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Why now?



3



It’s many things. Mostly confusing.

Companies don’t always have the expertise
but believe e they need to enter.

VBG removes paralysis by making it 
viscerally relatable by launching their 
brand in a single, simple, fast and 
cost-effective way that C-Suite execs. 
can relate to and expand from there. 

Launch is just the beginning. 

Everything is iterative, a constant “Beta”

VBG builds ongoing, sustainable business 
and iterates on it every day, week and 
month. 

VBG solves a brand’s bottleneck 
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Marketing 
& PR

Web2 & Web3 

Community 
Building
(e.g., discord)

Game
Development

(RBX, Epic etc.)

Connect 
IRL
to

Metaverse

Strategy 

Loyalty
Programs

IRL to 
Metaverse 

to IRL …

THINK BUILD

Virtual 
Fashion
Design & 

Distribution 

SELL

Partnerships
& Collabs

KNOW

Operations

ITERATE

Data & 
Research

(markets, you + 
your 

competition)

How it works: VBG does it all

Conference
& Panel 
Opptys

Delivered as modules or bundled end-to-end

P&L Innovation

Community 
Thought 

Leadership
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Sample Analysis
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Case study: 
• Trend fashion brand w/540 stores globally
• Launched on Roblox (202M users / month) as 3rd brand ever 
• Built gamified experience (not a store) resulting in 107x more time spent vs IRL consumers
• Designed & marketed profitable virtual fashion line that became #1 brand retailer on platform
• Delivered ~$4M earned media in over 450 articles 

VIDEO 
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https://vimeo.com/656825331


Case study:
• VBG is the exclusive metaverse partner for largest TV format WW airing in 180- countries
• Launched in Decentraland’s Metaverse Music Festival (180 acts over 4 days)
• Sold out of limited edition NFT merchandise in 1 hour
• First ever NBC metaverse TV partnership & first granted access to celebrity coaches Gwen Stefani, Blake 

Shelton, Camila Cabello & John Legend
• Road map includes: loyalty program, games, IRL experiences. virtual merchandise & more 

VIDEO 

“If you attend the festival—save the date here—you'll have the opportunity to 
participate in this virtual Voice experience.

In a nutshell, it's a Voice-themed game where fans stand in front of Metaverse 
Coaches and collect “notes” to the beat of a song in order to get a chair turn—and 
win a Voice collectible. 

So, in other words, you'll have the opportunity to do a Blind Audition from the 
comfort of your own home. How cool is that?”

The Voice Is Officially Entering the Metaverse at 
Decentraland—And You're the Star
It's your moment to shine!
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https://vimeo.com/771329165
https://themetaversefestival.io/
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Case study:
• Launched social giveaway program resulting in 20x ROI / 49.5% conversion (2x avg.)
• Drove fastest selling virtual product line
• Delivered brand innovation story to multiple new press sectors 

Parenting 

Gaming Technology 

Metaverse Digital fashion  

Pop culture  

Sustainability Self-empowerment 

Press Activations 

VIDEO

https://vimeo.com/manage/videos/716810315
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Contact
Justin@virtualbrandgroup.com
LinkIn

mailto:Justin@virtualbrandgroup.com
https://www.linkedin.com/in/justin-hochberg/
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