
Embolden is a communications 
agency which engages and 
connects people through 
creativity, innovation and the art 
of storytelling. Embolden means 
to instil with boldness. They do 
this for our clients every day. Their 
purpose is to make clients’ boldest 
communication mission a reality. 
They think big and act smart. This 
is achieved by creating stand-out 
moments through fi lm, events and 
immersive digital technologies.

Embolden

Specialism: Advertising | Branding |
| Communications | Consultants | 
| Design | Digital | Event 
Management | Marekting | Media |
| Production | 

Contact details: 
Jay Short
114 St Martin’s Lane, London
WC2N 4BE
t: +44 (0)20 7395 4460  
e: jay.short@embolden.agency

embolden.agency

Embolden is a full-service creative 
agency specialising in fi lm, events 
and digital. They have been producing 
ground-breaking fi lms, events, social and 
digital platforms for clients for 25 years. 

Their team has a wealth of experience in 
assessing clients’ needs, understanding 
target audiences, and bringing this 
together to deliver innovative and 
effective solutions whilst meeting their 
commercial objectives.

The team’s collaborative approach is a 
fundamental part of how they deliver 
successful communications.

Based in Central London, they have 
delivered projects across 54 countries, 
for 37 international clients with a 
network of 20 global partners. 

Their experience has been shaped 
by working with world-leading 
businesses, brands, organisations 
and governments. They are a trusted 
partner of many CEO leadership and 
communications teams.  They have a 
reputation for delivering quality global 
events such as the G8 Summit in 
Northern Ireland and the Artic Davos 
Summit. Our work covers corporate 
events, employee communications, 
consumer-facing brand engagement, 
and awareness campaigns for charities.

Client sectors include: private 
(Finance, Professional Services, 
Telecoms, Energy, FMCG, 

The RNPT fi lms successfully 
communicate why the Royal Navy 
plays such a vital role in protecting 
the UK’s economy. They have been 
received well by audiences around 
the country and continue to be at 
the forefront of the Royal Navy’s 
overall external communications 
strategy.”

Commander John Gardner
Royal Navy Presentation Team

Pharmaceutical); public (national and 
international government), and third 
sector (from local NGOs to global 
foundations).

Clients include: BP, GSK, Airbus, Royal 
Navy, Taxand, FCO, Varkey Foundation, 
Unilever and Tetra Pak. 

Member of the Creative Industries Taskforce -  leading global growth for UK creative talent.


