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3.1 This is how we contribute 
to economic development
At Cabify we are looking for profitability, but we only get our money's worth 
if it is sustainable. We know that we can make progress by benefiting the 
people who are part of our community and positively impacting the rest of 
society and the environment. We have proven that technology and innovation 
can be used to add wealth and employment, generating a positive footprint 
in the cities and countries we travel through without compromising resources 
or welfare. And it is precisely this way of growing that gives us meaning.

Although we will soon tell you in various graphs and figures what this growth 
translates into, some recent data serve to quantify how our sector contributes 
to the economy. VTCs -one of the most prominent services in our multi-mobility 
ecosystem- in Spain for example, provide mobility solutions to 8 million people 
and generate 61,000 jobs, moving 2.5 billion euros annually in the national 
economy. In addition, with the renewal of fleets towards more sustainable 
alternatives, an investment of 800 million is foreseen over the next five years.74 

In addition to being a company that seeks profitability and is one of the 
main players in the VTC sector, Cabify is a platform, an app, a community. 
Cabify is the millions of passengers that are stopped by nothing, the many 
companies that trust us to move around the city and the thousands of users, 
drivers and cab drivers who choose us and are the driving force of our 
day to day. They are at the heart of who we are, and we are committed to 
continuing to sustain a mobility ecosystem that benefits us all as it grows.

Triple Balance
We are committed to a triple bottom line management 
model and never lose sight of this responsibility. 

Environmental 
We respect our environment 
in everything we do 

Social
We promote inclusion 
through our service 

Economic 
We seek to be  
economically sustainable 
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Economic value generated

The year 2021 began in a complex context, marked by the consequences of Covid, 
which dealt a severe blow to the global economy and impacted the lives of millions 
of people and of many other companies that saw their activity diminished. 

At Cabify we like to react to adversity, adapting to the changing 
reality and anticipating the needs of demand in each market where 
we operate. The world has stopped? We put all our efforts and 
resources into improving the quality and safety of our services in order 
to face the return to normality as the best version of ourselves 

We were ready to welcome the positive trend of 2021 and, as 
vaccination progressed, businesses reopened and restrictions were 
relaxed... our activity was regaining its old rhythm. Throughout 
the 2021 financial year, there will be a progressive and significant 
recovery in the volume of business in the Spanish market"

In 2021, the Spanish 
market was able to 
generate 31% more net 
sales than in 2020, as 
well as 35% more in terms 
of volume of journeys

Spain*

Net turnover (expressed in millions of €)

2016 2017 2018 2019 2020 2021
17.9

73.0

144.8

223.0

119.7
156.5

% Gross Operating Profit vs Net Turnover

2016 2017 2018 2019 2020 2021

-5,3

-26,0

-0,8

3,7
7,0 7,9

Gross operating profit  
(operating profit + amortization of fixed assets)

2016 2017 2018 2019 2020 2021

-3,834-4,648

-1,146

8,157
8,407

12,306
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Distributed Economic Value

Cabify's global tax contribution in 2021 exceeded €24 million including all 
markets of our operation. After contraction in 2020 due to the pandemic, in 2021 
growth indicators strengthened and, consequently, the increase in turnover has 
produced a higher VAT collection (2.5 million euros more than in 2020) although 
in the absence of profit there has been no corporate income tax expense.

The collection by 
Spanish entities has 
increased by 13.8 million 
euros, as follows:

Spain 2016 2017 2018 2019 2020 2021

Personal Income Tax 
and Social Security

€ 4,421,839 € 4,257,763 € 5,914,814 € 8,319,156 € 8,202,186 € 10,614,842

VAT paid - € 59,416 € 2,078,048 € 4,268,306 € 608,259 € 3,136,891

Corporate 
income tax

- - - € 322,839 - -

Total € 4,421,839 € 4,317,179 € 7,992,862 € 12,910,301 € 8,810,446 € 13,751,733

Latin America 2019 2020 2021

Total € 14,771,754 € 5,582,280 € 9,237,345

Another way in which we contribute to the economic development of the 
communities where we are present is by contracting local suppliers.75 Our 
commitment is to tend to increase their percentage each year, by promoting 
the integration of domestic suppliers in our value chain. And we have achieved 
this again in 2021; in both Spain and Latin America more than 98% of our 
suppliers are local, an increase of one percentage point compared to 2020.

Local: 98,23% Global: 1,77%

Spain

Local: 99,90% Globas: 0,10%

Latin America
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3.2 Transparency: what 
you see is what you get
If you've made it this far, we want to thank you and congratulate you; you already 
have the LPC (Premium and Constant Reader) badge endorsed by the Cabify 
team, and we love to know that sustainability interests you as much as it does us.  

This Sustainability Report has been prepared with great care and without 
losing sight of national and international reporting standards that allow us 
to tell you, in a transparent way, about our contribution to the concept we 
have talked so much about in these pages: sustainable development. 

Global Reporting Initiative 
(GRI) Guidelines

These represent global best practices for 
publicly reporting an organization's economic, 
environmental, and social impacts. We ensured 
maximum transparency by using the GRI 2021 
Standards76 in its "essential" reporting option, 
and in determining the content and quality 
of this report we followed its principles:

Accuracy Balance Clarity

Comparability

Completeness Punctuality

Sustainability context

Reliability
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Legislation in force

While it does not apply to us, we meet all the 
requirements in terms of reporting of non-financial 
information of Law 11/2018 of December 28.

United Nations Global Compact

We follow the guidelines of the Spanish Global 
Compact Network - which brings together all Spanish 
entities adhering to the Global Compact - of which 
we have been a member since 2018, and the 17 
Sustainable Development Goals (SDGs) of the UN's 
2030 Agenda. In 2021, we renewed our commitment 
to this initiative and its Ten Principles for another 
year, applying the Global Compact Principles and 
serving as a report for the Progress Report.

External verification

Our Report is externally audited by AENOR, this 
external verification of the information it contains 
contributes to transparency and reinforces its veracity.

Scope of this report

In Spain we report information relating to 2021 for the company Cabify 
España S.L.77 and in Latin America the operation of the region as a 
consolidated market. This Report will form part of the management 
report filed with the Commercial Registry for Cabify España, S.L.



Footnotes

74. Data from the report Analysis of the 
economic impact of the elimination of urban 
VTC services in Spain, by the employers' 
associations Aseval Madrid and Unauto.

75. Local suppliers are understood to be those 
with origin and operation in the cities where 

we where we have a presence, including 
active active drivers in each country.

76. You can consult all the information 
related to the GRI 2021 Standards 
on page 110 of this report.

77. In Spain, the platform's technological 
intermediation service is provided by Miurchi S.L, 
Prestige & Limousine S.L and Cabify España S.L.
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https://aseval-madrid.com/wp-content/uploads/2021/10/Ana%CC%81lisis-del-impacto-econo%CC%81mico-de-la-eliminacio%CC%81n-de-los-servicios-VTC_low.pdf
https://aseval-madrid.com/wp-content/uploads/2021/10/Ana%CC%81lisis-del-impacto-econo%CC%81mico-de-la-eliminacio%CC%81n-de-los-servicios-VTC_low.pdf
https://aseval-madrid.com/wp-content/uploads/2021/10/Ana%CC%81lisis-del-impacto-econo%CC%81mico-de-la-eliminacio%CC%81n-de-los-servicios-VTC_low.pdf


COMMUNICATION CAMPAIGN

It is rare to advertise 
Cabify on a bus
Why would an urban transport mobility app be 
advertised? It seems a bit odd. And it is. We play on 
that incongruity to highlight an even greater one: 
the abuse of the private vehicle in the city.

To change some consumption habits that seem to be 
engraved in our cities, we have to talk differently. 
That's why, when we wanted to explain to the 
people of Madrid the senselessness of the daily use 
of private vehicles, we had to think differently. 

It all started with an eye-catching headline. It's rare to 
advertise Cabify on a bus. The perfect hook to talk about 
what should surprise us much more. How to buy vehicles 
that remain parked for almost their entire lifespan, how to 
face urban traffic every morning and repeat the process 
the next day, how to give up space from people to cars...

With the help of @PutosModernos, we got our 
message to flood the streets... and the networks. 
And all to launch a question as obvious as it is 
bold: do our cities really need so many cars?

This is how we did it:

• Advertising on buses on Madrid.
• With the support of @PutosModernos 

in social networks.

All audiencesSpain
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https://www.youtube.com/watch?v=HYghba4EmKY
https://www.youtube.com/watch?v=HYghba4EmKY
https://www.instagram.com/putosmodernos/


COMMUNICATION CAMPAIGN

Gifts you didn't ask for
What would we like to give to future generations? 
We would love them to enjoy cleaner cities, made 
by and for people... and not for vehicles.

Some people still think that the perfect gift for 
a child is a toy car. It is a simple object, yes, but 
we believe that above all it is an aspiration.

We believe it is a good reflection of what is happening 
in our cities. The dependence on private vehicles is 
noticeable in our streets and in our air. If we want to 
give better cities to the generations to come, we must 
change the way we think... and the way we move.

In order not to leave the next generation the gift 
they never asked for, we wanted to dedicate our 
year-end campaign to raise awareness of the 
problem of private vehicle use in our cities.
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This is how we did it:

• With a digital campaign based 
on a key piece: the video.

Global All audiences

https://www.youtube.com/watch?v=jBZBq9cxEDE



