
SOCIAL + CONTENT TAKEOVER | MAY 23 – 26, 2021

x

ANALYTICS REPORT



01

02

03

04

05

REPORT 
CONTENTS

Digital Strategy

Goals

Content Optimization

Analytics

Notable Mentions



DIGITAL 
STRATEGY

RESEARCH

INSIGHTS

STRATEGIC

DEVELOPMENT

CREATIVE 

CONCEPTUALIZATION

DATA 

PERFORMANCE

ANALYSIS

CONTENT

OPTIMIZATION

CONTENT 

DISTRIBUTION

IMPLEMENTED 

REFINE SOCIAL

PERFOMANCE

ANALYSIS

STRATEGY

REVISION



OLD VS NEW



GOALS

• Create bespoken, timely, and on-brand social content across 
all relevant channels 

• Drive maximum traffic to the Cartier Women’s Initiative 
live stream for all sessions

• Highlight and hero key speakers

• Grow the followings of the @CartierAwards channels
• Generate global excitement and interest around the event
• Utilize new technology across social media platforms to 

maximize global reach



We used highly engaging content types specialized to each platform to ensure we received maximum 
engagement on those platforms. Content strategies utilized included:

• Post IG static posts in carousels to increase 
reach - carousels are served twice to your 
audience

• Animate static feed posts as short, looping 
videos - receive higher engagement because 
they auto-play

• Create content in highest engaging file format, 
dimensions, and post type per platform
• 6:9 for Twitter, LinkedIn, FB; 1x1 for Instagram

• Keep branding / logos minimal - “authentic” 
content goes much further on Instagram.

• Add subtitles to reels to make accessible

• Animate clips from livestream & .mp4 
graphics into Twitter GIFs to boost 
engagement

• Tweets repurpose on bright colored 
backgrounds receive particularly high 
engagement
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KEY METRICS

● Reach - # of unique accounts that viewed
● Impression- # of views
● Engagement - # of likes + comments
● Engagement Rate - # of likes + comments (divided by) # of followers
● Page / Profile Views - # of clicks back to account page or profile
● Completion Rate - % that finished viewing a story



INSTAGRAM

Impressions Reach

Engagement is a measure of how people are interacting with your social media accounts 
and content. These metrics are provided. These numbers are compared to the 
previous 7 days.

2624232220 21 25

MAY

+129%
Impressions compared to the 

Last 7 Days

120
Website Clicks

+31%
Profile Views compared to the 

last 7 days



INSTAGRAM

+43%
New followers

Engagement is a measure of how people are interacting with your social media accounts 
and content. These metrics are provided. These numbers are compared to the 
previous 7 days.



INSTAGRAM - TOP POSTS

MAY 23 - 26, 2021

2,548

164

37,252INSIGHTS

1.5k 1.4k

49 3

IMPRESSIONS      REACH

INTERACTIONS           SAVED

1.1k 992

10 0

IMPRESSIONS  REACH

INTERACTIONS            SAVED

Total Impressions

Average Reach Per Day

New Followers



INSIGHTS

1.2k 982
IMPRESSIONS  REACH

1.5k 1.3k
IMPRESSIONS  REACH

MAY 23 - 26, 2021

10
INTERACTIONS           SAVED

3

26
INTERACTIONS            SAVED

3

Top Engaged

Received 3.29x Above Average 

Engagement

INSTAGRAM - TOP POSTS



INSTAGRAM- HASHTAGS

ENGAGEMENT           SAVED

MAY 23 - 26, 2021

Direct correlation between top performing 
posts and usage of recommended strategic 
hashtags. 
Hashtags were shown to increase post 
performance - specifically reach , 
impressions, saves, comments, and likes. 



INSTAGRAM- TOP STORIES

ENGAGEMENT           SAVED

MAY 23 - 26, 2021

402
Reach

17
Link Clicks

11
Profile Visits

ENGAGEMENT           SAVED
ENGAGEMENT           SAVED

48
Replays

340
Reach

2
Profile Visits

BEST 
PERFORMING

MOST
REPLAYED

94%
Completion Rate

327
Reach

17
Link Clicks

HIGHEST
COMPLETION 



NOTABLE MENTIONS

MAY 23 - 26, 2021



NOTABLE MENTIONS

MAY 23 - 26, 2021



ACTIONS ON PAGE                        PAGE VIEWS                                PAGE LIKES

COMPARED TO 

LAST 7 DAYS

TOTAL PAGE 

VIEWS +38%

LIKES UP BY

+150% 346 +59%

FACEBOOK
Metrics from May 19-26 compared to the previous 7 days



FACEBOOK TOTAL REACH
MAY 19 - MAY 25

The number of unique people who saw any of your posts at least once. This metric is 
estimated. These numbers are compared to the previous 7 days.

7,707+
People Reached

+44% 
Increase In Reach

Page 
Reach

Organic 
Posts



POST ENGAGEMENT                          VIDEOS                                PAGE FOLLOWERS

+36% FROM 

PREVIOUS

3-SECOND VIDEO 

VIEWS

UP FROM 

PREVIOUS

1,012 1,11 +60%

FACEBOOK
Metrics from May 19-26 compared to the previous 7 days



FACEBOOK - TOP POSTS

MAY 23 - 26, 2021



MAY 23 - 26, 2021

NOTABLE MENTIONS



TWITTER

35,200
Average. Impressions Per 
Day

122
Average Likes Per 
Day

141,000 
Total Impressions

44
Average Retweets 
Without Comments 
Per Day

MAY 23 - 26, 2021



TWITTER - TOP 
HASHTAGS

MAY 23 - 26, 2021

Rank Hashtag Posts Average 
Impressions

Average Eng. 
Rate

1 #CWI21 37 501 1.07%

2 #TheRippleEffect 9 386 0.81%

3 #PowerOfTellingADifferentStory 2 346 0.40%



TWITTER - TOP TWEETS

MAY 23 - 26, 2021



TWITTER

846

177

488

75

Average Impressions Per 

Tweet

Total Retweets

Total Likes

Total ClicksImpressions EngagementsMAY

2624 25

Engagement is a measure of how people are interacting with your social media accounts 
and content. These metrics are provided.



NOTABLE MENTIONS

MAY 23 - 26, 2021



LINKEDIN

2624232221 25

+119%
Clicks

3,500
Page Views

+71%
New followers

Impressions Engagement RateMAY

Engagement is a measure of how people are interacting with your social media accounts 
and content. These metrics are provided. These numbers are compared to the 
previous 7 days.



LINKEDIN - TOP POSTS-BY ENGAGEMENT
#3#1 #2

MAY 23 - 26, 2021



NOTABLE MENTIONS

MAY 23 - 26, 2021



NOTABLE MENTIONS

MAY 23 - 26, 2021



THE TEAM

Madeline Mulvey

1st Assistant

Shelby Farrell

Social Media Manager

Velimar Molina

Social Media Manager

Olivia Hall

Assistant Graphic Designer

Madi Atkins

Content + Social Producer / Digital 

Strategist

Mapi Pinto

Social Media Assistant

Harshita Gupta

Head Graphic Designer

Amal Shaheedi

Assistant Graphic Designer

Dolli Taylor

Digital & Content Director

Grace O’Neill

Copywriter

Isabelle Truman

Copywriter


