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/Present Better

How to use 
headlines.
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Every slide 
needs a 
headline



A good 
headline will 
do the work 
for you.
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Q2 results is a label. 
Strong growth this 
quarter is a headline.



Length is 
important.
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Short headlines are 
sometimes harder to 
figure out. 
Look for between 7 to 14 
words. 
Keep it less than two 
lines. 

HOW TO WRITE A BETTER HEADLINE



Make it 
readable.
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Make sure your 
headline is clear and 
can be read at a glance. 
Test your headline by 
reading it aloud. It 
should roll off the 
tongue. 

HOW TO WRITE A BETTER HEADLINE



Use concrete 
language.
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The more concrete the language of 
your headline, the better. This is a 
Strunk and White rule that you want 
to follow. It can persuade investors, 
and increase customer satisfaction. 
Concrete language will work for you. 
Instead of “Executing our product 
strategy,” try “Five keys to a 
successful product launch.” The 
more concrete, the better.



Make it about 
you.
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Every headline is a beat in a story. 
Every story has the audience as the 
hero in that story. This means the 
headline has to be relevant to the 
audience. At best, it evokes an 
emotional connection. Make it 
about you. Instead of “Five keys to a 
successful product launch,” make it 
“What can you do to make our next 
launch a winner?”



Remove 
acronyms and 
jargon.

 © fassforward  

Make the headline easy to 
understand. If you’re in technology, 
you might know what a churn walk 
is or port performance. You may 
understand what EPS, ECPD, AI, or 
ML are. But with a headline, it’s 
better to be sure. “Where are we 
losing business?” is a headline that’s 
concrete, compelling, and relevant.



Let the verbs 
do the work 
for you.
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This is old writing advice that’s useful in headlines. 
Consider, 

“Improving demand in our small business market.” Or,

“Growing demand in our small business market.” Or,

“Increasing demand in our small business market.” Or,

“Thriving demand in our small business market.” Or,

“Snowballing demand in our small business market.” 

Mastering your verbs can make a difference.
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Use Headlines — How 
to get the point of your 
presentation across.

FURTHER READING

If I could change one thing about 
PowerPoint, I would remove the 
“click to add title” feature and 
make it “click to add headline.” 
Maybe, just maybe, it might make 
people stop and think. Instead of 
plugging in what passes  ... more
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About fassforward.

Over the years, clients have come 
to call us, “The How Company,” 
because we keep it practical, 
outcome based and rooted in 
neuroscience. We help your 
leaders learn, lead and 
communicate more effectively as 
well as shape culture and build 
capabilities. 

We believe that your Customers, 
People, Culture, Leadership and 
Purpose are all critically 
connected. Connecting those dots 
is key, which is why we developed 
The Rize System™. This unique 
system is delivered through our 
four services — Coaching, 
Consulting, Training and Creative 
— all designed to improve how you 
learn, work and lead.
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