




More than often challenges we face in the world feel 
bigger than us. Many of them have underlying reasons 
that are so integrated and complex that it overwhelms 
us to think about them, let alone take any action. And 
then we experience a year like 2020: An unforgiving 
health crisis catapulting into the world, uncovering 
and highlighting dysfunctionalities, rigidities and in-
equities in many industries and systems. Things we 
assumed normal became impossible, we discovered 
the concept of a “lifestyle” is so fragile, and we pan-
icked.

It did feel like the end of the world as we know it...and 
we did feel fine after all. 

We clumsily found new normals for ourselves and paid 
attention to things we barely ever had the time for 
before. How nature mattered, how we over-consume, 
how valuable genuine interaction is with people, how 
we need to pay attention to our overall well-being and 
how we are all sharing this world together. A joint 
enemy united us at other fronts. If we used to be quiet 
we decided to speak up, if we felt puzzled we decided 
to start getting informed, if we were passive we decid-
ed to be active, if we were engaged we decided to 
speak louder. We experienced many moments that we 
wanted to do something for the environment and for 
each other.

Maya Angelou once said “If you don’t like something, 
change it. If you can’t change it, change your attitude” 
As we have been adapting and growing our methods 
and processes over the past years, we recognized that 
we have an important mission — to address social and 
urban problems through sustainable, adaptive, and in-
clusive design. And the year 2020 inspired us to em-
brace a bolder directive — to never shy away from 
challenges, embrace discomfort, and stop sugar-coat-
ing. And with that - Eray/Carbajo became SOUR. 

We are a group of designers, architects, researchers, 
educators, optimists, and urban dwellers. While the 
word, SOUR, is a play on our mission to address social 
and urban issues, the meaning describes our attitude. 
Like the process of sourdough making, we take our 
time: to research, synthesize, and ideate — in order to 
generate data-inspired and purposeful design solu-
tions.

We believe the world has spent enough time sug-
ar-coating; it is time we confront,  get real, and be 
SOUR.

Enjoy!



2020 has been a year to reckon with, for sure. Yet despite all 
the anger, fear, frustration, antipathy, heartache, or futility the 
year has elicited from us, there are definitely silver linings and 
reasons to be hopeful for the future. The pandemic has tested 
not only our patience but also our adaptability and resilience. It 
has forced us to confront very quickly our individual and socie-
tal flaws, to get creative and find solutions to problems in ways 
that will likely have lasting impacts on the nature of both work 
and play.

We are finding solutions to the challenges precipitated by the 
pandemic with the tools we have at hand, and many of these 
tools are very much design oriented.
 
One of the most integral aspects of our collective responses 
moving forward will be to ensure that design solutions to 
COVID-19 are accessible and inclusive of the whole spectrum 
of people in our society. And with such a human-centered ap-
proach, we started seeking solutions first on things near and 
dear to us.  One research we’ve been involved in is rethinking 
masks, making them more e�cient, ergonomic and accessible 
for all people - with a focus on those with disabilities and the 
elderly. Another subject we have been working on is how to im-
prove the work from home experience with the immense pres-
sure on working parents to transform their routines and their 
homes to accomodate extreme constraints of space, time, and 
other resources. These projects serve as examples of the work 
we have been doing, and which we will continue to do. The 
design touches every aspect of the human experience, that is 
why we have made it our mission to learn all we can about the 
ways in which humans interact with, and within, the products, 
interior spaces and built environment.  
 
Even in a world of social distance, the e�cacy of wearing a 
mask can’t be overstated. As the second wave continues to 
pummel the United States, the Institute for Health Metrics and 
Evaluation (IHME) recently calculated that roughly 130,000 
lives could be saved in the next three months if 95%of people 
in the country wore masks. A study cited by the CDC goes so far 
as to say that the pandemic could be completely eradicated if 
just 70% of people wore masks in public.

So masks are important. And antimicrobial/antibacterial masks 
coated with certain substances are proving to be even more 
e¡ective at killing the virus. While the research continues to 
pour in, even fashion brands like Burberry are jumping on the 
mask bandwagon, with admittedly shaky research regarding the 
e�cacy of their own antimicrobial designs. 

North Carolina State University Chemistry Department has been 
working on a novel material that has a longer antimicrobial lifes-
pan than coatings that are currently used in the market. The ma-
terial is also versatile and can be adapted to become a 
see-through material that is also moisture-wicking, which elimi-
nates the fogging. Alongside with NC State, UK based Fabrican 
Ltd - inventors of sprayable instant fabric - and Open Style Lab - 
nonprofit with expertise in accessible wearables - SOUR created 
an international consortium to perform deeper R&D on how to 
implement the novel material into reusable masks with Fabrican 
technology. An important element in this project is for these 
masks to be tailored to all people, who either can’t get them on, 
or for whom the act of wearing creates more problems.
 
And then there’s the rapid re-design of our homes and o�ces. 
After a steady disassembling of partitions and a push towards 
more open-plan layouts in both our homes and o�ces over the 
past few decades, this trend is pulling an about-face. While the 
goal of more walls is certainly to mitigate the spread of the virus, 
they also serve another important function: creating more 
co-habitable space for working parents and their children, 
squashed together now in the same confines.
 
What’s more, as our physical contact has all but vanished, it can 
be di�cult and isolating for working moms and dads who might 
now lack the traditional community support systems that would 
help cope with this new normal. Though it started six years ago, 
the company HeyMama seeks to build community among work-
ing mothers, providing support and resources for a demographic 
that has long been overlooked. Outlets like their Slack channel 
foster an online community, which now more than ever, is some-
thing so many working moms can use to ask and answer ques-
tions, find support, and build a space for open, empathetic con-
versations.
 
HeyMama co-founder Katya Libin told us on What’s Wrong With: 
The Podcast that, on the positive side, the pandemic has actual-
ly been tearing down walls in our work-selves.  As work and 
home melt into a digital Zoom landscape, we are confronted with 
an extra layer of vulnerability and intimacy, as our work col-
leagues catch glimpses into our living rooms or home o�ces, or 
hear the odd bark or cry of a dog or child. HeyMama teamed up 
with SOUR to identify ways to support working mothers in meet-
ing the increased demands of a blended professional, domestic, 
and educational space. Together, we investigated the situation 
and found ways for moms and kids to hack their environments 
for greater productivity, collaboration, and joy. Our research 
showed a gap in the needs of families when they plan out their 
days -- they needed to find intentional ways to calibrate the 
whole family and collaboratively set boundaries in ways every-
one can understand.
 
So as 2021 approaches and COVID-19 continues to wage its 
invisible war, it will be crucial that we continue to design for the 
marginalized and overlooked in our society. Doing so helps 
create solutions that work for everyone, and everyone is who 
has been a¡ected by this pandemic.

https://chemistry.sciences.ncsu.edu/
https://www.fabricanltd.com/
https://www.fabricanltd.com/
https://www.openstylelab.org/


Evaluation of design responses to COVID-19, published since March 2020



Working mothers manage diverse, complex, and fluctuating 
responsibilities while caring for their children and them-
selves, in addition to fulfilling professional and domestic 
work. Now, because of the extraordinary circumstances of 
COVID-19 homeschooling has been added to the mix.

Today, and for the foreseeable future, there is immensepres-
sure on working mothers to transform their routines and their 
homes to accommodate extreme constraints of space, time, 
and other resources. 

The COVID-19 pandemic brought to light many social 
inequalities, one of which is the lopsided division of labor in 
the home. Our research, as well as national data, indicate 
that women seem to be the most a¡ected compared to men. 
Even though both men and women are doing more housework 
and child care than usual, surveys suggest, the division is 
not more equitable than it was before lockdown. 

At SOUR, we saw an opportunity to use design research and 
design thinking to identify accessible and flexible solutions 
that support families in this new era of blended domestic, 
professional, and educational spaces. We teamed up with 
HeyMama to identify ways to support working mothers in 
meeting the increased demands of a blended professional, 
domestic, and educational space. 

In addition to other research methodologies, we conducted a 
mini-research sprint with the help of Openbox. Together we 
designed a week-long diary study to take place entirely on 
the WhatsApp messaging platform. We asked participants to 
respond to our prompts with a range of media - from photo-
graphs, maps and drawings to audio and video recordings. 

The study’s time-frame and the medium of communication 
allowed participants to respond in the moment, or more cru-
cially, in the moments that worked best for their schedules. 
This study allowed us to observe behaviors and actions as 
close to their natural context as possible—and gave us a 
deeper understanding of the challenges they face. 

From our learnings, we found ways for moms and kids to hack 
their environments for greater productivity, collaboration, and 
joy. Equipped with our research, we are working on creating 
adaptive and inclusive design interventions that will support 
and encourage mothers and kids to collaborate. 

An image from a diary study executed in collabo-
ration with HeyMama and Openbox: a family's 
response to one of the daily prompts which asked 
for "Making Ground Rules" After both the mom and 
the child created lists, they were told to select 
top 2 rules they like on each other's list. 

https://www.nytimes.com/2020/05/06/upshot/pandemic-chores-homeschooling-gender.html
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https://heymama.co/
https://www.opnbx.com/
https://www.nytimes.com/2020/05/06/upshot/pandemic-chores-homeschooling-gender.html


During the COVID-19 pandemic, face-masks have been the 
predominant public and personal health control measure 
used against the spread of the virus. While public health 
organisations, like the WHO, agree that face masks do in fact 
limit the spread of respiratory viral diseases, the topic has 
remained a subject of debate because face masks are not an-
timicrobial, users misbehave when wearing them and they are 
inaccessible to many people with disabilities. Users also 
opt-out of wearing face masks due to complaints such as 
not-being able to breathe, sweating, tightness, discomfort or 
the inability to have quality social interaction.

We believe this global pandemic has proven a need to rethink 
and redesign face masks to:

1. Allow for accessible and comfortable use 
2. Eliminate user error when putting on/wearing. 
3. Enhance social interaction / prevent social isolation.

As a consequence of this global pandemic becoming a promi-
nent fixture in our collective memory, precautions will carry 
into many more years to come, especially for the elderly and 
the immunocompromised. Since the built environment is not 
designed to prevent the spread of diseases, crowded facili-
ties - such as hospitals, airports, shopping malls, and hotels 
- will continue to promote, if not mandate, wearing face 
masks indoors at all times. In order to enable a better quality 
of life and promote well-being in such circumstances, we 
need to create new generation face masks that are antimicro-
bial, CO2- and moisture-wicking and see-through and that are 
also provided to the public in an accessible manner. Only 
such an approach will create a sustainable model that does 
not strain people's mental or physical health.

Therefore we have formed an international research consor-
tium, including Fabrican, North Carolina State University 
Chemistry Department and Open Style Lab to continue to 
perform research in smart masks that minimize contagion 
risk, user error and accessibility issues. Fabrican will explore 
its spray-on technology to develop an antimicrobial, 
CO2-wicking, moisture-wicking and see-through sprayable 
fabric derived from the novel antimicrobial material devel-
oped at NC State by Ghiladi Research Group. The spray-on 
technology will be sprayed on face mask molds designed by 
SOUR, based on user feedback on wearable features and 
preferences. Alongside the face mask molds, we will explore 
design solutions for a dispenser-like-system that will allow 
the pre-sprayed face masks to be distributed at entrances of 
high-density places such as shopping malls, hotels, air-
ports, hospitals etc. By creating new generation face masks 
and delivering them through a system that allows accessi-
bility to acquire and in wear, our goal is to promote well-be-
ing, provide comfort, mental and social support to users, es-
pecially the elder and immunocompromised population. By 
focusing our design process on such a user group, we will be 
creating a system that not only has higher performance in 
infection prevention, but is also universally accessible. 

https://chemistry.sciences.ncsu.edu/
https://chemistry.sciences.ncsu.edu/
https://www.fabricanltd.com/
https://www.openstylelab.org/
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When we talk about what’s wrong with art, we’re also really 
talking about what’s wrong with our society at-large. The 
issues of race, identity, housing insecurity, job insecurity in 
a digital age, nationalism, xenophobia, inclusion/exclusion 
and many others are all coming to a boil now as the heat has 
been turned up by an invisible contagion that has exposed 
burns we thought had been healing. 
 
What’s wrong with art is a problem of institutionalization, of a 
sca¡olding that’s been built on a shaky foundation, of a kind 
of monolithic gate-keeper that can be exclusionary and elit-
ist, and of a dusty, colonial art history narrative that has 
lionized white European creativity and diminished anything 
Other. Sprinkle on top of that the plight of many artists 
struggling to earn a living wage in an internet-di¡used, 
attention-deficit driven landscape of increasingly pricy 
rents, and the recipe seems anything but gourmet.
 
The fingerprints of colonialism are everywhere, and even in 
our “postcolonial” world, we are still grappling with an ugly 
past. This is quite apparent when we look at the tendency of 
museums to hoard art, especially art that has been taken 
under dubious circumstances from African or Asian lands 
once controlled by colonial forces.. Just recently, a trial in 
France centered on African activists who stole artwork from 
the Quai-Branly Museum in protest of colonial-era practices. 
Museums across the country have over 90,000 sub-Saharan 
African cultural objects, and though plans have been made 
to return thousands of them to their countries of origin, so 
far only one piece has been returned.

The movement to decolonize art and art history, and to reas-
sess how universities, museums, and art galleries incorporate 
and promote a more diverse and inclusive mix of artists, is 
restructuring the old pillars of these traditional institutions. 
More and more, we’re seeing alternative styles of galleries, 
shows, and collections that are more messy, more edgy, and 
more collaborative than the standard “white cube” spaces of 
the Met or MOMA. We’re also seeing studios that promote the 
curation of historically marginalized artwork to ensure valu-
able voices and perspectives are not lost.
 
What also can’t be lost in the conversation is the struggle of 
many artists to eek out a living in an art landscape saturated 
by content. The Internet has e¡ectively gutted the traditional 
culture industry, and led to the disappearance of an artistic 
“middle class” in the same way we’ve seen the fraying of a so-
cietal middle class. In the music industry, for example, 70 per-
cent of all the money made goes to the top 1 percent of those 
making the music.
 
But as we figure out this new digital age, there are certainly 
opportunities for artists to tap into the system. Collaborations 
with brands and companies that are socially-conscious and 
forward-thinking o¡er compelling ways for artists to navigate 
this crowded space and practice their craft and earn a living 
wage.
 
In the end, the solution to what’s wrong with art is the same 
solution to what’s wrong with just about any other issue. That 
solution relies on collaborative, inclusive discourse, an un-
derstanding of historical transgressions, and thought leaders 
who have open ears and are determined to change things for 
the better.

What’s Wrong With Art? 



Rebecca is a designer and social entrepreneur whose work explores new models for heritage preservation by 
rewriting authorship and economic parity. She started Roots Studio, which increases artists income by digitiz-
ing and licensing their art to the global market, averaging 3000x the status quo price. She is a Forbes 30 
Under 30 Honoree, Echoing Green Fellow, US Department of State Innovation Delegate, a New Inc member, and 
an Unreasonable Group Fellow. Her work has been written in PBS, TechCrunch, WGSN, MIT Technology Review, 
Core 77, and Stanford Social Innovation Review. Rebecca also advises on cultural restoration for post disaster 
regions and mapping technology with partners like the World Bank and the UN. She started her journey as a 
Fulbright Scholar and National Geographic Explorer on the project, "The Secret Life of Urban Animals". 

Joel Bergner is a mural artist and the CEO and Co-Founder of Artolution, a non-profit organization that uses 
collaborative art-making to address issues of displacement and trauma. Joel leads projects with vulnerable 
children that provide a creative platform to shape their own narratives, connect with their community and 
strengthen resilience. Joel travels the globe with his wife, CJ Thomas, who leads performance workshops, and 
their young daughter. They train and support local teaching artists in refugee camps and crisis-a¡ected com-
munities to lead their own sustainable, arts-based programs with youth based on the Artolution methodology, 
a¡ecting thousands of lives each year. Artolution programs are now running year-round in the South Suda-
nese refugee settlements of Uganda, Rohingya camps in Bangladesh, Syrian camps and communities in 
Jordan, and communities in crisis in Colombia, the United States and beyond. Artolution partners with UNICEF, 
the Red Cross, UNHCR and other humanitarian agencies. Joel’s innovative work, and that of Artolution, have 
been widely featured in media outlets like CNN, Al Jazeera, NBC and CBS News, among many others. 

Ryan founded The Other Art Fair in London in 2011, with a mission to provide a vital global platform for artists 
to sell direct to buyers. It has since hosted over 40 Art Fairs in London, New York, LA, Chicago, Dallas, Sydney 
and Melbourne and has sold over 28,000 artworks from young emerging artists from across 22 countries. De-
scribed as ’The Future of Art’ by The Guardian, the fair has helped to launch the careers of many talented inter-
national art stars. An unmissable fixture of the international art scene, the fair’s overwhelming success and 
influence continues to grow, o¡ering a unique programming including site-specific installations, engaging 
workshops, curated projects and guest exhibitions with thousands of the world’s most exciting and collect-
able emerging artists.  With a record twelve editions of The Other Art Fair taking place around the world this 
year, fair founder and director Ryan Stanier is at the forefront of an international movement that champions 
emerging artists and provides a unique platform for them to present their work. 349,363 visitors have attend-
ed The Other Art Fair since Stanier launched the fair.

www/Art was a collaboration with bluenectar. bluenectar gives digital marketing and brand strategy consult-
ing to underrepresented artists and arts organizations, while consulting growing businesses on accountable 
brand positioning and expression of values through bridging them with artists, arts organizations, curators, 
and academics, to conceive dynamic environments and move the needle in tackling global issues via sustain-
able partnerships.

Damien Davis is a Brooklyn-based artist, born in Crowley, Louisiana and raised in Phoenix, Arizona. His practice 
explores historical representations of blackness by unpacking the visual language of various cultures, ques-
tioning how societies code/decode representations of race through craft, design and digital modes of produc-
tion. His work has appeared at The Whitney Museum of American Art, Museum of Modern Art, Museum of Arts 
and Design and various galleries across the country. He is the recipient of the Rema Hort Mann Foundation 
Community Engagement Grant and has been awarded residencies with Triangle Arts Association, the Museum 
of Arts and Design, Lower Manhattan Cultural Council, Pilchuck Glass School and Sugar Hill Children’s Museum 
of Art and Storytelling. Mr. Davis is also a former fellow and current advisor for the Art & Law Program in New 
York City. His work has been mentioned in the New York Times, Frieze Magazine, The Guardian, Hyperallergic, 
Vulture Magazine and NYLON. Mr. Davis is currently an artist in residence Dieu Donné Paper Mill in Brooklyn, 
New York, and a Visiting Assistant Professor of Sculpture at Purchase College. Mr. Davis holds a BFA in Studio 
Art and an MA in Visual Arts Administration from New York University.

Founder / Roots Studio

Artist / Damien Davis Studio

Co-organizer / bluenectar

Founder / Artolution

Founder / The Other Art Fair

Screen cap of www/Art panel discussion

https://rootsstudio.co/
https://www.artolution.org/
https://www.theotherartfair.com/
http://www.damiendavisstudio.com/
https://www.bluenectar.co/
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Urban Commons
Finalist Taksim Urban Design Competition, 2020

The importance of urban green in uniting people, place and 
memory. 

Urban Commons designed by SOUR in collaboration with 
Balmori Associates, Cana Bilsel, and Sara Belge has been 
shortlisted among 20 finalists to design Taksim Square and 
Gezi Park in Istanbul, in an international urban design compe-
tition held by Istanbul Metropolitan Municipality via Istanbul 
Planning Agency (IPA). Developed together with a diverse 
team from disciplines such as art, history, museology, tour-
ism, data analysis, tra�c, security, inclusive and sustainable 
design, the proposal for Istanbul’s most important public 
space, focuses on revitalizing the neglected historic site, and 
envisions a square reunited with the people and the park 
through architectural interventions around Access, Action 
and Arts. 

ACCESS

A public space that is inclusive of and equitable for all. A 
place that meets everyone's needs and prioritizes their 
well-being. Of all major metropolises in Europe and North 
America, Istanbul spends the most amount of money on 
public spaces. However, Taksim, once Istanbul’s greatest civic 
amenity, is currently longing for its glorious past. “Grey”, 
“Unsafe” and “Cold” were among the returning descriptions of 
the square by our conducted survey. Our Instagram data anal-
ysis showed that Taksim’s top three hashtags turned out to be 
“organic bread”, “bread” and “follow me”, showing the discon-
nect between the people and the site’s historic value and 
genius loci. Through access to its history and nature, im-
proved mobility, and public space that is safe and friendly for 
all, Taksim Square and Gezi Park have the foundations to 
become Istanbul’s urban commons, the green heart of the 
concrete city center. 

ACTION

A place in the making with all its stakeholders. A destination 
with diverse programming that adapts to the times and what 
people want. Taksim Square and Gezi Park sit at the center of 
distinctive neighborhoods of creatives, makers, students, 
academics, entrepreneurs, and more. This introduces a 
unique urban moment to design with an emphasis on gather-
ing together rather than on separation - creating a sense of 
place and strengthening the connection between people and 
the places they share. The array of programs o¡er a unique 
opportunity for activating this urban public space in new 
ways and brings a diversity of functions together: meeting, 
exchanging, flaneuring, consuming, working, entertaining, 
playing, dining, and making.

ARTS

A cultural hub that educates on history through arts and 
social sciences within the “Museum of Urban Memory”, as 
well as temporary indoor and outdoor exhibitions throughout 
the park. Art is part of the site’s identity and is essential to 
position Taksim Square and Gezi Park as a lively, memorable 
and inspirational destination. Through the variety of pro-
posed arts interventions in urban and architectural scale the 
site becomes a stage for all.

The Museum of Urban Memory, designed around the symbolic 
trees of the Gezi Park, aims to further repair  the disconnec-
tion between Taksim and its neglected history. Placed on the 
site of important past democratic manifestations such as 
the May day gathering of 1977 and the Gezi manifestations 
of 2013, a new museum is proposed on the place where the 
citizens of Istanbul from various backgrounds claimed their 
“right on the decision making processes of the city they 
live”, where they aimed to protect the city’s environment for 
future generations. Therefore, a museum devoted to urban 
memory would be ideal for such a monumental location.

Working mothers manage diverse, complex, and fluctuating 
responsibilities while caring for their children and themselves, 
in addition to fulfilling professional and domestic work. Now, 
because of the extraordinary circumstances of COVID-19 ho-
meschooling has been added to the mix.

Today, and for the foreseeable future, there is immensepres-
sure on working mothers to transform their routines and their 
homes to accommodate extreme constraints of space, time, 
and other resources. 

The COVID-19 pandemic brought to light many social inequali-
ties, one of which is the lopsided division of labor in the home. 
Our research, as well as national data, indicate that women 
seem to be the most a�ected compared to men. Even though 
both men and women are doing more housework and child care 
than usual, surveys suggest, the division is not more equitable 
than it was before lockdown. 

At SOUR, we saw an opportunity to use design research and 
design thinking to identify accessible and flexible solutions that 
support families in this new era of blended domestic, profes-
sional, and educational spaces. We teamed up with HeyMama to 
identify ways to support working mothers in meeting the 
increased demands of a blended professional, domestic, and ed-
ucational space. 

http://www.balmori.com/




School of Blocks
Dumbo Public Art + Placemaking Fund, 2020

“School of Blocks” aims to raise awareness of the isolated 
and neglected communities of social housing across NYC. 
“School of Blocks” is a collaborative, multi-purpose, and an 
all-age inclusive playground with educational building blocks 
shaped and named after the NYC social housing projects. 
These functional blocks can be used as outdoors large 
“legos”, seating, stage, and tables. In addition to promoting 
play and social interaction, they will also share accessible 
information about the communities of the housing projects. 
The wall surrounding the playground will be used as a canvas 
for artwork and will be curated with the local residents, 
including local artists and children in these communities. To 
realize this project, SOUR STUDIO LLC (dba SOUR), an interna-
tional architecture and design studio with the mission of ad-
dressing social and urban issues, will be teaming up with Ar-
tolution, a community-driven non-profit organization that 
seeks to ignite positive social change through creative, par-
ticipatory and collaborative art-making

Public art is uniquely accessible and enables people to expe-
rience art during the course of their daily lives. It activates 
people’s imaginations and encourages them to pay attention 
and perceive more deeply the environments they occupy, so-
cially and politically. It sparks social interaction, while also 
leading the individual toward self-reflection and awareness.

.

School of Blocks is a project that adds value to the cultural 
and aesthetic vitality of the DUMBO community and all 
people passing by. It is a tool for civic engagement that en-
courages civil discourse. By creating a space for the young 
to gather and play, we are providing a place of contact for all 
community members to come together. Integrating multiple 
activities - where people can be inventive and collaborative 
in the ways they get together - breaks down barriers and 
allows for new ways of engagement.

Drawing inspiration from the history of the Brooklyn and New 
York City neighborhoods we intentionally chose forms that 
are linked to social housing structures. School of Blocks pro-
vides a unique opportunity to educate and raise awareness 
about issues happening in the communities neighboring 
DUMBO. Additionally, working with Artolution to create public 
art - visual and performance - amplifies the voices of those 
who feel left out of the conversation, it contributes to the 
community’s identity, fosters community pride, a sense of 
belonging, and enhances the quality of life for the residents 
and visitors.



We wrapped up a year, our hearts full and our minds open. As every chal-
lenge couples itself with opportunities, we are kicking o¡ the year looking 
forward to exploration, innovation and change. As a creative studio, we are 
excited with the abundance of questions we have: How can architecture 
promote human health? What are the responsibilities of public spaces? How 
do we create a balanced and collaborative work from home experience? 
What is next for hospitality? How can technology further enable inclusion? 
In the face of digitalization, pandemic lockdowns and on-demand economy, 
what is a library, or a museum? We will research, synthesize and ideate 
design solutions to prototype concepts and share with the world. 

We can’t change the world ourselves, but we can provoke thought and in-
spire greater progress. This past year showed us more than ever that we - as 
architects and designers - have responsibilities. Our skills put us in a place 
where we can serve as the center of the wheel: enabling connection and 
collaboration between di¡erent professions through the power of design. 
We need to recognize this crucial role and reinforce communication be-
tween diverse groups through openness, honesty and transparency. The 
more we bring down our walls and address internal issues together, the 
more we can create solutions for the greater good. The more we share the 
more feedback we’ll get. 

While we’ll continue the strive for perfection in our work, we commit to shar-
ing our imperfections knowing that they will be contributions to the collec-
tive learning curve. This is the attitude we adopt at SOUR, and we welcome 
all to join us. We’ll be in touch soon!



sour.studio

instagram/whatissour
twitter/thisissour

linkedin/whatissour

https://sour.studio/
https://www.instagram.com/whatissour/
https://twitter.com/thisissour
https://www.linkedin.com/company/whatissour



