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At Virgin Media Business, 
we celebrate curiosity. 

We embrace uncertainty. We 
commend those who ask big 
questions – because it’s only when 
we ask big questions that we get  
big answers. And big results.

Digital transformation, in particular, can 
deliver those big results for your business. 
The key is understanding what stage you’re 
currently at, how other organisations are 
using digital technologies, and the steps you 
need to take to get there and beyond too.

We’ve put together all this knowledge and 
laid out six steps you can take, to make 
things as simple as possible. Because getting 
big results shouldn’t be a big challenge.

Ready to get started?

DIGITALLY CURIOUS

You know that digital is something 
businesses like yours are embracing. 
And you want to find out why.

You might not feel particularly confident about 
going digital right now. You may think you 
don’t have the time or the resource to do it. 
You could even have a few digital tools you use 
right now, like email and social media, learning 
about these as you go.

But you want more. You’re curious about the 
potential of digital. And we want to show you 
what the fuss is all about.

A little about you
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The digital future of SMEs
Great news. SMEs are growing. 
29% have reported growth of 
up to 10% year-over-year, and 
a further 13% reported growth 
of even more1. Time for one of 
those big questions: why?

Well, one big reason is that SMEs like 
yours know they can build great customer 
relationships. And it’s this ability to care 
for their customers that sets them apart 
from the (bigger) competition.

Those in the hospitality, health and 
beauty, and business and financial 
services industries feel they particularly 
shine in delivering exceptional customer 
experiences, at 88%, 82% and 78% 
respectively.

Analyst firm IDC believes that SMEs 
in the UK can further strengthen this 
advantage by investing in technologies  
to support their digital future.

In tomorrow’s ‘experience economy’, 
businesses will look for new and 
innovative ways to understand their 
customers. And it’s disruptive digital 
advancements like mobility, the cloud, 
big data and analytics, and social 
technologies that can help you  
to do just that.

Is it any wonder that companies like 
Apple, Google and Facebook have 
boomed over the last decade? Their 
focus is on innovating. And it can be 
yours too.

Customer relationships

Flexibility

Competitive pricing and deals

Speed of response

Location

Unique product and service

Digital experiences

Packaging and delivery

Differentiation strategy by vertical
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DIGITALLY CURIOUS

1. IDC EMEA DX in UK SMEs Survey, 2017
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Let’s talk innovation
Because today, it’s more 
accessible than ever to SMEs 
and huge enterprises alike.

The cloud, especially, is making things 
affordable for smaller businesses who  
in the past could only dream of using  
the same technologies as the world’s 
biggest brands.

There’s still some investment needed on 
your part. But it’s important to see this 
investment as a competitive advantage 
(like 20% of your peers do), and as an 
enabler of efficiency (as agreed by 35%), 
as opposed to a necessary cost, like the 
remaining 45%1. 

Because if you want to really succeed in 
that ‘experience economy’, it’s time to 
consider IT investments that will drive 
you forward and spur on growth.

98% of SMEs, for example, are 
digitalising their security. 73% are turning 
to the cloud, which means software and 
services run on the internet as opposed 
to locally. 63% are implementing social 
technologies, like Twitter, Facebook 
and YouTube – using these to market 
themselves and connect with customers.1

Those are some pretty big numbers. So, 
what about the few who lead; the most 
digitally minded businesses?

These companies are planning to 
implement business-related mobile apps 
(38%): mobile tools that allow them to 
work more effectively from the palm 
of their hand; the Internet of Things 
(IoT) (6%): connected everyday objects 
that communicate with each other, 
and the business, over the internet; 
and Augmented and Virtual Reality 
(AR/VR) (5%): computer-generated 
enhancements or simulations of real-
world environments.1 Fancy, right?

Keep thinking ahead – and thinking big – 
and soon, you could be putting tech like 
this in place too.

of SMEs are digitalising 
their security.

98%

DIGITALLY CURIOUS

1. IDC EMEA DX in UK SMEs Survey, 2017
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Six things you can 
do to improve

1. Master the basics
Our Head of Emerging Technologies, Jo 
Watts, says that the best first step to take 
when transforming digitally is to create a 
more cost-effective and efficient operational 
environment to free up resources (and cash) 
to be invested in innovation. 

Look at how your business works at the 
moment. Where are the opportunities to 
consolidate services, improve processes and 
update technology? Virgin Media Business, 
for example, gives companies the opportunity 
to save when you bundle your business 
broadband and 4G business mobile SIM. 

You can see more of Jo’s transformation  
advice here.

2. Supercharge  
your internet
IDC says that connection speed is “a necessity 
for the digital future”. But many SMEs still rely 
on standard broadband, often having less 
than 30Mbps.

The analyst firm says that you can be 
more responsive to market trends, increase 
productivity, offer a better customer 
experience, build on already-formed 
relationships and build new ones… all by 
kicking your connection up a notch.

Explore alternative business broadband  
packages using our tips here.

A guide to transforming digitally, compiled 
just for the curious – just for you.
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DIGITALLY CURIOUS

https://www.virginmediabusiness.co.uk/insights/the-golden-rule-of-digital-transformation/
https://www.virginmediabusiness.co.uk/insights/how-do-I-choose-an-internet-package
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3. Collaborate and share
We do more, better, when we work together. 
There are plenty of digital tools out there,  
like Dropbox Business, that can empower  
your staff to collaborate more flexibly  
and effectively.

Dropbox Business allows you to share data 
easily with colleagues, partners, suppliers 
and contractors – and keep track of it. It 
gives your team an easy-to-use way to access 
content across any device. And it keeps your 
business secure, while nailing those industry 
regulations, without the worry or effort.

You could even use a tool like Dropbox 
Business to replace the traditional server  
you store files on, saving on installation  
and maintenance costs while allowing your 
people to access files from anywhere. 

Why not learn more here?

4. Phone it in
Want to cut the cost of your business phone 
calls, kick your desk habit and expand your 
team during busy times?

Introducing Voice over Internet Protocol, or 
VoIP for short. It’s set to eventually replace 
old-school landlines, and by getting ahead  
of the game now, you can take advantage  
of some fantastic benefits.

VoIP essentially means you’ll be making calls 
over the internet, which can save you money, 
allow you to add and remove phone lines 
as you need, facilitate virtual meetings, and 
open national opportunities by using a non-
geographic number. Plus, to make calls, all 
you’ll need is WiFi – so your business becomes 
truly mobile.

Find out more here.

5. Socialise (and we’re  
not talking about  
after-work drinks!)
The chances are, your company already has 
Facebook and Twitter profiles. But if you’re 
not on LinkedIn, now is the time to get signed 
up and get social!

As you already know, to attract talent, 
you need to convince candidates that your 
company is the best place to work. And to 
attract customers, you need to distinguish 
your company from its competition.

LinkedIn can allow you to do just that,  
with a company page that showcases  
your brand and entices people – whether 
they’re candidates or customers – to  
connect with you.

Want to know how to build the best 
possible LinkedIn page? Click here.

6. Get protected
Going digital doesn’t have to be risky business.

With pioneering, future-proof security 
solutions, you can detect, predict, prevent  
and minimise any damage caused by  
cyber attacks.

These potential solutions include secure  
VPN access, which provides a secure,  
private tunnel between your devices; 
managed authentication, which gives your 
people passwords that are harder to crack; 
and managed firewalls, which offer staff 
access to the sites they need without the 
threats they don’t.

Secure yourself today, here.

DIGITALLY CURIOUS

https://www.virginmediabusiness.co.uk/insights/whats-so-great-about-dropbox-business
https://www.virginmediabusiness.co.uk/insights/how-voip-is-replacing-old-school-landlines
https://www.virginmediabusiness.co.uk/insights/linkedin-more-than-just-a-cv-depository
https://www.virginmediabusiness.co.uk/applications/security


7
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Still curious?
For further information about  
future-proofing your business,  
visit virginmediabusiness.co.uk

http://www.virginmediabusiness.co.uk

