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/Present Data

How to clean 
up your charts.



TO REPLACE 
PHOTOGRAPH
RIGHT CLICK to 
CHANGE 
BACKGROUND AND 
CHOOSE IMAGE.

RESIZE IMAGE TO 
7.5x13.33

TO SIZE TEXT BOX
SWITCH ON GUIDES. 
CLICK AND RESIZE 
TEXT BOX TO FALL 
WITHIN THE GRID 
PROVIDED.
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Marie Kondo 
your data.



Use headlines.
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Even if someone has 
difficulty reading your chart, 
they will at least understand 
your point.
Connect your headline to a 
key piece of information in 
your chart.

Write a headline.



Marketers will 
need to acquire 
new, emerging 
skills to compete.
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EXAMPLE



Color 
appropriately.
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Pick one or two colors to 
focus attention.
Use high-contrast colors.
Stay within your brand 
palette.
Avoid accessibility/ 
color-blind combinations.

Avoid overdoing color.



Remove 
chartjunk.
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Get rid of gridlines, axes, colors, 
and legends you don’t need.

Embed the 
legend.

Color for pop, 
gray for context.

Remove lines, 
axes, and 
borders you don’t 
need.



Order your 
data.
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We read left-to-right, and 
top-to-bottom.

Descending 
order:

Importance or 
data.

Sequence order:

Time, volume, 
category.

Show context, 
comparison and 
target.



Call out 
insights.
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Your main point should be in the 
heading.

Use callouts  and 
brackets to 
group, 
categorize, 
provide context 
and show insight.

If you need to be 
precise about 
your data, use 
direct values on 
labels.



Source your 
work.
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Evergreen, Stephanie DH. 
Presenting data effectively: 
Communicating your findings 
for maximum impact. Sage 
Publications, 2017.

Evergreen, Stephanie DH. 
Effective data visualization: 
The right chart for the right 
data. Sage Publications, 
2019.

Dr. Stephanie Evergreen has 
partnered with fassforward  to 
develop and deliver our specialized 
data visualization courses.

Because...
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Elegant Plots — How 
to clean up your 
charts.

FURTHER READING

You may have once looked at a 
rabbit and seen a duck. Or stared 
at a young woman and found an 
old crone. Or 'spotted' a 
Dalmation in a field of dots. These 
classic optical illusions expose 
how your mind works. ... more

https://www.fassforward.com/blog-elegant-plots
https://www.fassforward.com/blog-elegant-plots
https://www.fassforward.com/blog-elegant-plots
https://www.fassforward.com/blog-elegant-plots
https://www.fassforward.com/blog-elegant-plots
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About fassforward.

Over the years, clients have come 
to call us “The How Company” 
because we keep it practical, 
outcome-based, and rooted in 
neuroscience — all to help our 
clients learn, lead, and 
communicate more effectively.

We work in two areas: 
Business Leadership and 
Business Storytelling. 
Our Coaching is a thinking 
partnership to help leaders think 
differently and create outcomes.

Our Training programs focus on 
closing the “Thursday-Monday 
gap” — the gap between ‘aha’ and 
practical application at work.
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https://www.fassforward.com/coaching
https://www.fassforward.com/training
https://www.fassforward.com/

