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1.0 INTRODUCTION

1.1	 Abstract	-	Blockchain	and	Influencers

SPONSEE	is	an	iOS/Android	mobile	app	that	connects	influencers	with	companies	to	create	
a	sponsor-sponsee	economy	that	is	free	of	platform	fees.	The	Sponsee	app	is	a	unified	mar-
ketplace	across	all	social	media	platforms	and	contains	the	full	workflow	APIs	required	for	a	
sponsor	to	carry	out	influencer	marketing.	These	features	include	user	discovery,	negotiation	
hosting,	contract	minting	and	dispute	resolution.

The	aim	of	this	paper	is	to	investigate	the	ways	blockchain	technology	can	be	implemented	
into	the	Sponsee	App	workflow,	as	well	as	the	problems	solved	by	using	blockchain	over	tra-
ditional	software	APIs.	The	results	of	 the	following	 investigation	show	that	the	use	of	smart	
contracts	 concretises	 validation	 and	 ensures	 contract	 adherence	 in	 negotiations	 between	
sponsors	and	influencers	on	both	ends.	This	mitigates	the	primary	obstacle	of	dispute	reso-
lution	in	scaling	the	Sponsee	platform	across	international	boundaries.

1.2 About Us

Sponsee.io	is	a	registered	business	entity	under	the	name	Sponsee	Pte	Ltd	(UEN:	202038064N)	
in	Singapore.
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1.2.1 Vision

We	 envision	 to	 simplify	 the	 process	 of	 influencer	 and	 business	 collaborations	 by	
providing	 an	 all-in-one	 interface	 through	 a	 mobile	 and	webapp,	where	 users	 can	
seamlessly	 find	 suitable	 collaborators	 and	 partake	 in	 influencer	 marketing	 work	
together	in	a	legally	binding	way.

1.2.2 Mission

Our	mission	is	to	become	the	leading	influencer	marketing	for	both	businesses	and	
influencers.	We	will	develop	a	platform	that	utilises	the	technology	offered	by	Smart	
Contracts and Blockchain to create an enhanced collaborative experience.
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2.0 PROBLEM STATEMENT

The Problem – For Companies

• Ineffective Measure of Return on Investment (ROI):	The	outcome	of	a	good	influencer
marketing	campaign	includes	brand	lift,	pre-conversation	touchpoints,	direct	con-
versations,	 increased	 branded	 search	 volume,	 improved	 brand	 awareness,	 wider
amplification,	and	lead	generation.	However,	measuring	these	results	have	proven	to
be	problematic.	According	to	a	survey	carried	out	by	Rakuten	Advertising,	about	40%
of	marketers	are	unsure	of	the	effectiveness	of	their	influencer	campaign.	The	result
also	revealed	that	90%	of	marketers	find	 it	difficult	to	understand	how	influencers
calculate	 their	 compensation	 for	 a	 sponsored	 post	 or	 entire	 marketing	 campaign,
(Anon,	2021).

• Follower Fraud:	Marketers	often	employ	influencers	based	on	their	follower	count,
out	of	simplicity.	This	is	one	of	many	metrics	used	to	assess	an	influencers’	effec-
tiveness.	However,	this	has	proven	to	be	increasingly	ineffective	in	recent	years,	due
to	the	rise	of	fake	followers.	Some	influencers	purchase	followers	or	use	bots	that
make	 up	 a	 large	 proportion	 of	 their	 follower	 count.	According	 to	 the	 results	 of	 an
influencer	survey	carried	out	by	HitSearch,	98%	of	respondents	admitted	to	having
spotted	a	person’s	Instagram	account	increase	in	an	unnatural	manner	over	a	short



6

period,	thus	alluding	to	the	fact	that	these	people	could	have	grown	their	account	
unnaturally.	 Another	 recent	 report	 from	 MediaKix	 (Anon,	 2021)	 also	 revealed	 that	
Instagram,	a	popular	platform	with	influencers,	has	up	to	95million	bot	accounts	in	
existence.	Running	campaigns	with	influencers	with	fake	followers	ends	up	yielding	
little	or	no	results	for	companies.

• Weak Accountability:	One	of	the	most	challenging	features	of	influencer	marketing
is	 the	weak	 accountability	 and	 compliance	 of	 influencers.	 Companies	 find	 it	 chal-
lenging	to	control	influencers	and	have	them	comply	with	commitments.	When	an
influencer	 fails	 to	 meet	 the	 requirements	 of	 the	 brand	 or	 company,	 their	 collabo-
ration	 efficacy	 decreases.	 Despite	 hefty	 fees	 and	 100%	 advance	 payments,	 influ-
encers	often	fail	to	follow	through,	to	the	detriment	of	the	companies.

• High Cost of Product Placement and Reduced Effectiveness: The	 high	 cost	 of
product	placement	demanded	by	influencers	is	usually	not	in	sync	with	the	effec-
tiveness	 of	 the	 transaction	 process.	 Often,	 celebrities	 and	 macro-influencers	with
large	 followings	 use	 pre-written	 content	 for	 promotions.	 When	 this	 pre-written
content	is	unavailable,	they	do	not	bother	to	write.	Instead,	these	macro-influencers
just	post	a	link	to	the	sponsor’s	website	or	social	media	profile	with	no	instructions.
This	 means	 followers	 have	 no	 idea	 of	 the	 brand	 they	 are	 shouting	 out	 for	 unless
they	click	on	the	link.	They	provide	little	to	no	information	on	the	products	and	do
not	trigger	any	curiosity	from	their	followers.	In	the	end,	marketers	get	little	value	for
their	money.

• Risk of Reputation:	The	personal	life	and	drama	of	influencers	can	risk	the	reputation
of	a	brand.	The	result	of	their	individual	actions	will	greatly	or	adversely	impact	the
marketing	 campaign	 of	 the	 company.	 In	 a	 worst	 case	 scenario,	 this	 would	 cause
companies	to	lose	a	lot	of	money	while	yielding	little	results.

• Difficulty Finding the Right Influencers:	Identifying	the	right	influencer	will	determine
the	 success	 of	 the	 company’s	 marketing	 campaign.	 According	 to	 statistics	 from
mediakix	(Anon,	2021),	67%	of	marketers	state	that	their	largest	challenge	is	finding
the	right	influencer.	With	millions	of	influencers,	it	is	usually	difficult	to	find	the	right
influencer	with	optimal	engagement,	reach,	and	audience	demographics	within	their
niche	 to	 achieve	 their	 campaign	 goals.	While	 some	 companies	 randomly	 choose
influencers	and	get	lucky,	others	who	select	the	wrong	influencers	lose	in	terms	of
money,	time,	and	brand	reputation.

The	Problems	–	The	Influencer

Fraudulent Transactions:	Influencers	typically	request	a	full	payment	from	brands	before	influ-
encing	their	products	or	services.	However,	brands	are	often	only	agreeable	to	a	50%	upfront	
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payment	and	will	only	promise	to	make	the	remaining	payment	once	the	job	is	done.	However,	
some	influencers	have	stated	that	brands	refuse	to	pay	fully	for	their	services	even	after	ben-
efiting	from	them.	A	few	influencers	who	enjoy	social	media	drama	leverage	on	this	by	calling	
out	the	brands	on	their	platforms.	Others,	however,	move	on	and	take	the	loss.	

Storage of Contract Details:	 Influencers	and	marketers	often	disagree	over	contract	details.	
Marketers	will	accuse	influencers	of	not	fulfilling	their	part	of	the	agreement,	while	influencers	
will	argue	that	marketers	have	requested	for	more	services	than	initially	agreed	upon.	In	most	
cases,	 this	 disagreement	 leads	 to	 a	 breakdown	 of	 the	 relationship	 between	 marketer	 and	
influencer.

Monetization of Tik Tok:		While	Instagram	is	a	well	established	player,	Tik	Tok	creators	suffer	
from	poor	monetization	of	their	accounts	and	personal	brands	that	do	not	represent	their	pop-
ularity	 standing.	The	 most	 reliable	 source	 of	 income	 for	Tik	Tok	 creators	 now	 is	 the	Tik	Tok	
creator	fund,	which	pays	out	a	small	sum	of	4c	per	1000	views	for	creators.	

High Variance In Income Distribution:	Top	 influencers	 are	 usually	 the	 early	 adopters	 of	 any	
social	 media	 platform.	These	 top	 influencers	 earn	 a	 large	 income	 from	 brand	 deals,	 spon-
sorships,	platform	payments	and	personal	brand	merchandise.	However,	smaller	influencers	
(micro	influencers)	in	this	ecosystem	struggle	to	monetize	their	accounts	as	they	often	remain	
undiscovered	by	companies.	Also,	a	 large	proportion	of	SMEs(especially	those	operated	by	
individuals	at	a	senior	age)	do	not	utilise	social	media	marketing.	It	is	a	waste	that	these	micro	
influencers,	who	are	within	their	budget	of	SMEs	are	not	utilised,	as	they	would	help	the	SME’s	
businesses	greatly,		As	a	result.	the	influencer	economy	is	driven	by	large	corporations	with	
the	budget	to	sponsor	larger	name	influencers,	while	micro	influencers	struggle	to	get	deals,	
making	it	very	top	heavy	and	entrenching	the	problem	of	income	inequality	on	the	platform	
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3.0 THE INFLUENCER MARKETING SPACE

In	the	last	five	years,	searches	for	influencer	marketers	on	Google	have	grown	rapidly,	based	on	
google	search	data.	From	homegrown	businesses	showing	interest	in	the	industry	to	Fortune	
500	brands	investing	heavily	into,	all	kinds	of	businesses	are	entering	into	this	space	for	the	
first	time	and	it	is	only	set	to	keep	growing.

When	 a	 brand	 decides	 to	 add	 influencer	 marketing	 campaigns	 to	 their	 general	 marketing	
campaigns,	there	are	primarily	2	approaches:

1. Approach	the	influencer	directly

2. Work	with	influencer	management	agencies

The	first	is	a	tedious	process	while	the	second	involves	agencies	deciding	which	influencers	
to	 assign	 to	 their	 brand.	 This	 is	 costly	 and	 may	 not	 be	 the	 most	 optimised	 for	 the	 brand’s	
audience	or	requirements.

For	 most	 brands,	 selecting	 a	 micro/macro	 influencer	 depends	 on	 their	 follower	 count,	
engagement	rate,	and	the	positive	or	negative	sentiment	they	have	on	people	or	other	busi-
nesses.	However,	the	selection	process	is	usually	based	on	older	posts	made	by	the	influencer,	
who	always	put	their	best	foot	forward	by	providing	their	best	performing	posts,	skewing	the	
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data	in	their	favour.	As	a	result,	results	gained	by	companies	relying	on	these	small	pools	of	
metrics	to	choose	influencers	are	sometimes	unreliable.

Companies	 also	 often	 face	 difficulties	 extracting	 in	 depth	 data	 out	 of	 sponsored	 influencer	
posts.	 While	 companies	 may	 get	 some	 general	 data	 about	 the	 post’s	 performance	 after	 it	
is	 made.	 most	 brands	 do	 not	 get	 to	 trace	 in	 depth	 metrics	 of	 how	 users	 engage	 with	 the	
sponsored content.

Influencer	Marketing	Statistics

Although	 there	 are	 a	 couple	 of	 problems	 hindering	 the	 increased	 growth	 of	 influencer	
marketing,	 the	 industry	has	proven	to	be	effective	for	companies	since	 it	 is	still	being	used	
increasingly.	Furthermore,	 it	has	proven	to	be	more	accessible	and	helpful	 in	allowing	mar-
keters	achieve	their	goals,	compared	to	traditional	forms	of	marketing.	According	to	a	report	
released	 by	 Mediakix,	 influencer	 marketing	 budgets	 for	 most	 companies	 increased	 by	 65%	
in	2020	(Anon,	2021).	 In	terms	of	the	dollar	value,	this	ended	up	being	almost	$500,000	per	
year	for	medium	to	large	companies.	The	covid-19	pandemic	also	increased	the	importance	
of	influencer	marketing	on	brands	as	more	people	turned	online.	Further	research	has	shown	
that	the	industry	is	expected	to	grow	to	$13.8	billion	by	the	end	of	2021.		As	the	influencer	mar-
keting	space	continues	to	grow,	companies	should	expect	that	this	space	will	keep	getting	
more expensive. 

While	some	companies	pay	their	 influencers	well,	a	survey	by	an	 influencer	marketing	hub	
revealed	 that	 36%	 of	 brands	 preferred	 to	 pay	 their	 influencers	 with	 free	 product	 samples	
or	 discounts	 on	 more	 expensive	 products	 rather	 than	 cash.	Amongst	 notable	 social	 media	
platforms,	the	report	has	revealed	that	the	percentage	of	brands	using	TikTok	for	influencer	
marketing	has	significantly	increased.	The	same	report	from	influencer	Marketing	Hub	revealed	
that	TikTok	is	the	second	most	important	platform	for	influencer	marketing	in	2020.	In	2020,	
Tiktokers	with	fewer	than	1000	followers	had	their	engagement	rates	increase	by	9.4%.	As	of	
September	2020,	over	20	million	android	users	and	15	million	iOS	users	open	the	TikTok	app	
daily,	on	the	way	to	making	it	the	second	most	downloaded	iOS	app	of	2020.	

Furthermore,	reports	have	shown	that	more	people	have	come	to	trust	the	opinions	of	influ-
encers.	 According	 to	 statistics	 (Schachter,	 2021),	 70%	 of	 teenage	Youtube	 subscribers	 trust	
influencer	opinions	over	traditional	celebrities,	and	49%	of	consumers	depend	on	influencer	
recommendations,	 and	 74%	 of	 online	 &	 offline	 customers	 are	 most	 influenced	 in	 their	 pur-
chasing	decisions	by	referrals.	In	comparison	with	paid	advertising,	statistics	have	shown	that	
working	with	influencers	can	be	cheaper	and	more	effective.



10

4.0 THE SOLUTION

With	the	innate	benefits	associated	with	influencer	marketing,	it	would	be	a	loss	for	the	mar-
keting	industry	if	the	identified	problems	in	the	space	outgrow	the	immediate	benefits.	Hence,	
Sponsee	aims	to	provide	solutions	to	the	problems	currently	associated	with	the	influencer	
marketing	 space,	 making	 it	 more	 sustainable	 for	 brands.	 Sponsee	 is	 developing	 a	 platform	
that	connects	trusted	influencers	with	legitimate	brands,	to	create	an	all	in	one	social	media	
marketing	solution	for	both	businesses	and	influencers.

This	platform	also	leverages	smart	contracts	in	blockchain	technology	to	enhance	the	inter-
actions	 between	 businesses	 and	 influencers.	 The	 verifiable	 nature	 of	 blockchain	 allows	
contract	details	to	be	stored	on	a	smart	contract,	where	users	are	assured	that	payments	are	
only	released	when	each	party	has	met	the	terms	of	the	agreement.	This	thereby	reduces	dis-
agreements	between	Businesses	and	Influencers.	Sponsee	also	leverages	blockchain	tech-
nology	to	develop	a	linking	application	that	connects	mini/macro-influencers	to	companies,	
thus	 helping	 companies	 maximize	 their	 investment	 in	 influencer	 marketing	whilst	 compen-
sating	influencers	for	their	services	in	full.

4.1	 Blockchain	Technology

Blockchain	 technology	 is	 a	 decentralized	 ledger	 that	 stores	 transactional	 records	 of	 the	
public	 in	multiple	databases	in	a	network	connected	through	peer-to-peer	nodes.	 It	makes	
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the	records	of	digital	assets	transparent	and	immutable	while	ensuring	that	activities	are	ini-
tiated	and	executed	without	the	influence	of	a	third-party	intermediary.	Amongst	other	inno-
vative	technology,	blockchain	stands	out	because	of	its	capability	to	reduce	risks	and	frauds.	
The	decentralized	feature	of	blockchain	technology	makes	it	possible	for	the	technology	to	
provide	increased	privacy	and	system	reliability.	Additionally,	its	peer-to-peer	architecture	and	
majority	consensus	requirement	make	the	technology	highly	resistible	to	malicious	activities.	
As	a	shared	ledger,	blockchain	technology	allows	thousands	of	connected	servers	to	maintain	
a	secured,	single	and	immutable	ledger.	Hence,	when	a	blockchain	user	initiates	a	transaction	
over	 a	 blockchain-based	 network,	 a	 block	 (transaction	 record)	will	 be	 created	 to	 represent	
the	 details	 of	 the	 transaction.	 Once	 the	 record/block	 has	 been	 created,	 the	 transaction	 is	
broadcasted	 over	 the	 P2P	 network	 consisting	 of	 nodes.	The	 nodes	validate	 the	 transaction	
and	combine	it	with	existing	blocks	to	create	a	new	block	of	data	for	the	distributed	ledger.	
Every	secured	block	on	the	blockchain	technology	is	secured	and	bound	to	other	blocks	using	
cryptographic	principles,	thus	making	it	secured	and	alterable.	A	verified	transaction	on	the	
blockchain	technology	can	be	records,	contracts,	cryptocurrency,	and	other	valuable	data.

4.2	 How	Does	Sponsee	Leverage	Blockchain	Technology?

• Sustained Contract:	The	transparency	of	transactions	and	immutability	of	activities
within	the	blockchain	provides	a	way	to	improve	influencer	marketing	for	both	influ-
encers	 and	 companies.	 As	 reputation	 is	 an	 important	 structure	 in	 the	 influencer
marketing	world,	influencers	need	to	know	that	they	will	be	paid	for	their	services
and	advertisers	need	to	trust	that	influencers	will	deliver	as	promised.	Hence,	when
a	 company	 decides	 to	work	with	 an	 influencer	 (after	 reading	 detailed	 information
about	the	influencer	on	the	app),	the	company	will	be	led	to	initiate	an	agreement
with	the	influencer.	Once	the	agreement	has	been	made,	the	details	of	the	trans-
action	will	be	saved	on	the	smart	contract	feature	of	the	blockchain-based	platform.
Then,	the	smart	contract	will	be	automatically	deployed	to	hold	funds	(paid	by	the
company)	 in	the	escrow	till	the	influencer	meets	the	end	of	the	agreement.	Since
both	parties	get	to	save	the	contact	details	on	the	blockchain	technology,	the	smart
contract	would	 ensure	 that	 all	 requirements	 are	 fulfilled	 before	 the	 transaction	 is
marked as completed.

• Reputation Surety:	 Reputation	 surety	 enacted	 by	 blockchain	 technology	 helps
both	parties	gain	adequate	knowledge	of	their	past	performance,	since	blockchain
technology,	 reviews,	and	performance	data	cannot	be	changed	or	altered.	Based
on	the	information	on	the	company’s	profiles,	influencers	can	decide	to	work	with
them,	while	the	company	can	likewise	make	an	informed	decision	to	work	with	the
influencer.	Reputation	surety	on	blockchain	technology	makes	it	realistic	for	 influ-
encers	and	companies	to	display	a	record	of	good	character	and	past	successful
work.
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• Eradication of Middlemen:	One	reason	for	the	high	cost	of	paid	ads	is	the	influence	of
middlemen.	Even	so,	marketing	agencies	and	social	media	consultants	are	beginning
to	fill	the	space	and	take	a	cut	of	that	revenue.	With	its	token-based	business	model,
the	Sponsee	blockchain-based	project	removes	these	middlemen,	thereby	bringing
companies	and	influencers	together	in	its	decentralized	space.

• Validation and Optimization of ROI:	 Blockchain	 makes	 it	 possible	 to	 measure	 the
ROI	on	influencers.	Currently,	influencer	campaigns	often	appear	better	performing
than	they	actually	are,	due	to	the	fraud	of	paid	likes,	comments	and	followers.	While
it	is	currently	difficult	to	identify	this,	blockchain	technology	within	the	Sponsee	app
makes	it	possible	to	authenticate	users	and	the	engagement	that	companies	receive
from	their	agreement	with	influencers.		On	the	Sponsee	app,	companies	will	be	able
to	work	with	influencers	through	a	secure	exchange	that	more	accurately	projects
the	value	of	a	partnership	an	influencer	can	have	with	a	company.

• Payment Facilitation:	 The	 decentralized	 feature	 of	 blockchain	 allows	 for	 efficient
transactions	without	 needing	 to	 pay	 a	 cut	 to	 middlemen	 payment	 gateways.	 Fur-
thermore,	 the	 universal	 nature	 of	 blockchain	 allows	 the	 Sponsee	 app	 to	 connect
companies	to	influencers	from	different	parts	of	the	world	and	facilitate	payment	in	a
more	efficient	way	than	current	payment	gateway	leaders	(Such	as	Stripe,	Paypal	and
Square).	Such	are	the	benefits	of	a	universal,	crypto	token	based	payment	model.

• Identity Validation:	Some	influencers	on	social	media	are	not	who	they	claim	to	be.
Scammers	pose	as	celebrities	in	the	hope	of	getting	payments	from	companies.	By
being	built	on	blockchain	technology,	Sponsee’s	app	utilises	blockchain’s	 identity
standards	to	validate	the	identity	and	reputation	of	influencers	on	the	platform.	This
provides	 assurance	 to	 companies	 that	 the	 influencers	 listed	 on	 the	 platform	 are
legitimate.

• Erasing Fake Followers:	 The	 Sponsee	 app	 verifies	 the	 data	 of	 influencers	 before
approving	them	on	to	the	platform,	which	is	then	saved	on	to	the	blockchain.	This
makes	it	easier	for	brands	and	influencers	to	have	a	trusting	relationship.

Sponsee will  implement smart contracts also in:

Stakeholders registration (Dispute-resolution team, Admin, Sponsee, Sponsors):

Access	Control	mechanism	using	open	zeppelin

e-KYC	->	embed	wallet	address	with	id

Several	functions	can	be	used	by	only	a	particular	stakeholders
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Transactions between sponsee and sponsors:

BEP-20	tokens	->	native	tokens	in	the	marketplace	(	provide	incentives	for	using)

Multi-sign	governance	->	decentralized	governance	

SC	can	hold	the	compensation	->	DeFi	investments	(	eg,	compound	)

Dispute	resolution	by	tracing	the	contract	and	transactions	performed.

Contract - management using customised SC:

Make	a	new	smart	contract	for	each	proposed	contract	between	the	stakeholders.

Sponsor	and	sponsee	terms	&	conditions,	campaign,	price	->	UI

Blockchain	-	Verifiable	contracts

Eliminate	document	fraud	risk

Digital	Blockchain	based	sign	->	authentication	,	non-repudiation,	integrity

Milestones	to	reach	goals	->	sign	after	each	milestone	by	both	parties

4.3 Sponsee Decentralized Application

Sponsee	is	an	iOS,	Android	and	web	platform	connecting	influencers	with	companies.	Com-
panies	which	aim	to	leverage	the	influencer	marketing	space	will	use	Sponsee	to	gain	access	
to	influencers	within	their	niche	and	within	the	location	of	their	choosing.	Influencers	will	also	
register	 on	 the	 platform	 and	 promote	 themselves	 for	 gigs.	 Companies	 interested	 in	 certain	
niches	of	influencers	can	search	the	sponsee	app	by	those	categories	and	if	they	are	impressed	
by	the	past	performance	of	that	influencer,	can	reach	out	to	them	and	negotiate	an	agreement.	
While	 transaction	 processes	 can	 be	 a	 hindrance	 in	 employing	 the	 services	 of	 certain	 influ-
encers,	Sponsee	removes	that	by	incorporating	a	token-based	model	that	allows	companies	
to	pay	influencers	with	the	platform’s	tokens.	The	platform	promotes	transparency	by	ensuring	
that	contract	details	are	saved	on	the	blockchain.	This	feature	ensures	that	transactions	are	
only	 marked	 as	 completed	 based	 on	 the	 if/then	 agreement	 code.	 Influencers	 would	 only	
get	the	tokens	released	to	their	wallet	 if	 they	carried	out	the	responsibilities	 in	accordance	
with	the	contract	details.	Sponsee	also	provides	opportunities	for	SMEs	to	leverage	influencer	
marketing	without	the	need	for	a	high	budget.	In	return,	micro-influencers	will	receive	more	
gig	 opportunities.	 While	 Sponsee	 accepts	 influencers	 from	 all	 social	 media	 platforms,	 the	
Sponsee	 decentralized	 application	 is	 primarily	 targeted	 at	 TikTok	 influencers.	 Since	 TikTok	
does	not	have	the	means	to	earn	money	through	content	streaming,	our	platform	helps	tik	
tokers	monetize	their	accounts	and	content.	 In	addition	to	using	blockchain	to	measure	the	
ROI	of	influencers,	the	Sponsee	app	will	generate	affiliate	links	for	influencers,	to	allow	their	
audience	to	order	products	and	services	directly	through	them.

The	 Sponsee	 Decentralized	 App	 follows	 a	 token-based	 model	 that	 allows	 companies	 and	
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influencers	to	make	transactions	using	the	$SPON	token.	On	the	application,	the	tokens	will	
be	a	vehicle	of	transaction	between	users.	Furthermore,	each	transaction	and	contract	on	the	
platform	will	be	 in	a	smart	contract	 in	the	Binance	Smart	Chain(BSC),	 legitimizing	and	con-
cretizing	all	agreements	between	the	parties.		The	Sponsee	decentralized	app	is	built	on	the	
Binance	Smart	Chain	to	provide	a	fast	transaction	process	for	users.	As	the	blockchain	network	
provides	a	high-speed,	low-cost	transaction	for	the	DeFi	market,	users	on	the	Sponsee	platform	
can	be	certain	that	they	would	be	able	to	execute	transactions	faster	and	generate	a	block	
within	three	seconds	while	having	access	to	an	easy	and	quick	exchange	market.
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BINANCE SMART CHAIN

The	 Binance	 Smart	 Chain	 functions	 as	 a	 blockchain	 that	 incorporates	 smart	 contract	 func-
tionality	 and	 compatibility	 with	 the	 Ethereum	 Virtual	 Machine.	 It	 functions	 as	 a	 blockchain	
network	for	running	smart	contract-based	applications.	By	being	EVM	compatible,	Binance	
Smart	Chain	also	runs	Ethereum-based	applications	like	Metamask.	This	leverages	the	high	
functionality	of	the	Binance	Chain	while	incorporating	smart	contracts	in	its	ecosystem.	As	BSC	
is	Ethereum	Virtual	Machine	compatible,	it	has	launched	DApps	and	Ethereum	tools,	making	
it	possible	for	developers	to	port	over	projects	from	Ethereum.	The	cross-compatibility	feature	
of	the	Binance	Smart	Chain	also	provides	a	means	through	which	users	can	transfer	assets	
from	one	blockchain	to	another,	thereby	enabling	speedy	trading	capabilities	with	the	smart	
contract	 functionality.	 In	 essence,	 users	 can	 trade	 on	 the	 Binance	 Chain	while	 still	 building	
decentralized	apps	on	the	blockchain.	Binance	Smart	Chain	also	provides	users	with	a	vast	
ecosystem	that	promotes	trading	and	allows	the	creation	of	decentralized	applications.

Binance	 Smart	 Chain	 utilizes	 the	 Proof	 of	 Staked	 Authority	 Consensus	 Algorithm	 for	 scal-
ability	 (a	 hybrid	 of	 Proof	 of	 Stake	 and	 Proof	 of	Authority	 Models).	Validators	 on	 the	 Binance	
Smart	Chain	network	stake	a	certain	amount	of	BNB,	then	receive	transaction	fees	when	they	
authenticate	approved	blocks	on	the	decentralized	network.	It	is	particularly	known	for	its	five-
second	block	time,	cross-chain	asset	transfers	and	EVM	compatibility.

This	 cross-chain	 compatibility	 model	 between	 the	 Binance	 Smart	 Chain	 and	 the	 Binance	
Chain	further	offers	many	possibilities	to	developers.	With	both	features,	they	can	harness	the	
strengths	of	both	blockchains	to	maximize	the	functionality	and	performance	of	decentralized	
applications.
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TIK-TOK INFLUENCERS

TikTok	has	yet	to	develop	an	efficient	way	that	allows	creators	to	earn	through	the	platform.	
Top	influencers	on	Instagram	and	YouTube	are	often	sponsored	large	sums	of	money	on	top	of	
in-platform	features.	This	helps	to	bolster	their	earnings.	For	instance,	Instagram	has	a	“shop”	
feature,	 allowing	 users	 to	 purchase	 directly	 from	 the	 influencer	 while	 adsense	 on	youtube	
share	 a	 portion	 of	 ad	 revenue	 generated	 from	 the	 video,	 to	 the	 creator.	 However,	 there	 is	
currently	no	in-app	monetization	feature	on	Tiktok,	presenting	an	opportunity	for	Sponsee	to	
provide	a	solution	and	help	TikTok	creators	generate	more	revenue.	This	will	be	done	through	
use	of	the	Sponsee	app.	Tiktokers	signed	up	to	the	Sponsee	app	can	link	their	Tiktok	account	
to	the	platform,	so	companies	looking	to	sign	influencers	can	simply	click	and	get	linked	to	
their	desired	TikTokers	account	from	the	Sponsee	app.	Also,	Tiktok	influencers	do	not	have	to	
be	popular	on	other	social	media	platforms.	As	long	as	they	have	high	engagement	on	TikTok,	
they	will	find	it	easy	to	monetize	their	account	through	Sponsee.
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HOW INFLUENCERS EARN ON SPONSEE 
USING $SPON TOKEN

Besides	revenue	earned	through	sponsors,	influencers	on	the	Sponsee	App	will	also	be	open	
to	various	passive	income	sources	on	the	platform	–

Staking:	One	of	the	best	ways	influencers	can	earn	passively	on	the	Sponsee	App	is	by	staking	
their	 Sponsee	Tokens.	The	 safety	 and	 seamless	 process	 of	 staking	 makes	 it	 easy	 for	 influ-
encers	to	generate	income	without	risking	their	capital.		Influencers	can	buy	and	hold	Sponsee	
tokens	in	their	wallets	to	earn	rewards	without	being	active	on	the	network.	As	the	value	of	the	
Sponsee	Token	increases,	so	does	the	influencers’	reward.

Yield	Farming:	Users	on	the	application	can	lend	funds	to	others	through	the	smart	contract.	In	
return	for	their	service,	they	earn	fees	in	the	form	of	$SPON	Tokens.	As	yield	farming	functions	
as	 an	 effort	 to	 put	 crypto	 assets	 to	work	 and	 generate	 the	 most	 returns	 possible	 on	 those	
assets,	influencers	can	also	do	the	same	to	earn	more	tokens	with	their	tokens.

Non-Fungible	Tokens:	On	every	shoutout	minted	as	NFT	by	companies,	influencers	could	earn	
a	commission.	As	the	NFTs	are	sold	and	traded,	influencers	earn	royalties.	The	percentage	of	
royalties	will	be	decided	by	the	influencers	and	companies	together.
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NON-FUNGIBLE TOKENS

The	introduction	of	non-fungible	tokens	have	changed	how	people	interact	with	digital	items.	
Non-fungible	 tokens	 provide	 a	 space	 through	which	 digital	 items	 can	 be	 minted,	 sold,	 and	
traded	on	a	decentralized	network.	Hence,	Non-fungible	tokens	are	distinctive	digital	assets	
that	 epitomize	 a	 rare	 range	 of	 incomparable	 digital	 items.	The	 uniqueness	 of	 non-fungible	
tokens	is	seen	in	their	rarity	and	sole	ownership.	In	essence,	every	NFT	has	a	unique	property	
of	 single	 ownership.	While	 it’s	 difficult	 to	 secure	 ownership	 of	 digital	 items	 on	 the	 internet,	
NFTs	 have	 changed	 this	 trend	 by	 functioning	 as	 a	 digital	 certificate	 of	 authenticity,	 making	
it	possible	to	distinguish	original	items	from	fake	ones.	All	 in	all,	NFTs	exhume	properties	of	
uniqueness,	scarcity,	and	proof	of	ownership.

Since	the	wide	acceptance	of	NFTs,	their	market	value	has	increased	significantly.	According	
to	L’Atelier,	a	tech	tracking	company,	the	NFT	market	is	valued	at	$250million,	with	the	total	
number	of	active	wallets	transacting	NFTs	in	blockchain	applications	growing	by	97%.	Recent	
reports	have	also	revealed	that	the	number	of	NFT	sellers	have	increased	by	24%,	while	the	
number	of	buyers	have	increased	by	66%.	According	to	Cryptoslam,	NFT	marketplaces	have	
also	generated	over	$1billion	in	sales	in	the	past	30days.	Digital	creators	have	sold	NFTs	for	
billions	while	holders	have	flipped	for	over	1000%	profit.	In	March,	Beeple	became	the	third	
most	valuable	living	artist	when	he	sold	his	NFT	(a	compilation	of	5000	images)	for	$70million.	
Twitter	CEO	Jack	Dorsey	also	digitized	his	first	tweet	and	sold	it	as	NFT	for	$2.9million.
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Just	 as	 the	 NFT	 market	 keeps	 blooming,	 Sponsee	 aims	 to	 make	 its	 users	 earn	 from	 NFTs	
too.	Authenticated	companies	on	the	Sponsee	app	can	take	a	screenshot	of	their	influencer’s	
shoutout,	 digitize	 it	 and	 mint	 it	 as	 an	 NFT.	 Companies	 can	 then	 sell	 these	 on	 the	 Sponsee	
NFT	marketplace,	generating	more	revenue.	As	companies	earn,	influencers	also	earn	a	com-
mission	on	each	minted	shoutout.	Furthermore,	since	there	is	only	a	single	shoutout	minted	
as	NFT,	people	can	buy	the	non-fungible	tokens	knowing	full	well	that	their	value	will	increase	
over	 time.	Additionally,	 companies	 can	 also	 trade	 NFTs	 with	 other	 companies,	 where	 each	
NFT	represents	the	rights	to	the	shoutout	of	an	influencer	and	can	be	transferred	as	a	digital	
property.	More	will	be	elaborated	on	in	V2.0	of	our	whitepaper.	

On	the	Sponsee	network,	NFTs	will	function	as	intellectual	property.	These	include;

• Minting	each	contract	between	Sponsee	and	sponsor	onto	the	blockchain	for	book-
keeping	and	dispute	resolution	properties

• Minting	each	social	media	shoutout	negotiated	on	the	app	as	an	NFT,	so	the	sponsor
(company)	retains	ownership	rights	over	the	content	they	paid	for.
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TOKENOMICS

The	$SPON	token	is	built	on	the	BEP-20	token	standard	of	the	Binance	Smart	Chain.	Tokens	
built	on	the	BEP-20	standard	are	compatible	with	the	Binance	Chain’s	BEP-2	and	Ethereum’s	
ERC-20.	Tokens	built	on	the	bep-20	protocol	have	the	added	advantage	of	speed	optimization	
and	low	transaction	cost.	Holders	of	the	$SPON	tokens	on	the	Sponsee	APP	can	use	the	token	
to	 make	 transactions.	 Users	 can	 buy	 the	 tokens	 during	 the	 token	 sale	 or	 on	 decentralized	
exchanges	 after	 the	 token	 sale,	 storing	 them	 in	 their	wallets.	Afterwards,	 users	will	 be	 able	
to	incorporate	their	crypto	wallets	into	the	Sponsee	app	and	make	transactions	with	it.	Influ-
encers	who	get	gigs	can	get	paid	in	the	$SPON	token.	They	can	either	convert	or	withdraw	
funds	or	hold	and	stake	to	earn	more	funds.

Token Details (Presale Stage)

• Total	number	of	Tokens	in	Supply	–	
100,000,000

• Transaction	Fee	–	6%

• Burn	Fee	–	1%

• Dividend	to	holders	per	transaction	–	1%

• Decimals - 18

Early Investors - 4%

Community Bene�ts - 6%

Marketing and Outreach - 8%

Core Team - 12%

App Development - 25%

Liquidity Fund - 15%

Public Sale - 5%

Private Sale -25%
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SPONSEE PLATFORM FLOW

Sponsee	is	an	ios/android/web	compatible	platform

Platform	Flow

• User downloads the application

• User	clicks	on	the	signup	button	or	login	button

• User redirects to sponsee and sponsor list

• User	sets	up	their	accounts

• User	chooses	the	category	that	defines	their	niche	-	A	freelancer	in	the	media	niche
will click on the media niche and add it to their data

• User	adds	a	profile	picture	that	represents	them.

• User	adds	their	username	and	price	range	for	services	offered.	Price	range	could	be
50$SPON – 500$SPON

• User	writes	out	basic	information	about	them	(expertise,	expected	result	at	the	end
of	a	contract)	-		The	information	is	stored	and	saved	on	the	network.

• User	adds	a	link	to	their	social	media	platforms	(TikTok,	Instagram,	Twitter,	etc.)	as
well	as	 links	to	previous	collaborations	for	others	users	to	see.	–	So,	when	a	user
clicks	on	the	link	to	other	social	media	apps,	they	are	redirected	to	the	app.
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Transactions On The Sponsee App

Companies	interested	in	an	influencer	will	be	able	to	leverage	the	chat	feature	of	the	app	to	
communicate	with	the	app	and	negotiate	fees.	When	an	influencer	signs	a	deal,	the	platform	
will	 appreciate	 the	 influencer	 and	 distribute	 a	 congratulatory	 message	 showing	 his/her	
endorsement	on	the	app.	The	details	of	the	contract	are	saved	on	the	app,	and	the	underlying	
smart	contract	authenticates	it.	When	the	contract	begins,	the	app	shows	that	a	contract	 is	
ongoing.		At	the	end	of	the	contract,	users	can	either	click	on	the	‘complete’	button	or	the	‘raise	
dispute’	button.	When	both	click	on	the	complete	button	at	each	end,	the	influencer	receives	
the	funds	in	their	wallet.	The	company	rates	and	leaves	a	review	on	the	influencer’s	page.	The	
influencer	 does	 the	 same	 too.	The	 review	 and	 ratings	would	 be	 public	 information	 so	 new	
prospective	clients	can	see	before	initiating	a	contract.	The	review	ratings	on	the	sponsee	app	
will	only	be	used	by	clients	who	have	patronized	the	influencer	on	the	Sponsee	app.	Hence,	
an	influencer	will	only	get	reviews	and	ratings	from	their	clients	on	the	app.

On	the	Sponsee	App,	every	user	has	a	cryptocurrency	wallet.	The	wallet	contains	Sponsee’s	
BEP-20	tokens.	Users	who	aim	to	buy	$SPON	tokens	to	initiate	transaction	clicks	on	the	pan-
cakeswap	icon	at	the	edge	of	the	application,	then,	get	redirected	to	the	site.	The	user	will	be	
required	to	connect	their	cryptocurrency	wallet	and	trade	their	currencies	for	$SPON.

The	 Sponsee	 app	 is	 easy	 to	 use	 and	 well-detailed.	 Users	 can	 view	 active	 campaigns	 and	
ongoing	campaigns	from	the	explore	section	of	the	app.	Read	the	details	of	users	and	their	
past	performance	before	initiating	a	transaction.	The	platform	is	a	win-win	case	for	both	influ-
encers	and	companies	(Sponsors	and	Sponsee).
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DISCLAIMERS & RISKS

PLEASE	READ	THIS	DISCLAIMER	SECTION	CAREFULLY.	IF	YOU	ARE	IN	ANY	DOUBT	OF	THE	
ACTION	YOU	 SHOULD	 TAKE,	YOU	 SHOULD	 CONSULT	YOUR	 LEGAL,	 FINANCIAL,	 TAX,	 OR	
OTHER	PROFESSIONAL	ADVISOR(S).

This	document	is	a	Whitepaper	setting	out	the	current	and	future	developments	of	the	Sponsee	
App	and	the	SPON	Token.	This	paper	is	for	information	purposes	only	and	is	not	a	statement	of	
future	intent.	Unless	expressly	specified	otherwise,	the	products	and	innovations	set	out	in	this	
paper	 are	 currently	 under	 development	 and	 are	 not	 currently	 in	 deployment.	The	 Sponsee	
Team	and	its	management	makes	no	warranties	or	representations	as	to	the	successful	devel-
opment	or	implementation	of	such	technologies	and	innovations,	or	achievement	of	any	other	
activities	noted	in	the	paper,	and	disclaims	any	warranties	implied	by	law	or	otherwise,	to	the	
extent	 permitted	 by	 law.	 No	 person	 is	 entitled	 to	 rely	 on	 the	 contents	 of	 this	 paper	 or	 any	
inferences	drawn	from	it,	including	in	relation	to	any	interactions	with	the	Sponsee	App	or	the	
technologies	and	implementations	stated	within	this	paper.	Sponsee	Pte	Ltd	disclaims	all	lia-
bility	for	any	loss	or	damage	of	whatsoever	kind	(whether	foreseeable	or	not)	which	may	arise	
from	 any	 person	 acting	 on	 any	 information	 and	 opinions	 relating	 to	 the	 Sponsee	 app	 and	
SPON	Token	contained	in	this	paper	or	any	information	which	is	made	available	in	connection	
with	any	further	enquiries,	notwithstanding	any	negligence,	default	or	lack	of	care.	The	infor-
mation	contained	in	this	publication	is	derived	from	data	obtained	from	sources	believed	to	be	
reliable	and	is	given	in	good	faith,	but	with	no	warranties	or	guarantees,	representations	are	
made	by	Sponsee	with	regard	to	the	accuracy,	completeness	or	suitability	of	the	information	
presented.	It	should	not	be	relied	upon,	and	shall	not	confer	rights	or	remedies	upon,	you	or	
any	 of	your	 employees,	 creditors,	 holders	 of	 securities	 or	 other	 equity	 holders	 or	 any	 other	
person.	Any	opinions	expressed	reflect	the	current	judgment	of	the	authors	of	this	paper	and	
do	not	necessarily	represent	the	opinion	of	Sponsee.	The	opinions	reflected	herein	may	change	
without	notice	and	the	opinions	do	not	necessarily	correspond	to	the	opinions	of	Sponsee.	
Sponsee	Pte	Ltd	may	amend,	modify	or	update	this	paper	and	will	notify	a	reader	or	recipient	
through	its	social	channels	and	communities	thereof	in	the	event	that	any	matter	stated	herein,	
or	 any	 opinion,	 projection,	 forecast	 or	 estimate	 set	 forth	 herein,	 changes	 or	 subsequently	
becomes	 inaccurate.	 The	 regulatory	 status	 of	 tokens	 and	 distributed	 ledger	 technology	 is	
unclear	or	unsettled	in	many	jurisdictions.	 It	 is	difficult	to	predict	how	or	whether	regulatory	
agencies	may	apply	existing	regulation	with	respect	to	such	technology	and	its	applications,	
including	the	Sponsee	app	and	SPON	Tokens.	It	is	likewise	difficult	to	predict	how	or	whether	
legislatures	or	regulatory	agencies	may	implement	changes	to	laws	and	regulations	affecting	
distributed	 ledger	 technology	 and	 its	 applications,	 including	 the	 Sponsee	 App	 and	 SPON	



24

Tokens.	Regulatory	actions	could	negatively	affect	the	Sponsee	App	in	various	ways,	including,	
for	purposes	of	illustration	only,	through	a	determination	that	the	purchase,	sale,	and	delivery	
of	SPON	Tokens	constitutes	unlawful	activity	or	that	SPON	Tokens	are	a	regulated	instrument	
that	requires	registration	or	the	licensing	of	some	or	all	of	the	parties	involved	in	the	purchase,	
sale,	and	delivery	thereof.	The	Sponsee	App	may	cease	operations	in	a	jurisdiction	in	the	event	
that	regulatory	actions,	or	changes	to	laws	or	regulations,	make	it	 illegal	to	operate	in	such	
jurisdiction	 or	 commercially	 undesirable	 to	 obtain	 the	 necessary	 regulatory	 approval(s)	 to	
operate	in	such	jurisdiction.	Given	that	SPON	Tokens	are	based	on	the	Binance	Smart	Chain	
Protocol	,	any	malfunction,	breakdown,	or	abandonment	of	the	Binance	Smart	Chain	may	have	
a	material	adverse	effect	on	SPON	Tokens.	Moreover,	advances	in	cryptography	or	technical	
advances,	 such	 as	 the	 development	 of	 quantum	 computing,	 could	 present	 risks	 to	 SPON	
Tokens	and	the	Sponsee	App,	including	the	utility	of	SPON	Token	by	rendering	ineffective	the	
cryptographic	 consensus	 mechanism	 that	 underpins	 the	 Binance	 Smart	 Chain	 protocol.	As	
with	other	decentralized	cryptographic	tokens	based	on	the	Binance	Smart	Chain	protocol,	
SPON	Tokens	 are	 susceptible	 to	 attacks	 by	 miners	 in	 the	 course	 of	validating	 SPON	Token	
transactions,	 including,	 but	 not	 limited	 to,	 double-spend	 attacks,	 majority	 mining	 power	
attacks,	and	selfish-mining	attacks.	Any	successful	attacks	present	a	risk	to	the	Sponsee	App	
and	 SPON	Tokens,	 including	 but	 not	 limited	 to,	 accurate	 execution	 and	 recording	 of	 trans-
actions	involving	SPON	Tokens.	Sponsee	App,	its	founders,	directors,	employees,	contractors	
and	representatives	do	not	have	any	responsibility	or	liability	to	any	person	or	recipient	(whether	
by	 reason	 of	 negligence,	 negligent	 misstatement	 or	 otherwise)	 arising	 from	 any	 statement,	
opinion	or	 information,	expressed	or	 implied,	arising	out	of,	contained	 in	or	derived	from	or	
omission	from	this	paper.	Neither	Sponsee	Pte	Ltd	nor	its	advisors	has	independently	verified	
any	 of	 the	 information,	 including	 the	 forecasts,	 prospects	 and	 projections	 contained	 in	 this	
paper.	This	Whitepaper	does	not	constitute	a	prospectus	or	offer	document	of	any	sort	and	is	
not	intended	to	constitute	an	offer	of	securities	or	a	solicitation	for	investment	in	securities	in	
any	jurisdiction.	This	Whitepaper	does	not	constitute	or	form	part	of	any	opinion	on	any	advice	
to	sell,	or	any	solicitation	of	any	offer	to	purchase	any	SPON	Tokens	nor	shall	it	or	any	part	of	it	
nor	 the	 fact	 of	 its	 presentation	 form	 the	 basis	 of,	 or	 be	 relied	 upon	 in	 connection	with,	 any	
contract	or	investment	decision.	No	person	is	bound	to	enter	into	any	contract	or	binding	legal	
commitment	in	relation	to	the	sale	and	purchase	of	the	Sponsee	App	or	SPON	token	and	no	
cryptocurrency	or	other	form	of	Payment	is	to	be	accepted	on	the	basis	of	this	Whitepaper.	
You	are	not	eligible	and	you	are	not	to	purchase	any	Sponsee	App	in	the	SPON	Token	Initial	
Token	Sale	(as	referred	to	in	this	Whitepaper)	if	you	are	a	citizen,	resident	(tax	or	otherwise)	or	
green	 card	 holder	 of	 the	 United	 States	 of	 America	 or	 a	 citizen	 or	 resident	 of	 the	 Peoples	
Republic	of	China,	Iran	and	North	Korea.	No	regulatory	authority	has	examined	or	approved	of	
any	of	the	 information	set	out	 in	this	Whitepaper.	No	such	action	has	been	or	will	be	taken	
under	 the	 laws,	 regulatory	 requirements	 or	 rules	 of	 any	 jurisdiction.	 The	 publication,	 distri-
bution	or	dissemination	of	this	Whitepaper	does	not	imply	that	the	applicable	laws,	regulatory	
requirements	or	rules	have	been	complied	with.	There	are	risks	and	uncertainties	associated	
with	Sponsee	Pte	Ltds	businesses	and	operations,	the	Sponsee	App,	the	SPON	Token	Initial	
Token	Sale.	This	Whitepaper,	any	part	thereof	and	any	copy	thereof	must	not	be	taken	or	trans-
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mitted	to	any	country	where	distribution	or	dissemination	of	this	Whitepaper	is	prohibited	or	
restricted.	No	part	of	this	Whitepaper	is	to	be	reproduced,	distributed	or	disseminated	without	
including	this	section	and	the	following	sections	entitled	“Disclaimer	of	Liability”,	“No	Repre-
sentations	 and	 Warranties”,	 “Representations	 and	 Warranties	 By	 You”,	 “Cautionary	 Note	 On	
Forward-Looking	 Statements”,	 “Market	 and	 Industry	 Information	 and	 No	 Consent	 of	 Other	
Persons”,	“Terms	Used”,	“No	Advice”,	“No	Further	Information	or	Update”,	“Restrictions	On	Dis-
tribution	 and	 Dissemination”,	 “No	 Offer	 of	 Securities	 Or	 Registration”	 and	 “Risks	 and	 Uncer-
tainties”.	 To	 the	 maximum	 extent	 permitted	 by	 the	 applicable	 laws,	 regulations	 and	 rules,	
Sponsee	 App	 and/or	 the	 Distributor	 shall	 not	 be	 liable	 for	 any	 indirect,	 special,	 incidental,	
consequential	 or	 other	 losses	 of	 any	 kind,	 in	 tort,	 contract	 or	 otherwise	 (including	 but	 not	
limited	to	loss	of	revenue,	income	or	profits,	and	loss	of	use	or	data),	arising	out	of	or	in	con-
nection	 with	 any	 acceptance	 of	 or	 reliance	 on	 this	 Whitepaper	 or	 any	 part	 thereof	 by	 you.	
Sponsee	Pte	Ltd	does	not	make	or	purport	to	make,	and	hereby	disclaims,	any	representation,	
warranty	or	undertaking	in	any	form	whatsoever	to	any	entity	or	person,	including	any	repre-
sentation,	warranty	or	undertaking	in	relation	to	the	truth,	accuracy	and	completeness	of	any	
of	 the	 information	 set	 out	 in	 this	Whitepaper.	 No	 information	 in	 this	Whitepaper	 should	 be	
considered	to	be	business,	legal,	financial	or	tax	advice	regarding	the	Sponsee	App,	the	SPON	
token	and	the	Initial	Token	Sale.	You	should	consult	your	own	legal,	financial,	tax	or	other	pro-
fessional	adviser	regarding	Sponsee	and	their	respective	businesses	and	operations,	the	SPON	
Tokens,	the	Sponsee	App.	You	should	be	aware	that	you	may	be	required	to	bear	the	financial	
risk	of	any	Restrictions	On	Distribution	&	Dissemination	The	distribution	or	dissemination	of	this	
Whitepaper	 or	 any	 part	 thereof	 may	 be	 prohibited	 or	 restricted	 by	 the	 laws,	 regulatory	
requirements	and	rules	of	any	jurisdiction.	In	the	case	where	any	restriction	applies,	you	are	to	
inform	yourself	about,	and	to	observe,	any	restrictions	which	are	applicable	to	your	possession	
of	this	Whitepaper	or	such	part	thereof	(as	the	case	may	be)	at	your	own	expense	and	without	
liability	to	Sponsee	App	and/or	the	Distributor.	Persons	to	whom	a	copy	of	this	Whitepaper	has	
been	distributed	or	disseminated,	provided	access	to	or	who	otherwise	have	the	Whitepaper	
in	their	possession	shall	not	circulate	it	to	any	other	persons,	reproduce	or	otherwise	distribute	
this	Whitepaper	or	any	information	contained	herein	for	any	purpose	whatsoever	nor	permit	or	
cause	 the	 same	 to	 occur.	 Risks	 &	 Uncertainties	 Prospective	 purchasers	 of	 the	 SPON	 token	
should	carefully	consider	and	evaluate	all	risks	and	uncertainties	associated	with	Sponsee’s	
businesses	 and	 operations,	 the	 Sponsee	App,	 the	 Sponsee	App	 Initial	Token	 Sale,	 all	 infor-
mation	set	out	in	this	Whitepaper	and	the	T&Cs	prior	to	any	purchase	of	SPON	tokens.	If	any	of	
such	 risks	 and	 uncertainties	 develops	 into	 actual	 events,	 the	 business,	 financial	 condition,	
results	of	operations	and	prospects	of	SPON	Tokens	could	be	materially	and	adversely	affected.	
In	such	cases,	you	may	lose	all	or	part	of	the	value	of	the	SPON	Tokens.
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