


The REDEYE Night Market is a family 

friendly, open-air night market paying homage 
to the foods + cultures of the Asian diaspora. 
Featuring more than 100+ chefs, artists and 
more, The REDEYE’s unifying goal is to support 
small businesses, create a cultural tentpole 
event for our city and give people a night of 
celebration, community and discovery.

FOLLOW
THE 
EYES



ABOUT 
THE 
REDEYE



STORY OF THE REDEYE
Inspired by the traditional Night Markets of East and Southeast Asia, which 
served to strengthen communities by boosting local economies through the 

support of small businesses, The REDEYE will serve as a home-grown stimulus 
package for local restaurants who are remerging after the pandemic. This past 

year was an especially challenging one for the food industry, as many 
restaurants saw their doors permanently close, but this year’s REDEYE is a 

celebration of what we, as a community, have overcome together.



STORY OF THE REDEYE
The event will specifically support and raise awareness for Asian American 

restaurants within the area, educate the surrounding community by exposing 
them to authentic Asian culture and the celebration of its rich traditions, and 
unify a diverse audience through the generous act of a shared meal. We aim 
to pay homage to the past, while looking to the future and expounding upon 

the creative possibilities of what a night market can truly be.



LOCATION & TIMING

For its first year THE REDEYE will be 
located at on Pennsylvania AVE NW 
between 3rd & 7th street.



VENDORS INCLUDE:

ATCHARA BALTIMORE 
BAO BEI 

BATCH ROASTING CO. 
BUN'D UP 

BÔN TEA HOUSE 
CHINESE STREET MARKET POP UP 

DONBURI 
EJJI 

EKIBEN 
FORTUNE CHA 

GLASSEY 
GWENIE'S PASTRIES 
ICE CREAM JUBILEE 

INCHEON RESTAURANT 
KALIWA 

KUYA JA'S LECHON BELLY 
LEI MUSUBI 

LEI'D

MAKETTO 
MATCHA TIME CAFE 

MAYUREE THAI TAVERN 
MOMO'S CAFE 

NIHAO 
OTABE X KAM AND 46 

PADAEK 
PURPLE PATCH 

ROLLPLAY 
SHIBUYA EATERY 

SNO CREAM COMPANY 
SWEETS BY CAROLINE 

TAE-GU KIMCHI 
TEAS'N YOU 

THAMEE 
THIP KHAO 

WATER SONG YUNNAN KITCHEN 
YUNNAN BY POTOMAC



SPONSORS



WANNA BE A SPONSOR?
By partnering with Redeye through a financial sponsorship, 

you can become an integral part of fueling the local 

restaurant economy and supporting the underserved Asian 

American community of Washington, DC. When you 

partner with us, you’re partnering with minority owned 

local businesses and helping to create a platform for 

cultural education. Your sponsorship will do more than 

simply produce the event, it will help to build a bridge of 

empathy and understanding between cultures for 

generations to come, as the annual market expands over 

the years, with your help! 
Sponsored exhibit at UMBRELLA 2019 with New Columbia Distilling’s Green Hat G

in



PAST 
EVENTS



UMBRELLA   APRIL 12-14, 2019

UMBRELLA was a three-day pop-up event by 
No Kings Collective, which took place April 
12-14 inside a collection of row houses 
situated along 14 Street, NW.  

UMBRELLA featured 15,000 square-feet of active art space showcasing 

nine art galleries with art installations and was meant to spotlight the 

commencement of Collection 14, a vibrant new mixed-use development 

project which was formerly Martha’s Table, as well as its adjoining 

properties. The aim of this three-day event was to bring the community 

together to revel in art and reveal Madison Investments’ plans for this 

mixed-use development, which is one of the largest landmark 

redevelopment projects in Washington, DC within the last decade. 

Attendance: 40,000 



APPLE STORY MAKERS  
BLOCK PARTY JUNE 29, 2019 

To celebrate the new flagship Apple store 
and event space at Carnegie Library at 
Mount Vernon Square, Apple has been 
hosting a six-week ”StoryMakers Festival”.  

The festival culminates this Saturday, June 29 with a block party 

hosted by No Kings Collective from 5-11pm.  The event is free and 

all ages are welcome. 

 

Attendance: 10,000



$19.89   APRIL 19, 2018

No Kings Collectivein collaboration with the 
Hirshhorn, present the Hirshhorn In The City 
poster release.  

No Kings Collective has, by their own admission, been “hustling since 

2009,” and as an art collective, they embody the creative energy, 

versatility and community of DC. Their large-scale murals can be found 

throughout the city, and their events and interventions create 

unexpected public encounters that blend design and culture in 

extraordinary ways. Artists in the 1980s created entrepreneurial 

collectives to pioneer new ways to share and sell their art, with their 

own catchphrases. “HUSTLE” echoes the advertising slogans and 

appropriated images featured in Brand New, and this unique mix of 

tongue-in-cheek design is highlighted in the Hirshhorn exhibition. 

 

Attendance: 10,000



CONGRUENT   JUNE 15, 2018

Presented by No Kings Collective, 
CONGRUENT, celebrates the DIY arts culture 
and brings together about local 50 artists that 
are organized in seven collectives.  

In a collective the artists work together on a common objective and 

share a common interest area or issue. This show will harness the 

“power of an artist-aiding-artist support system” and is being held in 

collaboration with the DC Office of Planning and Creative Placement. 

 

Attendance: 10,000





THANK 
YOU

If you have any other questions please 
don’t hesitate to reach out: 
jennifer@theredeyenightmarket.com

All ideas, design elements and information showcased in this proposal 
are the intellectual property of No Kings Collective LLC. and its 
partners and may not be re-created, shared, or used in any context 
without direct permission from No Kings Collective LLC.

mailto:jennifer@theredeyenightmarket.com

