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Create Your Blog with Ease Using Bluehost
With Bluehost, it is easy to set up a 
Wordpress blog so you can get started 
with your blog quickly - perfect for the 
beginner. Plus, there are low startup costs 
and you can upgrade as your business 
grows.

Create a Beautiful Website, Blog or E-Commerce Site
You can create a stunning website, blog or 
ecommerce website with Webflow, where 
you can bring your creative vision to life 
quickly and effectively. See how easy it 
is to design your own website without 
learning any code.

Grow Your Creative Business with Etsy
If you’re passionate about making and 
crafting creative products, and need some 
visibility, then becoming an Etsy seller 
could be a great option for you. You can 
also find great craft supplies that can help 
grow your business.

Find the Perfect Domain Name with GoDaddy
GoDaddy makes it easy to find the perfect 
domain name for your website, giving you 
the power to create an unforgettable online 
presence. See how easy it is to find the 
perfect domain for your creative business.

Resources
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What is Etsy?
Etsy is an e-commerce website 
focused on handmade or vintage 
items and supplies, as well as unique 
factory-manufactured items. Etsy is 
a marketplace for people to sell their 
goods, and it has been described as “a 
cross between Amazon.com and your 
favorite local craft fair.”

Small handmade businesses have 
found a large market on Etsy. A lot of 
the items available for sale are things 
you can’t find in stores, and it is the go 
to place for unique gifts.

While selling on Etsy has a lot 
of advantages, there are some 
disadvantages to be aware of before 
you open your shop. Below, you will 
find a list of the pros and cons of 
selling on Etsy.
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Advantages of Starting an Etsy Shop
There are a number of advantages 
for small handmade businesses 
when they start selling on Etsy. 
Here are some of the top reasons 
people love to sell on Etsy:

Trusted Platform
Etsy is a well-known and trusted 
brand. This means that potential 
customers are more likely to trust 
your products if you are selling them 
on Etsy. You may have an easier time 
selling your products on Etsy than on 
other sites because customers know 
they can purchase handmade goods on 
the website.

Large Market
Etsy is also a very effective way to 
reach a large audience of potential 
customers. Because Etsy is such a 
large platform, you have the potential 
to reach a much wider audience than 
by selling on your own website or 
through other channels. When you 
sell on Etsy, your products are also 
exposed to people who may not have 
otherwise found them.

Physical, Digital and 
Custom Products
Etsy offers crafters the opportunity 
to sell their products in a variety of 
formats, including digital downloads, 
physical products, and custom orders. 
This gives you the flexibility to sell the 
products you want in the way that best 
suits your business.

Low Startup Cost
Another reason to sell on Etsy is that 
it can be a relatively low-cost way to 
get started in ecommerce. You don’t 
need to invest in developing your own 
website or blog; you can simply create 
an Etsy shop, add a listing, and start 
selling your handmade crafts.

Low Time Commitment
Etsy provides a platform for crafters 
to sell their products without the 
hassle of spending time setting up 
their own online store. This can be a 
huge advantage, especially if you are 
a beginner to online selling. When you 
are just starting your craft business, 
you probably don’t have the time to 
set up your own website until you are 
sure your products will sell.

C R A F T Y S TA R T S . C O M 5

http://www.craftystarts.com


Tracking Tools
Etsy also offers a number of features 
and tools that can be helpful for craft 
businesses, such as the ability to track 
your sales, listing fees, and traffic 
statistics. Because Etsy offers many 
features that make it easy for sellers to 
manage their shop and track their sales 
data, it can be a great platform for 
those who are just starting out in the 
craft business.

Payments
Getting paid is also extremely easy 
on Etsy. You can choose to be paid 
through PayPal or direct deposit, and

you can set up automatic payments so 
you don’t have to worry about manually 
processing each order.

Sales & Promotions
Etsy has a great community of sellers, 
which can be a great resource when 
you are starting out in your craft 
business. There are many forums and 
groups where Etsy sellers can connect 
with each other and ask questions or 
offer advice. In most cases, you can 
find an Etsy seller who is willing to 
help you with any questions you may 
have about starting or running your 
business.



As with all ecommerce platforms, 
there are also a few disadvantages to 
selling on Etsy. Here are some of the 
top reasons people don’t love to sell 
on Etsy:

Competition
Etsy is a well-known and trusted 
brand. This means that potential 
customers are more likely to trust 
your products if you are selling them 
on Etsy. You may have an easier time 
selling your products on Etsy than on 
other sites because customers know 
they can purchase handmade goods on 
the website.

Large Market
Etsy is such a large platform, and the 
competition is quite competitive. With 
so many sellers and products available, 
it can be hard to make your shop and 
products stand out from the rest. 

Even if customers find your shop, 
Etsy will show other shop owners’ 
products, which may discourage 
potential customers from making a 
purchase from your shop. When you 
have competitors showing on the 
same page as your product, it can be 
difficult to make a sale.

Branding
Creating a brand is difficult on Etsy 
because customers are not likely to 
remember your business name. In 
many cases when someone asks them 
where they received the product, they 
will reply, “I bought it on Etsy”. 

Without the ability to brand your 
business, it can be difficult to stand 
out from the competition and build a 
loyal customer base. This can make it 
difficult to turn one-time buyers into 
lifelong customers. You will need to 
work more diligently to brand your 
business on Etsy and promote your 
products outside of the platform if you 
want to build a loyal customer base.

Disadvantages of Starting an Etsy Shop
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Customer Loyalty
Customer loyalty is a major downside 
of selling on Etsy. It is already difficult 
to build up a customer base. Because 
there are so many different shops 
and products available on Etsy, it can 
be difficult to draw buyers to your 
particular shop and keep them there.

Even if a customer has previously 
bought from you, it does not guarantee 
future loyalty. When selling on Etsy, 
you need to understand this drawback 
from the outset. This allows you to 
work on promoting your products 
and shop outside of Etsy. This will 
help you to build up a customer base 
that is more likely to be loyal to your 
business.

Pricing Must be 
Competitive
Etsy is a marketplace, so prices for 
similar products can vary widely. It 
can be difficult to compete on price 
with other sellers who may be selling 
similar products. 

If you are selling creative products 
that are priced higher than similar 
items on Etsy, you may need to think 
of other ways to stand out from the 
competition, such as through your 
marketing or by offering unique 
products.

Too Many Discounts 
Another downside is that many sellers 
use sales promotions to discount their 
items, which can lead to a race to 
the bottom on prices. If you are not 
careful, you could find yourself in a 
situation where you are selling your 
products for less than it costs you to 
make them. 

This is why it is essential to have a 
good understanding of your costs 
before you start selling on Etsy. If you 
do not have a clear understanding of 
your costs, it will be very difficult to 
price your products competitively and 
still make a profit.
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Time Consuming
Selling on Etsy can be time-
consuming, especially if you’re 
dealing with customer inquiries and 
fulfillment. You not only have to make 
the product, but you have to deal with 
the logistics of getting the product to 
your customer.

It is also easy to get bogged down 
in the day-to-day operations of 
your Etsy shop and lose sight of 
your goals. You must find a balance 
between promoting and running your 
Etsy shop so that you don’t become 
overwhelmed. By having a clear 
understanding of your goals, you can 
stay focused on what is important and 
not get caught up in the day-to-day 
operations of your business. 

Marketing
When you first start, you may 
believe that Etsy will market for you. 
Unfortunately, for your business to 
thrive, you have to put in the work to 
market your products yourself. Etsy 
can work for handmade businesses, 
but it is not a magic bullet. 

To be successful, you still need to 
build your brand and market your 
products. This includes creating 
effective product descriptions, email 
and social media marketing, and 
ensuring you have great customer 
service.

You will also need to put in extra 
effort to brand your business on Etsy. 
You can do this by promoting your 
products outside of the Etsy platform 
so you can build a loyal customer 
base. Once you have a consistent 
following, they are more likely to go 
directly to your Etsy shop, which will 
increase your chances of making a 
sale. 
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Customers Overloaded with 
Choices
Because there are so many sellers 
on Etsy, it can be easy for customers 
to get overwhelmed and not know 
where to start. When customers have 
too many choices, they are often 
dissatisfied with their purchase or they 
don’t make a purchase at all. 

This is a big problem for Etsy sellers 
because it can be difficult to get 
customers to purchase your products. 
Many shoppers feel if they keep 
looking they will find a better product 
or deal elsewhere. 

You must also remember that when 
customers are looking for products 
on Etsy, they are typically looking 
for unique items that they cannot find 
in stores. This means that you need 
to make sure your products stand 
out from the competition and offer 
something unique that buyers cannot 
find elsewhere.
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Lack of Control
When you sell on Etsy, you have no 
control over how Etsy displays your 
products, how many customers see 
your products, or even if your Shop 
will be shut down without notice. 
Because you do not have a storefront, 
you are at the mercy of Etsy. This can 
lead to your products not being seen 
by potential customers, which can 
obviously impact your sales.

With this much uncertainty, you are 
taking a risk when opening your shop 
on Etsy. Although you cannot ensure 
your shop will remain open, it can still 
be a great platform to sell your craft 
products.

There are a few things you can do to 
minimize the risk, such as building 
your brand outside of Etsy. If you are 
relying on Etsy for all of your traffic, 
this can be a big problem. Therefore, 
you need a plan B and drive traffic to 
your Etsy shop from other sources, 
such as social media or your own 
website. This way, if Etsy ever shuts 
down your shop, you will still have a 
way to reach your customers.

High Fees
While the startup cost is relatively low, 
Etsy’s fees are quite high and really 
cut into your profits. These fees can 
add up, especially if you are selling 
multiple products, or your prices are 
on the lower end.

Etsy charges 20 cents to list an item 
for sale in your shop for four months, 
or until it sells. When your item sells, 
you are charged an additional 20 
cents. You will also be charged a 6.5% 
transaction fee for each sale you make, 
plus a payment processing fee for each 
order. 

As you can see, these fees add up. If 
you are not careful, the fees could eat 
into your profits. You really have to 
pay attention to the fees you pay and 
price your items accordingly.
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Paid Advertising
Along with the fees Etsy charges for 
each listing and each transaction, if 
you are not getting traction on your 
listings, you may need to pay for 
advertising. It can boost your sales, 
but it will also eat into your profits. 
If you decide to advertise with Etsy, 
you are not required to pay upfront 
for the advertising. Instead, you will 
be charged a 15% fee for any order 
attributed to the advertising done by 
Etsy.

You need to make sure you are 
comfortable with paying Etsy these 
extra fees before you start advertising 
on Etsy. You do not need to pay for 
advertising to be successful. However, 
if you decide it is necessary to reach 
your sales goals, then you want to 
factor in the cost.

Inability to Control 
Negative Feedback
Because Etsy is an online marketplace, 
there is always the risk that something 
could go wrong with an order. While 
Etsy does have systems in place to 
protect sellers and buyers, such as 
their dispute resolution process, there 
is always the potential for problems to 
arise. 

Further, you’re left with making 
the customer happy, even if they’re 
unreasonable because they might 
leave negative feedback. You cannot 
control the feedback, which can be 
frustrating, and it can have an impact 
on your business if they leave negative 
reviews.



Bottom Line
All in all, there are pros and cons 
to selling on Etsy. It is important to 
decide if Etsy is the right platform for 
you and your business before starting 
your Etsy Shop.

The good news is that you can make a 
decent profit selling on Etsy. You just 
need to be aware of the fees, have a 
plan in place, and be comfortable with 
the lack of control you have over your 
business. 

It is also important to realize that Etsy 
is not for everyone. Just because you 
sell handmade products does not mean 
Etsy is the right platform for you. 
There are a number of alternatives 
to Etsy, such as Shopify or 
WooCommerce. These platforms offer 
more control to the merchant, but they 
require more work to get started and 
you have to pay for the service.

If you do not want to pay the Etsy 
fees, then you may want to consider 
setting up your own website or blog to 
sell your products. If you want to set 
up your own website, you may want 
to consider BlueHost, GoDaddy, and 
our favorite, Webflow. They all have 
great website hosting options for your 
new business.

No matter what route you decide to take 
when starting your own ecommerce 
shop, remember that selling handmade 
products is a lot of work. However, if 
you are persistent, you can succeed. 
Once you are determined to be 
successful, then any platform, including 
Etsy, can be a great way to sell your 
creative products.

Once you have a platform that works 
for your business, you will be able to 
start and grow your creative business. 
If you are looking for alternatives 
to Etsy, check out our other reviews 
on Shopify, BlueHost, GoDaddy, 
and Webflow.

Thanks for reading. Don’t forget to sign 
up for our newsletter so you can stay up 
to date on all our new posts.

Reading List
• Benefits of Working From Home: 

Overcome The Biggest Challenges 
With 15 Proven Strategies

• 7 Tips on Creating the Best Product 
Descriptions that Sell

• How to Write a Business Plan for 
Your Creative Business
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