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The only way  
is ethics

“We are a global ethical marketplace – a sustainable 
alternative to Amazon. We find products that are  
better for you and kinder to the planet”

Jarvis Smith, My Green Pod

is natural products, animal cruelty or fairtrade. Ethical 
products these days offer excellent quality and value, and we 
want to democratise the natural-product sector. Independent 
companies can’t afford to do the bulk deals for supermarkets 
but going direct to customers means they can offer great  
deals, and collectively that will help bring the price down  
for everybody.”

Smith and Hill single out 100 per cent renewable energy 
companies as something everybody can do that will save  
money and help the planet. They recommend Soil Association-
accreditation as a sign that a company’s values are embedded 
into their operation. “We are quite selective with who we have 
on board,” says Smith. “We find the best quality and that makes 
it a lot easier for people as they can trust our brand and be 
reassured that when we recommend something we have done 
the due diligence. We are purpose- and value-driven and always 
have been. That’s why we have survived so long.”

The founders of My Green Pod believe passionately that 
people are starting to reconnect with nature, and that demand 
is forcing bigger institutions to change their approach. My 
Green Pod was chosen as the flagship business by one major 
high-street bank when it was signalling its own pivot towards 
sustainability, and Smith singles this out as an example of the 
change that can happen. “We are empowering people,” he says. 
“Consumers can change the world if we redirect where we 
spend our money and we see that with everything from organic 
milk to pension funds. Institutions can be persuaded to change 
if it’s what enough people want.”
www.mygreenpod.com

Jarvis Smith had an unusual introduction to sustainability. In 
2006, he took part in a TV reality show called Dumped that 

involved him living on a landfill site, learning to reuse other 
people’s rubbish and, as a result, discovering how much people 
throw away on a daily basis. It changed his life. He went on to 
found a leading ethical lifestyle magazine, published by 
National Geographic and The Guardian, and then co-founded  
My Green Pod with Katie Hill. 

“We are a global ethical marketplace – a sustainable 
alternative to Amazon,” he explains. “We find products that  
are better for you and kinder to the planet. We are ambitious 
because we have children and we want to create a better  
world for them and for everybody’s children.”

Research suggests that 90 per cent of people want to change 
their consumer habits because of a commitment to sustainability 
but only 10 per cent actually make that change. My Green Pod 
aims to make change easier for the consumers by presenting 
people with high-quality ethical products in six categories – 
products people put in their bodies, products they put on their 
bodies, products for cleaning the home, energy, travel and 
holidays. Companies are carefully sourced and audited by Katie 
Hill, a former deputy editor at Which? “We examine the product,” 
says Smith. “We see where it is sourced, how it’s made, the 
packaging and we also get to know the people who make the 
products because we want to understand whether they are in it 
for the right reasons.”

“One thing to understand is that that there isn’t one single 
product that covers all ethical issues,” says Hill, “so it’s about 
finding products that suit your beliefs and values, whether it  


