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Call for Papers 
Across many parts of the world, contemporary experiences of everyday life are set within the 

context of a ‘society of consumers’ (Bauman, 2005) in which “consumption has increasingly 

assumed a central systemic role in the reproduction of capitalist society” (Clarke, 2003: 2). 

For some, this is in the act of consumption of goods, for others it is in the production of those 

same goods (under varying workplaces and worker experiences), and for some it is in locat-

ing ways to resist such consumptive practices or to hold to account those who benefit from 

enforced labour, both past and present (DuBois, 1935; Banerjee & Johnston, 2020). For all of 

us, consumptive practices shape our identity, for marginalised groups their identity markers 

as consumers “promotes powerful normative models of collective identity that equate social 

membership with conspicuous consumption” (Lamont & Molnár, 2002). 

Consumers, consumption, and market spaces have become subject to, and sites for the de-

velopment and intensification of, practices of surveillance in a myriad of ever-increasing 

ways. They have also become sites for increasingly public forms of resistance to the sur-

veillance, to the ethical ramifications of non-stop consumption, to the cost for workers and 

to the increasing dominance of online consumption. Concomitantly, we are engaged in ap-

propriative practices within our consumption that lends itself to varying forms of sur-

veillance, denial, or assertion of privileged identities. 

Consequently, we must pay close attention to the role and capacity of agency when examin-

ing aspects of consumption. If our actions and reactions as consumers is dependent upon 

social meaning and symbolism, what agency do we assert in our consumptive practices, or 

our resistance to consumptive practices? How does that agency vary across different va-

lences and times? How can we as scholars of religion better understand the consumptive 

practices that those we study are engaged in if we incorporate agency into our research de-

sign and analysis? What role can the analytical tools of Implicit Religion: Commitment, Inte-

grating Foci, & Intensive Concerns with Extensive Effects, play in helping us to better under-

take that research design and analysis? 
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We are interested in, but not limited to, proposals that address one or more of the following: 

• Fault lines and foci in the study of consumption and markets 

• Race, and/or disability, and/or queerness within or in response to marketplaces 

• Narrating consumption  

• Perspectives on brands 

• Consumption of commodities/pollution/media 

• Decolonial thought and practice  

• Indigenous thought and practice  

• Agency in consumptive practices and/or resistance  

• Agency in research design  

• Agency as consumption  

• Resisting consumption – pitfalls, triumphs, and trials  

• The role of consumption and/or agency on social learning and/or cultural transmis-

sion within, by and in response to religious and implicitly religious communities, cul-
tures, groups, and institutions  

• Consumption as a form of resistance to populism within, by, or against religious or 

implicitly religious communities, groups, subcultures, or institutions 

• Consumption, resistance and/or agency to consumption as instruments of soft power 

and their impact on religious/implicitly religious communities, groups, subcultures, or 

institutions 

Please note successful proposals will incorporate an Implicit Religion perspective in the de-

sign of the underlying study and address in part or in concert: Commitment, Integrating Foci, 

& Intensive Concerns with Extensive Effects. 
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Proposal Submission 
We invite submissions for proposals for either a paper or a scratch session on the themes 

elaborated above, by 27 March 2023 for #IR45, with the conference taking place online, 

19th–21st May 2022. The deadline has been revised to respect the UCU strike. 

The submission form is available.  You will be asked to indicate if you are submitting either a 

paper or scratch session, and to provide a 300 (or 250) word abstract; an abridged, short-

form bibliography with references to secondary literature and sources; and other information 

as specified below, including what we need to know in order to accommodate your partici-

pation if your proposal is accepted. 

Please note while you can edit and format your entries before you select the submit button, 

the form does not allow the submission to be saved and edited later. We suggest looking at 

the form for context and then composing the abstract and the notes regarding accommodat-

ing your participation in a word processing document and then cutting and pasting these el-

ements of the proposal into the form. 

PAPERS
Please select the option “ UK Paper” on the form. Those submitting papers are asked to sub-

mit an abstract of no more than 300 words, and an abridged, short-form bibliography.  

SCRATCH SESSIONS
Please select the option “ UK Scratch Session” on the form. There will be a dedicated panel 

for advanced undergraduates, MA, and early stage PhD students to present at – called a 

scratch session. These will be shorter papers and rather than the usual practise of asking 

questions of the presenters, the audience will make suggestions for further reading, path-

ways for improvement, scholars to explore etc. If you wish to apply for the scratch session, 

please select that option on the submission form and submit a 200–250 word abstract, and 

an abridged, short-form bibliography.   

Queries? 
Please contact Francis Stewart, Director, The Edward Bailey Center;  

Head of Sociology Department, Bishop Grosseteste University
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