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Surf is the world’s first browser extension 
that passively rewards people for data they 
already share and helps them save when 
shopping from their favourite brands.

What is Surf?

Surf is only available in Canada & US right now. 2
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How Surf  works

Users browse the 
Internet and earn points 
passively 

Points can be used to 
redeem items/gift cards 
or donated to charity 

Users can earn points 
by browsing and by 
referring their friends 

Users explicitly consent 
to having their browsing 
tracked and can 
manage the data that 
they share
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Tangible compensation for data 
(points gained through browsing 
can be redeemed for items/gift 
cards or donated to charity) 

Passively rewarding users 
(no filling out surveys, no watching ads, no change in browsing behavior) 

Value Proposition to Consumers

Full transparency and 
control over what data 
is being tracked 
(from day one)
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Users: 
• Started 2022 with 40,000+ users 

(growing 5% day over day)
• 800,000 users projected by the 

end of 2022

Spend: 
• Surf users are getting about 

$100,000 - $150,000 per month 
collectively and are actively 
spending their points on 
brands in our marketplace 

Traction

Demographic breakdown: 
• Primarily 18-26 year old,       

65% male, living across major 
cities in Canada and the U.S.           
(ex. Toronto, New York, Los 
Angeles, Vancouver, etc). 

URLs shared from Surf 
users to us:
• Currently over 300 million URLs 



By providing Surf users with points consistently, we are 
increasing awareness for our partner brands and pushing 

consumers to make purchases with them. 

Value to Brands 
Driving Consumer Spend 
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We are only looking to partner with a small group of 
category leaders. Your brand will be featured prominently 
(on the Surf extension and in the rewards marketplace). 

Value to Brands 
Undercut Competition 
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With a fast growing user base, we have the unique 
opportunity to expose your brand and products to thousands 

of engaged consumers and lower your CAC. 

Consumers who otherwise wouldn’t have been able to buy from 
you might be able to now with a gift card or coupon. 

Value to Brands 
Product & Price Discovery 
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By partnering with Surf, you can signal to your community that you 
care about data ownership and privacy. 

This is a topic that is only becoming more important in today’s society. 

Value to Brands 
Advocacy 
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Partnering with Surf

Coupon:

We provide users the 
opportunity to get a discount 
on their next purchase 
(ex. $10 off your next purchase) 

It’s easy to work with us
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You have nothing to lose. Our 
partners do not have to pay 
anything unless the code is 
redeemed and used by the end 
consumer.

Early brand partners will have their one-time setup fee waived. Partner brands will 
be promoted through Surf’s socials, have their rewards on sale to incentivize users, 
and have their rewards featured in our extension and “Featured Rewards” section 
of the rewards marketplace. All new users see these brands first

Partnering with Surf

If a coupon is redeemed and 
used, we take 10% of the sub total 
(ex. user redeems a $10 off code 
and ends up spending $40 with it 
- Surf takes 10% of $30).
• We do not take a cut if the user redeems 

a coupon and spends at or lower than the 
coupon value.
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We’re different from others in our space

This is different from others like 
Groupon, which require partners 
to pay them 50% of the purchase 
price (unless your offer is less 
than 10%, in which case Groupon 
keeps 100% of the revenue).  

Surf users are actively accruing 
points, meaning month over 
month there will be a consistent 
stream of users looking for 
brands to redeem their points 
with and ultimately shop at. 

We have built a model to make sure that we only benefit when you do



13

Glad to see a company standing 
up for consumers and allowing us 
to monetize our activity and data.”

- Joseph Roos

This is what I call passive “income”. 
I have control over my data and I 
make points that give me rewards? 
What else could I ask for when it 
comes to sharing my data.” 

- Francois Gouelo 

Surf  is Loved 

4.9/5

70%

15,000+

on Chrome Web 
Store and HotJar  
(7,500+ reviews) 

Referral Rate 

Person waitlist 
(primarily in the United Kingdom, 
South Africa, Australia, and India).

“

“



Thank you

For all inquiries please contact Marko Mrkonjic

(647) 292-5854

marko@joinsurf.com
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