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partner spotlight
By Molly Lauryssens

Fire-eaters. Wrestling characters. 

Yachts and rooftop champagne 

celebrations. If you guessed these 

things are generally not associated 

with title work, you’d be right. But 

with Legacy Settlement Services, 

these types of things (and much 

more) easily come into play. This 

group is looking to change the game.

O
wner and President (though he’s not much 
for titles) Michael Ruder says they strive 
to be different and the proof is in their 

marketing department. “We want to help people 
with video and creativity and help build their 
business and brand. We believe in story-telling and 
being honest, providing value and information and 
at the same time, being entertaining and comedic.”
 
Vice President Paul Sellers couldn’t agree more, 
noting that yes they like to have fun. However, 
they do it with one sole purpose: “Our whole job 
is to highlight the agent and make them look like 
superstars. So we want to build that agent up as 
much as we can.”
 

Michael says they are being true to who they are 
while trying things that have never been done before. 
“We are going to do it in our own way. We are going 
to lead with our hearts and hope to keep you laughing 
and entertained.” But don’t mistake that for unpro-
fessionalism. From a systems standpoint, they have 
invested in the best technology and are integrating 
“with lenders, banks, underwriters…so that commu-
nications with all the parties operate seamlessly.”

Paul pointed out, “You have to be serious. We are 
dealing with the money and at the end of the day, we 
have people in the back of the house handling that for 
us. So Michael and I can go out with these clients and 
make sure they have the best experience as possible.”

Who Says Title Work Can’t be Fun?
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Coming Together

Paul and Michael met through a mutual 
friend when Paul was bartending in 
Canton. Paul says Michael was trying to 
convince him to get into the title business 
“But I was making a lot of money and felt 
I was on top of the world.” Then he got 
tired of the 80-hour workweeks and zero 
quality of life. In August, 2018 Paul quit 
and began as a licensed title producer, 
handling all the marketing.
 
Michael has been in the title business 
since 2010 when he started working for a 
national company. In 2014 he partnered 
with Masters Title and Escrow, based in 
Bethesda and Rockville. He helped expand 
into Towson and Baltimore City going 
from three employees to 30.

Prior to that, he worked with his Uncle in 
the jewelry business. Tragically, Michael 
found his Uncle murdered at the store where 
Michael worked at for 10 years. “That gave 
me a unique perspective of the world and 
how I want to treat people and how I want to 
be treated. I think it’s a gift and superpower 
that is not just given to you. I don’t take it 
lightly and I don’t take it for granted.”
 
Then in 2016, Michael lost his father to 
cancer and within a short period of time, 
three of his grandparents and a friend. “I 
have had a lot of loss and tragedy and [the 
name] Legacy is my way of carrying on 
for my loved ones and my angels… My dad 
and uncle would give you the last dollar 
in their pocket. And I feel like that’s who I 
am now and that’s who I want to be.”
 
This drives the business for Michael who 
says he is nobody’s boss but rather a 
teammate. “It’s not my company, it’s our 

company. It doesn’t work without all these 
unique and amazing people. The company 
is nothing without everybody involved 
from top to bottom. Even the people who 
come in and clean the building. I truly 
believe that and I wanted more.”
 
So in 2020, Michael says he took the 
opportunity to quietly build Legacy. Paul 
came in big with the assist many times 
over. None more surprising than picking 
out a whole office. “Michael said we need 
an office in Ellicott City so I took the 
initiative. I had some help with friends 
in the business! Michael worked hard on 
the backend to build everything up so I 
wanted to make sure I was doing every-
thing I could to be ready to go,” Paul says. 
Legacy has satellite locations in Bethesda 
and Washington, DC, and says they will 
close anywhere in Maryland, Virginia, DC, 
Pennsylvania and Florida.  
 
Michael and Paul are motivated and seem 
aligned in their mission to help change 
lives and bring value. They have that 
“whatever it takes” mentality and are hop-
ing to “go to the next level” helping agents 
make closings memorable. Some next-
level tactics so far have included hiring a 
sommelier; bringing in a mixologist to host 
a Zoom call for a brokerage; ushering in 
social media marketing experts through 
their partners’ doors. They are game for 
inventive ideas.  
 
Their partners aren’t the only lives they 
are looking to change. Michael says “I 
want to change people’s lives who work 
here. I want people to have a nice lifestyle 
if they want...Then I want to take it further 
than that to our buyers and sellers and 
clients, and then those in the community.”
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