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What we did

Qualitative (this is new part!) and quantitative research
on the Czech and Slovak UX design market.

Najvacsie scitanie
ceskoslovenskych
UX profesionalov

taii sa su¢astou druhého velkého séitania UX profesionalov.
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Why we did it

e Our mission is to lead, develop and shape the local UX market.
e \We'd like to refresh our data after 4 years.

e \We hope that we will figure out some trends.

e And at the end give access to the final results to everybody

who can benefit out of it.



For whom

e UX Professionals e Recruiters / Human Resources
o Designers e HR agencies
o Researchers e Educational institutions

o Design team leads
o Managers

e Employers, Agencies



When we did it

July 29th - September 3rd 2021
(first Humans of UX was November 15th 2016 - January 18th 2017)



How we did it

e With history in mind, for continuity and trends

e With support of KISK on improvements (e.q. qualitative research)

e And consultations with survey specialists

e Again with alignment with international surveys (User experience Careers
NNG, The Swedish State of Design, Future of Design Croatia)

e And with pilots again



What we did

Qualitative research - interviews
(Fall 2020)

CZ

- 8 UX Researchers (2 expats)
- 8 UX Designers (3 expats)

- 3 UXLeads

- 4 aspiring UX professionals

- 3 UX Researchers
- 4 UX Designers (2 expats)
- 1 UX Lead

Quantitative research
(Summer 2021)

Humans of UX survey

3 language versions (CZ, SK, EN)
approximately 80 questions



What we get out of it

Raw numbers After cleanup
Language | Participants | Completed Language @ Participants | % of Total
CZ 570 63% CzZ 400 67%
SK 307 45% SK 185 31%
ENG 16 63% ENG 13 2%

Total 893 57% Total 598 100%



First Results



Disclaimer

These are very first results
e Surface-level data
Full report coming in January 2022

e More granular data
e Connecting quantitative & qualitative data
e \Who's interested, please visit humansofux.com and sign up for a newsletter




2017 versus now

What we've oo
figured out Salary

Bonuses

COVID-19 impact



2017 versus now



The % of women in UX is increasing

Gender
80%
65%
33%
17%
|
Female Male Other

2017 m2021

N =459
N =456



UX seems to be maturing

Years of practice in UX

36%
28%
s 23% 25%
19% 20%
14%

7%

-
<1 1-2 3-4 5-6 >7

m2017 m2021

N =459
N =598



Ages of UX professionals haven’t changed much

Similar % of group 25-34
The % of group 35 - 44 increased

% 0%

<18

Age
63% 62%

13%

7% I
. = 2% 3% 0% 0%

[a—— ]
18-24 35-44 45-54 > 55
m2017 w2021

N =459
N =456



Employment status

Employment status

Less UX professionals

Fulktime employee

e are freelancers rerceiost | — -
e have their own company omsconvony o) | — o
Terryconascr [l o,

m2021 m2017

N =459
N =598



Employment context

e More UX professionals
work in a company setting
e Lessin an agency,

or a startup

Employment context

I work in acompany/organization

| work in an sgency (studio / external supplier) 17% 34%

1

| am afreelancer (| have more clients/ projects) 329%

f

I am acontractor (I am hired by one client for a project) a5

I\‘
&®

| work in astartup 5 18%

[

| work at a unwersty/school 29

I work in agovernment nstitution 1236
1 work in a non-governmental organizaion h 019;’6

1%

Other 1%

m 2021 wm2017

iz|

57%

N =459
N =598



2021



Salary



Salary distribution

Salary distribution
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Salaries are complicated

e Simple average or median is not going to tell us much
e We expect many things to influence salary

o o0 O o o o o o o

Years of practice in UX

Position (Designer, Researcher, Writer etc.)

Role (junior, mid-level, senior, manager etc.)

Employment status (full-timer, part-timer, contractor etc.)

Employment context (company, agency, government, NGO, university)
Country (Czechia, Slovakia)

Region

Company size

Gender



Bonuses



Education background

Infor mation and Communication Technologies (ICT)
Arts and humanities

Socia sciences journalsm and infor mation sciences
Business, administration and law

Technology, production and construction

Na& ural sciences, mathemaics and Satistcs
Educaion and training

Services

Health and social care, caring for the envirocnment
Agriculture, forestry, fshing and veternary mediine
Other

No specific field or focus

Field of education

e I

e
I 120
I

R

I

.

W 1%

[t

B 1%

R,
.

N =468



Formal education - Designers versus Researchers

UX Position versus Education

High schoolwih graduaion

25%
University Bachelor'sdegree
11%

21°
6%

53%
University Master's degree
70%

1%
Postgraduate and higher

m UX Desgner m UX Researcher

N =264
N = 81



Top 3 Tools for Research, Design, and Communication

Top 3 Tools in 3 categories
RESEARCHTOOLS
Survey Monkey I 17%
Hotjr I 4 1%
GoogleForms GGG 5 4%

DESIGN & VISUALIZATION TOOLS
Pen & paper or whiteboard  IEEEEGEG_—. 5570
Mirc I 60°¢
Fema NI 206

COMMUNICATION & COLLABORATION TOOLS
Jira I 5500
GoogleDrive I 0%
Shck I, 705

N =487



COVID-19 impact



Influence of COVID-19

Has your work been impacted by COVID-19?

N =471



Amount of work

| have:
49%
28%
13%
7%
]
1-A lot more 2 3 -Same amount < 5-A lot lesswork

work of work

N =350



Challenges

Well-being (mental hygiene, work-life balance,
productivity, motivation etc.)

Technical or logistic (travelling, target group,
IT and infrastructure)

Collaboration or communication (within

the team, networking, supervision, onboarding,
work with other teams etc.)

Content of work (reprioritization of projects,

interesting projects stopped)

Challenges related to COVID-19 pandemic

Wel-being (emotional and work-related) 28%

Technical or logstic ssues

13%
Collaboration or communication isues 11%
Content of work

11%

Job security 11%

| am not allowed to work remotely I 1%

N =350



Advantages

Advantages related to COVID-19 pandemic

Switching to remote work 64%

Greater flexibilty 62%

Better work-ife balance (more time for family, hobbies, cooking etc.) 40%

implementaion of new, more effective tools 38%

Greaer work efficiency 20%

More confidence in my own skills 20%

Grea e productivity 11%

Better work organization 11%

More accessbletarget group of aproduct or service - 6%

Other - 8%
Nothing - 4%

N =347



Working remotely

Attitudes towards remote work

m Yes, | would lke to work exclusively remotely

m Yes, | would lke to partially continue working remotely

m No, | would like to get back to working from the office

N =347



What are major shifts

More women in the field

UX seems to be maturing
Salaries increased but how?
Relation of seniority and salary?



The Full report is coming on January 2022

e Current variables more in depth e Other variables
o Education o Methods
o Tools... o Skills
e Interplay between variables o Trends...
o Salary vs. seniority, position, role... e Qualitative data
o  UX maturity vs. country, company o Insights from 31 interviews
size... O  Many open questions

o Job changing vs. seniority, position...



Closing



What we did wrong

e Length of questionnaire (not so much longer, but all-in-one)
e Introduce new tool for survey (Google Docs vs. Survey Monkey)
e Data collection in the summer and only 1 month

(compared to 2 month during first round)

e Mandatory questions - part of analysis



Note on expats

e Insufficient coverage (only 13 filled the survey)
e Expats don't feel included in the UX community (interviews)

e Let’s find ways to reach them

o They may benefit from being included

o We can learn a lot from them



What we did well

e New qualitative part of research
e Inspiration from international surveys

e Communication campaign

JauzZjsem
v #HumansofUX
aty?




Big THANKS to all our supporters

Sponsors
1111110 Projectman /Q"C/
Partners
@ martinus.sk prOfeSia
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Big THANKS to the core team

Michaela Kociova (SUXA)

Jachym Kubacek (KISK)

Ladka Zbiejczuk Sucha (KISK)

lvana Marvanova (AUX)

Lukas Misko (SUXA, Graphic design & Web)

Lukas Andel (SUXA, Marketing campaign)



Big THANKS to all people who helped

Tomas Giesl (interviews with CZ Researchers) Survey consultants:

Jana Baluchova (interviews with SK UX Lucia Moravanska

Professionals & a dashboard to be done) )
Lenka SakaloSova

Adam Melni¢ak (interviews with CZ Designers

and aspiring UX)

Mako Ueda (interviews with expats) Language reviewers & editors:
Eva Ridenourova (C2)
Monika Migunova Sormanova (SK)

The Bridge (EN)



Sign up at
humansofUX.com

for more results later on ;)



#humansofUX @ #WEBEXPO

18:00 - Lucerna Cinema



