years ago, developer EA declared that 
“[single-player games] are finished. Online is 
where the innovation, and the action, is at.” 
Since then EA has stuck to their word, producing 
online, profit-hungry multiplayer experiences like 
Battlefield and FIFA, and many other developers 
have followed suit. Sony, on the other hand, 
continued to produce single-player exclusives 
for their Playstation platform as one of the 
biggest single-player publishers in the industry. 
10 years later, Sony’s efforts have paid off. In 
a recently leaked internal presentation, Sony 
revealed that “single-player is thriving,” and 
that gamers on their Playstation platform spend 
more time playing games offline than online. 
Due to their model, online games tend to be 
more profitable, but single-player games are 
no sales slouches either. 6 of the top 10 best-
selling Playstation 4 games of all time are single-
player focused experiences. And of the top-20 
best selling games on the PS4, 15 of them are 
single-player. The 2020 Game Awards continue 
this trend as well, with all 6 Game of the Year 
Nominees being single-player only or single-
player focused games, Sony having published 3 
of them, including the winner, The Last of Us Part 
II. The leaked Sony presentation also detailed 
consumers’ challenges about single-player, and 
how Sony or developers could address these 
issues.

75. Virtual Concerts - Virtual concerts have 
taken over the gaming world. In April, Travis 
Scott held a virtual concert in Fortnite, drawing 
in 12.3 million attendees, and breaking viewer 
records. 7 months later, the record was broken 
again, with over 33 million viewers attending Lil 
Nas X’s virtual concert on Roblox. Pioneered by 
Fortnite, the virtual concert series in their game 
have expanded their audience from gamers to 
music lovers as well. On a virtual platform, event 
organizers and performers can customize every 
aspect of their performance, developing new 
and exciting experiences for viewers.

76. Gaming as a Platform - In 2020, “meet 
me on my Minecraft server” is about as close 
as “come over to my house” as you can get. 
Especially during the pandemic, video games 
have become a way for friends to stay social, 
while safely doing something fun together. 
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YPulse’s COVID research found that during 
quarantines, 46% of 13-39-year-olds started 
playing a new mobile or video game. Whether 
that’s holding graduation parties on your Animal 
Crossing island, fighting for 1st in Warzone, or 
just chilling together on Roblox, the possibilities 
are endless. It’s not just friends and family 
either; businesses and brands have taken to 
games as a way to market new products. YPulse 
documented Glossier and 100Thieves using 
Animal Crossing to launch their new apparel 
lines. Similarly, Hellmann’s (the mayo brand, 
yes) allowed players to drop off spoiled turnips 
to their Animal Crossing island; each turnip 
would be a meal donation to Second Harvest 
Food Bank. Developers can work with brands 
as well; Fortnite has a host of collaborations 
ranging from the NFL to the Avengers while 
Maplestory recently released a collaboration 
with kpop superstars BTS. However, there is a 
point where marketing crosses the line. EA tried 
sneaking in full-length, in-game ads into their 
UFC 4 game−a game consumers paid $60 for 
− before quickly removing them due to player 
backlash.

77. Streamers - Streamers have become 
some of the most popular influencers on the 
internet. When gamers are not playing games 
themselves, they can watch their favorites play 
games. Streaming is incredibly diverse–from the 
types of games played, types of goals achieved, 
and differing play styles–every streamer 
has something unique to bring to the table. 
Streamers can be anyone too–your friends, 
Youtubers, or even NBA Stars, like Karl Anthony 
Towns. Streaming platforms have also grown in 
popularity, with Twitch and Youtube being the 
most popular places to watch. 41% of Twitch 
users are from 16-24, and by far the biggest age 
category on the platform. If you want to find us, 
find us on Twitch.

78.VTubers - Perhaps some of the most diverse 
streamers (and definitely most controversial) 
are Virtual Youtubers, or VTubers. These are 
influencers with an entirely computer-generated, 
usually anime-style appearance. The virtual 
character acts as a persona for streamers, 
allowing their creator to showcase more of 
their personality. Using programs such as Live-
2D to animate their character models, VTubers 

are able to stream games the same way a 
normal streamer does, but with full anonymity. 
The most notable VTubers come from Hololive 
and Nijisanji, two VTuber Agencies. Although 
VTubers’ audiences are also diverse and vary 
widely by channel, many VTubers skew towards 
Gen-Z viewership with relevant games such as 
Minecraft and Roblox. While this concept has 
not yet been popularized in the West, the idea of 
virtual personas could help inspire more creators 
to make content for themselves.

79. Accessibility in Gaming - Accessibility 
has become a focus for many developers in 
2020, with many features, like colorblind filters 
and subtitles becoming expected or standard in 
games. Some developers have gone above and 
beyond, allowing players to customize subtitle 
colors and text size, or offering text to speech. 
In particular, the developers for Grounded 
allowed players to play an arachnophobia safe 
mode version of their game. Accessibility is not 
limited to software either. In 2020, AbleGamers 
and ATmakers co-developed the Freedom 
Wing Adapter, an add-on to the Xbox Adaptive 
Controller that allows wheelchair users to use 
their wheelchair joystick as a controller as well.

80. Botting & Scalping - Retailers had to 
move their hardware releases online in light 
of lock-down orders. The online purchasing 
experience has thus become more complex; 
storefronts are no longer storefronts, customers 
are no longer people, and “purchasing” has 
turned into “pre-ordering.” The system is 
now vulnerable to bots, programs posing as 
“customers’’ that can effectively bypass queues 
and purchase items faster than humans can. 
Scalpers and resellers then artificially inflate the 
price of the product. Impatient buyers often buy 
scalpers’ products at 2x or 3x the original price. 
The practice of botting & scalping is not new, but 
this is the first time it has affected the gaming 
market, which has led to artificial shortages for 
some of 2020’s most desired products, such as 
the PS5, X-Box Series X, and Nvidia graphics 
cards. It’s succeeding too: scalpers have made 
28 million in profit in 2020. Scalping can lead to 
delayed or inaccurate data, consumer frustration, 
excessive waste, and lukewarm product hype, 
resulting in bad situations for manufacturers, 
customers, and retailers alike.
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2021 
AT A 
GLANCE
I think we can all agree on one thing: f*ck 2020. Seriously. Thank god that shit is over!!! 
Now we can rejoice, look to the future, and reflect on all the good (and mostly bad) things 
that this past year has brought us. As we all look to the future with curiosity, trepidation, and 
wishful optimism, these are some of our predictions of what is going to be trending in 2021. 
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81. QR Codes are Here to Stay - QR 
codes (aka. Quick Response codes) have been 
around since the mid-1990s, but have made a 
comeback during the COVID-19 pandemic and 
might actually be here to stay. With businesses 
looking for ways to offer customers a contactless 
experience, QR codes have been essential. 
Most restaurants have transitioned away from 
paper menus and implemented digital menus, 
which customers can easily scan on their 
smartphones. Not only is this a touch-free and 
user-friendly experience, these codes allow for 
real-time engagement tracking. But, is the US 
simply behind on this trend? The Chinese app 
WeChat has leveraged QR codes for just about 
everything - adding contacts, ordering food, 
making payments in restaurants, and public 
transportation. While many things have changed 
for the worse in 2020, QR codes in the United 
States are one of the few things we hope will stay.

82. Coding for Kids - We live in a world where 
technology dominates our lives. To think that a 
simple voice command can turn off all the lights 
in your house, or that self-driving vehicles will be 
the new normal, is absolutely fascinating (and 
crazy!). To prepare for such a technologically 
dependent society, computer science classes for 
elementary and middle schoolers are in high 
demand. Just like learning a foreign language, 
the language of code should be introduced at a 
young age, because it sparks curiosity in kids to 
understand the ‘how’ behind their phones and 
tablets. Following the lead of a few European 
countries, which integrated computer science in 
their school curriculums back in 2015, Code.
org is an organization striving to get computer 
science into every American school. Rather than 
just passively interacting with devices, kids have 
new opportunities to create technology that is 
essential for their future careers. 

83. Are Apps Becoming Monolithic? - 
In 2020, we’ve seen a lot of apps making big 
moves, notably Twitter & LinkedIn adding a story 
feature and Instagram adding a shop button. Are 
stories the future of social media? Realistically - 
why does Twitter even need stories if it’s meant 
for quick thoughts? Stories are simply the easiest 
way to share and consume bitesize snippets 
of content. It also creates a lower-pressure, 
less permanent and more personalized user 

experience. In 2016, the average number of 
in-feed posts per week on Instagram was 3.3 
and has dropped to 2.3 in 2020 after the boom 
of stories. Brands like Spotify have hopped on 
the bandwagon and even designed their 2020 
Wrap Series in a story format. Genius, right? An 
even more genius update is Instagram replacing 
the activity icon with the shop button. Users are 
conditioned to tap the middle button by default, 
thus with this update, we are constantly clicking 
on the new shop page without even realizing it. 
The integration of features on social media apps 
have posed a challenge for 2021: can these 
companies differentiate their platforms enough 
to remain successful? 

84. Is College Worth it? - Conversation 
about higher-ed has never been higher, and 
many Gen-Z’s college plans are changing. 
1 in 5 say they are not sure if they will attend 
college, with cost and value proposition being 
the two leading factors. Enrollment in short-term 
credential classes during the pandemic increased 
by 70%, while on the other hand, freshman 
college enrollment dropped by 16%. Students 
seem to be  looking at vocational/trade schools 
or apprenticeships as other options to advance 
in their careers. Additionally, with 41% of Gen-
Zs reporting that they want to be entrepreneurs 
and over half preferring gig jobs and side 
hustles, is a potentially irrelevant college degree 
and an absorbent amount of debt worth it? It 
will be interesting to track what the application 
numbers will look like in fall 2021 - we predict 
numbers will continue to decline as Gen-Z’s 
entrepreneurial spirit and street-smart attitudes 
will prevail. 

85. Pandemic Performances - The live 
entertainment industry has taken the biggest hit 
over the last year, with bucket-list experiences 
such as Coachella being cancelled and  no 
foreseeable replacement date. Artists have had 
to come up with innovative solutions to keep 
performing and entertaining their fans… and it’s 
working! In October, K-Pop superstars, BTS, drew 
nearly 1 million viewers from 191 regions to 
their livestream virtual concert, banking at least 
$35 million from the stream. In the EDM music 
scene, pod raves have pioneered a new era of 
raving. Each venue has 20 rows of pods spaced 
6ft apart from each other where groups of up to 
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8 people can purchase a pod. Drive-in concerts 
are arguably one of the safest alternatives that 
mimic a live concert experience. Sure, you 
may not get the mosh-pit, hand holding, and 
screaming scene, but event companies have not 
skimmed out on production value, ensuring that 
concert participants still have a performance of 
a lifetime. 

86. The Flex Schedule - Before the 
pandemic, it was believed that offices were 
“critical to productivity, culture and winning the 
war for talent”; however, many people have 
been pleasantly surprised with how quickly they 
were able adapt to work from home (WFH) life. 
A McKinsey research reports that 80% of survey 
respondents enjoy working from home and 41% 
say they are more productive than they had 
been before. Many employees no longer have 
to endure long commutes and have enjoyed 
greater flexibility in balancing their personal and 
professional lives. With the positive reception 
towards WFH, many tech companies such as 
Twitter, Shopify and Square have informed their 
employees that they can continue working from 
home “forever”. Moving forward, it seems like 
most companies will start a “hybrid” structure 
where employees can split their time working 
in and out of the office… long live “work from 
anywhere!” 

87. 2021 Work Trends - Now that many 
companies have adapted to WFH, company 
executives are able to evaluate what was and 
wasn’t effective for remote work. The new work 
world in which we pioneer will prioritize health 
and wellbeing - making it the new corporate KPI. 
Businesses must do more to provide employees 
a social safety net. Additionally, companies 
will increasingly automate mundane tasks and 
focus on giving employees more satisfying work. 
Furthermore, as technology continues to shape 
our lives, it is predicted that by 2025, AR and VR 
will be widely adopted for training, collaboration 
and improved customer contact. “When 
businesses utilize AR and VR, their employees are 
more connected and productive, regardless of 
where they live”. Similar to previous technology 
shifts (aka. the smartphone), AR/VR will unleash 
a flood of creativity and new jobs that we would 
have never imagined before. 

88. Will there be the 2021 Olympics? 
- In March 2020, the International Olympic 
Committee announced that the 2020 Summer 
Games would be rescheduled for 2021... but 
now that we are in 2021, are we still on track 
for the Olympics to take place this year? Nearly 
810,000 tickets have been cancelled as a 
precautionary measure. There is a chance that 
these tickets will be resold if maximum occupancy 
limits for various venues rises; however, officials 
will only be able to make this decision in late 
spring. While many are hell-bent on the 
Olympics happening, Japanese Prime Minister 
Shinzo Abe made it abundantly clear that there 
is no backup plan if the games face another 
delay. The Olympic Committee cannot continue 
leaving athletes in a state of uncertainty, nor can 
they risk the health of all the potential spectators. 
Nonetheless, the Olympics is all about bringing 
people together through sports, thus if push 
comes to shove and the games are held with no 
live spectators, will the Olympic spirit still shine? 

89. The Changes in Beauty Rituals - 
Quarantine and social distancing mandates 
have limited in-person beauty services such as 
wax parlors, hair salons, nail salons and spas. 
Many customers are changing their spending 
habits, allocating more money towards products 
that allow them to recreate an “at-home” spa/
salon experience, with 22% changing their 
skincare routine all together. A Spate report 
indicates that at-home beauty tools, haircare/
color products, serums and blue light-blocking 
skincare are on the rise, while a decrease in 
make-up sales continues to affect the already-
struggling category. With the nature of our WFH 
schedules, people are more concerned about the 
up-close-and-personal element of video-calling, 
thus adding more steps and products to their 
skincare routines. For example, serums have 
seen a 20-40% increase in searches during the 
pandemic. The quick shift in consumer priorities 
indicates that beauty companies have to react to 
changing trends quickly.
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90. The End of COVID-19? - As COVID-19 cases continue to surge in the USA, there 
appears to be a light at the end of the tunnel with vaccines being distributed starting late 
December. As of early December 2020, the front runners for the vaccine are Pfizer/bioN-
Tech, Moderna, and Oxford-Astrazeneca, with Pfizer/BioNech already receiving  emergency 
authorization from the FDA in December. In clinical trials, the Pfizer/bioNTech and Mod-
erna vaccine have proven over 90% effectiveness - which is significantly higher than the 
flu vaccine, that only provides around 40% effectiveness. If you are not a frontline worker, 
emergency personnel, or high-risk individual, you can potentially expect the vaccine to be 
distributed in your local area in the late spring or early summer of 2021. Many are skeptical 
of the COVID-19 vaccine, as it has been produced faster than any vaccine in the history of 
modern medicine. To countermeasure this, former presidents Obama, Bush, and Clinton 
have all vowed to receive the vaccine on live TV. As of November 2020, 58% of Americans 
are willing to get vaccinated, which is up 8% since September of 2020. 

2021 AT A 
GLANCE



GEN-Z 
CHANGE-
MAKERS.
There are so many Gen-Zs accomplishing incredible, 
awe-inspiring things. So many that narrowing this list 
down to only eight Gen-Zs was a seemingly impossible 
task. Don’t worry though, we did the dirty work for you 
and put our blood, sweat, and tears into curating this list. 
We don’t know about you, but we want to be just like 
these young adults when we grow up...
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91. Gitanjali Rao | Age: 15
Even the youngest of minds have the power to make an impact in the world. She was 

recently named TIME’s first ever kid of the year due to her technological innovations 

that have aimed at solving societal issues such as opioid addiction and contaminated 

drinking water. The Epione device diagnoses prescription opioid addiction at an 

early stage, and her Tehys device can identify lead in drinking water. As if that wasn’t 

impressive enough, Gitanjali recently created Kindly, a service that helps identify 

cyberbullying using AI.This technology prompts kids to communicate online in a 

more positive way. Given her young age and what she’s accomplished thus far, it 

will be exciting to continue seeing her positively impact the world for years to come. 

92. Alex Lee | Age: 25
Gen-Zs are unafraid to chase after their goals, and November 3rd, 2020 marked 

an important day in Alex’s life. He won California’s 25th District Assembly race 

making him the state’s youngest Asian American state legislator in history. His 

progressive platform focused on a variety of issues such as affordable housing, 

education, climate change, health care for all. Alex’s passion for these social issues 

in particular is reflective of Gen-Z’s ethos and core values. He is a role-model for 

any aspiring Gen-Z leader who hopes to one day have a seat in office.  

93. Golden Landis von Jones aka “24kGoldn” | Age: 19
“Why you always in a mood? f***** ‘round, actin’ brand new...”. If you’re on 

TikTok, you might be all too familiar with those lyrics. In 2018, Golden Landis 

aka “24kGoldn” was a freshmen, full-ride scholarship recipient at the prestigious 

USC Marshall Business School. His life changed when his song “Mood” went viral 

on TikTok - leading him to a completely different career route. Already having a 

following on SoundCloud, his new TikTok hit led him to reach 600 million streams 

on Spotify and a remix collaboration with Justin Bieber and J Balvin. He’s currently 

working on his debut album, which he’s looking to release early this year.

94. Adeeb Alblooshi | Age: 15
When he was only 9 years old, he upgraded his father’s existing prosthetic leg by 

making it waterproof, as well as developed a robot vacuum cleaner to help his 

mother with house chores. Adeeb’s desire to improve the world has led him to 

several innovations, including a seatbelt that monitors a passenger’s heart rate and 

sends an immediate alert to authorities in Dubai if their heart reaches a dangerous 

rate. As a member of the Arab Robotics Association, he continues to push the 

boundaries of science with the goal of improving human lives. 

95. Ben Pasternak | Age: 21
In 2019, Ben Pasternak founded SIMULATE - a nutrition tech company whose mission 

is to reinvent nutrition through technology that advances nature’s codebase. Its first 

product, NUGGS - a plant-based chicken nugget, initially wasn’t all that great in 

taste. However, Ben heavily relies on technology to inform his work. In his own 

words, “the core thing that I want to reate was a nutrition company that operates 

with a software framework”. As a result, Ben’s company utilized data collection from 

customers which account for 60 different variables to improve his current product. 

He hopes his technological approach inspires other companies in the food industry 

to create healthier and more climate-friendly products. 

96. Amber Yang | Age: 18
The sky’s the limit for Gen-Zs… well actually, in Amber Yang’s case the universe! At 

her young age, she developed a forecasting model that can predict the movement of 

space junk with a 98% accuracy. Fun fact, NASA’s very own statistical models don’t 

even make calculations with that high of a percentage accuracy! She’s currently 

founder and CEO of her own start-up called Seer, whose mission is to create a safer, 

Low Earth Orbit (LEO) environment for space missions.   

97. Roddy Ricch | Age: 22
Compton rapper Roddy Ricch’s debut album, “Please Excuse Me for Being Antisocial”, 

has earned him millions in 2020. The Box - his most notable single went viral on 

Tiktok, reaching third in the U.S. Billboard Hot 100, won Apple’s “Song of the Year’’ 

award, AND was nominated for the Grammys. As glamorous as his “quick” rise to 

stardom may seem, it didn’t come without many years of hard work. In an interview 

for the Variety magazine Roddy gave insight to his story; “To the world it might 

have seemed fast, but it was not fast… from ‘Feed Tha Streets,’ [dropped in 2017] 

every year I’ve dropped a project and did legwork in my surrounding communities: 

Compton, Watts and South Central...”

98. Jalaiah Harmon | Age: 15
TikTok can change someone’s life in an instant, especially, when one of your dance 

choreographies is a viral sensation. For the most part, the creator gets credited 

for starting a trend, however, that was not the case with Jalaiah Harmon - the 

14-year old original creator of the Renegade dance. Before long, influencers like 

TikTok sensation Charli D’Amelio were doing HER dance on other platforms. Again, 

without giving her credit. Through much grassroots effort, she was finally able to 

get the recognition she deserved and even did a collaboration video with Charli. 

She continues to create dance content and even performed at the 2020 NBA all 

star game.
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