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OVERVIEW

Synopsis

Young people are getting ready for the future of work: The future of work has changed and evolved significantly in the

past few years, requiring a new generation of diverse industry leaders that can embrace and adapt to the rapidly changing

business landscape. We aim to develop students' general leadership capabilities, building their confidence to lead in this

new globalised business environment. The need to adapt and develop these skills in a virtual world has been brought into

sharp focus with the current global climate. The development of remote workplaces and online learning is not a new

concept but its importance has never been greater. The workforce of the future must not only be able to function online

but they must learn how to embrace and thrive in the virtual, professional landscape.

How HEX Ed helps: HEX Ed provides broad, deep and relevant entrepreneurship education to learners who want to develop

their core knowledge and capabilities rapidly and in an applied way. HEX Ed places a strong emphasis on building

capabilities for leadership of self and others, particularly in entrepreneurial and innovation settings, and throughout the

learning and assignment activities available, learners are provided with rich opportunities to self-drive, mobilise others, and

create real, usable business resources. Across the five courses that make up the HEX Ed offering, learners have

opportunities to engage with the mindsets, skillsets and toolsets that will position them to become effective, creative and

future-oriented business leaders, able to deploy into a range of destinations - from pursuing formal studies, to starting their

own business, and applying their talents to innovation in the business, technology, for-purpose, and governmental sectors.

Adaptive, diverse capabilities for the global economy: The diversity of leadership and thought in HEX Ed courses helps not

only prepare students for multinational workplaces but also helps to foster an understanding and appreciation of global

citizenship. Our unique offering typically features workshop hosts, mentors and speakers from Australia, APAC, the USA and

other global regions, and celebrates the background and identity of our diverse cohort of students, ensuring cultural

awareness and community building values are instilled and preparing students for an exponentially diverse working life.

Global capabilities are supported and acknowledged with specific self-courses to demonstrate cross-cultural agility and

values.

Deep engagement with established and new bodies of knowledge: HEX Ed aims to critically reflect on real world

innovations and leadership practice using proven concepts, thought models, procedures, tools, methods and literature in

the innovation disciplinary environment, while delivering this content within the real world business environment.

Throughout the learning experience, we aim to foster an awareness of students' individual strengths and motivation factors

and develop individual resilience. Through a combination of workshops, activities and reflections, we aim to foster

attributes such as authentic leadership, resilience, teamwork, cultural awareness, personal branding and critical thinking, as

well as powering young people to design and execute crisp, purposeful business ideas that will demonstrably create

positive change in the world.

About HEX Ed

Mode of Delivery
All HEX Ed components are delivered 100% online. Students who wish to study at their own pace are encouraged to do so,

with a combination of self-paced (asynchronous) and live scheduled learning activities, resources and support.

Course technologies
All HEX Ed courses actively leverage leading-edge technologies to foster individual, team and community engagement. To

do this, we have developed our own collaborative learning environment for HEX Ed, which is complemented by interactive

and workplace technologies such as Circle, Slack, Around, Figma, Notion, Butter and more.
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HEX Ed students also have access to HEX’s unique HEX World community, where they access a wide range of live and

asynchronous activities and resources (detailed below).

Minimum technology requirements
Students require access to a web-enabled laptop computer or tablet with sufficient bandwidth to access and work with

digital media; good, reliable internet or mobile network connectivity. Students are encouraged to use mobile devices to

make it easier to study wherever they are, but it is not necessary to have a mobile device in order to participate.

Industry connections
HEX Ed is delivered in collaboration with industry partners and subject matter experts, to provide for strong alignment and

relevance to the world of work. Course activities and content are co-developed with our partners, allowing HEX to focus on

strongly applied, activity-driven learning that is also well grounded in the entrepreneurship body of knowledge and

best/emerging practice. All content is quality assured via our industry- and sector-backed Design Advisory Board, including

student review.

The specific partners we choose will change over time to reflect the most current available technology, working practices

and trends, and we also adapt our facilitator teams to ensure that content and activities are completely up to date and

current. HEX will review and enhance learning resources from time to time across HEX Ed courses, to ensure currency and

continuing relevance of materials.

Assessments
HEX Ed features graded assessments that closely model the authentic expectations and requirements of industry and

employers. There are no final examinations in any HEX Ed course. Learners benefit from doing formative assessments

throughout each course, frequently based around applied tasks and business projects, which are supported by feedback

from industry mentors, course facilitators and their peers. Activities to prompt self-reflection and group discussion are

provided. All graded assessments in HEX Ed courses are constructively aligned across targeted learning outcomes, the

learning activities, the grading schema and the evidence of learning for each course.
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Microcredential
HEX will issue a digital microcredential to students on completion of their studies. In addition to university credit on a

transcript, students can share the HEX Ed microcredential with employers if they wish.

Pre-requisites
Academic prerequisites: None. All HEX Ed courses are designed to be undertaken independently of the others or in

combination, and there are no formal academic prerequisites.

English language requirement: To succeed, it is recommended that learners have a reasonable level of English proficiency,

such as 5.0 or above in IELTS or an equivalent in TOEFL or Pearson Test of English.

HEX Ed does not require any co-requisite or assumed knowledge.
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Academic Load

The total expected student hours to achieve intended learning outcomes and provide evidence of achievement is 150 hours

per course.

HEX Ed comprises a total of 5 courses, which in combination provides a study load equivalent to 1 semester of full-time

undergraduate study. The intended load for a student undertaking HEX Ed is 15 hours (credits).

The exact workload will vary according to how much self-paced study is required to successfully complete each course, as

learners who can progress more quickly may do so when studying at their own pace in HEX Ed.

Typical study load

Direct Instruction and Learning Support Hours per course Hours per semester

Orientation workshop 1 5

Faculty instruction 12 60

Facilitator contact hours (available daily) 35 175

Assessment feedback and guidance 2 10

Subtotal 50 250

Expected Out of Class Activities

Industry faculty mentoring 20 100

Group work 30 150

Student contributions to online discussions 10 50

Assessment task completion 10 50

Independent work (e.g. independent research,

recommended reading, project work) 30 150

Subtotal 100 500

TOTAL 150 750
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Instructor of Record / Lead Faculty

Dr Katy McDevitt, DPhil, Master, BA (Hons) (Oxford), GDip (Learning Sciences), MIECL (Coaching)
katy@startwithhex.com

As Chief Learning Officer at HEX, Katy draws on two decades of global leadership and management expertise developing

education portfolios that support and empower learners. Katy is the lead Instructor of Record for HEX Ed and oversees

matters relating to learning design, academic quality, learning enhancement and innovation.

Qualifications and Awards: Bachelor (Honours), Master and Doctorate in English, University of Oxford; Graduate Diploma

(High Distinction) in Learning Sciences and Technology, University of Sydney, Australia. Katy was awarded a Scholarship for

Academic Excellence from Exeter College, Oxford recognising her achievement of a Double-First Class Honours degree, and

she is also a former British Academy/Arts and Humanities Research Board Doctoral Scholar.

In addition to her academic qualifications, Katy is a credentialled Chief Learning Officer who has trained to an expert level in

Leadership Development, Organisational Agility and Facilitation for Creative Leadership, through University of Adelaide,

Melbourne Business School/Deloitte, and Design Thinkers Academy London respectively. She is a current member of the

Institute for Executive Coaching and Leadership (IECL), the lead body for organisational and individual coaching, and a

Fellow Member of the Institute for Learning and Performance (ILP), among others.

Experience: Katy brings to HEX Ed substantial experience over a 20-year period as a leader of education, learning, and

innovation in UK, Australia and global markets, including wide-ranging oversight of high-performing academic programs,

portfolios and disciplines serving undergraduates, graduates and professional learners as well as workforce development.

Her past roles include Director of Digital Learning at Pearson, Director of Professional Education at Deakin University, and

Director, AdelaideX at the University of Adelaide. Katy is a former President and State Lead for Mentoring at the Institute of

Professional Editors (SA), Australia. Her interests include learning and teaching practice, innovation and enhancement, and

the future of work, and she has proudly led education portfolios delivering many of the best-known innovations of recent

times, from at-scale online learning to microcredentialling and work/learning integration.

Jaclyn Benstead, MBA, BSocSci
jaclyn@startwithhex.com

As Chief Experience Officer at HEX, Jaclyn is an international higher education practitioner and student experience

professional and has worked over 11 years in higher education in Australia, Japan, UK, and Canada. Jaclyn leads many of the

HEX Ed courses, bringing her warm and expert facilitation and mentoring skills to bear on active learning challenges. Jaclyn

is passionately focused on student experience and learning outcomes and believes in the transformative power of

entrepreneurship to drive skills development and work-ready graduate outcomes.

Qualifications and Awards: MBA (Dux), Entrepreneurship specialisation, Swinburne University, Australia and Northeastern

University. Winner of Dr John Miller AO Prize for highest achieving graduate. PRINCE2 accredited to Foundation and

Practitioner levels.

Experience: Jaclyn has deep and broad experience in the higher education sector, and her past roles include Manager,

Industry Engagement and Campus Coordinator at Deakin University, Australia. Additionally, she has coordinated and

supervised a wide range of academic and experiential programs for universities such as Swinburne University, Australia,

University of British Columbia, Melbourne University Australia, and Imperial College London. Jaclyn is an experienced

entrepreneur and creative business leader, having operated six e-commerce businesses, including the successful product

invention - Cat Camp.

Jeanette Cheah, BEc, BA(Soc), GradCertMarCom
jeanette@startwithhex.com

Jeanette is the co-founder and CEO of HEX and is passionate about helping students, founders and curious professionals

develop global citizenship, entrepreneurship and innovation skills, and to embrace lifelong learning. In addition to
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Jeanette’s role inspiring the shape of HEX Ed’s industry-connected learning, she plays a lead role in all HEX Ed courses

featuring as a lead presenter, industry facilitator and mentor.

Qualifications and Awards: Bachelor of Economics and Bachelor of Arts (Sociology and French), Monash University, Australia; Graduate

Certificate in Integrated Marketing Communications, Queensland University of Technology, Australia; User Experience Design qualifications

from General Assembly. Jeanette is well known in the Australian and global business communities for her advocacy and

support of startup community building and diversity in business. Jeanette is a multi-award winning business leader, having

been awarded ‘Woman of Influence’ by Smart Company; named as a Global Ally by Women In Tech; and awarded Finalist

from 8,000 entries in the 2019 Telstra Business Women's Awards. Jeanette has also represented Australia at the G20 Young

Entrepreneurs Alliance in Argentina.

Experience: Prior to co-founding HEX, Jeanette led and delivered a diverse range of digital products, innovation and

marketing strategies at corporates in the financial services and energy industries, such as ANZ, AXA and Origin Energy. A

regular keynote speaker and startup mentor, Jeanette has represented Australia at the G20 Young Entrepreneurs Alliance in

Argentina and SXSW in Austin, Texas.
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Course Information

The following courses are included in HEX Ed, and are described below:

● 1.  YOU

● 2. TECH

● 3. MONEY

● 4. FUTURE

● 5. INNOVATION
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1. ‘YOU’ Course
In the You course, we focus on establishing helpful practices for self-reflection and self-understanding that will underpin the

learner’s journey into their own personal values, business and leadership capabilities, and aptitudes for learning and

working. Through a series of individual and group activities, the learner will develop attributes such as cross-cultural

collaboration, authentic leadership, communication, personal branding and critical thinking to help enable students to build

their profile as confident global leaders.

Learning Outcomes
Learning outcomes for this course are:

● LO1 Develop and define your individual values as an innovation and future leader

● LO2 Investigate leadership capabilities critical to success in entrepreneurial contexts, including authentic and

values-based leadership, communication, critical thinking, collaboration and empathy

● LO3 Identify and practice critical leadership capabilities in real business contexts

● LO4 Build the confidence to become a global leader, with strong cross-cultural agility

● LO5 Understand the importance of personal brand, and develop your individual brand

Outcome Description General Mapping Terms Assessment

Items

LO1 Develop and

define

individual

values

You will develop your understanding of

your personal values, drivers, and career

satisfaction, and investigate how they

relate to key innovation and work

capabilities

Self-reflection, Analysis,

Critical Thinking

1, 2

LO2 Investigate

leadership

capabilities

You will explore and get familiar with a

range of leadership capabilities models,

and discover why these are critical to

success as a startup founder / innovation

leader

Analysis, Critical

Thinking,

Communication

3, 4

LO3 Practice

leadership

capabilities

You will deepen your engagement with

leadership capabilities by investigating

how real business leaders approach ‘on

purpose’ career planning and leadership

Analysis, Critical

Thinking,

Communication

5

LO4 Practice

global,

cross-cultural

and future

leadership

trends

You will analyse and evaluate capabilities

that are required to operate well in global

and cross-cultural business contexts,

including authenticity, work flexibility,

emotional intelligence and agility,

empathy and cultural understanding,

communication and negotiation

capabilities

Cross-cultural Agility,

Adaptive Leadership,

Emotional Intelligence

6, 7

LO5 Develop your

individual

personal brand

You will craft your own personal brand to

integrate key personal values you

identified earlier, and develop your brand

identity using LinkedIn or another social

Analysis, Critical

Thinking,

8, 9
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platform (where applicable). You will give

and receive feedback about the personal

brands created during the course. You will

synthesise your learning from this course

through self-reflection.

Communication,

Synthesis

Course scope and graded activities
Specific inclusions and events are subject to change, depending on availability.

Topic and Content Graded Item % of Final Grade

LO1 Understanding what makes you, you

What values do you hold that influence your approach to

work and career?

What is lifelong or continuous learning, and how does it

help in an innovation career?

Critical transferable capabilities to foster exponential

growth; difference between performance and potential

and why both are important

Introducing exQ Self-Assessment Tool - briefing

Goal setting workshop and checkpoint

1. Self-reflection activity

2. Individual goal setting

checkpoint

20%

10%

LO2 Investigating aspects of leadership relevant to success as

an future leader

Personality models, their uses and drawbacks

Contemporary leadership approaches (adaptive, VUCA,

compassionate, purpose-driven, wisdom of insecurity

etc.)

Adaptive leadership workshop with expert leadership

development practitioner

3. Individual leadership

report

5%

LO3 What do leadership capabilities look like in the real world,

when they’re tested?

Exploration of challenges that can arise - resilience and

grit

What leadership roles are essential to getting started with

a new business? How does this change as the business

grows?

4. Design your

leadership role

5. Personal career plan

10%

5%
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Learners design a career narrative based on their personal

values.

LO4 Investigating what cross-cultural leadership is, and how

these capabilities can be leveraged to grow a global

business.

Introducing concept of cross-cultural agility (Caligiuri /

MyGiide.com) and other relevant cross-cultural leadership

approaches

Learners undertake a self-reflection and diagnostic for

cross-cultural values and competencies, to produce an

action plan guiding their next steps to build this capability.

Briefing on how to communicate and consult with a senior

business leader

Learners have an opportunity to interview/consult with a

global leader to investigate their priority business

challenges and how they deal with them

6.  Personal

cross-cultural diagnostic

7. Leadership interview

and report

10%

20%

LO5 Integrating personal values into your professional brand is

critical, to show the world who you are and what matters

to you.

Learners explore examples of LinkedIn and other social

media profiles that integrate personal values, and discuss

how/why these are effective. They have the opportunity

to develop their own LinkedIn profile, including a personal

branding workshop with a communications and

leadership expert.

8. LinkedIn

profile/portfolio

9. Self-reflection

10%

20%

Contact hours and out of class student work

Direct Instruction and Learning Support Typical Hours

Orientation workshop (if not already completed) 1

Faculty instruction 12

Facilitator contact hours (available daily) 35

Assessment feedback and guidance 2

Subtotal 50

Expected Out of Class Activities Typical Hours

Industry faculty mentoring 20

Group work 30

Student contributions to online discussions 10

Assessment task completion 10
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Independent work (e.g. independent research,

recommended reading, project work) 30

Subtotal 100

TOTAL 150

Credential
On completion of this course, learner will receive the HEX Ed: Leader credential. This credential can immediately be

claimed, shared and used to support career development.
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2. ‘TECH’ Course
In the TECH course, the learner will develop and apply the technical skills required to become an adaptive and digitally

fluent professional equipped for the future of work. By gaining experience with agile and flexible ways to work with

technologies, learners focus on building their learning agility, and have opportunities to investigate and practice aligning the

stages of technology solutioning from end to end, from identifying and framing  business problems, to requirements

gathering and solution discovery and deployment and adoption of new technologies.

Technology Toolkit provides rich opportunities for learners to apply their curiosity, design thinking and customer insights, to

test out new and emerging technologies, and get hands-on experience using real workplace technology. Founded on the

concept that fluidity with ever-changing technologies is a foundational career capability for the fast-paced digital economy,

the specific technologies that learners engage with are regularly refreshed and realigned to the most current and exciting

challenges from the world of work.

With built-in accreditation from the world's leading tech companies (such as AWS, Atlassian and Google), this course covers

the fundamentals of a wide range of programs and tools, resulting in a highly sought after digital fluency.

Learning Outcomes
Learning outcomes for this course are:

● LO1 Appreciate and practice with  new and emerging technologies

● LO2 Become familiar with the technology adoption lifecycle, in fast-paced and ever-changing business

environments

● LO3 Develop relevant capabilities such as problem framing, ideation, requirements gathering and solutioning

● LO4 Analyse, synthesise and present customer and market needs, and apply these to tech-powered solutions.

● LO5 Appreciate and understand the best-practice and current software and technology that is used in fast-moving

workplaces

Outcome Description General Mapping Terms Assessment

Items

L1 Practice

new/emerging

technologies

You will  be able to explore, download and

practice using real-world workplace

technologies and find out which tools suit

your working style.

Ability to tackle

unfamiliar problems,

Critical Thinking, Digital

Literacy

1

L2 Build strong

digital fluency

for both

workplace and

personal use

You will gain a foundational understanding

of current technologies, networks and

systems and become adept to a myriad of

programs and software that is current used

as standing in industry and that can make an

impact on your personal life

Critical Thinking, Digital

Literacy

2

L3 Conduct
requirement
gathering and
analysis to
inform
solution design
and tech stack

You will use requirement gathering and
research to validate and inform your choice
of technical solution. You will discuss and
develop a high-level solution scope, based
on the insights you generate. You will
capture initial ideas for the business that
could be created around the solution you
have identified.

Problem solving skills,

Communications skills,

Ability to tackle

unfamiliar problems,

Digital Literacy

3
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recommendati
on

L4 Practice

capabilities

relevant to

working with

technologies

and apply

learning

through

professional

certifications

You will gain a foundational understanding

of current technologies, networks and

systems and become adept to a myriad of

programs and software that is current used

as standing in industry

Critical Thinking, Digital

Literacy

4

L5 Apply

customer and

market

insights to

technology

solutions

You will explore and develop a programming

solution and be able to effectively

communicate the solution to stakeholders in

response to a customer design brief

Technical

documentation,

Application development

and configuration,

Communication and

presentation skills

5

Course scope and graded activities
Specific inclusions and events are subject to change, depending on availability.

Topic and Content Graded Activities % of Final Grade

L1 The ability to find tech tools that suit your way of working is

an important skill and it’s no longer necessary to be a deep

technical expert in order to build something.

Learners will explore and practice using a range of low-code /

no-code tools and softwares, and learn how to assess

whether a tool is fit for purpose.

1. Self reflection

2. Tech stack

selection task

10%

10%

L2 Digital literacy must now be complemented with digital

fluency, and the ability to rapidly learn and adapt in a

changing environment is crucial.

Referencing an industry of their own choice or a

HEX-inspired industry, learners will explore the emerging

technology trends that could make that industry more

efficient or more impactful.

Learners will also embrace the self-led approach to problem

solving, and become familiar with the importance of

knowledge sharing through software, video and processes. In

this assignment, learners will create a short instructional

3. Instructional video 10%
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video showing their peers / colleagues how to complete a

task in a particular software.

L3 Creating working demonstrations and prototypes is a crucial

part of the tech economy, and helps you build credibility and

get stakeholder buy in.

After being exposed to low-code, no-code tools, as well as

basic Python, Java and CSSconcepts, you’ll learn how to

quickly create working prototypes using your choice of

technology.

Referencing a project of their own choice or a HEX-inspired

project, learners will build a working technical prototype

app, website, automation, marketing campaign, or game

using one of these tools.

4. Working prototype 15%

L4 Professional upskilling in commonly-used Software as a

Service (SaaS) technology is essential for the future

workforce.

Learners will select and complete an industry-defined

credential from a shortlist of leading software or technology

companies (e.g. Atlassian, AWS, Salesforce, Microsoft).

Learners will have access to professionals from that company

as HEX mentors, allowing them to ask questions and be

supported through the process.

5. Industry credential 15%

L5 Translation skills between customer and business

requirements to software and technology requirements are

crucial for the development and iteration in available

technology products and solutions.

Learners will take a business analyst perspective to convert

customer and market research into a series of technical

requirements, and apply best-practice agile principles to

write user stories and acceptance criteria.

6. Business

requirements

analysis

7. Self-reflection

15%

5%

Contact hours and out of class student work

Direct Instruction and Learning Support Typical Hours

Orientation workshop (if not already completed) 1

Faculty instruction 12

Facilitator contact hours (available daily) 35

Assessment feedback and guidance 2

Subtotal 50

Expected Out of Class Activities Typical Hours
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Industry faculty mentoring 20

Group work 30

Student contributions to online discussions 10

Assessment task completion 10

Independent work (e.g. independent research,

recommended reading, project work) 30

Subtotal 100

TOTAL 150

Credential
On completion of this course, learner will receive the HEX Ed: Hacker credential. This credential can immediately be

claimed, shared and used to support career development.
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3. ‘MONEY’ Course
The MONEY course provides a fundamental understanding of accounting, finance and economics relevant to an individual

and also in the context of the business environment. Taking a range of practical, personal and business perspectives,

learners engage with the core principles of global economic behaviour, so that they are able to operate with a strong

knowledge of how business decisions are made, are impacted by, and impact in turn, broader financial and economic

trends. We will explore the further of currency and market and the impact that cyropcurrents and the technology behind it,

are having both now and in the future.  We also delve into the changing face of international markets and the theory of

market investment and valuation, while exploring the pros and cons of accessible market trading platforms.

On personal finance, learners are provided with opportunities to explore their own financial values and to practice making

financial decisions in the safe space of the learning environment, demonstrating how upstream financial decisions impact

what happens downstream. Students are empowered with contemporary tools for personal financial management, which

help to foster a sense of strengthened ownership and security in their own financial lives. Students are able to explore the

psychology of money and financial decisions as well as the power of debt both in the context of risk and reward.

From this basis, learners then explore how the personal and business finance systems relate and the different challenges of

managing finance, including identifying and sizing commercially attractive opportunities with big-picture economic and

trend data, planning and tracking through business cycles, and key factors in business investment decision making. The

specifics of business and entrepreneurial financing are also made highly accessible and practical, giving students a strong

grasp on the financial structures and relationships that underpin startups, available funding options, and tactical planning

to obtain finance. Finally, contemporary challenges of managing startup finance are tackled, recognising the unique

demands of financial management in small and growing businesses, particularly in the volatile, uncertain, complex and

ambiguous conditions that are often characteristic of innovation-hungry economies.

Learning Outcomes
Learning outcomes for this course are:

● LO1 Evaluate and explore individual personal financial values

● LO2 Practice key financial capabilities relevant to the business and startup space, including responding to change

● LO3 Engage with and analyse the concept of global economics

● LO4 Explore how business cycles, economic trends and new financial technology can impact individuals

● LO5 Understand and analyse new technologies in global finance, including blockchain technology and market

investment technologies

Outcome Description General Mapping Terms Assignment

Items

Assessing

ULOs

L1 Analyse and evaluate

your individual

personal financial

values

You will analyse and evaluate your own

individual financial values, to understand

what underpins key decisions you may make

about your studies, career direction, and

future.

Critical Thinking,

Financial Literacy,

Personal Values

1, 2
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L2 Develop key financial

capabilities as an

entrepreneur in a

changing economy

You will become familiar with the key

financial capabilities that help entrepreneurs

manage and grow their businesses.

Critical Thinking,

Financial Literacy,

Startup Finance

3, 4

L3 Analyse the global

and national

economics of

entrepreneurship

You will explore the fundamental concepts

of the entrepreneurial ecosystem and

analyse the relevance of global and national

economic trends to startups.

Critical Thinking,

Analysis, Economic

Literacy

5, 6

L4 Analyse and evaluate

the impact of

business cycles and

other change

dynamics in

business, startup

and personal  life

You will investigate the lifecycle of a startup

in the context of economic change and

business cycles, and evaluate strategies that

founders can employ to remain financially

resilient both in times of economic growth

and contraction.

Critical Thinking,

Analysis, Economic

Literacy

7

L5 Understand and

analyse new

technologies in

global finance,

including blockchain

technology and

market investment

technologies

You will discover the impact and technology

behind cryptocurrencies both in emerging

economies and on traditional financial

establishments. You will also look at the shift

of market accessibility, and the current trend

towards personal investment strategies, as

well as the impact of this on the global

markets.

Critical Thinking,

Analysis, Financial

Literacy, Communication

8, 9

Course Details
Specific inclusions and events are subject to change, depending on availability.

Topic and Content

Graded Activity % of FInal Grade

L1 How do our personal values and viewpoints influence the

decisions we make about financial aspects of our lives, and

what can we learn from this to help navigate the complex

world of startup finance?

Learners will undertake self-reflections and investigate aspects

of their own financial value set, including the influence of

personal history and culture on financial values.

Learners will explore their financial goals in the context of

career planning, to understand how decisions about career

pathways can be impacted by financial factors, and to

appreciate the sheer range of competing priorities that young

people need to navigate, from financing study through loans

and work, to rising costs of living, to long-term aspirations

such as home ownership or retirement savings. Learners will

1. Self-reflection

2. Financial goal

setting activity

10%

10%
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undertake a financial goal-setting activity, and have

opportunities to test out links between financial decisions and

financial outcomes through activities such as personal

budgeting and forecasting.

L2 Individuals need to be able to navigate a competitive financial

environment, to ensure that their businesses are able to get

established, grow and thrive. To do this, they need rock solid

capabilities to handle both short-term money challenges and

to drive longer range financial performance, and a strong

understanding of the core financial concepts that underpin

business and startups.

Learners will take on the challenge of investigating why

understanding finance is critical to startup success,

acknowledging that this can often be seen as a ‘back-room’

function but is in fact critical to business success.

Supported by real-world business examples, learners will

engage with key concepts such as financial forecasting, cash

flow and working capital, the balance sheet, revenue growth,

profitability and margin, cost drivers and cost constraints,

capital expenditure vs revenue expenditure, and valuation.

3. Online discussion

4. Financial planning

activity

10%

10%

L3 How does the economic landscape impact individuals, and

how can we work with insights into economic trends to make

timely personal and business decisions? What does the

current and future economic landscape look like, and what

opportunities and challenges does economic growth or

downturn generate?

Learners will investigate great business ideas that either took

off or failed due to strong or weak understanding of

global/national economic cycles, to bring to life what “great

business idea at the wrong time” really means. They will

explore what might have happened with better insights or

better decision making about economic trends, and suggest

changes that could help a business take advantage of

particular stages in economic cycles.

Learners will explore key drivers of global and national

economic growth, and consider the impact of various factors,

including government policy settings, regulatory change,

workforce and human capital trends, major technological

shifts, and competitive dynamics. Learners will research

current trends in their home country and/or an

overseas/global market relevant to their business idea, and

compare  examples of businesses that are adopting effective

growth strategies that make the most of current economic

conditions.

5. Case study

6. Comparative field

research report

10%

5%

L4 Working with cross-cultural examples and with international

perspectives from their cohort, learners will investigate

examples of both personal finance  and  businesses that are

7. Consultancy

project (briefing)

15%
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exposed to national and/or global economic influences. They

will explore economic indicators, sources of finance and gain

experience pulling business-relevant, practical insights from

economic reporting and data.

Learners will participate in a consultancy project with a real

startup founder (and/or work on their own business idea), to

form a considered view on how to drive financial resiliency in

a sector of interest that is experiencing economic challenges

(e.g. technology, health, environment, sustainability,

education).

Learners will complete a financial outlook briefing for their

consultancy project, based on what they have learned about

the economic climate and the company’s specific goals, to

bring clear decision points to light.

L5 In the final segment, learners have the opportunity to apply

their personal and contextual financial/economic knowledge

to help develop an analysis and pitch of a startup, business,

governmental policy or personal financial investment and/or

decision.

Drawing on what they have learned about their values, the

economic landscape and how business decisions work in

practice, learners will identify the key financial decision

makers and stakeholders for the business they have been

working with, and evaluate what financial contribution to seek

from which group. They will analyse the needs and

expectations of these people/groups, and prepare a pitch for

investment. They will then choose to identify a personal,

startup or business investment opportunity and conduct an

analysis and pitch, complete with final recommendation if

they would recommend moving forward with the proposed

decision.

Finally, we return to the learner’s personal financial values to

evaluate how these may have changed during this learning

experience, and to provide an opportunity for learners to

adjust their personal financial goals relating to their studies,

work activities, career goals or life aspirations.

8. Consultancy

project (analysis and

pitch)

9. Self-reflection

20%

10%

Contact hours and out of class student work

Direct Instruction and Learning Support Typical Hours

Orientation workshop (if not already completed) 1

Faculty instruction 12

Facilitator contact hours (available daily) 35

Assessment feedback and guidance 2

Subtotal 50

Expected Out of Class Activities Typical Hours
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Industry faculty mentoring 20

Group work 30

Student contributions to online discussions 10

Assessment task completion 10

Independent work (e.g. independent research,

recommended reading, project work) 30

Subtotal 100

TOTAL 150

Credential
On completion of this course, learner will receive the HEX Ed: Money credential. This credential can immediately be

claimed, shared and used to support career development.
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4. ‘FUTURE’ Course
In the Society and Future course, we explore the social and environmental conditions that humanity operates within, and

investigate some of the most pressing challenges that young people will face as they begin to make real decisions in real

business and personal contexts. Built around the concepts of ethical self-understanding, self-efficacy and empathy, the

course tackles the often complex and challenging dilemmas that people must deal with when designing, growing and

scaling a business - from planning for environmental sustainability to creating ethical supply chains and business

operations.

Beyond this, learners investigate and have opportunities to discover powerful, holistic decision making lenses, which they

can use to boost their capabilities to analyse, predict and socialise likely impacts that arise from their future choices. They

engage with techniques and methods that strengthen foresight and capacity to plan for ethical outcomes, within contexts

fraught with complex social, environmental and interpersonal challenges. Learners will also gain an understanding of the

relationships among individuals and societies and begin to look at society from a futurist perspective. We will systematically

explore predictions and possibilities about the future of a number of areas in tech, ethics and society, and how they can

emerge from present trajectories.

Learners explore and analyse the deep and broad impacts that business decisions can have on the world - locally, nationally

and globally - and explore the responsibilities we all carry to make decisions that lead to positive change. Real sociological

examples are used to illustrate how people and organisations are seeking to combine ethical business models (e.g. pay it

forward and circular models) with at-scale technology-powered delivery, to address social, ethical and environmentally

framed problems in new and better ways. Drawing on a strong action orientation, this course equips learners to move

confidently from deep consideration of the issues, into business practices that support creation of new business and

financial value alongside social, environmental, equality, equity and justice outcomes for the future.

Learning Outcomes
Learning outcomes for this course are:

● LO1 Analyse and evaluate the social, environmental and ethical impacts of decision making

● LO2 Investigate futurist mindsets and models

● LO3 Discover and practice using decision-making lenses that help towards making ethical choices

● LO4 Analyse emerging and established business models that support business and social value creation

● LO5 Identify and form action plans to address the challenges that are most urgent to solve, including impact

measurement

● LO6 Articulate a compelling ethical, social or environmental value proposition within business plans and branding

Outcome Description General Mapping Terms Assignment

Items

Assessing

ULOs

L1 Analyse/evaluate

social and

environmental

impacts of

entrepreneurship,

technology and

business

You will engage with a range of real-world

examples of technology-led businesses and

their positive and negative impacts on

people’s lives and the planet. You will

investigate what kinds of social impact arise

from entrepreneurial activity, and which

elements of the startup development cycle

commonly trigger ethical issues. You will

evaluate these impacts and analyse their

causes and possible solutions.

Critical Thinking, Global

Citizenship

1, 2, 3
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L2 Investigate futurist

mindsets and

models

You will get an insight into how futurists

predict the trends that will shape our future

– from investigating pop culture through to

incredible medical science breakthroughs.

You will scan the current environment for

patterns and clues, and make your own

predictions about our future!

Critical Thinking, Global

Citizenship,

Cross-Cultural Agility

4, 5

L3 Use decision-making

lenses to make

ethical choices

You will become familiar with various

decision-making approaches that

entrepreneurs can use to navigate ethical or

values-based decisions. Working with a real

business problem, you will have the

opportunity to work through a

decision-making process and analyse the

impacts of your choices.

Leadership,

Decision-Making

6, 7

L4 Analyse business

models relevant to

solving ethical,

social,

environmental

challenges

You will investigate various established and

emerging business models that are helping

entrepreneurs drive new value creation in

ethical ways. You will analyse how these

business models work in practice, their

strengths and potential drawbacks. You will

understand how to determine the value of

ethical/social impacts in business terms with

investors and stakeholders.

Problem Solving, Critical

Thinking,

Communication

8, 9

L5. Generate action

plans that will lead

to measurable

impacts on a chosen

challenge

You will develop an action plan to solve for

an authentic social or environmental

challenge. You will define and quantify the

impact of your action plan, and give and

receive feedback about your own and other

plans.

Problem Solving, Social

Impact, Global

Citizenship

10

L6 Connect future

technology

predictions to your

own personal values

Use analysis and foresight to explore a

particular area and reflect on how you might

make decisions in that industry that reflect

your own personal values, and the impact

you want to make on people, planet and

society. .

Creative Thinking,

Communication

11, 12, 13
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Course scope and graded activities
Specific inclusions and events are subject to change, depending on availability.

Topic and Content Graded Activity

% of Final Grade

L1 What kinds of ethical dilemmas can arise for society and

businesses, and how do they impact people’s lives?

Learners will explore recent examples of businesses/startups

that dealt well, and badly, with social and environmental

matters, and discuss perspectives on how these could have

been handled differently to achieve different outcomes.

Learners will take a stakeholder perspective to understand the

impacts of social and environmental stewardship failures, and

conduct investigations into the human, social and economic

indicators of these impacts. Focusing on a single human story,

learners will practice evidence-led storytelling and develop a

deep understanding of the nature of entrepreneurs’

obligations to others in society.

Finally, learners will investigate parts of the business lifecycle

that can commonly trigger ethical, social and environmental

impacts or issues, from the problem of unequal access to

technology, to supply chain ethics.

1. Self-reflection

2. Ethical storytelling

activity

3. Environmental

analysis

5%

5%

5%

L2 The business and tech environment is complex and constantly

changing, but there are often macro trends that we can use to

drive our focus.

Learners will discover the mindsets and

scan the social, economic, tech, media and pop culture

environments and

4. Country/region

profile

5. Cross-cultural

agility self-evaluation

10%

10%

L3 In reality, professionals make decisions every day that have

ethical and social implications. How can we make sure that

the decisions we take have a desirable impact, and not a

negative one?

Here, learners will become familiar with several ethical

decision-making frameworks that are used in the world of

work today. They will learn about concepts such as corporate

social responsibility and business ethics, and investigate the

strengths and weaknesses of these models in practice.

In liaison with a real entrepreneur or business leader, learners

will identify and investigate an authentic ethical business

challenge that a startup founder has experienced. They will

have the opportunity to work the problem presented, and

identify alternative actions that could help avoid or mitigate it.

1. Values impact

analysis

7. Consultancy

project: Problem and

Solutions

10%

10%
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They will conceptualise solutions and present these,

consultancy style.

L4 Problematic old-school business models are now being

challenged by startup founders, who are coming up with

creative and innovative ways to change how we work so that

we can achieve better impacts on society and the world.

Learners will engage with alternative business models, such as

for-purpose, non-profit, and circular/pay-it-forward based

models. They will investigate how these business models

work, and what benefits they may deliver better than

conventional for-profit models. Learners will be encouraged to

challenge assumptions that for-profit and for-purpose motives

are incompatible.

Learners will develop a business model for a for-profit and

for-purpose business, and compare/contrast these alongside

other examples from their cohort.

Drawing on one or more of these business models, learners

will explore alternative valuation models for businesses that

address social and ethical challenges. They will undertake an

ethical audit of a real business, and complete a valuation and

report to articulate social/ethical impact in terms that

investors and stakeholders can engage with.

8. Alternative

business model

SWOT

9.Consultancy

project: Business

valuation for social

impact

5%

5%

L5 Translating plans into action is where ethical decision-making

turns into a reality, as good intentions are challenged by

different pressures in the business environment.

Learners will investigate how businesses are tackling the need

to embed and underwrite ongoing ethical management,

through aspects of business practice such as board and

governance work, stakeholder engagement, and ongoing

social impact analysis.

Continuing their consultancy project, learners will develop a

short-to-medium term action plan to address ongoing

engagement with social/ethical practice as a company grows.

10.Consultancy

project: Action plan

10%

L6 Now we know that making sound social and ethical decisions

has a demonstrable impact, how can we leverage these

impacts to underline brand values and reach out to customers

who will appreciate ethical value proposition?

Learners will analyse how specific

ethical/social/environmental value propositions have been

put together, working with real brands from the startup

ecosystem. They will evaluate the brand values that are made

possible by emphasising these elements of what a business

does.

11.Analysis of brand

values

12.Consultancy

project: Brand value

proposition pitch

13. Self-reflection

10%

10%
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Continuing their consultancy project, learners will develop an

ethical value proposition that enhances the company’s brand,

and pitch these enhancements to a business audience to test

acceptance of the for-purpose messages they have created.

5%

Contact hours and out of class student work

Direct Instruction and Learning Support Typical Hours

Orientation workshop (if not already completed) 1

Faculty instruction 12

Facilitator contact hours (available daily) 35

Assessment feedback and guidance 2

Subtotal 50

Expected Out of Class Activities Typical Hours

Industry faculty mentoring 20

Group work 30

Student contributions to online discussions 10

Assessment task completion 10

Independent work (e.g. independent research,

recommended reading, project work) 30

Subtotal 100

TOTAL 150

Credential
On completion of this course, learners will receive the HEX Ed: Futurist credential. This credential can immediately be

claimed, shared and used to support career development.
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5. ‘INNOVATION’ Course
This course combines the principles required to succeed in a virtual, competitive innovation-led world while building a solid

foundation of application for commercial exploration of new ideas. Through this subject, students increase their

entrepreneurial orientation, entrepreneurial self efficacy and entrepreneurial cognition. The combination of real-world and

theoretically-based evaluation techniques taught in this subject can be applied to entrepreneurship and innovation in any

context, including start-up businesses, start-up tech companies, existing businesses, public sector and social enterprise.

This course provides critical tools for problem identification and value creation, a key competency for studying and working

in entrepreneurial environments and innovative companies. Students develop leadership capabilities, intercultural

communication and digital literacy skills through guided interactions within a real-world environment. This course equips

students with intercultural skills which will enable them to effectively engage in global networks and international

cognition. The combination of real-world and theoretically based evaluation techniques taught in this course can be applied

to innovative business in any context, including both global tech giants, start-up companies, existing businesses, public

sector and social enterprise.

Learning Outcomes
Learning outcomes for this course are:

● LO1 Investigate relevant individual goals that can be realised by working on a novel startup business idea.

● LO2 Discover and explore methods of analysing, describing and presenting customer problems.

● LO3 Conduct customer research and analysis to produce insights and data that inform solution design.

● LO4 Develop business models and plans to address key market needs, drivers and operations.

● LO5 Apply product, service and solution design techniques to create, test and refine visual prototypes.

● LO6 Identify appropriate business structures and finance options and develop these for a startup idea.

● LO7 Apply growth marketing expertise to create a commercially attractive customer engagement strategy.

● LO8 Deliver confident, customer-focused business presentation (pitch) that engages and persuades the audience.

● LO9 Evaluate your personal identity as a startup founder, and develop your professional relationships in the

startup space.

Outcome

Description General Mapping

Terms

Assignment

Items

Assessing

ULOs

L1 Investigate and set your
individual goals

You will establish individualised goals
for this course, based on self-reflection
and initial discussions in the cohort.

Critical thinking,
Reflection, Goal
Setting

1, 2, 3

L2 Explore how to analyse,
describe and present
customer problems

You will investigate potential customer
problems in a given focus area, by
leveraging various sources of insight
(qualitative and quantitative). You will
practice drafting problem statements
and develop the problem statement
for the project/challenge in focus for
your cohort.

Critical thinking,
Analysis, Creativity,
Customer Focus,
Problem Solving,
Project Scoping

4
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L3 Conduct customer research
and analysis to inform
solution design

You will undertake customer and
market research to validate and inform
your choice of solution. You will
discuss and develop a high-level
solution scope, based on the insights
you generate. You will capture initial
ideas for the business that could be
created around the solution you have
identified.

Critical thinking,
Analysis, Creativity,
Customer focus,
Market focus,
Ideation

5

L4 Develop business models and
plans to address key market
needs

You will explore the different elements
of the business model canvas and
investigate the various components
that underpin your business idea, and
leverage this understanding to create a
new business model canvas.

Critical thinking,
Analysis, Decision
Making,
Commercial
Acumen,
Communication,
Financial Planning

6

L5 Apply design techniques to
create, test and refine
prototypes

You will apply various product, service
and solution design techniques to
creatively develop visual concepts and
prototypes for your business idea.

Creativity, Design,
Digital Fluency,
Solution Design,
Ideation, Iteration

7

L6 Innovate a business idea with
technology innovation and
digital fluency

You will investigate various business
structures and associated financial
structures that are frequently used in
the startup ecosystem. You will analyse
and evaluate the relevance and
application of these to your business
idea, and work with teammates to
agree on an appropriate set of
structures and financing.

Business Planning,
Financial Planning,
Critical Thinking,
Analysis,
Negotiation

8

L7 Apply growth marketing
techniques to form customer
engagement strategy

You will synthesise the market and
customer insights you have generated,
into a creative and impactful growth
marketing strategy.

Business Planning,
Customer Focus,
Market focus,
Creativity,
Communication,
Digital Fluency

9

L8 Deliver a persuasive business
presentation (pitch)

You will develop your business
presentation capabilities by creating,
practicing and delivering (or filming) an
authentic startup pitch to industry
leaders and investors.

Creativity, Customer
Focus, Market
focus,
Communication,
Financial Planning,
Digital Fluency

10

L9 Develop professional identity
and relationships in the
startup space

You will deeply understand your own
profile as a new startup founder
through reflection, and leverage this
understanding to begin developing
your business and social network in
the startup space.

Self-reflection,
Analysis,
Communication,
Relationship
Building,
Networking

11
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Course Details

Specific inclusions and events are subject to change, depending on availability.

Topic and Content Graded Activity

% of Final Pitch

L1 Learners will focus on a “big picture challenge” that is broadly
defined, allowing significant room for the cohort to explore
the problem and possible solutions. They are introduced to
some key terminology from the startup world, including
opportunity identification, the importance of networking
skills, and social capital discussion.

In an initial self-reflective activity, learners evaluate their
readiness to engage in a startup creation process, including
their digital capabilities.

Learners participate in a semi-structured goal-setting activity,
targeting both the substance of the challenge that is in focus,
and on supporting learners to identify the capabilities that
will help them to succeed. The concept of “gutsy goals” is
introduced and explored.

1. LinkedIn Profile /
e-Portfolio

2. Self-reflection

3. Goal-setting for
gutsy challenge
(continuously
assessed)

5%

5%

5%

L2 Learners have the opportunity to explore key concepts in lean
thinking methodology, in relation to startup culture and
practice. They will begin to form an initial view of the problem
they wish to target, within the “big picture challenge”,
through a combination of group work, discussion and
individual research.

Learners will be encouraged to challenge risky assumptions
and are provided with opportunities to explore both how
assumptions form, and how to challenge them in reality.

A range of customer and end user motivations are
investigated, recognising the value of authentic and nuanced
customer insight.

Learners have the opportunity to participate in business
feedback and discussions, including discussion with startup
founders from the HEX industry network.

4. Ideation activity 10%

L3 Learners explore a number of founder stories, to inform a
broad view of who can be a successful entrepreneur, and the
range of capabilities they draw on.

Learners engage with global perspectives on the startup
ecosystem, building awareness and familiarity with the key
global startup hubs (such as San Francisco, Tel Aviv, and
Singapore, among others).

5. Market research
activity

10%
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Opportunities are provided to engage with key development
concepts that startups use for high-level solution exploration,
including rapid prototyping and design thinking approaches.
They build on this by focusing next on market research,
customer research, product-market fit, market sizing, and
other aspects of market development groundwork.

L4 Learners focus on development of a novel Business Model
Canvas, supported by HEX’s content delivery partner,
Pitchspot.

Building on earlier coverage of the global ecosystem for
startups, HEX provides learners with optional mentor support
while they are working on their canvases. Formative feedback
is empowered via expert instructors, industry mentors, and
peer-to-peer discussion, to provide the depth and breadth of
stakeholder challenge that learners would encounter in a
real-world startup environment.

Targeted learning activities focus on aspects of the BMC that
are critical to position well, such as identification of channels
to mark and key resources, developing a compelling customer
value proposition, and identifying appropriate partners for
development or other purposes. Basic elements such as
creating a cost structure and identifying/describing revenue
and distribution channels are covered.

6. Business Model
Canvas

10%

L5 Successful entrepreneurs work hard to cultivate flexible,
feedback-friendly mindsets, and they love to fail fast. Through
an authentically fast-paced rapid prototyping cycle, learners
are exposed to what it is really like to fail fast. During this
learning experience, they practice habits of turbo-charged,
open-minded learning and pivoting that underpin the most
successful agile and adaptive startups.

To support learner digital capabilities, a deep dive workshop is
provided into User Interaction and User Experience Design
with Figma.

Learners work in teams on their prototyping activities,
authentically mirroring how design teams operate in startups.
This provides valuable exposure to ways of building a team,
such as ‘forming, norming, storming’, and enables learners to
explore the hugely varied dynamics of founder-co-founder
relationships, leader/teammate relationships, and
cross-functional project execution where multiple different
specialisms and types of people work together, to win.

Through this checkpoint, teams are expected to begin
identifying the brand and company values that will be
featured in the later presentation, acknowledging the power
of brand visuals, look and feel, to convey the customer value
proposition.

2. (Figma
Prototype)

10%

L6 Operating a startup isn’t always about the creative and the
brand - the general management of a startup is a demanding,
and worthwhile, element of any startup founder’s journey.
From setting up a business, registration and structure, to
identifying and managing novel intellectual property, it is

3. Business
Structure and
Funding Model

10%
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critical to understand the operational scope involved in
running a commercial entity.

With an accessible, practical focus, this segment shows
learners how to take a business "from nothing to something".
For learners who are new to business funding, key concepts
are explored, and for those who have already undertaken the
“Money” course, stretch learning activities are also suggested.

As new business value is created, different elements of
business planning come into focus, and a startup can be
surprisingly complex to manage. So, learners will gain valuable
experience with leading-edge workplace tools that many
startup founders use to make business operations (busops)
more manageable.

Here, learners design the business structure and funding
model for their startup idea, to complete the next checkpoint.

L7 An effective marketing strategy is a growth marketing strategy
- one that supports the business not only to reach its
customers, but to directly influence and impact revenue
growth, market penetration and other growth indicators.

In this segment, we demystify the term “growth hacking” and
provide practical starting points for learners to begin
exploring how to scope and execute a crisp growth marketing
strategy to boost their startup business.

Key milestones are explored, such as winning the first 100
customers and other metrics such as customer pipeline,
conversions, engagement, customer retention and loyalty,
customer referrals and incentives. Tactics for budgeting,
managing the cost, and evaluating the impact of digital
marketing are investigated, recognising how insight-driven
practices can help drive agile, adaptive marketing strategy.

To complete the checkpoint for this area, learners are
required to develop, get feedback about, and finalise a digital
marketing plan for their startup business.

4. Digital
Marketing Plan

10%

L8 Communicating your business idea is about more than
helping others understand the concept. To successfully win
investment, a startup founder must find ways to rapidly build
credibility and trust, to convince on the solution’s desirability,
viability, and feasibility, and to convey the unique value of the
team and its business plan.

Preparing for their pitch is the most intensive element of this
course, bringing together earlier learnings and developmental
work into one polished, professional presentation. In an
investor meeting format, designed by the HEX team to foster
authentic “performance pressure”, learners pitch their
finished solution to industry judges drawn from HEX’s
network of business leaders and investors.

Ample support and resources are provided to ensure this
summative activity is a powerful learning experience.
Learners participate in a dedicated pitching and networking
workshop with global communications guru Nathan Gold.

5. Pitch - Media
Presentation
(Live/Pre-Recor
ded Video) and
Submission

20%
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They engage with a guest founder to understand the unique
challenges and tactics that they have used to successfully
navigate “pitch day”. And there are technical sessions to help
learners prepare for virtual pitching, from basics of stagecraft
to tackling difficult questions.

L9 Delivering the pitch is far from the end of the story for most
founders - in fact, it’s just the beginning of a lifelong journey
of continual iteration, learning and growth, as the startup
process produces new opportunities and challenges.

Closing out the pitch experience with a reflective,
group-based activity, learners have the opportunity to
participate in a technology panel discussion to explore key
learnings they have uncovered during the course, and to gain
perspectives on challenges they have encountered.

Learners are encouraged to build on their self-reflection
activity by embracing opportunities for community building,
including an introduction to the HEX World community
network, where they will find further opportunities such as
mentoring, continuous learning and development, jobs and
careers support, and much more.

6. Self-Reflection

(+ optional)

Introduce Yourself to
HEX World!

5%

Contact hours and out of class student work

Direct Instruction and Learning Support Typical Hours

Orientation workshop (if not already completed) 1

Faculty instruction 12

Facilitator contact hours (available daily) 35

Assessment feedback and guidance 2

Subtotal 50

Expected Out of Class Activities Typical Hours

Industry faculty mentoring 20

Group work 30

Student contributions to online discussions 10

Assessment task completion 10

Independent work (e.g. independent research,

recommended reading, project work) 30

Subtotal 100

TOTAL 150

Credential
On completion of this course, learners will receive the HEX Ed: Innovator credential. This credential can immediately be

claimed, shared and used to support career development.
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Grading Schema
All HEX Ed courses are built around the same consistent grading schema, which aligns with the university’s grading system

and supports calculation of the GPA.

+/- Grade % Grade Quality Points

A+ 97-100 4.0

A 93-96 4.0

A- 90-92 3.67

B+ 87-89 3.33

B 83-86 3.0

B- 80-82 2.67

C+ 77-79 2.33

C 73-76 2.0

C- 70-72 1.67

D+ 67-69 1.33

D 65-66 1.0

D- 60-64 0.67

F Below 60 0.0

Requirements to Pass, Resulting and Credentials
Each HEX Ed course contains a minimum of 2 compulsory assessments during the course, which students must achieve to

be able to pass the course. The consequence of not achieving a pass in these compulsory assessments is a fail grade (F).

Students are not proscribed from enrolling in further courses due to a fail grade, but HEX will work with partner institutions

to identify students at risk and to agree whether continued enrolment in HEX Ed is appropriate.

On completion and a successful pass, HEX will provide individual results in the form of a valid student record/transcript,

credential and certificate of completion. Aggregated results and analytics reporting are available by agreement. Credentials

are issued via the blockchain, to provide high rigour, record permanence and transferability, and are appropriate for use by

the institution, recruiters and employers.

Student Behaviours and Expectations
For the duration of their enrolment in HEX Ed, all students are expected to:

● Act with consideration and courtesy to other students and all HEX stakeholders.

● Respect the rights of others to study and work free from discrimination and harassment.

● Express personal views respectfully and responsibly and accept the rights of others to do the same.

● Act safely, and not endanger others.

● Professionally and positively represent their home university, their country of citizenship and HEX organisation.

HEX DISCOVERY – INNO
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Missed Assignments / Special Consideration
Our Special Consideration Policy establishes the principles that support students seeking to notify us when they

experience short-term, unexpected, serious and unavoidable circumstances, which affect their performance in

assignment.

Disability and Accessibility Support
Students who have a disability, ongoing medical or mental health condition should notify a member of the HEX team or

email help@startwithhex.com before starting their first course. Online materials offered via HEX Ed are developed with

consideration to web accessibility standards and reasonable accommodations will be made to support students with

additional needs seeking to engage with the self-paced version of HEX Ed. HEX works with our education partners to plan

and support specific needs such as assignment adjustments, exam/assignment provisions, equipment and assistive

technology, and we will make a referral to home university support services where appropriate and agreed.

Student Data and Privacy
HEX respects the privacy of anyone who interacts with us and is committed to protecting and managing personal and

health information fairly and lawfully.HEX is committed to responsible collection and management of personal data and

private information consistent with the Privacy and Data Protection Act 2014 (Vic), the Health Records Act 2001 (Vic) and

our Privacy Policy. All areas of HEX treat personal information and health information in accordance with our Privacy Policy.

Contact
HEX can be contacted on hello@startwithhex.com or on our website, https://startwithhex.com.

Copyright HEX 2021. All rights reserved. Except as provided in the Copyright Act 1968, this work may not be reproduced in any form

without the written permission of the education provider.
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