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08KIRKBRIDE: Would 
You Pay to Work 

in a Hotel Room? Me 
Neither
Though I miss spending a few 
nights in a hotel, I don’t miss 
trying to work in my room. I 
think most business travelers 
feel the same way. 

16Vari to Open Third 
VariSpace Location 

in Dallas-Ft. Worth 
VariSpace Coppell, Leasing 
in 2021, will be the next Vari 
headquarters.

24US Hiring Outlooks 
Continue To 

Improve For Q1 
However, pre-pandemic 
hiring levels will take longer to 
return.

<54AIS Defeats 
Desk Spaghetti 

— Calibrate Community 
for the Win
With a simple kit of parts, 
Community can be scaled 
from open plan environments 
to work walls creating 
naturally defined user spaces.
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Home. She has extensive leadership and executive expertise in digital marketplaces, technology 
innovation, strategic partnerships, business development and a deep understanding of the to-
the-trade, luxury furnishings sector.

Brown will be responsible for leading HOLLY HUNT’s digital platform and supporting its con-
tinued integration into the HOLLY HUNT omnichannel strategy.

“I’m thrilled to have someone of Elizabeth’s caliber and experience join our team,” said Mark 
Szafran, president of HOLLY HUNT. “She’s a powerhouse when it comes to selling high-end lux-
ury goods in the digital arena. She’s a bold, innovative thinker who puts a premium on customer 
service, user experience and revenue growth. I’m looking forward to working with Elizabeth and 
our entire digital team as we accelerate this critical area of our business.”

Brown said, “I’m excited to join HOLLY HUNT as I have seen firsthand how their products 
resonate with a luxury buyer. HOLLY HUNT was consistently our top selling brand on Viyet and 
subsequently Sotheby’s Home. There is clearly an enormous opportunity to maximize the client 
experience in a digitally powered, omnichannel strategy, and I look forward to helping HOLLY 
HUNT achieve that vision.”

HOLLY HUNT, founded by the legendary designer of the same name, operates trade sales chan-
nels worldwide through its digital platform and brick and mortar showrooms across North Amer-
ica and Europe.
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SitOnIt Seating Consolidated Catalog Available in 2020 
Office

 Ɇ 2020 has announced its new consolidated 
SitOnIt Seating catalog is available in 2020 Office. 
Every product — including all the IDEON lounge 
collections and Symmetry workstation solutions 
— will now be accessible in a single catalog.

SitOnIt Seating is a leading manufacturer of 
commercial solutions in the U.S. and No. 1 in task 
chairs. From tables and lounges to screens and 
more, it’s offered built-to-order solutions for almost 25 years. It combines award-winning design 
with fast lead times to build almost any specification needed, with reliable delivery and affordable 
pricing.

With a focus on sustainability, SitOnIt Seating works hard to minimize the impact of its opera-
tions. A lean manufacturing practice provides the foundation for their sustainability strategy by 
eliminating waste, conserving resources and responsibly designing products for durability and 
extended life.

The new catalog provides customers with a one-stop shopping experience for products which 
previously were separated into three catalogs.

“By consolidating our seating, lounge and workstation collections, we’ve created a streamlined 
experience to be that all-in-one partner everyone — and every space — needs,” said Melissa Chap-
man, chief marketing officer. “We centralized our entire product portfolio in the 2020 catalog so 
that creating comprehensive solutions is easier for all designers.”

2020 offers a rich and wide variety of manufacturer catalogs for designs and specifications 
within a full range of professional office design applications, including 2020 Cap, 2020 Cap Com-
plete, 2020 Giza, 2020 Worksheet and 2020 Visual Impression.

CAREERS

HOLLY HUNT Taps Seasoned Executive to Lead Digital
 Ɇ HOLLY HUNT has appointed Elizabeth Brown as its senior vice president of digital. This 

appointment marks another milestone in HOLLY HUNT’s mission to offer a state-of-the-art, 
omnichannel shopping experience. By integrating HOLLY HUNT’s website with its 
network of brick and mortar showrooms, designers will be able to engage with the 
brand whenever and however they choose.

Prior to joining HOLLY HUNT, Brown was a founding team member and the CEO 
of Viyet, a digital marketplace for high-end consignment furniture and accessories. 
When Viyet was acquired by Sotheby’s in 2018, Brown served as CEO of Sotheby’s 

INDUSTRY PULSE
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CAREERS

Steven Mandurano Joins ASID as VP of Marketing and 
Communictions

 Ɇ The American Society of Interior Designers (ASID) has appointed Steven Mandurano as vice 
president, marketing and communications. With more than 16 years of experience in marketing, 
Mandurano excels in brand marketing with a focus on omnichannel membership acquisition, 
retention and engagement.

“We’re thrilled to have Steven join ASID,” stated Interim CEO Gary Wheeler. “With 
digital marketing transforming into an essential component among organizations, 
especially as we cope with COVID-19, core systems and practices have become neces-
sary to effectively manage the many benefits provided to our members and the design 
community. Steven’s formidable vision, combined with the organizations’ collabora-
tive relationship with its members, is a winning formula for long-term success.”

Prior to working with ASID, Mandurano operated as the lead in traditional, digital, inbound, 
content, multichannel and brand marketing initiatives for various professional and trade associa-
tions, notably increasing lead generation, sales, engagement and awareness.

“I’m excited to join and support such a dynamic industry with an unwavering commitment to 
the value of human centric design, social responsibility and well-being,” Mandurano said. “ASID’s 
history and position within the marketplace provides some new and exciting opportunities to 
connect and educate members, in aims of advancing the profession.”

Mandurano previously held a position as the vice president of marketing, communications and 
membership for The National Society of Collegiate Scholars, where he managed a nationwide, 
multichannel acquisition and engagement campaign; and revamped the membership, marketing 
and sales operations.

Mandurano has an MBA from LSU-Shreveport and bachelor’s degree from UNC-Greensboro, 
He was named to the Association Forum and USAE’s Forty Under 40 list in 2018.

DEALERS

Forward Space Opens New HQ
 Ɇ Forward Space, a woman-owned office 

furniture provider and authorized Steelcase 
dealer, held a virtual grand opening to cel-
ebrate its new headquarters in suburban 
Chicago. The company’s new hub combines 
78,319 square feet of warehouse space with 
22,420 square feet that serves as open office 
workspace and an extensive product show-
room. PREMIER Design + Build Group was 
the general contractor for the project.

“Our new home reflects the core purpose 
of Forward Space, which is helping custom-
ers create innovative work environments 

Mandurano
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that inspire people to excel,” explained Jenny Niemann, principal owner and CEO of Forward 
Space. “It allows us to showcase the incredible array of furniture systems, space division solu-
tions, wall coverings, flooring and architectural products that we use to bring spaces to life. We’re 
so excited to give our employees and customers this amazing place in which to work, learn and 
create.”

PREMIER began phased work on Forward Space’s interiors in Jan. 2020 after completing con-
struction of the 100,739-square-foot building. The climate-controlled warehouse space, which 
has a 32-foot clear height and 12 dock doors, was ready for occupancy in March. The warehouse 
space provides flexibility for the firm’s operations and installation teams and gives customers the 
option to store their products through Forward Space’s Asset Management program.

During the second phase, PREMIER worked closely with the Forward Space team and Sarah 
Kuchar and Rachel Benitez of Kuchar Studio, which provided architectural and interior design 
services for the open office and showroom spaces.

Highlights of the project include extensive millwork for product display, including The Sand-
box, a 16-foot-high installation that spans the building’s entire west wall. Other features include 
high-end finishes throughout the space, dramatic custom light fixtures, acoustic “cloud” ceilings, 
demountable wall systems, wallcoverings and plaster wall finishes, a work café and barista area 
with a double-sided LED fireplace feature, huddle and quiet rooms.

“Every one of our clients is different, so we curated this space to offer a vast selection of choices 
from the moment someone walks through our doors,” Niemann said. “We’re showcasing a wide 
range of products throughout our new home, including Steelcase, Forward Space’s main-line 
manufacturer and the largest commercial furniture manufacturer in the world.”

“The Forward Space headquarters is a designer’s dream,” Van Duyne said. “I’ve been in the indus-
try for more than 30 years, but I’ve never seen anything like this. From special plumbing and light-
ing to custom wall and ceiling treatments, this is an extraordinary display of design possibilities.”

Forward Space formed in 2014 and has charted considerable growth since then. In addition 
to the new Wood Dale headquarters, the firm has a newly renovated satellite office in Chicago’s 
Merchandise Mart. Forward Space will also open the doors to a new showroom in Milwaukee’s 
Harbor District later this month.

The new building is at 650 N. Wood Dale Rd. in Wood Dale, Illinois.

RESEARCH

Solomon Coyle YE2020 Financial Benchmarking Survey 
Set to Launch Jan. 11

 Ɇ As dealers across North America seek to recalibrate their business planning and budgets, many 
struggle to know where to focus and how they stack up next to their peers. Financial benchmark-
ing has always been a crucial method for helping dealers stay on course and identify strengths and 
weaknesses; however, the current economic climate has given it renewed importance.

“During times of significant change, it’s important to benchmark so you understand how your 
business is performing compared to others. Having a full view of what has occurred within the 
business will allow principals to make better planning decisions for 2021 and 2022,” said Manag-
ing Principal David Solomon.
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Principal Paul Holland echoes that sentiment, adding, “It’s hard to look at the numbers in a 
down year, but we encourage dealers not to hesitate. The resulting data will help your organiza-
tion identify any red flags and help you see differences between your internal performance and 
that of high performing dealer organizations beyond the constraints of the current economy.”

The Financial Benchmarking survey includes the participation of Allsteel, Haworth, Herman 
Miller, Knoll, Kimball, Steelcase and Teknion aligned dealers. Participating dealers who complete 
the survey will have access to the report which is expected to be published in the first half of May 
2021.

Solomon Coyle will be conducting instructional webinars the weeks of Jan. 18 and Jan. 25, to 
guide new participants through the survey and to act as a refresher for previous participants. An-
nouncements with available dates and times for each manufacturer network will be sent to deal-
ers via email.

CAREERS

The Living Company Expands Hospitality Leadership Team
 Ɇ The Living Company (TLC), a global furniture design and manufacturing firm, has announced 

three veterans of the furniture industry will join its executive team as part of its continued expan-
sion in the hospitality space.

Robert “Bob” Bomholt is joining TLC as executive vice presi-
dent of business development; Adam Gray will be the com-
pany’s new senior vice president of technical sales; and Tony 
Ferguson is the new managing director of Asia operations.

Beyond hospitality, TLC has experienced significant growth 
in the burgeoning workforce housing and co-living sectors. 

Through its University Furnishings brand, it is the leading supplier of furniture, fixtures and 
equipment to off-campus student housing. Backed by Lee Equity Partners, TLC offers a compre-
hensive range of services, including design, sourcing, kitting, warehousing, delivery, installation, 
replacement and rehabilitation.

According to President and CEO Paul Dougan, the additions to TLC’s hospitality management 
team are a direct reflection of the confidence the company has not only in its continued growth in 
hospitality but also in the future of the industry.

“Our clients put their trust in our robust supply chain, our industry-leading quality control 
processes and logistics programs, and our exemplary service,” Dougan said. “We have witnessed 
firsthand the pandemic’s impact on the entire hospitality sector, but we are optimistic about a 
swift recovery. With Bob, Adam and Tony on board, we are better positioned than anyone in the 
industry to help our clients succeed in the months and years ahead.”

Bomholt has more than 15 years of experience in the hospitality industry. He brings expertise 
in sales, marketing and operations. Bomholt previously served as vice president/general manager 
of Kimball Hospitality, where he delivered more than $100 million in annual case goods revenue. 
He has also held senior leadership roles with Pinnacle South and PremierXD, where he and Adam 
Gray originated the hospitality division. Subsequently, he partnered with Gray to found A2B Hos-
pitality, where they used their shared experiences to create a new model for servicing the hospi-

Bomholt Gray Ferguson
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tality industry in its FF&E procurement efforts.
Gray brings to the company a 20-year career with Kimball Hospitality and later with Pre-

mierXD and A2B Hospitality. His expertise includes technical sales, high-end custom product 
development, quoting/project management, order fulfillment and logistics. While at Kimball, he 
played a critical role in its outsource model, spending a significant amount of time in Asia helping 
to train internal staff and co-manufacturing partners.

Most recently serving at Kimball Hospitality, Ferguson’s career has included tenures at several 
leading furniture providers, including Standard Furniture, Home Meridian, Aspen and La-Z-Boy. 
From his early career spent in North Carolina furniture manufacturing facilities to his experience 
leading operations in Asia, Ferguson has overseen engineering, product development, quality 
management, QA, logistics and factory operations. Throughout his career, he has delivered mil-
lions of furniture pieces for prestigious hotels around the world.

TLC is an innovator known for beautiful durable furniture and its array of services, from design 
to delivery. It is headquartered in the near-Dallas suburb of Garland, Texas, and serves a diverse 
customer base, including REITs, management companies, purchasing groups, developers, general 
contractors, designers, and individual owner-operators within the off-campus housing, workforce 
housing, co-living and hospitality sectors.

MANUFACTURERS

Landscape Forms Announces Lighting Partnership with 
SESCO Lighting

 Ɇ Landscape Forms, North America’s leading designer and 
manufacturer of high-design LED lighting, site furniture, struc-
ture and accessories, has announced a lighting partnership with 
SESCO Lighting. The lighting business, headquartered in the 
Greater Orlando area, has 14 locations in the U.S. and Puerto Rico 
and will represent Landscape Forms lighting in Alabama, Florida, 
Georgia, Mississippi and Tennessee.

An employee-owned business, SESCO Lighting was founded 
more than 50 years ago and steadily expanded its presence to 
become the country’s largest lighting manufacturers’ representa-
tive company. “SESCO Lighting is fortunate to have a long history in representing first-in-class 
lighting manufacturers,” said John Palk, vice president of sales and marketing. “We are excited 
to add Landscape Forms to our offering as they strengthen our historic focus on providing clients 
with products that have the designer and built space in mind. Landscape Forms does this through 
integrated solutions ranging from furniture to lighting, all created with world class design and 
technologies. We believe this will be a perfect fit and look forward to a future together.”

Landscape Forms Lighting President Jordan Agustin said, ““SESCO Lighting’s dedication to 
serving the lighting needs of the landscape and architectural design and construction communi-
ties of the Southeast is second to none. With 14 offices across the region, our clients will be gain-
ing a valuable resource to support their projects as we bring the unique attributes of Landscape 
Forms lighting to a wider audience.”

INDUSTRY PULSE

http://www.bof.press
http://www.bof.press
https://bellowpress.com
https://bellowpress.com


82 83The Business of Furniture | Subscribe at bellowpress.com | December 16, 2020 The Business of Furniture | Subscribe at bellowpress.com | December 16, 2020

BoFoooo INDUSTRY PULSE

MANUFACTURERS

Allsteel and Gunlocke Awarded Purchasing Agreement 
With Premier

 Ɇ Allsteel and The Gunlocke Company, 
sister brands under HNI Corporation, have 
been awarded a group purchasing agree-
ment for furniture and systems, casegoods, 
seating and accessories with Premier. Effec-
tive Jan. 1 this new agreement allows Pre-
mier members to take advantage of special 
prices and terms pre-negotiated by Premier 
for office furnishings and accessories.

In addition to special prices, this agree-
ment comes with value-added services that 
save time and money, including solution support, design and dealer services. Solution support 
consists of valuable insight and guidance for a healthy, effective space. Design offers easy visual-
ization with thoughtful development to satisfy floor plate requirements. Dealer services include 
key support activities to make sure the process is as smooth as possible.

Premier is a leading health care improvement company, uniting an alliance of more than 4,100 
U.S. hospitals and 200,000 other providers to transform health care. With integrated data and 
analytics, collaboratives, supply chain solutions, and advisory and other services, Premier enables 
better care and outcomes at a lower cost.

Receiving the Premier award will further enable Allsteel and Gunlocke to serve customers in 
the health care segment. This agreement includes all Allsteel and Gunlocke products, excluding 
architectural offerings. These products can provide critical support to organizations in both non 
patient-facing and patient-facing environments, including staff offices, conference rooms and 
waiting rooms, amongst many other health care applications.

CAREERS

DMR Architects Continue to Increase Project Pipeline and 
Staff with Five New Team Members

 Ɇ Despite 2020’s obvious challenges, DMR Architects stands as a bellwether for future com-
merce with an ever-growing project list that necessitated hiring five new team members last 
month.

New Jersey’s fourth largest architecture firm’s extensive $1 billion pipeline includes municipal 
and public education projects in municipalities eager to take advantage of low interest rates, resi-
dential rental developers prepared to house those priced out of the housing market and corporate 
entities ready to safely return to business-as-usual.

“New Jersey is resilient; we came back from the financial crisis of 2008 and Super Storm Sandy, 
and we’re learning and growing stronger as we make our way through the pandemic,” said Lloyd 
Rosenberg, president and CEO of DMR Architects. “Our clients’ current investments will secure 

BoFoooo

their future success and make New Jersey a better place to do business.”
The new team members are:

Karen Mastriano, director of business development, brings more than a decade of 
experience working for organizations ranging from Fortune 500 companies to local 
startups and not-for-profits. Her experience in the New Jersey business community 
in the public and private sectors will benefit all of DMR’s practice areas. She has also 
served as a councilwoman and council president for the Borough of Saddle River and 
as the clerk to the Bergen County Board of Chosen Freeholders. She holds a Bachelor 

of Science degree from Ramapo College.
Bharath “Ram” Ramamoorthy, senior project manager, comes to DMR to grow its 

corporate interiors practice area. He most recently worked at Gensler where he se-
cured and managed new client relationships and managed numerous well-known 
corporate interiors projects, representing more than three million square feet and 
more than $115 million in construction value. He holds a Master of Science in civil 
engineering-construction management from the New Jersey Institute of Technology, 

a Master of Architecture from New Jersey Institute of Technology and a Bachelor of Architecture 
from the University of Mumbai, India.

Sieun Lee, project architect, joins DMR’s production department and will also sup-
port the corporate interiors team. Lee also joins the DMR team from Gensler and will 
focus primarily on work in the growing banking sector. She has more than eight years 
of experience and a Bachelor of Architecture from Drury University in Springfield, 
Missouri, and a Master of Science in advanced architecture design from Columbia 
University.

Maryam Delshad, project architect, joins DMR’s production department primarily 
supporting DMR’s mixed-use residential team. Her most recent experience includes 
working as an architecture lead at WeWork, managing more than 15 real estate de-
velopment and construction projects for the organization in New York, Florida and 
Canada. She holds a Bachelor of Architecture from Azad University of Tehran and a 
Master of Architecture from Pratt Institute.

Samer Shenoda, project architect, also joins DMR’s production department, where 
he will be supporting projects primarily in the public sector. He has experience work-
ing on projects locally in New Jersey and New York and internationally in Kuwait and 
Abu Dhabi. He has a bachelor’s degree in interior architecture from El-Minia Univer-
sity in Egypt and a Master of Architecture from New Jersey Institute of Technology.

“This is a very diverse group of individuals with a dynamic range of skills and experi-
ences,” Rosenberg said. “We’re excited to see the creativity that will follow their integration into 
our team.”

INDUSTRY PULSE
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MANUFACTURERS

Women-owned Companies Hightower and Source Partner 
Elevating Client Experience

 Ɇ Hightower has announced its exclusive partnership with Source, an enhanced digital fabric 
and finish database that empowers designers to evaluate products in one place, verifying needs 
are met before samples are ordered. Hightower is the first contract furniture manufacturer avail-
able on Source.

Balancing data with creativity and infor-
mation with intuition, Source is an online 
platform providing access to reliable details 
at the very beginning of the specification 
process. Streamlining and simplifying pric-
ing for products, fabrics and finishes, Source 
was built to help designers answer the one 
question everyone wants to know: “How 
does this product look and feel?”

Source understands the value of empow-
ering designers by keeping them in the pic-
ture while it also provides manufacturers 
the ability to control the sample shipping 
brand experience for clients. The added 
benefit of this enhanced library tool, now 
available through Hightower, is that design-

ers are freed up to seamlessly source more than 150,000 products in one place, allowing more 
time to focus on statement-making design decisions to make their projects stand out.

In partnering with Source, Hightower CEO Natalie Hartkopf considered value alignment of the 
two companies, particularly client experience and commitment to sustainable practices. Hart-
kopf said, “We are excited to join Nicole (Schmidt) and her team at Source in providing a robust, 
yet simple, truly client-focused system that evaluates products in one place. Material transparen-
cy and sustainable practices are also priorities 
for us, so we appreciate that Source includes 
filters to highlight the integrity of specific prod-
ucts, as well as the manufacturers themselves, 
to better inform and empower designers in the 
decision-making process.”

Source CEO Nicole Schmidt echoed the align-
ment of company values in partnering with 
Hightower saying, “By selecting Hightower 
products — a women-owned company already 
known for high quality manufacturing, material 
transparency and excellent service — clients 
can also select approved fabrics that align with 
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those same values. Our companies agree that it is no longer enough to simply say you value equity 
and inclusion; you need to embrace those values through the power of your specifications.”

Hightower joins partner fabric and textile brands plus many other companies on Source as part 
of a platform of regularly updated, reliable details for A+D, including documents, images and 
sustainability information all in one accessible, searchable location.

ASSOCIATIONS

GBCI to Provide Funding for 100 Professionals in 
Underserved Communities to Earn Their Sustainability 
Excellence Credential

 Ɇ Green Business Certification Inc. (GBCI), a global organization independently recognizing 
excellence in green business industry performance and practice, announced it will provide fund-
ing for 100 individuals from underserved and underrepresented communities to earn one of its 
updated Sustainability Excellence professional credentials. The credentials recognize proficiency 
in sustainability practices and contribute to developing, training and supporting a skilled global 
green workforce.

Achieving a Sustainability Excellence credential demonstrates a person has the skills and 
knowledge to foster innovation, transform culture and embed sustainable practices into organi-
zations and communities. The 100 individuals that earn their Sustainability Excellence creden-
tial will join a network of more than 360 credentialed professionals worldwide.

GBCI announced the investment during its Sustainability Professional Town Hall Dec. 1. The 
commitment is an extension of the U.S. Green Building Council’s (USGBC) new USGBC All In 
program, which is focused on addressing social, health and economic disparities in communities 
through green building and sustainability. All In outlines 12 priorities and actions the organiza-
tion has committed to around equity, including a pledge to educate and develop a new workforce 
of green building and sustainability leaders from underserved and underrepresented communi-
ties. Individuals interested in participating can submit a request to receive more information.

“As the urgency to build healthier, more equitable and more sustainable communities grows, 
GBCI has expanded to offer programs that help develop and train a workforce needed to make 
these goals a reality,” said Mahesh Ramanujam, president and CEO, GBCI and USGBC. “We are 
preparing and recognizing the skilled professionals capable of helping organizations and commu-
nities integrate sustainability at all levels. The Sustainability Excellence credentials are integral 
in paving the way and ensuring the focus is on decisions that support a healthier, more resilient 
and prosperous future for all.”

Employers are increasingly placing a value on a workforce with sustainability knowledge and 
training. A 2019 study from University College London revealed the green economy in the U.S. ac-
counts for 9.5 million jobs, and the Environmental Education Foundation finds 65% of businesses 
value environmental and sustainability knowledge in their job candidates. Additionally, studies 
have routinely shown low-income communities often suffer the greatest environmental burdens. 
An Urban Environment and Social Inclusion Index report examined 30 global cities and found 
while many performed well when it came to the environment, the results were not achieved equi-
tably. Providing education and training for individuals in areas most impacted by environmental 
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issues can contribute to helping communities repair and heal.
The updated Sustainability Excellence credentials include the Sustainability Excellence Associ-

ate (SEA) and the Sustainability Excellence Professional (SEP). The SEA demonstrates an under-
standing of core sustainability concepts and is designed for emerging sustainability professionals, 
including students, recent graduates or professionals looking to incorporate sustainability best 
practices into their career. The SEP demonstrates advanced knowledge and experience in the 
field of sustainability and recognizes leaders and experts who are at the forefront of the transition 
to a more sustainable world.

The Sustainability Excellence credentials were originally developed by the International Soci-
ety of Sustainability Professionals (ISSP) through years of research by hundreds of sustainability 
professionals and organizations to define the core competencies and provide formal recognition 
of knowledge, skills and abilities. Since 2017, GBCI and ISSP have partnered to enhance, scale and 
promote the credential to drive positive environmental, social and economic outcomes in organi-
zations and communities at a global scale.

“ISSP and GBCI are committed to moving the sustainability profession forward by defining pro-
fessional excellence and empowering individuals to advance sustainability in organizations and 
communities around the globe,” added Ramanujam. “GBCI will continue to partner with ISSP to 
support more individuals in earning their Sustainability Excellence credential in order to shape a 
more diverse and inclusive green workforce.”

GBCI has 15 professional credentials and certificate programs that showcase an individual’s 
knowledge, experience and credibility in the green building and sustainability marketplace. 
Among those is USGBC’s LEED AP for green building professionals. USGBC is also offering fund-
ing for individuals in underserved communities to pursue the credential. Together, the funding 
from GBCI and USGBC will support hundreds of individuals in obtaining the knowledge and 
skills needed to advance healthier, more sustainable communities and businesses.

BACK TO WORK

Groundbreaking, Portable Air Purification System Delivers 
Infection Control to Everyday Workspaces

 Ɇ Omni CleanAir, maker of 
commercial-grade air purifica-
tion systems, has launched a 
family of portable air purifica-
tion devices. The OCA Profes-
sional Series eliminates the 
dangers of pathogens, includ-
ing COVID-19, from everyday 
workspaces in offices, schools, 
medical and dental practices, 
allowing businesses to reopen 
safely.

“Our mission is to eliminate 
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the illnesses caused by unhealthy air,” said Paul de la Port, president of Omni CleanAir. “Our new 
solution eliminates 99.99% of dangerous airborne particles, inactivates viruses and bacteria and 
does so at the same ventilation rates required by hospitals.”

For more than three decades, Omni CleanAir has designed and built air purification systems to 
deliver safe air in ultra-demanding environments, including health care facilities for infection 
control and patient isolation, communities impacted by wildfire smoke and even in the decom-
missioning of nuclear facilities.

Omni CleanAir’s portable units combine high-capacity airflow, ultraviolet germicidal irradia-
tion (UVGI) and true HEPA filtration to remove dangerous airborne particles and disable patho-
gens as quickly as every five minutes.

“This new portable air purifier exceeds medical-grade air purification standards yet is afford-
able and designed for everyday work and classroom environments,” said Jason Wilbur, vice presi-
dent of Omni CleanAir. “The device can be set up in minutes without any training. These systems 
will enable professionals to confidently resume operations and once again serve their customers, 
patients, students and communities.”

The new OCA Professional Series is specifically designed for easy deployment into everyday 
indoor spaces with:

• Simple installation and operation that requires no special training or expertise
• Powerful performance that achieves up to 12 complete air changes per hour
• Easy and infrequent maintenance

The individual models differ only in airflow capacity, providing maximum flexibility to accom-
modate the near-endless shapes and sizes of everyday workspaces. Multiple units can also be 
used to increase airflow in larger treatment areas.

“By adding ventilation and air purification, our customers can proactively address the concerns 
of their returning employees, students and customers,” de la Port said. “Our solution is an essen-
tial element of the layered approach recommended by the CDC to reduce exposure to COVID-19 
and future infectious diseases.”

Omni CleanAir units are made in the U.S.
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