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�� Revenue and Advertisin�

�� The Future of Audio
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How do you primarily consume audio?

�� Listening habits
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Online (smart speaker)

In a Car

Traditional Radio (AM/FM/DAB)

Online (computer)

Online (smart phone)

Other

6.9%

9%

13.2%

25.7%

36.5%

8.7%
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Which type of audio do you consume the most?

�� Listening habits

Podcasts (on-demand audio)

Music streaming services (Spotify, Tidal, etc)

Radio (live audio)

Other

16.2%

35.4%

41.1%

7.2%
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How many hours per week do you listen to radio?

� Listening habits
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1-2

3-5 

6-10

11-20

21+

Other

14.1%

15.3%

25.7%

15.3%

19.5%

0.3%
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39.9%

60.1%
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Centralised

Decentralised

What kind of radio stations do you primarily listen too?

jl Listening habits
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What do you consider the biggest challenge to radio's 

future?

2. Industry Changes
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Investment

Talent

Audiences

Other

22.5%

15.3%

49.1%

13.2%
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How has podcasting changed the audio landscape?

2. Industry Changes

69.7%

For the better

10.5%

19.8%

For the worse

No opinion
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Why is radio/audio important to you?

2. Industry Changes

Produced by Broadcast.co • Your Brand, On Air. March 2023 • solutions@broadcast.co

Favorite presenter(s)

Keeps me company

Latest news and music

Connect with my community

Other

5.1%

18.8%

29%

32.4%

14.8%
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Why is audio important for brands?

2. Industry Changes
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Direct selling

Networking within the industry

Awareness of service/product

Other

9.6%

17.1%

68.3%

5.1%
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Do ads impact your experience when listening to 

radio/podcasts?

3. Revenue & Advertising

53.2%

No, I don’t mind 46.8%

Yes, puts me off
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Which revenue model should radio/podcasts adopt more?

3. Revenue & Advertising
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Crowdfunding, aka donations

Affiliates i.e. sales from referral products

Merchandise i.e. physical/digital goods

Subscription i.e. behind a paywall

Ads i.e. hard promotion during shows

Events i.e. hosting conventions/gigs

Sponsorships i.e. soft promotion during shows

Other

5%

3.8%

5.3%

5.7%

9%

10.1%

31.1%

30%
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How do you feel the recent acceleration of AI will affect the 

audio landscape?

4. audio’s future

32.4%

Positive

42.6%

18.9%

6%

Unsure

Negatively

No effect

http://www.broadcast.co


Positive Unsure Negative

Sample highlights

“As a computer science student, I think that AI has the 

potential to drastically improve the audio space. It 

could help with improving audio quality with smart 

upscaling, editing audio or even automating the 

recording process altogether.”

“Positive Automation is obviously a game-changer. 

Frees one up to explore and expand more areas.”

“AI will enable many more people (especially 

amateurs) to create higher content quality, giving the 

listeners more options and more points of view.”

“Radio/podcasting are all about the connection with 

the host. I'm doubtful that audio audiences will 

develop a real relationship with AI hosts”

“What it will do is create more noise as the cost of 

production drops.”

“AI cannot replace a compelling human.”

“It needs time to develop. Either it will support human 

creativity or it will take away from human creativity.”

“Search engines such as Google, can check for 

human created content. AI is good for research, to 

help find sources, but nothing beats raw human 

communication and AI cant do that (YET).”

“I think it’s going to depend on the brand, and how 

they use it. It could take jobs away but it could also 

help presenters. So it’s a really hard one to call at this 

current point in time.”
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How do you feel the recent acceleration of AI will affect the 

audio landscape?

4. audio’s future
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What should broadcasters/podcasters be looking to do more 

of in the ever-changing war for attention?

4. audio’s future
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Increase marketing spend (social and traditional)

Develop network of partners and/or collaborators in their space

Leverage newer technologies and practices

Develop more novel and engaging content

Other

5.8%

16.1%

21%

29.7%

27.3%
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65.2%

Growing & gaining 
more traction
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How do you feel the recent acceleration of AI will effect the 

audio landscape?

4. audio’s future

34.8%

Decreasing & 
losing listeners
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Summary

Radio hasn’t 
stopped innovating 
in over 100 years..

March 2023 • solutions@broadcast.co
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“It will continue to be a medium to express our opinions but 

I feel like there will be more moderation and scrutiny on what 

audio is allowed to be published. AI will make content 

creation easily but less human-like. Technology will be 

created to make audiences more engaged in content. I feel 

the future is optimistic.”

“Opportunities to create, build and grow a career will 

become more available to more people as tech develops 

and linear/legacy brands don’t change. People and more 

content creators will include podcasting/radio in their 

media offering.The ability to generate revenue will only 

increase like people who use radio.co to leverage their 

brand/station as part of their wider media mix they offer.”

“A chance. A chance to bring communities together, to 

organize, to find purpose when most day-to-day labor 

projects are handled by robotics. Audio is the future of 

togetherness, and must be protected from censorship 

and algorithmic worship at all costs.”

“Radio will turn into more of a niche listening experience 

outside of the background audio it is in cars, shopping centers 

and workplaces. This in a way will help smaller content 

creators to make better sounding radio, unburdened by the 

weight of corporate mergers and the need to be generic to 

reach as wide an audience as possible.

On Cue.
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Let’s make 
a sound.
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Find out how audio can amplify 

your brand with Broadcast.co
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Now Its your turn.
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