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MarketingOost 
REGIE OP VRIJETIJDSECONOMIE 

PiLOT - Improving DMOs' Competitiveness 
& Evaluation Through PMSs 

Through this case study you'll be able to 

understand how the collaboration between 

different tourism organisations can result in 

initiatives that allow entire regions to 

improve their competitiveness based on data 

indexes. 

Thompson Okanagan Tourism Association 
- A Data-Driven Approach to Manage the
Destination

This case study will allow you to get a 

comprehensive understanding of how a 

regional organisation can build a centralised 

data hub with the objective of strengthening 

the destination's data capacity as a whole to 

better manage it. 

MarketingOost - RDMOs in Developing 
Data-Driven Strategies 

Through this case study, you'll be able to get 

an overview of how data can be utilised to 

improve the destination's strategy and how, 

when available at hand, data can help all 

stakeholders make better decisions. 

MURMURATION - Achieving Sustainability 
by Establishing Robust Data Measurements 

This case study will help you understand 

how different types of data, including 

scientific data, can be used to tackle 

sustainability issues from a triple bottom line 

perspective. 

https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9Dpilot
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9Dthompson-okanagan-tourism-association-tota
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9D-marketingoost
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9D-murmuration
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GTS Altitude - Understanding The 
Importance Of Data Within The 
Destination's Strategy 

Through this case study, you'll be able to 

understand what your DMO should look for 

when entering contracts with intelligence 

and data providers and how to best use the 

data obtained to best lead your strategy. 

INSTO - Destination Networks in Monitoring 
Sustainable Tourism Development 

Through this case study, you'll be able to 

understand how, by becoming a member of 

the INSTO network, destinations commit to 

continuous measurement efforts at the 

destination level, embracing the context

sensitive and dynamic nature of the concept 

of "sustainability" itself. 

Visit Serlandet & Dyreparken 
Collaborative Research to Gather Real
Time Data with Sensors 

This case study demonstrates the value of 

trialling new and innovative uses of 

technology to bridge gaps in our 

understanding of the visitor experience 

throughout a wide and dispersed geographic 

area. 

Destination Djursland - The Development 
of DMO Strategies through the Use of Big 
Data 

By reading this case study you'll be able to 

gather an overview of how DMOs can 

establish data partnerships to understand 

visitor movements and interests at the 

destination, allowing them to improve their 

offering and communication strategy. 

https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9D-gts-altitude
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9D-the-international-network-of-sustainable-tourism-observatories-insto
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9D-visit-sorlandet-dyreparken
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%9D-visit-djursland
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On-demand Activities 

Case Study Map LINK TO ACTIVITY 

Use this activity to gather ideas on how the takeaways provided by the case studies of the third 

module could be applied to your DMO and to process all the information by gathering a complete 

overview of the cases. 

Mapping Our Data Needs LINK TO ACTIVITY 

This activity will allow you to focus on the types of data that exist within your destination and that 

you can employ to develop sustainably, but will also help you identify knowledge gaps and reflect 

on how you could gather alternative data to cover these gaps. 

Designing a Data Journey LINK TO ACTIVITY 

Through this inspirational activity, we want to help you establish a vision for the destination's 

story towards sustainable development. Establish the goals you would like your destination to 

achieve in the short-, medium- and long-term and analyse how data can help you attain them. 

https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%90-case-study-map-21431240
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%90-mapping-out-our-data-needs
https://community.thinkdigital.travel/posts/sustainability-leadership-programme-%F0%9F%93%90-designing-our-data-journey



