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UK-INDIA CREATECH GROWTH AMBITIONS 
HIGHLIGHTED BY VIRTUAL TRADE MISSION 
 
Opportunities to increase trade in CreaTech services and 
products between the UK and India will drive a virtual 
mission that kicks off on Monday Feb 21st. 
 
The series of free online events from Feb 21-24 will explain 
how the intersection of creativity and technology is opening 
up new business possibilities across film & TV, games, 
experiential, advertising, esports, and sports broadcasting. 
 
The schedule brings together innovators, business leaders 
and trade experts from both the UK, a global leader in 
CreaTech investment, and India, with its strong tech base 
and fast-growing entertainment market.  
 
The Mission to India 2022 is supported by the UK 
Department for International Trade and delivered by the 
Creative Industries Council. It forms part of the UK 
Government’s 2022 Commonwealth Games Business 
programme.  
 
Changes in Indians’ entertainment habits during the 
COVID-19 pandemic and the Indian Government’s new 
creation of a taskforce to grow the country’s animation, 
visual effects, gaming, and comics sector have improved 
prospects for UK-India CreaTech business deals.   
 
Combining creative skills with virtual realities, artificial 
intelligence, algorithms and specialised software, CreaTech 
is a potential source of future growth for both countries.  
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The UK and India already co-operate on more than £400m 
of research and have begun talks on a free trade agreement 
to boost their economies by unlocking investment and 
cross-border trade and increasing jobs.  
 
The virtual trade mission will identify opportunities and 
challenges for UK CreaTech businesses in India via virtual 
round tables held in the mornings GMT and early 
afternoons, Indian Standard Time. There will also be one to 
one meetings between UK and Indian businesses. 
 
The schedule will begin with a market briefing about 
overall trends, resources, and case studies relevant to UK 
CreaTech businesses wanting to grow in India. 
 
Further sessions across the four days will analyse the 
outlook for greater UK-India collaboration in advertising, 
visual effects, esports, and sports broadcasting. 
 
Among the topics will be advertising to young consumers, 
exploring the metaverse of 3D virtual reality experiences, 
the cross-border business opportunities for SMEs, 
potential partnerships in esports and its infrastructure, and 
the use of CreaTech solutions to enhance sports 
broadcasting. 
 
UK speakers will come from dynamic companies including 
Multiview Media, Bitvu, Never.no, Broadplace Advertising, 
Landmrk, and VCCP/Girl&Bear. Among the participating 
Indian organisations will be Star Sports, Jio Creative 
Studios, Nodwin Gaming, Zirca Digital Solutions, and the 
Film Producers Guild of India. 
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Sessions are on Zoom and free to all businesses and 
practitioners wanting to grow in the CreaTech space. 
 
Says Janet Hull, Director of Marketing Strategy, IPA and 
Industry Lead CIC CreaTech: “CreaTech represents a 
pivotal movement for the UK. Since 2017 UK companies in 
the CreaTech space have seen steady growth in venture 
capital investment that started to show real promise in 
2017 with £499mn raised, and almost doubled to reach 
£981.8mn in 2020.  

“In spreading the word about UK CreaTech potential to 
India and around the world the Creative Industries 
Council seeks to propel forward this high growth 
category, building credibility through international 
collaboration, export and inward investment.” 

In addition to the February event, there will be one in 
August when the 2022 Commonwealth Games take place in 
Birmingham. 
 
For information, email 
info@thecreativeindustries.co.uk 
 
 
 

ENDS 
Notes to Editors 
       
About the Creative Industries Council 
 
The Creative Industries Council (CIC) is a forum of 
government, creative businesses and other creative 
organisations.  It focuses on addressing areas where there 
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are barriers to the growth of UK creative industries such as 
access to finance, skills, export markets, regulation, 
intellectual property (IP) and infrastructure, and on 
promoting opportunities such as the CreaTech category 
and greater diversity and inclusion.   
 
Action is taken forward by means of a small number of 
working groups and initiatives. In 2018, the CIC also set up 
the Creative Industries Trade & Investment Board 
(CITIB) to spearhead efforts on exports and inward 
investment. 
 
https://www.thecreativeindustries.co.uk/about-us 
 
About CreaTech 
 
Building on the UK's reputation for creativity and 
invention, CreaTech embraces the commercial and cultural 
possibilities of virtual reality, artificial intelligence, 5G, and 
other developing fields. The CIC is working to raise the  
 
profile of CreaTech to that of FinTech or EdTech in the 
financial and education sectors. Through events, 
publications and the annual ranking of 'Ones to Watch' 
CreaTech pioneers, the CIC collaborates with partner 
organisations and businesses to highlight and nurture the 
potential of CreaTech. 
 
https://www.thecreativeindustries.co.uk/createch 
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