
ABOUT THE EXPO
FlightSimExpo is a community-driven flight simulation/aviation 

conference and trade show. As the largest enthusiast flight simulation 
event in North America, they connects simmers, developers, 

exhibitors, and real-world aviators from across the globe.

The event took off in Orlando, bringing together almost 1,700 attendees and 63 
exhibitors. The organizers sold booths and several different sponsorship pack-
ages that allowed partners to showcase their products and network with military 
and civilian training organizations.

THEIR 2019 EVENT

EXPANDed their
How FLIGHTSIMEXPO

SPONSORSHIP INVENTORY

FlightSimExpo understood the 
value of experiential marketing 
and how it can create a mean-
ingful and lasting impact on the 
attendees. 

Their audience included a lot of 
enthusiasts and beginners, and 
we worked with them to create 
an Interactive Trivia challenge as 
a way to engage and educate 
their audience.

94% of attendees are more 
likely to remember a brand after              
. an experiential event.

90% go to learn about new 
products

- Inc. Magazine

90% of the purchases that 
happen in the event industry are 
based on emotional responses.

- Brandon Gaille



LET’S TALK 2020

“The Ultimate Aviation Challenge” was designed following their branding guide-
lines and it was created to have 14 questions that would test each player on their 
aviation knowledge. After each question a “did you know” message popped up 
to give context to the correct answer.

WHY IS IT SO

EFFECTIVE?

Audiencegage has partenered up again with FSExpo for their 2020 event. We’re 
marketing the sponsorship opportunity in their 2020 Sponsorship prospectus. The 
trivia challenge sponsorship opportunity is priced at USD 10,000 - We expect 
total costs associated with this of USD 1,000.

These costs cover renting and shipping the necessary 
hardware to the event’s location: the setup includes iPads 
and T.V. screens.

Exhibitors and attendees alike enjoyed playing the gameand thanks to the data
collected we were able to see that the participants were a good cross-section 
of the event’s demographic. The event’s orgnizers analyzed the results and 
obtained key insights regarding the audience’s interests and behavioural trends.

“The Ultimate Aviation 
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65% of marketers notice
a direct sales boost from 
experiential marketing.

DID YOU KNOW?

- Cramer

Educates the target audience about a company and 
their products or services.
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Promotes the brand’s message and values.

Generates active participation and engagement from 
the audience.

Provides long-lasting value and customer loyalty, 
boosting sales.


