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Digitalization has become an unescapable reality that has many 
implications in the marketing of goods and services. It transforms 
the customer relationship, product performance and modes of 
communication, distribution and pricing. To remain competitive, 
it is now vital to embrace these transformations, and it’s the most 
agile and digital-savvy players who reap the greatest rewards. 
This course will help you to understand new digital consumer 
behaviors, to think about tomorrow’s business models and to see 
how the company must adapt to this new environment. 

QUICK VIEW

FOLLOW THE PATH

100% distance-learning

Approximately 
5.5 hours

Anyone

Understanding your 
digital customers

Turning the digital corner

Designing your digital 
communication strategy

Using digital to enhance 
your product offering

Structuring omnichannel 
distribution 

Reviewing your pricing 
strategy in the digital age
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TRUST OUR EXPERTS

FOR PROVEN 
BENEFITS

Chaired Marketing Pro-
fessor at Wharton School, 
U. Penn. Extensively pub-
lished in the Journal of 
Consumer Research and 
the Journal of Market-
ing. Academic Director 
for Wharton’s Advanced 

Management Program.

Full Professor at Stern 
School of Business (NYU). 
Crowdsourcing and open 
innovation expert. Her 
cutting-edge research 
has won numerous presti-

gious awards.

Professor of Marketing at 
Saint Joseph’s University, 
academic authority on 
consumer behavior. Author 
of best-selling Consumer 
Behavior: Buying, Having, 
and Being. Frequent con-
tributor to The New York 
Times, USA Today and The 
Wall Street Journal and 
regularly appears on tele-
vision shows including The 
Today Show, Good Morning 

America and CNN.

Strategist, digital anthro-
pologist and best-selling 
author of The Decoded 
Company. Expert in Big 
Data and digital organiza-
tional culture. Professor at 
Sciences Po Paris and Duke 
University. Young global 
shaper for the World Eco-
nomic Forum. Recognized 
by the Women’s Forum for 
the Economy and Society 

as a Rising Talent.

A better understanding of the context and challenges of digitalization

+

Understanding the impacts and benefits of digital on the marketing mix 

+

An excellent source of inspiration for taking the digital turn and 

transforming the company
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