
Five Ways Banks Can 
Connect with Younger 
Generations
(According to research.)

Why is everyone talking about Gen Z?

28%

57%

69% of Gen Zers surveyed want clarity on how 
much to spend vs. how much to save.

don’t know how much they have in savings.

think their generation is irresponsible with 
money.

70% will need loans in the near future, creating 
large financial potential. 
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Meet them where 
they’re at. 

• Snapchat, Instagram, and Tik Tok 
dominate Gen Z preference and use.

• However, only 29% of Gen Zers consult 
social media for finanical decisions.

• Gen Z values the accesibility of social 
media, not necessarily the channels 
themselves. 

• For example, utilizing the nature of social 
media in a mobile app or a live chat 
feature achieves the same goal.

• Most Gen Zers check their emails daily. 
• Including their name in the subject line 

increases open rates by 16%.
• Ensuring emails are mobile-friendly is a 

must for Gen Zers, as they open most 
emails on their phones.

• Keep the content short, engaging, and 
relevant. 

“It’s no secret 
Gen Z spends 

more time 
online.”
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• Gen Z wants and needs more innovative 
education about finances.

• Gen Z learns about finances from friends 
(28%), YouTube (27%) and social media 
(24%).

• Since they’re entering the workforce, they have 
an increased need for money management.

• The Gen Zers who have never had a finance 
class desire more education concerning how to 
save (43%), managing expenses (38%), and 
filing taxes (36%).

• Only a third of Gen Zers surveyed use credit 
cards, with cash and debit being the majority 
of how Gen Z pays.

Educate them.
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• Gen Z relies on banks when reaching 
financial milestones, such as choosing 
their first mortgage. 

• Furthermore, banks that have a good 
relationship with their Gen Z customers 
earn their patronage for such big 
purchases.

• Gen Zers want guidance tailored to their 
needs, such as personalized financial 
advice and how to choose the best bank.

• Familiarity with banks matters, especially 
since younger Gen Zers mostly use their 
parent’s banking provider.

• Engaging this generation early in their 
adulthood fosters trust and a new client 
base. 

Befriend them.
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Studies show a correlation between feeling 
insecure about financial status and visiting a 

bank more often.



Go mobile.
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• One study shows that in 2020, mobile payments have 
become the 2nd favorite payment option for Gen Z.

• Up to 80% of Gen Z uses mobile banking, keeping 
pace with Millennials and older generations.

• Two-thirds of Gen Z would rather do their daily 
banking via mobile service.

• 53% have used direct pay apps such as PayPal or 
Venmo.
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• Gen Zers expect flexibility for their finances. 
• Missing a payment, inconvenient bank locations, and 

not enough ATMs are some of the top reasons Gen Zers 
switch banks.

• 61% of Gen Z is interested in the idea of bank cafes, 
especially if there’s food or events involved.

• Branding a bank that attracts Gen Z means making them 
feel like they’re a part of a community.

• 52% of Gen Zers visit their bank a few times a week 
when they feel well-connected with the employees, fellow 
customers, etc. 

• Hosting in-person events at their local bank can keep 
Gen Z as loyal customers.

Incentivize them.
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Archera is a Boston-based Marketing Consultancy specializing in helping banks reach the younger generation.

archeragroup.com

