


we’re Bev Ross and Andre Bamforth, co-owners of Edge Interactive.

Firstly we’d just like to take a moment to congratulate you on joining 
the wonderful world of entrepreneurialism, it’s great to be in such good 
company. As entrepreneurs ourselves we recognise that when you’re 
just starting out it can feel very overwhelming. It’s 18 years since we set 
up our business and boy have we learnt a lot in that time. We’re here to 
share just some of the early insights that we feel would have been most 
beneficial to know when we first started out. We hope that you find 
the information in this workbook both helpful to refer back to but also 
handy in that you can print it off and fill it out in your own time.
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In this fantastic and easy to use work book you’ll be guided 
through the process to setting up the elements you’ll need to get 
your business off to the best start with it’s marketing.
In this workbook you’ll:
	 •	 Set	up	your	business	marketing	essentials	quickly
	 •	 Make	a	plan	to	keep	you	focussed	and	on	track
	 •	 Ensure	you’ve	done	everything	you	need	to	do	to	be	seen, 

grow your audience and make new contacts
 

This handy workbook contains:
	 •	 A	simple	checklist	of	all	the	marketing	essentials	you’ll	

need along with simple explanations of what they are and 
why they’re needed.

	 •	 A	Guided	Marketing	Journey	to	help	with	connecting	to	
your	vision,	what	you	want	to	do	and	bring	to	the	world	
along with what you’re offering and who your customer is.

	 •	 A	Weekly	Planner	to	ensure	that	you	stay	on	track,	make	
goals	and	take	immediate	action	to	achieving	them.	Print	
off the simple non dated sheet weekly and fill in as you go.

	 •	 A	Social	Media	Content	Guide



  1. Logo / Brand
Your logo / brand for your business is the 
core	part	of	everything	that	your	business	
says.	Everything	you	do	will	revolve	around	
your logo design. You’ll need to think about 
the style of your brand and what it says 
about	your	business.	Choose	fonts	/	colours	
/ supporting graphics and a strapline 
perhaps. Does the name of your business 
mean	anything?	Invest	a	little	time	here	in	
making some notes about the type of style 
you	want	to	go	for,	colours	and	who	you’re	
trying to attract.

  2. Domain Name
A	domain	name	is	simply	the	address	that	
a customer will use to find your business 
online. These are usually simple to buy and 
register – we’d recommend a simple .co.uk 
address

  3. Email Address
This is an important line of contact with 
your	customers,	you	can	use	just	one	simple	
address such as info@xxxxxx.co.uk or 
several,	one	for	each	part	of	your	business	
ie	accounts@	/	sales@	/	enquiries@

  4. Website Hosting & SSL Certification
Your website hosting plan and ssl 
certification are usually renewed annually so 
expect	to	receive	a	bill	to	correspond	with	
that. The website hosting plan is where your 
website files sit and is essential for your 
website	to	go	live.	The	SSL	certification	is	
also super important as it protects any data 
that your customers share with you and 
encrypts their information whilst its being 
sent to you.

  5. Website Design & Build
You’ll need an eye catching website design 
and the build is usually based upon your 
personal	requirements.	Make	sure	you	work	
with someone who understands you and 
your	needs,	who	takes	time	to	listen	to	you	
when you talk about what you want and 
makes useful suggestions along the way. 
Your website will be the ‘shop front’ for your 
business online so make sure it portrays 
you,	your	vision	and	your	offering.	There	
are a lot of ‘DIY’ options out there but in 
our	experience	it	can	take	up	valuable	time	
to	do	this	and	can	be	quite	overwhelming	
when you’re already busy with other tasks.

10 Marketing Essentials Checklist
Tick when complete
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  6. Social Media Pages
To	have	a	better	chance	of	being	seen	then	
you need to expand your reach out to lots 
of	people.	Setting	up	social	media	pages	
might	not	seem	relevant	to	your	business	
but adding industry news / useful tips and 
advice	and	keeping	people	up-to-date	with	
what’s going on in your business can also be 
really	helpful	with	your	Google	rankings	and	
being	seen	as	a	new	business.	Google	loves	
fresh information so be sure to take time to 
plan and update your pages regularly. Our 
favourites	are	Facebook	/	Instagram	/	Tiktok	
and	LinkedIn	for	business.

  7. Social Media Graphics
Invest	some	time	in	getting	some	graphics	
made	that	you	can	use	on	your	social	media,	
make sure that they match your logo / 
brand.	If	you	don’t	have	the	budget	to	use	
graphic designer then sign up to something 
like	Canva	and	create	your	own.

  8. Email & Customer Contact
Customer	information	will	be	the	backbone	
to your business so make sure you start and 
collect	names,	emails	and	any	other	relevant	
contact information straight away.
We’d	recommend	setting	up	a	monthly	
newsletter and sign up form for your 
website so that you can gather emails and 
then	quickly	mail	out	to	anyone	on	your	
database.

  9. Admin & Accounts
Whilst	paperwork	and	admin	isn’t	the	most	
fun element of running your business you’ll 
be thankful that you set things up properly 
from	the	outset.	Both	Google	and	Microsoft	
offer ‘cloud’ based filing space where you 

can create documents / spreadsheets 
and	databases	along	with	a	vast	array	of	
other business essentials. Doing it this way 
will	ensure	that	you	have	access	to	your	
documents 24/7 and from anywhere in the 
world.	Accounts	wise	we’d	recommend	
using an online accounts tool such as Xero 
/	Clearbooks	or	Quickbooks	–	do	some	
research to suit what is the best fit for you 
and your business.

  10. Content Planning
It’s	advisable	to	make	a	plan	for	content	
that	you	put	out	onto	social	media	or	via	
news / blog pages on your website. Think 
of	how	you	can	help	your	customers,	what	
do	they	want	to	see,	where	do	they	look,	
what information do they need and what 
makes	you	different?	Make	a	plan	to	post	
regularly and always keep your customer in 
mind.	Check	out	the	social	media	content	
planning section of this workbook for some 
suggestions about the types of posts you 
can plan in.

Remember ... Make a Plan
If	you	do	nothing	else,	sit	down	and 
make a plan. 
What	are	you	trying	to	achieve,	how 
many	projects	or	things	to	do	will	it	take?
Break each element down into tasks and 
then on a weekly basis start ticking off at 
least three things per week. Hold yourself 
accountable to do this too.
Your plan might be a 6 month plan first of 
all which is then broken down into months 
and then weeks.
Review	the	plan	at	the	end	of	each	
month,	celebrate	everything	you’ve 
done	and	watch	how	quickly	your	
business starts to take shape.



“PRINT ME OFF & FILL IN”

What is the vision for my business?

What do I want to bring to the world / How do I help my customers?

Use	this	section	to	print	off	and	fill	in,	we’d	suggest	finding	
a	quiet	place	and	time	in	your	day	to	really	contemplate	
these	questions.	You	can	print	this	off	many	times	and	
keep	re-visiting	the	same	questions,	see	if	they	alter	as	
time goes on. It’s also really interesting to make these 
notes to ensure that you keep your business in focus and 
that you’re clear what you’re actually doing.
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What is my service / product or offering?

Who is my customer, describe them – gender / age / likes/dislikes

Where can I reach my customer? Where do they look online / shop?

What is unique to my business that sets me apart from my competitors?

What price do my services cost?

Do I have many competitors in the market?
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Major Goals this month are:

Action Points to meet these goals this week will be:

 
What I’m excited to be working on this week:

How will I feel when I accomplish these action points this week:

Notes:

1

2

3



SOCIAL MEDIA 

PLANNING
We	often	get	asked	why	posting	on	social	is	important,	well	
firstly	Google	loves	new	information	and	will	see	your	posts	
as ‘fresh content’ and rank you higher than a business who 
doesn’t	post	anything	at	all.	Secondly	having	multiple	social	
accounts	on	platforms	such	as	Facebook,	Instagram	and	
LinkedIn	will	be	seen	by	Google	and	if	you	have	links	to	
them on your own website you’ll also be seen multiple times 
when	someone	searches	on	Google	too….hereby	increasing	
your audience growth potential.
In	this	quick	guide	you’ll	be	able	to	see	that	you	have	
endless	choices	of	information	to	share	with	your	followers,	
the most engaging social media accounts use many 
mediums of content to keep their followers interested.
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Content Curation
You	don’t	always	have	to	be	at	the	forefront	
of	creation,	you	can	research	interesting	
facts and popular topics and share other 
people’s content too.

Case Studies
All	businesses	will	have	had	a	story,	
testimonial or case study that they want to 
shout	about.	Take	quotes	from	the	larger	
story and use as the image for your post.

Definitions
All	industries	use	certain	key	words	and	
terms,	much	of	which	a	potential	new	client	
won’t	have	a	clue	what	you’re	talking	about.	
Why	not	post	about	such	words	and	explain	
what it means in terms of your business or 
how it benefits them.

Photos
Photos	and	videos	are	still	the	most	
engaging	posts,	try	and	take	the	most	
inspiring image to fit with what you’re 
posting about. This can include things like 
a behind the scenes look at what you’re 
doing.

Graphs and Charts
If you use statistics or figures to showcase 
your business success or explain something 
to	a	customer,	then	why	not	post	about	it.

Life Made Easier
Do you use a tool that has helped you in 
your	business,	perhaps	it’s	a	simple	app	or	a	
product that you think others could benefit 
from – share the info as a post.

A Day in the Life
People	are	nosey	by	nature,	why	not	share	
a	day	in	the	life,	behind	the	scenes	look	
at	your	business,	that	of	an	employee	or	
even	yourself.	What	does	working	in	your	
business	really	look	like.	Share	the	positives	
and information that will help your customer 
make a decision about why they need to 
work with you.

HOW TO’S – 
There are so many things 
that you know how to do that 
others need help with.
Help them out by posting 
a quick “How To” on your 
account.



Videos
The	best	way	to	engage	on	social,	video	
can be long / short and with or without 
sound or music. Think about what you’re 
trying	to	show,	what	is	your	video	telling	
your customer about you and your business. 
Remember	if	you’re	a	bit	of	a	wall	flower,	the	
more you practice the easier it becomes.

Surveys
Collect	information	and	ask	questions,	this	
is one of the best ways of getting to know 
your customers and gaining real insight into 
what they want / need.

Podcasts
You can create your own podcast which 
relates to your business and the industry 
you work within. If this seems like a lot 
of work why not ask to be featured on 
someone else’s podcast and then share it 
with your own audience.

Social Comments
If someone comments something wonderful 
on	a	post	then	why	not	re-frame	it	and	us	it	
as a post in its own right.

Newsletters
If you already collate a weekly or monthly 
newsletter	why	not	re-purpose	the	content	
to	use	on	your	social	platforms	in	creative	
ways.	It’s	not	always	about	having	fresh	
content,	you	can	re-purpose	one	piece	
of content in so many ways and post a 
re-hashed	version	across	many	different	
platforms.

Quotes
The	easiest	of	post	to	share	–	take	a	quote	
relevant	to	your	work	/	business	/	services	
or	even	yourself	and	share.	Try	and	keep	
them on brand.

Giveaways
Who	doesn’t	love	a	freebie	–	encourage	
likes,	shares	and	make	sure	that	you	follow	
up with a winner post.

FAQ’s
You	might	already	have	a	page	on	your	
website	devoted	to	Frequently	Asked	
Questions.
Take some of these and share as content.
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Use this handy printable pdf diary sheet to plan in your weekly content for posting. If you 
love	to	work	online	there’s	a	multitude	of	apps	that	can	also	do	this	too.	Our	favourite	right	
now	is	Hootsuite	which	allows	planning	and	multi-posting	across	various	social	sites.

Content Planner “Print Me” Sheet

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

Sunday
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Originality is rare, 
come and share 
your ideas with us.

If you’d like more hints and tips then 
subscribe	to	our	newsletter	via	our 
website	or	like	/	follow	us	on	Facebook 
and Instagram

Edge Interactive Ltd 
Tel: 01652 653800 
Email:	hello@edgeinteractive.org.uk

edgeinteractive.org.uk




