
ElectronicsComp gained 143K
customers using our

Product recommendations 

Case Study



Electronicscomp.com is a leading distributor of electronics
& robotics components. They have been working towards
excellence in the electronics space and believe in pursuing
business through innovation and technology. The team
comes with several years of industry experience and
comprises a highly motivated set of specialists & industry
experts. Their goal is to be a leader in the industry by
providing enhanced services, products, relationships and
profitability.

They firmly believe that their customers are the reason for
their existence, and greatly respect the trust that the
customers place in them. They grow through creativity and
innovation. And aim to integrate honesty, integrity and
business ethics into all aspects of their business
functioning. 

Their mission is to build long term relationships with our
customers. For a better customer relationship they wanted
a firm that would relate to and understand their mission
and thus they turned to Enalito to attend to their needs
and we helped them gain a huge number of customers.

ElectronicsComp.com is a prominent electrical
and robotics component dealer. & is striving
for excellence in the electronics industry, and
believes that business may be pursued via
innovation and technology.

Summary



Challenges

The goal of Electronics Comp was to establish a dynamic marketplace in
which everyone has an equal chance of getting what they desire. They
outlined the following issues:

After careful assessment Electronicscomp.com turned to Enalito, and we in
turn presented items on-site to precisely match customer brand
preferences in real-time via Onsite Personalization, thus solving their
problems effectively and efficiently.

Electronicscomp's website was generating traffic, but it wasn't
engaging or converting. The personal digital touch was missing from
the items and the website and therefore they wanted traffic that
would engage and convert to revenue.

Electronicscomp, being a customer-focused company, wants to
establish relationships and experiences as fast as possible they
wanted to build experiences quickly without depending on a large
team

The website needed tailored offers and recommendations on widgets
to get customers to spend more on their product offerings.
It only took optimizing the experiences depending on the shopper's
previous onsite activity. Thus, they wanted to optimize experiences
based on a user’s past onsite behavior

To tackle these challenges, they resorted to Enalito's
end-to-end Personalization capabilities.



Personalization on- site helps the customers get deals that
are more specific to their buying behavior making the site
experience better for the customer and increases the
chances of establishing brand loyalty for the company. It
also helps the customer to feel connected to the brand due
to the spot on recommendations. After integration,
Enalito's artificial intelligence-based recommendation
engine analyzes visitors' and current customers' on-site
behavior in real-time. Page and creating upsell and cross-
sell possibilities. Users of ElectronicsComp were thrilled to
receive customized touch digitally thanks to Enalito, which
made their shopping experience easier. On numerous
pages, the suitable suggestions and upsell offers improved
purchases.

Solutions

Personalized recommendations on every page - 

Electronics Comp enhanced their customers’ shopping
experience and gained 143k customers from just 100. This
was achieved through:



The relevant email offers and analytical data aided the team in making
business choices ahead of time. 

Behavioral Email Marketing -

Enalito helped Electronics Comp by helping them set up recommendations
in the cart page and in the store’s product discovery, this helped the
customer get suggestions of the previously clicked and viewed items and
this helped the company to upsell their products, as the technology
intelligently learns what items users are looking at based on brand,
product category, colors, and more. It then tailors the shopping
experience for each visitor by showing product suggestions on the Home
Page, Product Page, and Cart.

Upselling with recommendations on the cart page -



Key Takeaways

Results

Electronicscomp discovered and fixed problems with the
company's operations and took aggressive steps to
persuade customers to buy more. Enalito improved its
consumers' shopping experience while also providing a
good return on investment. Electronicscomp didn't simply
offer items to its consumers; it also sold experiences, which
allowed them to significantly expand their audience. Not
only did the income grow, but the total number of clients
also grew from 100 to 143K.

Increase in Monthly Orders

Decrease in Cart Abandonment

Increase in Monthly- Revenues

60%

12%

62%



ELECTRONICSCOMP

"Our customers find ease in their shopping
experience and are happy to receive personalized
touch digitally. Our sales are on the rise, and our

team can make business decisions well in advance
using Enalito’s analytics. I am thrilled with the

platform and the team."
 

- Vipul Mehta



Enalito was founded by Mr. Anand Katakwar (IIT-B, 1987 Batch) and
Mr. Amit Koshal (Engineer and lawyer) in June 2019. Using the

Artificial Intelligence & Machine Learning platform, Enalito has built a
B2B SaaS product which assists small and mid-sized ecommerce

businesses (e-retailers). Enalito empowers CEOs, CTOs, CMOs,
eCommerce Directors, Marketing Managers, and other key business

stakeholders in an e-commerce company and helps them make
informed businessdecisions. When the Enalito app is installed on a

web store built on Shopify, Magento, Woo Commerce, etc, Enalito can
help an e-commerce merchant to do magic within their e-commerce

business.
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