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Grupo Beabloo: a pioneer in developing tech and artificial 

intelligence solutions 

Beabloo 

 

Beabloo is a pioneer tech company that develops solutions aimed at making physical stores intelligent. The 

Active Customer Intelligence Suite (ACIS) developed by Beabloo is a set of solutions designed to digitally 

transform public and physical spaces in sectors such as retail, banking, service stations, hotel and catering, travel 

and education. 

  

The ACIS suite that is built-in to the Microsoft Azure cloud platform combines digital signage, analytics and 

automation based on artificial intelligence to revolutionize communications, analyze people’s behavior and 

automate the personalization of experiences. Beabloo’s technology helps businesses learn from people and 

adapt to them in real time with the aim of offering them a better service. 

  

With these solutions, traditional stores incorporate the advantages of technological innovation, since this suite 

allows improving and optimizing the user’s experience inside physical stores by observing their behavior, their 

interactions, the path they travel inside the store, their viewing of digital signage campaigns or their purchases. 

This analysis of the extracted data allows marketing departments to optimize their campaigns, the different 

spaces and automate the contents, thus improving the user’s experience and optimizing the investment made 

in advertising. 

  

  

Metriplica 

 

Metriplica is the online consulting company of the Beabloo Group that assists in digital measuring and data 

mining techniques to help get the maximum benefit out of the data. 

 

Since 2003, Metriplica has been developing a wide range of solutions to meet strategic and technological needs. 

These solutions are focused on the return on investment (ROI) and on improving the businesses. Metriplica 

transforms analytics into insights that allow making better business decisions; they are authorized consultants 

on the best tools in the industry and are considered the best Spanish speaking analytics consulting firm. 

 

Active Customer Intelligence Suite: Beabloo’s integrated suite of 

solutions  



Beabloo’s Active Customer Intelligence Suite (ACIS) gives online and offline retail marketing campaigns a 

revolutionary focus. This system of integrated digital solutions allows businesses to communicate with 

customers in the store, analyze their behavior, and create personalized and automated experiences. 

  

ACIS features cutting-edge technologies like artificial intelligence and covers the entire retail customer journey. 

Customers can count on brand consistency from the moment they see the store window until they make a 

purchase and become loyal customers. 

  

Beabloo’s commitment to privacy is a top priority, so all data is collected and analyzed anonymously and 

respecting customer privacy.  

 

Active Customer Intelligence Suite solutions are structured around three pillars: Communicate, Collect & 

Analyze, and Automate & Boost. 

 

 

 

A Beabloo project for the Laboratori de Comerç de Nova 

Generació 
 

Beabloo participates with Ajuntament de Barcelona, Barcelona Activa, Ctecno and CorEixample in the 

Laboratori de Comerç de Nova Generació. Together with these entities, the technology company will develop 

a project aimed at promoting the digital transformation of local businesses in the city of Barcelona. Digitization 

has become an essential tool for businesses to optimize their spaces and improve their competitiveness.  

 

Digitization of physical spaces and Artificial Intelligence applications have become essential for the future of 

local businesses, therefore, Beabloo makes its suite of technology solutions available to the project for 

promoting digital transformation.  

 



Four emblematic businesses of the Eixample of Barcelona have been selected to participate in the project: Flors 

Navarro, Barrabés, Crearte Styling and Crois Croissant Gourmet. All these businesses have implemented 

different technology solutions for digitizing and optimizing their different spaces. 

 

 

Participating businesses 
 

Flors Navarro 

 

This benchmark flower shop of Barcelona is looking to showcase their digitization capacity and go a step further 

by offer a personalized customer experience. For this reason, Minerva (Beabloo’s artificial intelligence system), 

manages the different solutions that have been implemented at the store to offer a unique and safe experience 

to each customer. Flores Navarro uses Interaction Care to monitor and control the capacity, a solution that helps 

control the occupancy and minimize risky interactions. Digital signage with audience analytics has been 

implemented to show content adapted to the demographic profile of each customer, while always respecting 

their privacy; Zone Performance allows understanding the path traveled by customers inside the store and 

optimize how the space is arranged to improve the service; Minerva also uses Queue Management to help 

monitor customer lines related with personalized bouquet orders via a ticket expender and a screen displaying 

the customer’s turn as well as relevant content for that customer profile; At the exit to the store and for the 

purpose of assessing customer satisfaction with the service as well as their experience before and after the 

digital transformation of the store, all the information is collected and analyzed via the Customer Satisfaction 

Survey; Minerva will learn from all the data that is collected during these first months of operation for the 

purpose of changing the digital content in real time and provide daily forecasts for store managers. 

 

In line with their commitment towards preserving the environment, all the deployed technology has an 

intelligent energy consumption.  

 

Barrabés 

 

This benchmark store in the local area is specialized in mountaineering materials, clothing and footwear and was 

originally established as an eCommerce on-line store before subsequently opening their first physical store. To 

accomplish this, they understood the importance of digitization to analyze and optimize all the areas of their 

store. To transform their store into an intelligent and safe space, Interaction Care and People Counter have 

been implemented to control the occupancy along with digital signs. Also, a Video Wall enables employees to 

access information about the product from different areas of the store by scanning the product bar code without 

needing to leave their area; Zone Performance allows employees to analyze and optimize the different areas of 

the store and at the exit to the store, Customer Satisfaction Survey is used to collect and analyze all the 

information related with the customer’s experience. 

 

Crearte Styling 

 

This hair styling and biological cosmetology salon of the area has sought technology solutions based on 

broadcasting content, given that this is an essential aspect for the salon. To accomplish this, they implemented 

the digital signage solution, which displays different content of interest for customers while they are receiving 

services. Also, a QR code is provided for customers to voice their opinion regarding their experience at the salon. 

Other technologies implemented at the salon are Lift&Learn, which allows customers to easily learn information 

about the products that are sold at the salon by simply lifting the product from an interactive shelf; Customer 

Satisfaction Survey, which collects and analyzes all the information about the customer’s experience and People 

Counter, which facilitates controlling the entering and exiting of customers from the salon. 



 

Crois Croissant Gourmet 

 

At this cafeteria and workspace specialized in croissant gourmet and Italian products, a personalized and 

exclusive service are the house trademarks. For this, Minerva, the artificial intelligence engine, has been 

implemented along with digital signage and the rest of solutions. The content that is broadcast is vitally 

important to ensure users are shown the most attractive content based on an anonymous analysis of the 

audience, sales, the time of day, the weather and other parameters; People Counter has also been implemented, 

which is a solution for managing occupancy and controlling the entering and exiting of customers to and from 

the store and Customer Satisfaction Survey, to collect and analyze all the information related with the 

customer’s experience at the cafeteria. Sales tracking analyzes sales and their relationship with the content that 

is shown on the screens as well as all the variables provided by the different solutions to propose improvements 

and optimize the space. 

 

 

 

 

 

Technologies used in the project 
 

Beabloo provides the digital solutions required for maximizing the potential of physical establishments, offering 

unique and immersive experiences for visitors and achieving greater visibility for the brand. 

 

Digital Signage 

 

The digital signage solution is used by Beabloo to provide a personalized contents manager as well as powerful 

analytics that adapts the content to the demographic profile (age range and gender) of the audience. 

 

Benefits 

● Improves the performance of your investment with a wide digital signage network. 

● Increases the visibility of your brand. 

● Improves the impact of your content by making it attractive and multi-format. 

● Shows personalized campaigns by integrating analysis tools. 

● Centralizes multi-channel management on the cloud. 

● Uses a native and secure operating system.  

 

 

Minerva 

 

Minerva is an innovative digital marketing solution providing the first intelligent digital signage platform for 

physical stores. This AI driven system learns from audiences, sales and other variables to personalize the 

planning and focus of digital signage campaigns. This system combines the capabilities of big data, computer 

vision, machine learning and deep learning. 

 

By analyzing the audiences of campaigns, sales and allocation in real time, Minerva determines what content is 

more attractive to the viewer. Its primary objective is to improve the customer’s experience. Minerva also 

activates the digital signage systems, making accurate predictions regarding what content is most desired and 

where and when to show it. 

 



Benefits 

● Enhances the capabilities of omni-channel digital signage. 

● Eliminates marketing uncertainties by automatically selecting the most relevant content for each time 

of the day. 

● Improves the customer’s experience by showing content selected based on the time of day and the 

specific screen. 

● Provides information about customer segmentation for optimizing any marketing action. 

 

 

Queue Management 

 

Queue Management controls and manages people’s turn in a line by showing their number on a digital screen 

as well as through audio notifications. 

 

Benefits 

● Decreases the perceived waiting time. 

● Keeps customers informed and entertained. 

● Personalizes content by gender and age group. 

● Shows relevant information and performs cross-sales.  

● Understand what content attracts more attention (with Advanced Audience Analytics). 

 

 

Customer Satisfaction Survey 

  

This solution is used to get the opinion of customers or visitors regarding their shopping experience. 

 

Benefits 

● Provides demographic data collected by the video sensors. 

● Better understand your customer by comparing opinions with demographic data. 

 

 

People Counter 

 

People counter is an electronic device based on images that is used to determine how many people enter a 

specific area, which is normally accomplished by counting people as they enter through doors or entrances. 

These images are processed and deleted; they are never saved. 

 

Benefits 

● Provides the number of people entering and exiting a store during a desired period of time. 

 

 

Zone Performance 

 

This solution provides an analysis of the behavior of customers in one or in multiple areas of a physical 

establishment. 

 

Benefits 

● Shows the path traveled in the different areas. 

● Reports how many people pass through an area, how many remain in the area and for how long. 



● Maximizes the operations. 

● Obtains objective data to improve the design of the space. 

 

 

Lift&Learn 

 

Lift & Learn provides information about a product the customer is holding in his hand and shows related images 

or videos on a digital screen in different formats: Video-walls, smaller screens, totems, etc. This solution also 

allows comparing two or more products by simultaneously showing their information.  

 

Interaction Care- IC Occupancy Control 

 

This solution, which is part of Interaction Care (a technology developed by Beabloo to fight COVID-19), is used 

to automatically control the occupancy of physical spaces. This system displays the occupancy on a digital screen 

in real time and allows customers to enter or advises them to wait. This technology allows companies to 

manually update the occupancy inside their space as well as adjust the maximum number of customers that are 

allowed inside the store at any given time. 
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