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TRE MiI

Started with a mission to educate women, we now have more than
1,000 articles in categories such as fashion, food/recipes, DIY,
Health, Jobs, Beauty, Finance, Lifes Hacks, Entrepreneurship,
Motherhood and Kids.

TRENDY MAMI PERSONA

Profile Occupation

Age: 25-44 Job: Office Job/Entrepreneur
Status: In a relationship/family
Location: US (UK, CA, AU) Income Range: $50,000-150,000

Challenges More Details

Follows trends
, . Eats healthy and loves
Stimulate Creativity environment

Take care of kids Looks for tips online
Loves style

Has a home and loves to DIY

Balancing life/work

Take care of herself
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TRENDY MAMI

BLOG STATISTICS

250,000

- 230k users a month(on avg)
200,000
- Active Newsletter sent twice a week

150,000

- 500+ Brands partnerships

- Multiple types of placements available 100,000
(visuals provided - refer to slide 9 until the

end)

- Successful video and article reviews

USERS AGE INTERESTS
18-24 . DIV
‘ - Recipes
25-34 - Shopping (Reviews - Best of)

‘ - Health and Beauty

- Family/Kids activities

35-44
- Fashion

‘ - Home Decor
45-54 - Workout



withkids

No longer infancy stage. This blog is jam packed with knowledge
for men especially dads. With more than 500 articles in categories
such as Parenthood, Gadgets, Fitness, Health, Men's Fashion,

Traveling and Life Hacks, it’s still growing.

MEN WITH KIDS PERSONA

Profile

Age: 26-45
Status: Married/with kids
Location: US (UK, CA, AU)

Challenges

Be a good dad
Find good products

Budget for the family

Take care of himself

36K

NEWSLETTER SUB

24K
PUSH NOTIFICATIONS SUB

Occupation
Job: Office Job /Blue Collar

Income Range: $50,000-100,000

More Details

Wants to relate to other dads

Tries to look his best and be healthy
Likes to find activities for his kids
Throws Dad Jokes

Reads product reviews before buying

Likes to budget and tries to save
money

Has a home and wants to fix things
himself




200000

BLOG STATISTICS

150000
- 160k users a month on avg.

- Active Newsletter sent out weekly

100000
-300+ Brands partnerships
- Multiple types of placements available

- Successful product reviews
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USERS AGE INTERESTS

4 A

- Product Reviews
- Parenthood

- Fashion

- Workout

- Finance/Budgeting
- Home Repairs

- Travel
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TALK

DISTRICT

Inspired by other business blogs, Talk District is our Business
Oriented blog, covering topics in multiple verticals such as tech,
business, shopping and life hacks. We launched it at the beginning of
March 20 and we've already started to see great success with
different partnerships.

TALK DISTRICT PERSONA

Profile @ Occupation

Age: 25-44 Job: Startup /Entrepreneur

Status: In a relationship/Married
Location: US (UK, CA, AU) Income Range: $80,000-200,000

Struggle More Details

Find honest reviews - Loves tech products

Manage finance - Invests in his free time

Increase knowledge - Reads in his free time

Needs to read reviews before
buying

Looks online how to do everything
himself

Hires people/takes care of finances
90%-50% Men/Women

Find resources for business
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TALK

DISTRICT

BLOG STATISTICS 125,000

100,000
- 110K users/month on avg

- 300+ articles
- Already partnered with 200+ Brands,

- Provided the best success to digital

products and B2B campaigns

USERS AGE

INTERESTS

45-54

Finance

Tech

B2B

Product Reviews
Life/Money Hacks
Travel

Books

/

50



OUR PREMIUM PLACEMENTS

1. NATIVE AD

Perfect for: Brand Awareness,
High Reach
High CTR

Features:
Appears on related topics

20-25 words + Media

Links directly to Client’s preferred
landing page

Rate: $800 for 1 month

2021 has been a frugal
year by necessity,

adapt as well, and that's where companies like Obé Fitness came in to play! paich
riven by

Doing online workout courses like Obé Fitness allows you to fit your workout routine

READ MORE «
around your busy home schedule. Take part in Fun and unique programs and challenges
with varying degrees of difficulty and time. This is a great option to stay fit year-round,

and doesn’t require a gym membership!

No-Equipment Workout Routines

There is no shortage of workout routines that don't require any equipment so you can
tearn how to stay fit at home. Simply complete a quick Google or YouTube search and
you'll find thousands of videos and resources for ways to exercise equipment free. Just
make sure you have a high-quality pair of sneakers from a trusted brand like Adidas to

prevent injury.
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Employers are
finding the best
candidates with
this tool

2.SIDEBAR
BANNER

Perfect for: Brand Awareness,
High Exposure

Features: Appears next to any related
topic
|ldeal size: 350x800

Rate: $300 for 1 month



OUR PREMIUM PLACEMENTS

MOST
POPULAR
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Wideos, o even Lravel diats 30 you can share yout stones with your friends and famiy
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3. PARAGRAPH
INCLUSION

Perfect for: Products Exposure
High CTR
Product Launch
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Features:
100 words + 1 media

Avalable for Windows of MIC a5 3 CL5A10D progran % 2 1obust g
progeam that will add a professional touch to your videos. You'll be able to make movie-

Choice Placement in gift guides or
related evergreen roundups

prade videat by adding diffedent video effects like Filtery, titled, bransitions, and motion

Can feature up to 2 products + home
page

Rate: $400

4 NEWSLETTER

TRENDY MAMI

Perfect for:

Highly targeted campaign
Conversions

Collection or New Season Launch

Features:

Targeted audience

Up to 150 words and 4 creatives

Can feature up to 4 products + home page
Can target lists in the same vertical

High Open Rate

Rate: $500



OUR PREMIUM PLACEMENTS

MOST
POPULAR

4. SPONSORED
POST

Perfect for:
Audience Targeting

oplyy Rame WOME  LPESTYLL v FASWION  WECREY  VEXOS  WOMWITNUS

Review - Their Amazing Black Friday Deal

Brand or Deals Exposure ::::.,_,..,,,.._
High CTR T TR——.
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The holiday season Is fast approaching! Gifts to be given, memories to be sharec and

p u S h n Otif i Ca t i O n news times to be treasured. Especlally durirg the holiday season, It means so mach

more (o ghve a deeply personal and thoughtful gift to 2 loved one or a friend. And

p | a Ce m e n t i n Wee k |y n eWS | ette r what's more personal than canvases, pheto bosks or even unique prints that allow

you and a loved one to share a fond moesen: focever ffers all this (and

SOC i a | m ed ia C h a n n e | S pOSt moref), ané has great deals this Black Friday shopping season that will he'p you save

while scoring on great gfts' We took a look 10 see i It's worth it this holiday season

Features:

800+ words

Up to 6 creatives

Can link up to 5 products + home

Page

Rate:

4. SPONSORED POST
WITH VIDEO

Perfect for:

Unboxing

Product Review
High reach
Younger Audience

€3 YouTube

Features:

All the sponsored post features +

3 min + professionally created video (varies
depending on content)

Trendy Mami

Jnrry testing the Openfit Prewn Openfit Fitness App’ LEARN MORE -~
BUps // wwe trendymami coay/opentit ce

Rate: $1200




