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The holiday season is fast approaching, and visions of holiday
promotions dance in marketers’ and people leaders’ heads. 
The holidays are a special time of year, whether it’s an employee
gift and reward, a customer incentive, or a loyalty program.

In this guide, we’re taking a look at holiday gift ideas that not
only reward employees and incentivize customers during the
the holiday season, but extend beyond December for lasting employee
engagement and customer retention.

Berkeley manages over a billion dollars for forward-thinking
organizations that pay customers, clients, and employees around
the world. No matter whom you’re paying, we can help you simplify
and scale mass payouts to drive business outcomes. For over 10
For years, Berkeley has provided branded money solutions to accelerate
sales, motivate consumers to act, and simplify administrative
payment processes.

Summary
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“Berkeley manages over a
billion dollars for forward-thinking

organizations”
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Reward Your Biggest Asset

 

A Simple “Thank You” 
Can Go a Long Way

$450-$550B
Disengaged employees can cost
organizations upwards of $450- 

$550 billion annually (Engagement
Institute). 

Employee retention rates are linked to
employee engagement and company

culture with 73% of disengaged
employees actively looking for new

job opportunities (gallup).     

 73%

Companies often fail to recognize that the most  
significant asset in their arsenal is their employees.  
They tend to focus on outward marketing  
campaigns to increase purchase intent and end- 
of-year revenue streams. But, with fewer than  39% 
of employees engaged at work (Glint Study), the 
holidays are the perfect time to boost company 
morale and get involved from the ground up by  
rewarding employees for a job well done.

Giving them the freedom of a prepaid card, shows 
you not only recognize and value them as a part 
of your team, but are actively working to improve 
company culture. And great company culture is 
what separates you from your competition and 
encourages employees to stay on and grow with 
you and your company. Plus, companies with 
engaged employees see a 26% greater annual 
increase in revenue (Aberdeen), so really you can 
only go up from here.

The most effective holiday gift and reward 
programs often start with a simple ‘thank you.’ 
70% of  employees said motivation and morale 
would  improve if managers said thank you more 
(Reward Gateway). Sometimes, you need to show 
your  employees that you value their time and 
work to  increase employee engagement. 

So this holiday season, avoid losing employees by  
creating a company culture that fosters and 
nurtures employee growth and morale by 
starting with a  simple thank you. Prepaid Visa or 
Mastercard cards allow employees to spend 
funds where and when they choose.

THANK YOU

THANK YOU
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83% of employees said they would feel more
appreciated, work harder, feel motivated, and have
more loyalty towards the company if they received a
holiday incentive.   

Ready to Take the Plunge?

• Do you disburse year-end bonuses and/or gifts?
Are you trying to find ways to motivate your employees?
Do you need a more robust employee appreciation program? 

• 
• 

Employee rewards are a great way to motivate and inspire your
team, and not only do they feel appreciated and noticed, but by
recognizing them, you establish a stronger relationship with them. 
Find out if an employee rewards program is right for you.   



Develop brand loyalty and stay top of mind

Gain insights into consumer spend behaviour
and trends

Can be used anywhere Visa or Mastercard is
accepted in-store and online

Virtual cards are quick to order and disburse
for last minute promotions   

Mobile offers paired with virtual cards allow
consumers to redeem rewards on-the-spot

Available for a quick one-time use promotion
or recurring loyalty and reward programs

Can be restricted by Merchant Category Codes
to control where funds are spent 

 

 

 

 

Foster Consumer Loyalty

Stand Out with
Visa or MasterCard
 

 

 

 

Customer incentive and loyalty programs are 
a great way to bolster your outward 
marketing efforts this holiday season. Holiday 
shopping starts as early as 
September/October and continues up until 
Christmas Eve (Dec 24th), with 30% of annual 
retail sales occurring between Black Friday 
and Christmas. And with over-the-top promos 
and in-your-face advertorials during the 
holidays, don’t let your brand get lost in the 
holiday hustle. Whether it’s an employee 
appreciation program or a consumer 
promotion,  with a logo and branded prepaid 
cards, you ensure that your company stays 
top of mind. The internet  influences 8 in 10 
holiday shoppers before purchasing and 
one-third of shoppers report that promotions 
drove holiday weekend purchases. Holiday 
incentives and loyalty cards may be just what 
you need. 

Accommodate all of your consumers this 
holiday season with an online prepaid 
promotion or virtual card rebates. Every time a 
cardholder reaches for their wallet and uses 
your prepaid, you’re reinforcing brand loyalty 
and increasing brand awareness. Maybe the 
cashier  ringing the cardholder through sees 
your card and  inquires about it? Or it can 
become a talking point when paying 
restaurant bills amongst friends and family?  
The possibilities are endless...
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Holiday Rewards & Incentives Checklist  

1.  What type of cards do you want? 
I want to send physical cards out by mail
I’d rather keep it online with a virtual card 

2.  What are the goals you want to achieve?  
I want to reward my employees
I want to attract new customers
I need customers to increase their purchase size
I’d like to incentivize customer loyalty
I need to motivate my employees 

3.  How branded do you want your program?  
No branding necessary
Just my logo will do
Fully branded with my company colours and logo 

4.   How do you want your cardholders to be able to use their card? 
They can use it anywhere
They should only be able to use it at certain places
They can only use it to shop at our company/partners 

5.   Have you thought about the future?  
Yeah, my January slump is really slow, I need customers to come back and shop in in 
the new year
I’m just trying to boost my Q4 sales
I need to be able to reward my employees on an ongoing basis
I just need to disburse our year-end bonuses and holiday gifts 

6.   What about all the data?  
I’d love to use my cardholder data for insights into future programs
All I need to know is whether they use the cards or not  

What do you want from your holiday program? Understanding how you use your rewards or incentives
program and what you want to get in return is key to launching a successful program. Ask yourself the
following questions as you get started:
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Incentivize with Rebates

 

 

Rebates make consumers 
75.4% more likely to make a 

purchase

75.4%

3 Billion in coupons and 
rebates redeemed each 

year

3B

Holiday sales racked up a whopping $691.9 billion last year (over November and December), so 
how can you ensure your products get the exposure they deserve this holiday season? 
Incentivizing consumers to buy your products during the busiest shopping season of the year 
can be easier than it sounds. 

Consumer rebates offer an irresistible deal for 
price-conscious customers: a specially reduced 
and time-sensitive promo on an otherwise 
full-priced product. And consumer rebates pay 
consumers to buy your product, provide you with 
opt-in data and insights, and feed the rebate 
program funds back into your brand with 
Merchant Category Code (MCC) and Merchant ID 
(MID) restrictions. 

Did you know that nearly $3 billion in coupons and rebates are redeemed yearly? Issuing prepaid 
cards with MCC and MID restrictions puts the power in your hands; you decide where the funds can 

be used (like your brand or a partner’s brand). Start 
driving business results and growth into the New 
Year. When your cards get sent to your customers, 
you reinforce your brand and ensure that you get a 
strong ROI on the program while recouping funds.

08



09

Customize for Success
As you work to build relationships and loyalty among your employees and customers this holiday season, 
one thing that often gets overlooked is the importance of personalization and customization. 

Branded cards offer a fast, effective, and affordable way for organizations to provide value to their
employees in a controlled, secure and fully transparent environment. 

Are you trying to show employees how valued they are as team members? Personalize their card with
their name and a short message showing appreciation. 

And what about your consumers?
 
Did you know 64% of consumers want personalized offers from retail brands? 

Building loyalty can be challenging if consumers can't remember what brand their card came from. Add
your logo or fully custom background design to your cards and take up key wallet real estate. 

It may be a small piece of the overall program puzzle, but it can significantly impact your program's
success.
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On-Demand Options
Don't want to commit to a personalized branded solution? On-demand would be perfect solution for 
your business. Berkeley offers a full suite of on-demand options. These beautifully designed pre-made 
cards are perfect to gift employees and clients alike.



11

Think Beyond the Holidays

 

 

 

 

 

 

Employee Program Ideas: 

Sales and performance incentives

Commision payouts

Holiday “Thank You” gifts

Monthly and/or annual bonuses

 Employee birthdays

Consumer Program Ideas: 

Consumer Rebates and Incentives

Recurring consumer loyalty programs

Payout suppliers and vendors

Goodwill and class action payments

Customer Service and Refund payments

Use insights to inform your future business decisions:

We get it, the holidays are a crazy and 
all-consuming time of year, and you can’t wait for 
it to be over. But what happens once your rebate 
programs, employee rewards, and incentives are 
over? Well, it’s time to think beyond the holidays 
and what prepaid programs can mean for your 
year-round initiatives. Along with a prepaid 

program comes all the goodies of data insights. 
Gain invaluable visibility into your cardholders’ 
spending behavior and trends. Are they only 
spending a portion of the funds? How quickly do 
they use the card once activated? Is there a 
specific merchant that is more popular for holiday 
shopping?

•  Perhaps your consumer rebate returned with insights that 
recipients are only spending 5 of the 10 dollars you place on a 
card - so lower the rebate amount and scale the program size.

•  Did you give your employees the power to donate to a charity
of their choice? Maybe 90% of the employees chose the same
charity. Now your know your next CSR initiative.

•  Want to know more about your consumers’ holiday shopping
habits? Create a pool of 1st party consumer data to
inform on future marketing campaigns and media buys.

•  Looking to build corporate partnerships for employee
programs or consumer co-brand deals? Data insights can tell
you whom your cardholders prefer to ensure that partnerships
make sense for your business and the end users.

•  Beyond that, holiday programs are a great way to pilot
prepaid programs to different areas of your
business payment needs.



Next Steps?

berkeleypayment.com 

sales@berkeleypayment.com

Create your tailored holiday card
program with our sales team. 

 
 

Berkeley manages over a billion dollars for forward-thinking organizations that pay customers, 
clients, and employees worldwide.

No matter whom you’re paying, we can help you simplify and scale mass payouts to drive 
business outcomes. 

For over 10 years, Berkeley has provided branded money solutions to accelerate sales results,
motivate consumers to act, and simplify administrative payment processes.

https://www.linkedin.com/company/berkeley-payment-solutions/?originalSubdomain=ca

