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Vocabulary 

 

Business Plan: This is a written explanation of the business idea and how it will be executed out. 

This includes the different activities included in it. 

Capitalism: The private ownership of resources by companies rather than the government. 

Competition: The rivalry between companies to sell products, goods, and services. 

Consumers: A person who buys and uses your products and services.  

Customer: A person who buys your products and services. 

Deflation: A decrease in the general level of prices. 

Demand: The number of goods and services that consumers are willing and able to buy. 

Depression: This is an extended period with elevated unemployment rates, inadequate consumer 

sales, and company failures. 

Economic Resources: Means through which goods and services are produced. 

Entrepreneur: Someone who takes a greater financial risk to start a business with some sort of 

product(s). 

Entrepreneurship: The process of starting, administering, managing, and assuming the 

responsibilities of a business. 

Franchise: It is the authority of an individual or group to operate a business and sell products in 

a certain way. 

Goods: The things that you can see and touch. 

Inflation: An increase in the general level of prices. 

Limited Liability Company: A business structure where the owner is not personally responsible 

for any liability or debts. 

Market Economy: The resources are owned and controlled by the people of a country. 

Middlemen: People who buy products from producers and sell them to retailers or consumers. 
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Monopoly: Where a business has control/authority in the market for a product or service. 

Needs: The things that are required to live a healthy life. 

Producers: Individuals and organizations that determine whether and what products and 

services are available for sale. 

Proprietorship: This is a business that is controlled and run by only one person. 

Partnership: A separate legal entity formed by document files with your state. 

Recession: A period where demand begins to decrease and follows with a lower business 

production and higher unemployment rates--leading to a decrease in the GDP growth. 

Services: Activities that are consumed. 

Small Business: An independent business with fewer than 200 employees. 

Supply: The number of goods and services that companies are able and willing to provide. 

Wants: The things that add comfort to one’s life. 
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Unit 1: What is Business? 

According to Dictionary.com, business is “a person, partnership, or corporation engaged in 

commerce, manufacturing, or a service; profit-seeking enterprise or concern.” While the goals of 

various businesses are different, they all seek to provide goods and services to meet the needs 

and wants of people and society in general. 

 

Types and characteristics 

There are three types of businesses: 

 

1. Manufacturing 

○ These types of businesses produce the product and sell it directly to 

customers or to middlemen who can then conduct the sales. 

i. examples: steel and plastic factories. 

2. Service 

○ These types of businesses sell intangible goods to their customers. 

○  In the case of tangible goods, services can be stored and/or separated from 

providers.  

○ This is not the case for intangible goods. These businesses offer 

professional services. 

i. examples: law firms, schools. 

3. Merchandise 

○ This is a middleman sort of business strategy.  

○ the businesses buy products from manufacturers, wholesalers...etc. They 

then sell the products at a retail price. 

○ “Buy-sell” method: this is a method where one buys at a lower cost than 

the rate at which they sell the products for. 

i. examples: grocery stores and supermarkets 
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Revamping 

 

Revamping means to change something in order to make it better. In business, it does not mean 

to completely overhaul it--simply to change or improve certain parts of it. There are six steps in 

revamping a business: 

 

1. Determine opportunities for products and services. 

○ Look for ways the company can better the products they are selling or the services 

that they provide.  

○ For example, a restaurant may be able to better its services by implementing a 

delivery system. 

2. Evaluate the demand for the product or service. 

○ In a business, it is important to evaluate how much a certain product or service is 

actually being bought by consumers--how much they are being used. 

○ Many businesses evaluate this by asking consumers and customers to complete a 

short survey or poll. 

○ If something is not being used very much, it may be beneficial to eliminate it. 

3. Set up and manage people, facilities, and pieces of equipment. 

○ In many cases, during a revamp, a business will set up new services/products. 

○ To manage this--depending--on the situation, new people of different skill sets 

may be needed to hire, alongside newer technologies. 

4. Produce the goods or services. 

○ Now comes the step for actually creating and setting up the goods and services 

respectively. 

○ Spend time implementing and executing it. 
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6. Market the goods or services. 

○ It is important to market the new goods and services as people may not be aware 

of the revamp period or the new products. 

○ Refer to the marketing unit for more information about this. 

7. Keep records and financial analysis 

○ It is crucial to keep track of how well the new products and services are doing in 

terms of profit. 

○ It is not necessary for every part of the revamp to be successful. It would be ideal; 

however, it is not always the case. 
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Unit 2: Business Trends 

Business trends evolve--sometimes for the good, sometimes for the bad--and if they are not kept 

up with, you may find yourself quite lost or left behind. These trends can offer new 

opportunities, alongside risks. We explore a few of these trends in this unit. 

 

Globalization 

● Globalization: the process of integrating the country and other political units into one 

global system. 

● This affects the economy and businesses of a country. 

○ Globalization allows for goods, services, capital, and labor to transfer freely on an 

international level. 

● Negatively affects domestic businesses due to cheaper products coming in from other 

countries. 

○ What are the everyday products that we use are made in foreign countries? 

■ China, Vietnam...etc. 

● There will need to be a change in strategy for domestic companies to flourish under 

continuous globalization. 

 

Technology 

● This already plays a very huge role in businesses currently. 

● There is a continuous increase in automation. 

○ The usage of computers and robots. 

● This removes the need for unskilled workers in businesses. 

● Increases the need for skilled workers. 

○ These are software engineers, scientists...etc. 

● Jobs in fields like bio/nano-technology will grow. 

○ Increases the need for a well-educated workforce. 

 

 

  

https://simplestudies.edublogs.org/


 

From Simple Studies, https://simplestudies.edublogs.org &simplestudies.inc on Instagram 

Unit 3: Entrepreneurship 

Entrepreneurship--according to Investopedia (paraphrased) is a way to use skills and initiative 

that are necessary to anticipate needs and bring good, new ideas to markets. Entrepreneurship is 

an important way to drive economic growth and bring new inventions/innovations.  

 

The skills of a successful entrepreneur 

It is very important for a successful entrepreneur to invest much-needed skills and time to 

themselves. The following characteristics are the ones that a successful entrepreneur should 

have. 

 

1. Technologies 

○ It is important to invest time in yourself to increase your knowledge of 

technologies. The alternative would be to invest in employees who have 

experience with technology that is needed in today's time.  

i. ex: payment methods compatible with mobile methods: apple pay, google 

pay. 

ii. ex: mobile and desktop-friendly websites. 

2. Originality 

○ Be able to execute effective market research.  

○ The business may not do well if it lacks uniqueness or necessity. 

3. Social Media Marketing 

○ Be able to effectively market on social media. 

○ Understand your demographics. 

i. depending on the age ranges, you may have to market more on different 

social media platforms. 

4. Collaboration and network 

○ Be able to collaborate and extend your networks. 

i. Collaborating with other businesses 

ii. Consulting different companies for certain parts of your business 

1. ex: designs 
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5. Trustworthy Sources 

○ Be sure to hire people you can trust if you are able to. 

○ Trustworthy people are more likely to stay with you for a longer period of time. 

○ You will be able to build good relations. 

6. Good Business Plan 

○ Make sure to map out how your business year or two will go.  

○ Break down your goals into quarters. 

i. how much do you want to achieve per quarter? 

7. Management of Finances 

○ Make sure to have sufficient funds to begin your business. 

i. it is expected to lose some money throughout the first couple of years of 

your business while you try to build your brand and reputation. 

○ Hire people who have the knowledge of how to manage money. 

i. if that is not possible, then educate yourself about money management, 

and find different ways of growing your money. 

8. Managing Setbacks 

○ Setbacks and obstacles are bound to follow through on a business journey. 

○ Develop ways to bring yourself back up, and have a backup plan that may help 

you in these setbacks. 

 

Pitching 

 

The common way of pitching your idea to potential investors or consumers is to use the “elevator 

pitch” method.  

Elevator pitch: it’s a brief, persuasive speech used to spark interest in the minds of whomever it 

is you’re trying to appeal to. 

 → If possible, keep a business card that you can give in case they (the people you’re 

trying to appeal to) want it. 
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Steps to an elevator pitch: 

1. Identify the goal 

○ This can be an idea or product, selling a company, or you. 

2. Enthusiastically explain what you do 

○ It is important that you talk in an appealing manner. This can be based on the 

demographic of your audience. 

○ Be enthusiastic and highlight the main/good parts. 

○ Show the value of what it is you want to do. 

○ Be specific about what you hope to gain, or what your goals are. 

3. Communicate the USP well 

○ USP: unique selling proposition. 

○ Show what makes you, your product, or your company unique. 

4. Engage in a fun manner 

○ This is almost like a hook. 

i. tell a story, or say things that can engage your audience.  

5. Practice 

○ Make your pitch 30-60 seconds. 

○ Practice giving it. 

i. record yourself practicing it. 

ii. practice it in front of a mirror. 

iii. the more that you practice, the better. 
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Writing successful business proposals 

Business proposals are how small can win contracts from either larger businesses or the 

government itself. This is different from a business plan, as the latter is directed to strategy, and 

raises capital. In contrast, a business proposal is specific to a bidding sales pitch in order to earn 

more work. 

 

There are two different types of business proposals: 

 

Solicited business proposals 

● This is requested by the potential contract holder. 

○ Ex: government body, or a corporation looking for an outside company to 

complete a project. 

● In this, a business proposal may be drafted in response to an open bid placed on the 

market. 

○ Numerous companies may submit their business proposals as a competition. 

 

 Unsolicited business proposals 

● These are proposals that weren’t specifically requested. 

○ These are submitted as an initiative of the seller, and work to attract the attention 

of a potential client. 
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5 requirements for a good business proposal 

1. Have solutions 

○ You must identify the company’s needs in the first paragraph, followed by ways 

to provide a solution for such problems. 

i. bring solutions your company can actually provide. 

2. The benefits 

○ Make sure to very clearly outline the benefits that will be brought by 

collaborating with your company. 

3. The credibility 

○ List any honors or awards your company has achieved. 

○ List positive feedback that your company may have achieved in previous projects. 

○ Show that your company is reliable. 

4. Show samples 

○ Present samples of previous projects your company has done or what it has 

provided to other customers. 

○ This can be used to build credibility if they were positive. 

5. Targeted language 

○ You must show in a clear manner your intent, and your company's ability is. 

○ Edit your business proposals based on the language that your target audience may 

find familiar. 

○ Show open-minded knowledge. 
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Unit 4: Current Businesses 

Businesses begin with only an idea and develop into small businesses. There are millions of 

small businesses in the U.S. currently. Small businesses are independent businesses with 200 or 

fewer employees. Some small businesses may stand strong or fall, and if they do stand, they may 

become a franchise as well. 

 

Small businesses 

● The owner is typically the manager of a small business. 

● The business will most likely operate in one or very few locations. 

● Typically will serve a smaller market. 

 

Steps in starting a small business: 

1. Do your research 

○ Look realistically and question yourself if your product will succeed in the market 

or not. 

○ Is there a need for your product? 

○ Take a look at neighboring competitions from other businesses. 

2. Make a plan 

○ Create a business plan for your company. 

i. in your blueprint, draw your business from the start-up phase to 

establishment, and growth. 

3. Plan your finances 

○ Plan for the numerous expenses that you will encounter. 

○ Map out in a spreadsheet how much money you may need to cover your expenses 

for 1 year. 

i. license, equipment, legal, insurance, marketing...etc. 
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4. Choose a business structure 

○ There are different business structures that you can choose from. 

i. sole proprietor: a business owned and run by only one person. 

ii. partnership: a separate legal entity formed by document files with your 

state. 

iii. limited liability company: a business structure where the owner is not 

personally responsible for any liability or debts. 

5. Pick and register your business name 

○ The business name is very important, hence you should pick a meaningful and 

good one. 

○ Check whether it is trademarked or not. 

i. if not, then register it. 

6. Get a license and a permit 

○ Different licenses and permits may apply depending on the type of business it is.  

○ Research the licenses and permits during the start-up process. 

7. Choose your accounting system 

○ The accounting system is one of the most important systems for a small business. 

○ Keep a stable system in place when starting your small business. 

i. creates and manages your budget, files tax, sets your rate and prices, 

conducts businesses with others. 

8. Set up your business location 

○ Think about location, equipment, and set up when deciding on a location. 

○ You can have a home office or a retail office for your small business. 

○ Determine whether you want to buy or lease your commercial space. 

9. Get your team ready 

○ Outline the positions that really need to be filled, and higher trustworthy people. 

○ You may need a support team if an entrepreneur. 
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10. Promote your small business 

○ Write a USP and create a marketing plan. 

i. refer to the marketing plan unit for more information. 

○ Find ways to promote your business online, and in-person. 

 

Finances 

Types of finances: 

● Start-up finances 

● Short-term finances 

● Long-term finances 

● Owner supplied funds 

● Borrowed funds 

 

Short-Term Start-Up Long 

Money to pay for current 

operating costs of the 

business 

Purchase of the equipment to 

open up the business 

Large amounts of money paid 

by over several years 

Financing that is obtained for 

less than one year 

Money used to open up the 

business 

The land that the business is 

built on 

X The license needed to operate 

a business 

X 
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The reasons for failure 

● Not keeping adequate records. 

● Not having enough start-up money. 

● Lack of management and experience. 

● Lack of experience with the type of business. 

● Not controlling operating expenses. 

● Poor location for the business. 

 

Small Business Assistance 

● Local groups of business people. 

○ Local events. 

○ Working together to advertise each other’s businesses. 

● Small Business Administration (SBA). 

○ The government-run program that helps small businesses develop business 

plans and obtain financial support and fundings. 
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Unit 5: Marketing 

Marketing is the process of promoting one’s business and products in order to generate revenue 

and profit, and satisfy the customer’s needs and wants. This can include advertising, promoting, 

and delivering your products to consumers and/or other companies.  

 

Target marketing 

● There is a quote by Todd Friedman where he talks about how the more that a business 

owner can identify the demographics and psychographics of their audience the more that 

they can directly speak to their audience.  

● Target marketing is understanding the appropriate demographic (age, sex) of people who 

will be the most likely to buy your product. 

● Get in touch with your audience with something that is relatable to them. 

○ appeal to them with messages that are emotional 

 

Questions to ask when looking at who the ideal target is 

1. Who are the people who repeatedly visit and buy products/services? 

2. Which client has been the most profitable? 

a.  Study these people, and understand what kind of people they are. 

This means demographics and psychographics. 

3. Are they male or female? How old? Married or single? 

4. How educated are they? What do they do for a living? 

5. What's their standpoint on life?  

a. optimistic? pessimistic? 

6. Where do they get their news? What do they do for fun? What do they care 

about? 

7. Why do they do business with you? How would they describe your company? 
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Marketing Mix:  

● This is the blending of product, price, place, promotion, and people 

● These five elements must all be planned together with the target market in mind 

 

The 5 P’s of Marketing 

 

1. Product 

○ Developing a new product, or changing an existing product for the better. 

○ Here are some things to consider: 

i. brand name 

ii. packaging 

iii. slogans 

iv. logos 

v. products that will bring a solution to a problem that consumers may have 

ex: cell phones 

2. Price 

○ Set prices that are appropriate for the consumer. 

i. make sure that it is also profitable for the company also. 

○ Consider the following points: 

i. the product should be worth the price charged. 

ii. make sure to have a good quality as well as an appropriate price. 

iii. think about how much the consumers would be willing to spend on a 

certain product or service. 

3. Place 

○ Decide where to sell your product. 

i. location, production 

○ Consider the following points: 

i. would it be as convenient as possible? 

ii. what other stores (rivals) will be near yours? 
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5. Promotion 

○ These are ways to inform the target market about the product. 

○ Influences the target market to buy them. 

i. this is arguably the most dynamic and aggressive element. 

ii. it’s designed to gain attention, inform, teach, persuade, remind...etc about 

the product/service. 

6. People 

○ Figure out your target market. 

i. these will be the people who are the most likely to buy your 

products/services. 

 

Promotion 

 

Promotion is important to sell the products and services that your business provides. The 

following show ways to promote your business; 

 

Advertisement In-store 

1. Radio 

2. Television 

3. Newspaper 

4. Magazine 

5. Billboards/Outdoor signs 

6. Direct Mail 

7. Social Media 

1. Sampling 

2. Displays 

3. Demos 

4. Signs 

5. Guest appearances 
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The following are more ways to promote your products: 

Sponsorships 

● This is when a company sponsors an event. 

● Names are posted everywhere. 

Spokesman 

● When someone says they believe/use a certain product. 

Special Events 

● Grand openings 

● Regrand openings 

● Family and friend viewing 

 

Non-Traditional  

● Mobile promotion 

● Restroom promotion 

● Outdoor promotion 

● Mall signage 

○ print  

○ digital 

○ engaging 

○ interactive 

● Takeout promotion 

● Tabletop promotion 

● Video game advertisements 

● Stadium advertisements 

● Point of purchase displays 

 

Social Media 

● sweepstakes 

● coupons 

● displays 

● contests 
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Unit 6: Growing Your Business 

Setting goals for your company, and having a business plan mapping out the route to achieve 

those goals are important to growing your business--to make it successful. These goals may be 

able to build your reputation and help in earning more money. There are also different ways to 

earn money as well. 

 

What are S.M.A.R.T goals? 

These “smart” goals are the achievements that you take steps to achieve, and these goals must be 

specific, measurable, attainable, relevant, and timely. Setting “smart” goals are also beneficial in 

improving your leadership abilities. 

 

1. Specific 

○ Know what it is that you want to achieve exactly. 

i. vague goals: making more money, achieving a higher level of 

communication. 

ii. specific goals: earning $10,000 per month, being able to reduce 

questions asked by 30%. 

2. Measurable 

○ These are goal-posts that can show if you have been achieving the specific 

goals that you had set. 

i. making $10,000 is a goal that is attainable and can be seen. 

3. Attainable 

○ The goals should be challenging; however, they must not be outside of 

your company’s ability. 

○ Know what specific actions you can take to achieve your goals. 

4. Relevant 

○ Your goals should enhance your company. 

○ Make sure it makes sense to implement these goals. 
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5. Timely 

○ Set deadlines on your goals that motivate you and your workers to 

complete them on time. 

 

Setting “smart” goals to enhance leadership 

 Not everyone is a born leader. It is something that must be worked on through your life--

and it can be achieved if you know the skills that are present in a good leader. These skills are: 

● Numerous forms of communication 

● Coaching 

● Bringing forth inspiration and motivation 

● Provide directions 

● Be able to assess critical situations with an open, clear mind 

● Have a critical thinking mindset--be able to solve problems 

● Be able to work in a team productively, effectively 
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In order to set a S.M.A.R.T goal to improve your leadership abilities, pick a specific skill. The 

following chart gives steps to set your goals: 

 

Define your end result What areas of your goal can 

achieve this? 

Set up metrics to show that 

you have achieved this 

● Question yourself how 

your goal looks like in 

the real world. 

○ For example, if 

your goal is to 

further 

communicatio

n in your team, 

ask yourself 

what that 

would look 

like in real life. 

○ Is your team 

more efficient 

and achieving 

the goals of the 

company as a 

whole? 

● What should you 

improve on to achieve 

your goal? 

○ For example, if 

the skill you 

wish to excel 

in is to inspire 

others, 

question 

yourself about 

what you must 

improve on to 

achieve this. 

○ Should you 

give more 

positive 

feedback? 

● This is difficult to do; 

however it can indeed 

be done. Collect data 

prior to setting your 

“smart” goals, and 

compare it to the 

results shown after a 

considerable period of 

time. 
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Ways to increase your money 

It is not realistic to rely solely on your business for a source of income. It is important to have 

different branches from where your income is coming from. The source of your income may be 

your business, however, the places where it comes from should be different. This is better 

explained with the following points. 

 

1. Give to rent some parts of your business premise 

○ You may not need the entirety of your space if it is commercial and leased. 

○ It is better to profit from this by putting the space up to rent. 

○ This may benefit your company as well if you rent the space to a company similar 

to yours. 

i. this can provide plenty of opportunities for promotion and collaboration. 

2. Package service instead of as products 

○ You can earn a higher revenue if the services that you primarily sell are packaged 

and sold at a fixed price. 

i. this makes your work more tangible. 

ii. clients are reluctant to invest time in what they see as open-ended projects 

3. Diversify your sales 

○ Give your customers reasons to buy more products and/or services. 

○ Expanding the interests of your current customers is easier and more beneficial 

than attracting new customers. 

i. your current customers already understand your company and products. 

ii. they are already familiar with your company. 

4. Lend your employees for profit 

○ If you have exceptional employees, it might be a possibility to sub-contract them 

to other businesses. 

i. this will be beneficial to employees as they can gain diverse opportunities 

and experience. 

ii. this is also beneficial to the company as they will be having a new line of 

income coming from the company where their employees are working. 
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5. Include value-added products/services 

○ This move increases the value of your product or service as there will be a bonus 

added on to your original product/service. 

i. ex: farmer offering delivery services, a store that sells kitchenware 

providing cooking lessons as well. 

○ This allows you to make more money based on specific products. 

 

6. Increase your earnings from your assets 

○ Take advantage of all of your properties and assets that you may have 

i. this includes your leased property, owned property, your products, and 

your customers. 

○ Look and understand if you are underusing these properties and assets, and figure 

out ways to properly use them in a manner that generates revenue. 
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Unit 7: Ethics in Business 

While earning money should be important to a business owner, it is also important to be ethical. 

Ethics should be an important factor in people’s lives, and starting a business does not exclude 

you from it. This unit will give you an overview of what ethics is, and what its principles are in 

business. 

What are ethics? 

● Ethics mean different things in different sectors.  

● In the business area; however, it is a study of the proper business policies and practices in 

regards to the subjects that may be possibly controversial. These topics include corporate 

governance, bribery, discrimination...etc. 

● Business ethics allow for a certain level of trust from the consumers to the different 

companies that exist. 

● Integrity is one of the most important concepts in ethics, as a broad area. 

○ Those with integrity should greatly value the overall ethical principles that are 

listed below. 

 

The ethical principles in business 

These are the ethical principles as written by the Josephson Institutes: 

1. Integrity 

2. Honesty 

3. Trust-worthiness 

4. Loyalty 

5. Fairness 

6. Concern and fairness for others 

7. Law-abiding 

8. Commitment to excellence 

9. Leadership 

10. Reputation 

11. Moral 

12. Accountability 
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Practice Question 

1. What are the three types of businesses? Make sure to provide a detail of each 

2. What is the difference between tangible and intangible goods? 

3. Why would a company undergo revamping? 

4. What are the six steps to revamping? Make sure to provide a detail of each 

5. Explain how the globalization trend affects businesses. 

6. Explain how the globalization trend affects the domestic economy? [U.S.] 

7. Explain how the businesses currently are being affected by the technology trend. 

8. Explain what the skills of a successful entrepreneur are. 

9. What is the difference between a solicited business proposal and an unsolicited business 

proposal? 

10. What does USP stand for and how can it be applied to better your pitch? 

11. List all of the steps to create a good pitch. 

12. How long should a pitch be? Give the range. 

13. List the five requirements to a good business proposal, and briefly explain each one. 

14. What are the steps in beginning a small business? 

15. What are the three business structures? 

16. Where do expenses come from when financing a business? 

17. What is one expense for each type? Short-term, long-term, and immediate. 

18. What are three reasons for the failure of new businesses? 

19. Where can small businesses obtain assistance from? 

20. What is target marketing? 

21. What are ways to figure out who your target market is? 

22. What are the different ways to attract your target market? 

23. What is the marketing mix? 

24. What are the 5P’s of marketing? 

25. What is the most aggressive P in marketing? 

26. What are the three different ways to advertise your products/services? 

27. What are the three different ways of promoting your products and services in-store? 

28. List a few non-traditional methods of promoting your business? 

29. What is the ‘S’ of “smart” goals? 
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30. What is the ‘M’ of “smart” goals? 

31. What is the ‘A’ of “smart” goals? 

32. What is the ‘R’ of “smart” goals? 

33. What is the ‘T’ of “smart” goals? 

34. List the four skills in a leader. 

35. What are the three steps in setting your “smart” goal for one of the leadership skills? 

36. What are the different ways of earning more money? 

37. Why is diversifying your revenue important? 

38. Why are ethics important in business? 

39. What is one of the most important concepts in ethics? 

40. What are 6 of the 12 ethical principles in business? 

41. What are some questions you could ask {yourself} when deciding on your target market? 

42. Is it important to keep a financial record of your expenses and costs? Yes/No 

43. Is an independent business with 200 or fewer employees considered a small business? 

Yes/No 

44. Most start-up business owners obtain loans and funds to begin their small business. 

True/False 

45. Successful entrepreneurs have certain characteristics that are the same. True/False 

46. Start-up financing is money needed to pay the current operating costs of the business. 

True/False 

47. One of the main reasons why businesses began by entrepreneurs fail is inadequate capital. 

True/False 

48. Is the owner usually a manager of a small business? Yes/No 

49. Do small businesses typically serve a large market? Yes/No 

50. Do small businesses solve the problem of consumers through their product? Yes/No 

51. What is a way to show targeted language in a business proposal? 

52. What shows credibility in a business proposal? 

53. How do businesses evaluate the demand for a product? 

54. What is the benefit of leaving a part of your lead space to rent? 
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Challenge→ Come up with ways that you can revamp businesses such as Target or 

Walmart.   

Challenge → Come up with a new product or service and give your best shot at 

pitching it. 

Challenge → Write up a simplified version of a business plan for one year. 

Challenge → Create a new food item and an event that you can sell at the State Fair. 

Explain what is unique about them and why they would generate good profit and 

revenue. 
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