
Since 2012, the Tuesday after American Thanksgiving has been observed as GivingTuesday, a global 
movement of generosity. Its goal is to encourage people and organizations to do good however they 
can. GivingTuesday kicks off the end-of-year giving season and aims to make the world a better place, 
with people being generous and showing generosity and tolerance.

Your GivingTuesday 
2022 Guide with Optimy

What is GivingTuesday?

Social and business impact driven by corporate purpose

One of the enduring effects of the pandemic is that organizations globally are expected to support 
their communities through action as well as effectively communicate their purpose to an increasingly 
younger workforce. By defining your brand's purpose, you can build affinity with employees and the 
public and stand out in a competitive marketplace. 

Brands with a clear and powerful purpose motivate their employees to drive their social impact 
initiatives, such as volunteering for causes they care about. Organizations have realized that 
encouraging and enabling employee volunteering and corporate giving improved morale and increased 
retention and performance. A purpose-driven brand can increase your organization’s social and 
business impact.

In the wake of the pandemic, charitable giving increased by 24% in 2020, and the number of unique 
companies that got involved during GivingTuesday also increased by 49%. 2021 saw further growth, 
and now with high inflation and several crises in 2022, many communities across the world are in dire 
need of community investment. 

GivingTuesday as a vehicle for community investment

https://www.givingtuesday.org/
https://www.porternovelli.com/findings/2019-porter-novelli-cone-purpose-biometrics-study-feeling-purpose
https://afpglobal.org/charitable-giving-2021-increased-27-over-unprecedented-2020-levels


In the third quarter of 2022, organizations of all sizes saw
increases in their fundraising compared to the last 12 
months. People continued to give in the first nine 
months of 2022, responding to the ongoing humanitarian 
crisis in Ukraine, supporting various social movements, or 
supporting pandemic-related causes.  

However, the impact of the recent economic slowdown 
has begun to show, with Q3 2022 showing a slight 
decrease in giving compared to Q3 2021. Given the 
increased need for philanthropy and community 
investment and the decreased capacity of individuals to 
donate, organizations will increasingly be expected to 
step up and fill the void. 

Given that many companies across industries are 
reporting record profits, your organization needs to be 
able to efficiently disburse community investment funds 
through various CSR initiatives such as grantmaking and 
sponsorships. 

Join the #GivingTuesday movement!

Major brands around the world participate in the GivingTuesday movement every year. Individuals, 
community organizations, nonprofits, small businesses, and brands contribute in different ways during 
GivingTuesday and throughout the giving season.

Individuals and corporations are encouraged to help however they can. Whether it's helping a 
neighbor or stranger out, making someone smile, volunteering for a cause, or donating to those who 
need our help, every act of generosity counts, and everyone has something to offer.

In addition to corporate giving initiatives, how can you involve your team and effectively contribute to 
GivingTuesday, the biggest annual global day of giving? Read on to discover some useful tips and more!

https://institute.blackbaud.com/the-blackbaud-institute-index/#:~:text=In%20the%20past%2012%20months%20ending%20in%20September%202022%2C%20medium,12%20months%20ending%20September%202021.&text=6.4%25-,In%202021%2C%20overall%20charitable%20giving%20in%20the%20United%20States%20increased,year%2Dover%2Dyear%20basis.
https://www.optimy.com/en/how-we-help/grant-management-software
https://www.optimy.com/en/how-we-help/sponsorship-management-software


REASONS TO CONSIDER MIGRATING
FROM BLACKBAUD TO OPTIMY

Social media is the very best way to get visibility 
around your brand’s GivingTuesday campaign and 
increase brand awareness by reaching new 
audiences. Feature your employees on social media, 
and allow them the chance to highlight causes they 
support. Post stories, share anecdotes, and enable 
your employees to tell their stories with supporting 
materials like social media posts and graphics to 
increase participation. Make supporting materials 
approachable and fun!

How to Involve Employees in 
Your #GivingTuesday Campaign

Leverage social media 

Your increasingly younger employees want access to 
opportunities to participate in various causes and 
expect your organization to enable and support them. 
As your company develops its GivingTuesday 
campaign, you should involve your employees in the 
planning process. This will increase participation and 
buy-in from your team, and also ensure that your 
programs are suited to the needs of the community. 
With collaboration and joint effort, you can deepen the 
connection between your organization and 
employees.

Involve employees in the planning process



Offering your team the possibility to get involved in 
different ways might be a great idea to increase 
engagement, and GivingTuesday offers the perfect 
opportunity to do so. Volunteering activities work as 
well as donations at increasing employee 
engagement, so supporting various organizations 
through both donations and volunteering increases 
the probability that your employees will get involved. 
With increased participation, you can carry the 
momentum generated by GivingTuesday into your 
corporate volunteering and employee engagement 
program.

Combine donations and volunteering 

When your employees decide to donate to a specific 
nonprofit, you can increase their donation by giving 
the same amount in your brand's name. It's up to 
you to determine how your matching donations 
program will work: some companies increase their 
employees’ donations by a specific percentage, 
whereas others double them. 65% of Fortune 500 
companies have implemented a matching donation 
program internally. Matching donations are a widely- 
used option to give your people a sense of purpose 
and increase participation: with their donation, they 
created 

Match donations

another giving of the same amount by their company. A study showed that 84% of donors said they'd be 
more willing to donate if a matching system existed. 

https://www.optimy.com/en/how-we-help/volunteer-management-software


If you are a global organization with employees in many 
time zones and cultures, it might be challenging to 
engage all of them in the same activity. However, 
GivingTuesday is renowned for its global reach. 
Increasingly remote teams and the widespread 
adoption of collaboration tools like Slack and 
Microsoft Teams have made it easy for global teams to 
connect.

As covid19 forced us to work from home, you indeed 
have set up a tool like Teams, Slack, and habits like 
Zoom or Google Meetings to keep in touch with your 

Think about your international teams 

teams. The goal is the same, no matter the device: don't lose the bond you've already had or that you 
want to have with your employees. 

GivingTuesday is also an excellent opportunity to strengthen the bond between global teams by 
giving them the chance to get to know each other while collaborating in a shared movement of 
generosity. Whether they are donating money or materials to a nonprofit online, supporting various 
projects by donating their time, signing online petitions in support of a social movement, or organizing 
an event in their village or town: ask them to share it online with their colleagues, with stories, photos, 
anecdotes, short videos, etc. 

You can also suggest ideas by inviting them to a challenge that they can participate in wherever they 
are. Your organization’s goal should be to offer your employees the space to share their experiences 
and feedback with colleagues while collaborating together.
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Best Practices for a Successful 
#GivingTuesday Campaign

Have a clear objective in mind for your GivingTuesday 
campaign. Your goal should inform your approach 
and the activities you need to undertake to fulfill it. For 
example, is your goal to raise funds for a cause, donate 
a number of volunteering hours, or a combination of 
the two? GivingTuesday is an excellent opportunity to 
strengthen your existing corporate giving program 
or start a new one. Think about the following: who do 
you want to reach? Do you plan on engaging employees 
in corporate giving programs? Do you want to build 
partnerships around giving and volunteering activities? 
How should you get the most visibility for your brand's 
actions?

Set clear goals

Goals

Your brand’s GivingTuesday initiative should be aligned 
with your company’s purpose. Think about the cause 
you support, the organizations you partner with, and 
the messaging you use to promote your campaign 
online. Also, get your team’s feedback and suggestions. 
Craft a cohesive message around your brand’s purpose 
while shining the spotlight on the causes and 
organizations you and your team support, and add 
your brand’s unique voice to the wider 
GivingTuesday conversation.

Carefully craft your narrative



There are probably a lot of associations, 
nonprofit organizations, and small local groups 
that you can support and have an enduring
effect on your local community. GivingTuesday 
is the ideal occasion to support such causes 
and build lasting relationships with them. By 
partnering with such organizations, build 
goodwill with both the community and your 
employees, who themselves tend to be a part 
of the local community. 

While crafting communications for an external 
audience, you should also think about how best to 
get buy-in internally to increase engagement within 
your team. Deliver regular updates to your team and 
promote communication among coworkers. Make 
sure you take your team’s feedback and incorporate 
it into not just next year’s GivingTuesday campaign, 
but also your organization’s ongoing corporate 
giving and employee engagement initiatives.

Partner with local organizations

Promote your campaign internally and 
externally 

Build a post-event communication plan to 
make sure you thank everyone involved in your 
GivingTuesday campaign. Different 
stakeholders such as employees, partner 
organizations, and individuals should be 
thanked promptly and via the channels they 
frequent. Saying "thank you" not only shows 
your gratitude and appreciation, but it can also 
build goodwill and be an important step in 
forging long-term relationships that you can

Thank participants promptly 

https://www.optimy.com/en/how-we-help/corporate-donations-software
https://www.optimy.com/en/how-we-help/corporate-donations-software


As an organization at the helm of a major annual 
event, GivingTuesday provides resources for
participants to help them develop their strategies, 
as well as aid their marketing efforts. Important 
resources include social media posts, editable 
graphics templates on Canva, GivingTuesday logos 
that you can use in your own designs, and ideas for 
ways in which you can participate. Use these 
resources with your own branding to make the 
most of your GivingTuesday campaign.

Everyone involved in your GivingTuesday initiative 
should be informed about the results their hard 
work, time and money achieved. By reporting on 
your campaign’s results, you continue 
communication with everyone involved within 
your organization and the community at large, 
while also tying your brand to the good work your 
campaign was able to accomplish. Try to 
incorporate storytelling into your reporting and 
center any local organizations you may have 
partnered with. 

Share your results

Use official resources to 
complement your campaign

further build on in the future.

https://www.givingtuesday.org/givingtuesday-toolkit-for-givers/
https://www.canva.com/givingtuesday/
https://www.givingtuesday.org/logos/
https://www.givingtuesday.org/how-to-participate-in-givingtuesday/
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How Optimy Can Help 

Our expert team of CSR experts helps organizations across the world streamline 
their community investment, employee engagement, and corporate giving 

programs during GivingTuesday and beyond. Contact us to learn how Optimy can 
help your organization!

CONTACT US 

Amplify your impact with

mailto:info@optimy.com
https://www.optimy.com/en/company/contact-us

