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Basic figures

Participants

3,674

Collections

23,198

Collected weight

3,357 tonnes

Collection rate

59.3%

Collection points

23,908

Collection efficiency

> 90%
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The year 2020 will go down in history as the year in which the corona virus called 

a halt to daily life and we were all confined to our own ‘four walls’. Bebat has been 

successful in safely continuing its battery collection, and has achieved great results 

and managed to continue its innovations despite the peculiar circumstances this 

year.

In 2020, Bebat joined the Belgians in collecting 3,357 tons of batteries. That was 7% less than 

in 2019, but a wonderful result considering the corona crisis. After all, many collection points 

were forced to close during the lockdown, causing collections to decline for a while. In order to 

take the pressure off overstretched collection points, such as grocery stores, recycling stations 

and schools, we even made a television appeal to delay returning batteries for a few months.

More and more customers are finding their way to Bebat. We have added 377 new participants 

this year, taking us to a total of almost 3,700. We have taken major steps in making it easier 

to work with Bebat. To support our participants, Bebat has allowed delayed payments during 

the lockdown. Also, a participants’ guide has been launched, containing a handy summary of 

useful information.

In 2020, a significant number of individual contracts for batteries >20 kg were signed for the 

collection of batteries for EV and energy storage, allowing us to gradually gain more ground in 

this new market. 

Following an extensive test phase, our safety plans began taking shape in 2020. This means 

we can safely continue our collection and sorting in the future, taking into account the rapid 

evolution in the field of batteries. New collection containers have been designed and gone into 

production, and we took the first steps for our new track & trace system. Bebat has developed 

fire-resistant containers for industrial and large batteries that are so unique that we have 

applied for a patent.

The musical accompaniment was provided by Slongs Dievanongs; together with Bebat and The 

Voice Kids she developed a cheerful tune with an important message. In her song ‘Pachamama’, 

she appeals to people to take better care of the planet, and ‘to start with themselves’ by handing 

in their batteries at Bebat collection point. The song went down very well and received quite 

some media attention.

Corona will remain the number one topic in 2021. Bebat will continue working safely to collect 

even more batteries and improve their sorting and recycling. In 2021, we will start to roll out 

our safety plan, and we will install 17,000 smart, new collection containers in the market. We 

will develop and support initiatives for the reuse of certain types of end-of-life batteries and 

continue to innovate for a better environment. 

We may live in strange times but we have the fullest confidence in the future because we can 

continue to count on the goodwill of all Belgians and of all of our partners. Thank you!

02
2020: a challenging but successful year

Peter Coonen    Yves Van Doren 

Managing Director    Chairman of the Board of Directors



02 Inleiding

Mission
03

 → At Bebat we work for a better environment by collecting 

ever more used batteries and recycling them ever better.

 → We make the collection and recycling process as easy, 

safe and efficient as possible.

 → We stimulate sustainable use, collection and recycling 

through a wide-ranging and transparent communication 

strategy.

4
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Organisation

Bebat is a non-profit association (NPO) established in 1995 by the battery 

manufacturers to enable companies to meet the take-back obligation. 

Bebat gives new life to used batteries and ranks among the world leaders in the 

collection of used batteries. Used batteries can be handed in at one of 24,000 

collection points, convenient and free of charge. Bebat organises their collection as 

well as the sorting and recycling process.

The Bebat management board is formed by representatives of the following 

companies, organisations and government authorities: 

Members

 → Commission Automotive

 → Duracell

 → Panasonic

 → Varta

Observers

 → DSD (Département du Sol et des Déchets)

 → Leefmilieu Brussel - Bruxelles Environnement

 → OVAM (Openbare Vlaamse Afvalstoffenmaatschappij)

 → COMEOS

 → FEE

 → TRAXIO
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Participants
What does Bebat do for its participants?

Report

Registering and reporting the number 

of batteries brought onto the market.

Collection network

Organising and maintaining a 

nationwide collection network.

Raise awareness

Raising consumer awareness and 

taking preventive actions.

Collection objective

Reaching the legal collection targets.

Reporting weight

Reporting the collected weight.

Recycling correctly

Recycling the collected batteries 

in the appropriate manner.

Recycling efficiencies

Achieving and reporting on 

the legal recycling rates.

1 2 3

75 6

4
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2.765Total number of participants

2,765 3,297 3,674
2018 2019 2020

Number of participants with a monthly declaration

993 961 949
2018 2019 2020

2.765
Number of participants with an annual declaration

1,772 2,336 2,725
2018 2019 2020

Number of participants to only bring batteries onto 
the market that are installed in a device

1,248 1,442 1,597 
2018 2019 2020

Number of participants to bring onto the market both 
separate batteries and batteries installed in a device

932 1,065 1,122
2018 2019 2020

2.765Number of participants to bring separate batteries 
onto the market

585 789 955
2018 2019 2020

05
Participants
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Bebat helps participants meet all legal obligations. We try to make the 

process as simple as possible and to communicate in a transparent manner.

The audits are key in ensuring that all participants make a fair contribution to the 

Bebat system. Participants are audited at least once every 3 years.

Full audits 171

Online audits 950

TOTAL 1,121

06
Audits
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07
Batteries brought on the market

Weight (in tonnes)* Number of batteries (in millions)*

Rechargeable versus non-rechargeable

Non-rechargeableRechargeable

*Note when using the figures: the figures are sometimes rounded to the unit.  

This may cause discrepancies between the totals displayed and the sum of the individual digits.

56,952

63,009

3,299

3,533

53,653
59,477

2018 2019 2020

3,578

52,914

56,491
232.9

251.5

221.2

30.4

2018 2019 2020

26.9

205.9

253.3

223.0

30.3
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07
Batteries brought on the market
Portable - Industrial - Automotive

Industrial Automotive

Weight (in tonnes)* Number of batteries (in millions)*

Portable

*Note when using the figures: the figures are sometimes rounded to the unit.  

This may cause discrepancies between the totals displayed and the sum of the individual digits.

56,952

4,920

21,002

31,030
32,565

25,031

5,413

63,009

2018 2019 2020

31,203

19,677

5,611

56,491

1.7
1.8

229.4

1.7
2.4

247.3

232.9
251.5

2018 2019 2020

248.6

1.6
3.1

253.3
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07
Batteries brought on the market
Built-in versus replacement market

Weight (in tonnes)* Number of batteries (in millions)*

*Note when using the figures: the figures are sometimes rounded to the unit.  

This may cause discrepancies between the totals displayed and the sum of the individual digits.
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The year 2020 was a highly unusual year due to the global Covid-19 pandemic and, 

consequently, the closure of non-essential shops and certain sectors. The declarations 

were made more difficult because our participants had an extremely heavy workload 

(essential shops) or had to put employees on economic layoff. Consequently, Bebat 

granted a postponement for the declaration periods of February, March and April 

2020 for submitting declarations, as well as a payment extension for several months. 

During the first half of the year, there were strong signs of a significant decrease in 

the number of marketed batteries, but this decline gradually diminished during the 

second half of the year.

A total of 253 million batteries were placed on the market in 2020. This is a slight decrease of 

1% compared to 2019. This increase is primarily the result of the growth in non-rechargeable 

batteries and, more specifically, the growth of alkaline and lithium primary batteries. The 

number of rechargeable batteries placed on the market remained stable compared to 2019.

The total weight of the batteries placed on the market in 2020 was 56,491 tonnes. We noted 

a decline of 6,518 tonnes, or 10%, compared to 2019. This decrease is primarily due to the 

fact that fewer lead-acid batteries, in particular industrial and automotive lead-acid batteries, 

were placed on the market. This is not surprising considering the highly negative impact of 

the Covid-19 pandemic on the 

automotive industry in particular and 

on industry in general. 

Another reason for the decrease in 

the total weight of batteries on the 

market in 2020 is that manufacturers 

had the possibility to declare lithium rechargeable batteries with a weight > 20 kg for hybrid and 

electric cars, vans and motorcycles to two management bodies.

The discrepancy between the slight increase in the number of batteries placed on the market 

and the significant decrease in the weight placed on the market is due to the industrial and 

automotive batteries placed on the market. These batteries represent only 2% of the total 

number of batteries placed on the market, while they constitute 90% of the total weight. 

We have noted that the weight of the portable lithium rechargeable batteries placed on the 

market has increased significantly, while the quantity has remained more or less stable. This 

means that the portable lithium rechargeable batteries placed on the market are becoming 

increasingly heavier. These are primarily tool batteries and batteries used in different kinds of 

home and garden robots. 

Growth in 2020 was significant compared to 2019 for bicycle batteries, both in terms of 

quantity (+44%) and weight (+39%). This is not surprising since quite a few people ended up 

cycling more often in 2020 due to the coronavirus measures.  

Bebat also has a good overview of the number and weight of built-in batteries versus batteries 

on the replacement market. In 2020, 70% of the total number of batteries were placed on 

the replacement market and 30% built into appliances, vehicles, etc. In terms of weight, this 

translated into 57% on the replacement market and 43% built-in batteries.A total of 253 million 
batteries were placed 
on the market in 2020

07
Batteries brought on the market
Conclusion

15
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08
Collection results
Total collection result in terms of weight

Weight (in tonnes) Weight (in tonnes)

3,624

3,208

2018 2019 2020

3,357
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08
Collection results
Collection results portable batteries in terms of weight

Weight (in tonnes) Weight (in tonnes)

3,348

2,935

2018 2019 2020

3,149
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08
Collection results

The total amount of batteries collected in Belgium decreased in 2020 by 

7%, or 267 tonnes. The impact of Covid-19 on society has a negative effect 

on collection figures since last March. 

This was particularly noticeable in schools, which experienced a decrease of 43%, 

followed by retail, with a decrease of 5%. The impact at companies (+4%) and 

recycling facilities (+9%) was less significant and there were signs of growth. The 

total 7% decrease in 2020 for all regions and across all channels does not align with 

the efforts and initiatives we undertook throughout 2020 to maximise the collection 

figures. Due to the fact that, during various time periods, the government introduced 

special measures to cope with the Covid-19 crisis, we were no longer able to create 

continuity for the influx of batteries via our collection channels. 

 → The figures here represent the weight of each collection channel by the region 

and for the whole of Belgium.

In Flanders, companies continued to be the most important collection channel (37%), 

followed by recycling facilities (28%) and retailers (19%). In Wallonia, companies 

(32%), recycling facilities (30%) and retailers (17%) were the primary collection 

points in 2020. In Brussels, the primarily collection channels were retailers (32%) and 

companies (28%).

Overall collection results per collection channel in terms of % - Belgium
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Overall collection results per collection channel in terms of % - Region

08
Collection results

Flanders
Total 2020 (in %)

19%
Retail

37%
Companies

8%
Schools

8%
Dismantling centres

28%
Recycling centres

Wallonia
Total 2020 (in %)

11%
Schools

10%
Dismantling centres

17%
Retail

32%
Companies

30%
Recycling centres

Brussels
Total 2020 (in %)

5%
Schools

24%
Dismantling centres 32%

Retail

28%
Companies

11%
Recycling centres
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09
Collection rate

According to the official calculation method used in Belgium, the collection 

percentage achieved by Bebat in 2020 was 59.3%. However, this absolutely 

does not mean that the remaining 40.7% of batteries ended up in the 

environment. 

The collection percentage decreased compared to 2019. This is due, on the one 

hand, to the fact that many collection points were closed for longer periods of time 

or had limited access due to the Covid-19 pandemic and, on the other hand, due to a 

strong increase on batteries placed on the market over the past three years, parallel 

to a significant growth in lithium rechargeable batteries. These have a much longer 

service life than the reference period of three years used to calculate the collection 

percentage. 

The official calculation method does not sufficiently take into account the long 

service life of batteries, which is an average of six years. At 59.3%, Bebat more than 

achieved the official goal for Belgium and also exceeded the European goal defined 

for 2020 of 45%. These figures place Belgium more than 15 percentage points above 

the European average and, consequently, the country continues to be the leader in 

Europe, as well as the rest of the world.

As the legal calculation method does not paint a realistic picture of the 

actual collection efficiency, Bebat frequently has household waste streams 

tested for the presence of batteries. 

Several studies have shown household waste to contain just 1 battery per 100 kg of 

waste. This means that Bebat collects more than 90% of the batteries that consumers 

want to dispose of.

Percentage recycling efficiency

> 90%
Collection rate 2020 Belgium

59.3%
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09
Collection rate

Appliances are becoming increasingly smaller, resulting in increasingly 

lighter batteries and a continuously lower average weight of the batteries 

collected by Bebat.

To collect the same amount of weight, consumers must return more batteries and, 

consequently, go to the collection points more often. In 2020, we recorded more than 

10,650,000 consumer movements, around 200,000 fewer than in 2019. This decrease 

is due to the impact of the Covid-19 measures.

Number of consumer movements

10,650,000
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10
A new life for used batteries

Used batteries

Collection

Transport

Sorting

Shipping for recycling

Recycling process

New life for used batteries: car parts, 

mobiles, watering cans, new batteries,...
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What do we sort?
Sorted waste streams in %

7.3%

1.0%

19.3%

0.7%

60.4%

7.1%
Lead

4.3%
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Processing plants

24

Campine

Beerse, Belgium

Revatech

Liège, Belgium
Redux

Offenbach, Germany

Accurec

Mulheim, Germany

Accurec

Krefeld, Germany

SNAM

Viviez, France

EuroDieuze

Dieuze, France
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13
Recovering metals
Which materials can potentially be recovered? (in %)*

* 2019 figures - 2020 figures will not be available until June 2021

Various materials (Sn, S Al, Cu, Li, Hg, Co)

Water

Plastics

Pb

Mn

Others

Elektrolyt

Carbon

Cd

Zi
Ni

Fe
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14
Recovered metals
What can we manufacture with the recovered materials?

2.765

2018

Tablet

used batteries256
=

2.765

2018

Bike

used batteries2,132
=

2.765

2018

Glasses

used batteries13
=

2.765

2018

Plane

used batteries500,000
=

2.765

2018

Tricycle

used batteries1,421
=

2.765

2018

Watering can

used batteries120
=

More than
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The average Belgian and batteries

2 to 3
The number of times a year the average Belgian hands 

in his batteries at a Bebat collection point.

134 batteries

80%

An average family home contains 134 batteries, 31 of which are empty.

of Belgians claims to return their batteries to a Bebat collection point. 

On average, Belgians store 74% of their used batteries and return them 

to a collection point on a regular basis. In addition, 60% of batteries 

from rechargeable devices are stored and returned regularly. 

22 batteries (*)
The number of batteries the average Belgian buys every year (*).  

15 are bought separately, 7 are mounted in a device or vehicle.

97%
are familiar with the Bebat system.

87%

74%

know the Bebat brand as opposed to just 51% in 2010.

consider Bebat a role model in the environmental sector.

Sources: 

Bebat 2020 declarations of batteries placed on the market 

N.I.S. official population figures 01/01/2020 

IVOX battery study 2020 

Various household waste analyses 2011-2019

(*) Portable batteries only, not including industrial batteries 27
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Campaign “Zoek mee” - 
Flanders

16
Marketing campaigns

Radio wave
30 March – 5 April

Ethnic campaign - Brussels
3 August – 13 September

National distribution
20 April – 24 April

The Voice Kids
September

Campaign “Gezocht” - Brussels
15 June – 15 July

TV wave
19 October – 1 November

Sensibilisation campaign 
– Flanders & Brussels
16 November – 13 December

Radio wave
13 May – 24 May

Radio wave
28 October – 8 November

TV wave
16 November – 20 November

National distribution
19 November – 23 November

TV wave
9 March – 22 March

Art Truc Troc
14 February – 16 February

TV wave
13 April – 26 April

Radio wave
22 April – 3 May

TV wave
18 May – 31 May

Double points action
1 September – 3 November

Campaign battery testers -  Flanders
10 September – 20 September

TV wave
14 September – 27 September

Radio wave
30 September – 11 October

19 October – 15 November

Week for Waste Reduction - 
Brussels
21 November – 29 November
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16
Marketing campaigns

29

Last year, the world suddenly went into lockdown. It immediately 

became really important to make things happen quickly and, above all, to 

communicate clearly. In a world that was suddenly turned upside down, we 

decided to do the same to our key message.

We did not ask you to bring your used batteries to a Bebat collection point where they 

could be safely recycled. Instead, we told people it was best that their used batteries 

stayed inside just like the rest of the country. The safest choice for everyone! And 

with success! Based on a range of parameters, a DIVA study determined that our 

radio ad was rated the best ad of 2020!

It scored the highest points in 2020 for no less than four parameters:

 → Brand awareness: 74% of listeners wanted to recycle their batteries – after the 

lockdown, of course.

 → Content likeability: 67% said that the message appealed to them.

 → Fanship: 64% became fans of Bebat.

 → Net promoter score: 59% would recommend us to friends and colleagues.

Bebat radio ad rated best of 2020
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16
Marketing campaigns
Actions in the spotlight

The ‘Wanted’ campaign helped make 

people in Brussels more aware of all the 

batteries they have at home, told them 

more about the collection points for 

used batteries and encouraged them to 

bring in their batteries.

Period: 15 June – 15 July 2020

Media
 → Distribution of cube in the theme of the campaign

 → Radio campaign on local radio and radio Arabel

 → Mailing to collection points

 → Poster campaign at recycling centres

 → Poster campaign via Moohzaik and JCDecaux

 → Billboards

 → Social media

Results
Despite the impact of Covid-19 we have still achieved an increase of 14% in the 

average collection figure compared to the same period in 2019.

‘Wanted’ campaign in Brussels

Lesson materials
Working in partnership with Djapo, Bebat developed lesson materials for each primary 

school level. These materials allow pupils to discover more about the wonderful world 

of batteries. With five ‘ready-to-serve’ lessons you can hold a class on using batteries, 

right through to the importance of recycling batteries.

Villa Pila
Sadly, due to Covid-19, few school visits have taken place in the past year. We have 

therefore used this time to carefully review and update the content of our guided tour. 

Schools
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16
Marketing campaigns
Actions in the spotlight

Further to the successful campaign in Brussels in partnership 

with Brussels Environment, Bebat organised a similar 

campaign in Flanders together with OVAM. This was based on 

the following insights:

 → Belgians have more batteries at home than they realise – four times as many 

in fact.

 → A typical family has an average of 131 batteries in their home, of which 26 are 

used. This number is even higher in Flanders, where they have 160 batteries per 

household, of which 31 are used.

 → These tend to be left in the cupboard, garage, living room or office and are too 

often forgotten.

That’s why Bebat is keen to appeal for the collection of these ‘frequently forgotten’ 

batteries, not with grand prizewinning activities, but very local involvement and using 

a personalised approach.

Bebat teamed up with OVAM to launch a collection activity in Flanders based on the 

theme “Hunt Together”, whereby we translate the number of used batteries per family 

into the number of used batteries we are hunting for per region.

We put these batteries ‘in the spotlight’ in a fun way and asked everyone in Flanders 

to join in the hunt.

We provided personalised content per municipality, which could also be used by local 

councils and intermunicipals, and which received local support.

The campaign tone of voice was friendly, without coming across as severe.

Period: 15 October - 15 November 2020

‘Zoek Mee’ campaign in Flanders The Voice Kids campaign

We launched a partnership with The Voice Kids in order to creatively convey our 

message to the target audience. We wanted to use a wide channel to raise awareness 

of used batteries among children and young people in Flanders.

Primarily, we aimed to reach young people – being the adults of tomorrow – but 

naturally we hoped to reach as many people as possible with this campaign. We 

wished to convey the message that it is important to take care of nature & the 

environment and that we can all make a difference. To this end, we teamed up with 

The Voice Kids and Slongs. Together we wrote the song called ‘Pachamama’. The 

message in this song is simple: by collecting batteries, you help to protect nature. 

That is exactly what Bebat has been focusing on for many years.

The song was brought out by Slongs and the winner of The Voice Kids was given a 

starring role. 

We also organised a competition in which, for every 100 streams of the Pachamama 

song, 1m2  of forest was planted in partnership with Natuurpunt.
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16
Marketing campaigns
Actions in the spotlight

During the European Week for Waste Reduction, we organised an activity with two 

goals: firstly, to show off Brussels’ recycling centres and secondly, to make those 

visiting recycling centres aware that of the fact they could bring their batteries to the 

recycling centre. Large banners were displayed in each recycling centre as a reminder 

to visitors.

In addition, everyone who visited the recycling centre on Saturday 28 November 

received a battery tester, allowing them to check whether their batteries back home 

were entirely empty. Besides battery testers, we also distributed 144 reusable bags 

(made from the banners from the wanted campaign in Brussels). Five bags were also 

given away as prizes in a social media competition.

Period: 18 November  – 21 November 2020

Media
 → Local press

 → Online 

 → In recycling centres

 → Activation in the recycling centres on 28/11

Results
1,289 testers distributed

Social media post Social media competition for bags

Newspaper 

advertisement

Battery testers campaign
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B2B Marketing

In 2020, Bebat increasingly invested in B2B marketing alongside its B2C marketing 

in order to encourage the recruitment of participants, as well as in an effort to 

share its battery knowledge and expertise. This year, we focused on creating all 

kinds of brochures in order to inform a diverse range of target audiences. Here is 

a summary:

Brochure for collection points: Welcome
This brochure was specifically designed for our collection points. We welcome our 

collection points and offer them tips and tricks on collection (Which batteries can 

be collected?), looking after your collection point, what to do in case of problems 

(incidents), plus a summary of our contact information. An absolute must-read for all 

Bebat collection points.

Brochure for participants: Participant guide
The comprehensive participant guide is a useful document for both existing and 

future participants. We cover such topics as declaring batteries, logging in to the 

participant portal, audits and fees. After reading this guide, being a Bebat participant 

is a piece of cake.

Brochure on 40 contracts: Energy storage edition
In this brochure we zoom in on a specific sector, namely the one relating to energy 

storage, as this target audience is required to comply with the legal acceptance 

obligation. Do you import/produce domestic batteries? Then you’ll find an answer to 

all your questions in this brochure.

Brochure on 40 contracts: General Li-ion information
As a producer/importer of > 20 kg Li-ion batteries it is also important to consider the 

future. But what about when these batteries are no longer useful? As a producer/

important of such batteries you bear the ultimate responsibility. In this brochure we 

guide you through the laws and obligations.

Brochure for expats
In this brochure we give the expat community more information about Bebat’s 

activities. Using some fun facts and handy ‘did you knows’, we tell this audience 

about our mission in an light-hearted manner. This brochure was developed together 

with Environnement Brussels.

16
Marketing campaigns
Actions in the spotlight
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16
Marketing campaigns
Actions in the spotlight

Get the most out of your battery campaign
Above all, our prevention campaigns aim to encourage the appropriate use of 

batteries and battery packs in order to optimise their useful life. This is also the focus 

of this campaign: ‘Get the most out of your batteries’ was rolled out in partnership 

with Environment Brussels and OVAM.

Bebat teamed up with three regions to develop a digital prevention brochure. With a 

focus on resources, an awareness campaign was developed with the slogan ‘Batteries 

are valuable. Get the most out of them.’ Different messages from the prevention 

brochure were highlighted via social media and other channels.

Bebat also created a specific page within the website dedicated to this campaign: 

https://www.bebat.be/nl/haal-het-maximum-uit-je-batterijen 

https://www.bebat.be/fr/retirons-le-maximum-de-nos-piles-et-batteries

Campaign comprised the following elements:
 → Print (native articles + ads) - partnerships with 

DPG (Flanders) and Bruzz (Brussels)

 → Radio (Spotify)

 → Online (programmatic + bannering)

 → Social media

A number of videos with tips were also developed. 

Prevention

Native content

Some examples of 

tips that were shared 

on social media

Print advertising
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16
Marketing campaigns
Actions in the spotlight

Social posts examples
On social media, the necessary attention was paid to prevention in terms of the 

correct use of batteries. On Facebook and Instagram we systematically scored very 

highly in terms of engagement (reactions, comments, likes). The topic was clearly 

well received and considered important by our target group.

Here is a summary of the three best-performing posts when it comes to engagement 

on Instagram, all three of which are classed under prevention.

On Facebook we also see two posts appear in the top three best-performing 

engagement posts. These posts give more information about how best to take care 

of your car battery during a cold winter.

Social media
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Week for Waste Reduction

During the European Week for Waste Reduction 

we teamed up with OVAM to run an awareness 

campaign on batteries in Flanders. 

On the occasion, various major newspapers in 

Flanders printed a number of tips on the correct 

and safe treatment of (empty) batteries.

Media
 → Radio campaign 

 → Newspapers: Het Laatste Nieuws,  

Het Nieuwsblad, De Standaard, De Morgen

 → Online: Programmatic, YouTube, 

hln.be, demorgen.be

 → Spotify

 → Partnership DPG

 → Social media: Facebook/Instagram

 

Results
 → Radio campaign 

 → Newspapers:

 → Het Laatste Nieuws 

 → Het Nieuwsblad 

 → De Standaard 

 → De Morgen 

 → Online: 

 → Programmatic: 1,854,921 hits, 8,212 clicks to the landing page

 → YouTube: 2,835,773 hits, 2,699 clicks to the landing page

 → YouTube bumper: 764,556 hits, 813 clicks to the landing page

 → Metro: 9,360 reads

 → Spotify: 1,201,335 hits, 1,343 clicks to the landing page

 → Partnership DPG: 2 native cases

16
Marketing campaigns
Actions in the spotlight




