
The #1 Way To Get More
Leads From Your Website
Stop Struggling To Generate Leads and
Increase Conversions
With These 3 Simple Steps
 



In order to get more leads and customers from
your website, you need something that will
motivate visitors to take action and contact you.
One of the best ways to accomplish this is with
a lead magnet—a valuable piece of content that
people can get for free in exchange for their
contact information, which you then use to
follow up with more information or services later
on.
 
Here are three simple steps to creating your
own lead magnet today so you can start
generating more leads and conversions
tomorrow.



What Everyone Want To See
On Your Website
The marketing industries biggest secret is
leveraging your pricing as a way of gaining
leads!
 
Price can also be a lead magnet. Everyone
wants to see what they’re going to get for their
money, so why not put your prices right up front
on your site?
 
You can either offer a monetary price or starting
from price as valuable information for your
prospects. Price is an easy sell and gives people
an immediate reason to come to your website.
 



The most important thing to remember is that everyone isn’t going to be interested
in what you have to offer. People turn off when they can’t find what they want quickly
or they don’t trust your website because it looks disorganised. You need to make
sure that your site has a clear point of entry, so visitors can choose what they want
without having to search through a ton of information.
 
You’ll get more leads from showing your prices because your website visitors are
interested in what you have to offer, they just want to know how much it costs so
they can move on if it’s too expensive.
 
Everyone is a potential customer, but you need to be able to pique their interest
before they are willing to commit. By placing your prices upfront, people who aren’t
interested will continue looking through your site while those who are will take the
next steps.



One of our most successful lead magnets are
products that allow customers to download
something from our website. We sometime use
ebooks, guides, workbooks, templates –
essentially anything that people can download
from our site. Because we make these offers
free to our email subscribers, they’re more than
happy to accept them and they enjoy receiving
new tips and strategies on a regular basis.
 
This is a powerful technique your can use, and
we are telling you about it for FREE!



The Worlds Best Lead Magnet
If you’re new to creating lead magnets, a good
place to start is with a Pricing PDF download. It’s
simple, it doesn’t require any technical
expertise or expensive development tools, and
it’s one of most popular lead magnet types out
there. Creating a PDF lead magnet could be as
simple as creating an ebook that you can offer
for free; if you want to make your lead magnet
more powerful, create an interactive guide or
checklist instead of a static PDF file.
 
Out of all of the campaigns we have run over the
years, a pricing pdf download is probably the
best!



Once you have a lead magnet developed, how
will you share it with your audience? Firstly, you
can create your own landing page to generate
leads and link to it from all of your content... and
you can share this page to social media etc to
drive traffic to it.
 
One tool we use is Canva to create stunning
PDF's which we then promote on our Facebook
pages, in LinkedIn posts, Google adwords etc.
 
Plus, Canva is completely FREE!

http://www.canva.com/
http://www.canva.com/


Create your pricing pdf
 
Now that you know what offer to use, let’s talk about how to create a pricing pdf. It’s
not as complicated as it may seem; here are just a few quick tips to help you on your
way.
 
First, if you’re creating an ebook, don’t make it too long!
 
Secondly, you’ll want to be sure that your pricing pdf is easy to use. Use a clean,
clear font with plenty of white space; make sure your lead magnet doesn’t exceed
one or two pages at most; never underestimate how boring it is for people to read
long documents!
 
Once you’ve got your lead magnet ready, where will you be sharing it?



If you have a lead capture page on your website
that links to your pdf, that’s good. But if not,
make sure you do!
 
Gaining leads is a great way to build
relationships with prospective customers who
may end up becoming leads later on in future
promotions or campaigns.



How To Use A Lead Magnet Landing Page
So a landing page is designed to help you gain leads for your business. By offering
something of value in return for a prospects email address, you can go on to build
trust and nurture the relationship via email newsletter to gain a new customer.
 
After your visitor gives you their email address, you should send them an
autoresponder with a personalised message. This message is likely to be very
similar to your promotional material, so make sure it links back to your website. Make
sure that you give value in exchange for an email address by linking to the prices PDF
document!
 
That’s why lead magnets are so effective. They offer something of real value (not
just a free eBook) in exchange for someone’s contact details.



You might think that it’s all about timing, but it’s
actually more about psychology. If a customer
has what they believe to be a pressing need for
your product or service, they will be more likely
to act.
 
You don’t need to worry about which day of the
week is best either – although lead conversions
are generally highest during the week, you
should never forget that customers are
impulsive! And they will quickly react when
wanting to see your prices.



So now you’ve got your landing page all set up, it’s time to create a form on your
website to drive traffic back to it. You can embed these forms in articles, sidebar
widgets or anywhere else on your site where you can put HTML. Create a form that
users can complete to get access to your pricing pdf.



You are going to want to create an item in your
navigation bar too labeled "prices". This will be
one of you most visited pages.
 
It is important to note that you want to present
your visitors with a sense of urgency when they
visit your pricing page. This will help them to
move more quickly through your funnel as they
rush to complete their purchase.



Thank you for downloading.
 
Launch and manage your 
website effortlessly
 
Our team of skill-specific experts will take care of the entire project by making your
new website a reality.
 
www.nickeagle.co.uk
 

http://www.nickeagle.co.uk/

