
/ Why read it?

This overview is prepared by practicing ecommerce developers and is 

based on their expertise, so you could get the sharpest insights about key 

technical aspects in a simple way.
 

A fair review of the top used ecommerce platforms without  promotion.

The 
Ultimate 
Guide
How to Choose the ecommerce 
Platform in 2022

Magento
Magento is an ecommerce platform that 

includes many features built on open source 

technology to provide online sellers with 

flexibility and control through interfaces, 

content, and the functionality of an 


ecommerce store.

Shopify Plus
Shopify Plus is a cloud-based enterprise 

ecommerce platform for high volume 

merchants, which offers enterprise-grade 

selling capabilities without a huge price tag.

SFCC
Salesforce Commerce Cloud is a highly scalable, 

cloud-based software-as-a-service (SaaS) 

ecommerce solution, that empowers 

companies to unify the customer experience 

across all points of commerce.

General info

/ The year of foundation

2007
Magento 1 founded

2014
Magento 2 Commerce released

2004
Shopify founded  

2014
Shopify Plus released

1999
Founded  

/ Market Share (by number of stores)

10% 19% 0.3%

/ Owned by

Self-owned

/ Better for

Mid-sized to large 
businesses.

Mid-sized to large 
businesses.

Enterprise-level brands.

/ Price model

Monthly Payment;

Quote-based

Monthly Payment;

Quote-based

Quote-based

/ Pricing info

Magento Commerce Pro 

(starting at $3,417/month)

Magento Commerce Starter 

(starting at $2,000/month)

Magento Open Source is free Starting at $2,000 per month  
or a variable fee for higher  
volume businesses



Salesforce B2C Commerce

Salesforce B2B Commerce

In addition to the usage cost, you’ll be charged 
a certain percentage of the profit.

/ Hosting

On-premise, self-housed 

ecommerce platform.

Fully hosted solution Cloud-based Software-as-a-Service 

ecommerce platform.

/ Community

Hundreds of highly qualified agencies and 
experienced developers specialized in Magento 
development.

Large community of responsive, dedicated fans 
and ecommerce gurus.


Salesforce Commerce Cloud agencies tend to 
be bigger providers, which can be a pro or a 
condepending on what you want from the 
partner.

Core Features
/ Customer Experience

Instant purchasing

Better interaction with customers due to 
loyalty and reward programs

Personalized shopping experiences with 
advanced segmentation and targeting 

Mobile-friendly interface

By running storefronts on one Magento 
Commerce instance, you can leverage the 
same responsive, mobile-first design and 
branding across your entire customer base 
without costs of managing multiple 
instances or solutions

Personalized product recommendations

Customized experiences

Better interaction with customers due to 
smart reviews, gift cards

Tailored product education

Mirroring the in-store experience online

Localized customer experiences with global 
storefronts

Built-in mobile commerce shopping cart

Video & 3D Support

Subscriptions

One-tap checkout

Optimization of the conversion funnel

Merging with social channels and online 
communities

Digital commerce extension into the store

Personalization of every interaction, 
product, and service

The complete order lifecycle management

Real-time access to digital storefronts and 
order history

Mobile oriented and responsive storefront 
design

/ Marketing and Merchandising

Visual merchandising

Integrated Elasticsearch technology helps to 
handle large catalogs and easily scale 
search capacity as queries grow

Content staging: allows to schedule design 
changes and revert it back in specific time 
automatically

Dynamic rule-based product relations

Built-in multi-store management

Powerful marketing and SEO tools 
(promotions, private sales,channels, 
automated engagement campaigns)

Advanced analytics and reporting

Fully responsive platform

Simple flash-sale management

Advanced reporting and analytics features, 
boosted by Google’s Enhanced Ecommerce 
Analytics engine

Campaign creation, agile marketing and 
A/B testing

Custom automation with apps like Shopify 
Flow, Launchpad, and Scripts, virtual 
assistant Kit

Inventory across multiple locations

‘Omni channel’ capabilities

Content marketing and SEO tools

 Social media integration

Customers engagement through innovative 
and creative storefronts, like kiosks, 
billboards, smart mirrors, wearables, and 
vending machines

Wholesale package

A drag-and-drop interface and powerful 
reusable components

Personalized merchandising

Optimization of customer searches

Fast campaigns launching, promotions, A/B 
testing based on consumer behavior, 
channel, and location

Simplified merchandising with a centralized 
view of products and pricing across multiple 
sites

SEO optimization

Built-in real-time analytics and reports

/ Tech Support, Innovation and Regulation

Modern tech stack that uses popular 
frameworks and supports industry 
standards

The Magento Commerce cloud provides a 
reliable AWS-based environment designed 
to support any Magento store deployment

With PWA Studio merchants can build high 
performing, reliable, and cost effective 
PWAs on top of Magento 

Multi-source inventory

Instant upgrades

Highly scalable SaaS Shopify Plus cloud 
software

Level-1 PCI and SOC 2 Type II compliance

Customizable checkout that gives more 
control over the branding of the store

Headless commerce separates front-end 
design from back-end infrastructure → easy 
store creation and design

AI-powered recommendations (Einstein)

A variety of development tools: log center, 
code profiler, system performance  profiler, 
private keys and certificates, system services 
status, replication

Built-in Job and Service frameworks

Own certification program for developers, 
architects, admins

/ Performance and Scalability

Integrated B2B Functionality with the ability 
to create company accounts, set up multiple 
buyers, define their specific roles and 
responsibilities, сreate custom catalogs and 
price lists

The included Magento Performance Toolkit 
to measure and optimize site speed

Unrivaled community of partners and 
developers

Synced B2B and D2C inventory

Unlimited bandwidth

Easy adaptation and transformation without 
months of complex training and coding 
knowledge

Processing up to 8,000 orders per minute 
per store

It’s cheaper and faster to build a store 
compared to Magento and SFCC, as less 
backend development is needed

99.99% average uptime

Launching and management of all B2C 
e-commerce properties from a single, 
unified framework

Localization support (multi-currency, 
multi-language, multi-store capabilities)

Execution of global content strategies

No issues with platform performance due to 
the SaaS architecture

Does not require a big team to develop and 
deploy a site

Migrating from Magento to other platforms 
may become quite a challenging process 
depending upon the complexity of the site

A dedicated server needed to host Magento

- Maintaining compliance and security on 
your servers is your responsibility

Magento 2 contains a lot of features, that 
has a negative impact on its performance

The development process is time 
consuming and requires following Magento 
practices

 Most themes have a price attached to them

Integrating apps into your store makes it 
more complex

There’s a fee for every transaction (unless 
you use Shopify payments)

Content limitations

Using Shopify Plus requires some 
knowledge of the Shopify Language Liquid, 
although it's relatively easy to learn

Platform license is not suitable for small or 
niche businesses

B2B Commerce and B2C Commerce are 
separate products

Usually, a site requires 10+ third party 
integrations

Lots of third party integrations require 
customization and adaptation to work 
smoothly

No direct access to the core platform code 
for developers

A synchronous JavaScript is the only 
server-side development language, which 
supports just ES5 features

Weaknesses

/ Integrations

Lots of existing extensions and integrations 
available via Magento Marketplace

1,500+ professionally built apps. Businesses can 
also connect their store with existing IT 
platforms to create a seamless, integrated 
solution using the Shopify Plus API.

Connects with apps and third-party systems in 
Salesforce's AppExchange. Easy integration 
with other Salesforce products (CRM, OMS, 
Marketing Cloud)

/ Supported systems

Windows

Linux

Android

IPhone/IPad

Mac

Web-based

Windows

Linux

Android

IPhone/IPad

Mac

Web-based

Windows

Linux

Android

IPhone/IPad

Mac

Web-based

/ Available Support

Email

Phone

Live support

Training

Tickets

Email

Phone

Live support

Training

Tickets

Email

Phone

Live support

Training

Tickets

/ Global brands

/ Made with  at Grinteq

Send a message to  to get 
answers to any questions about ecommerce 
software development.

info@grinteq.com

Grinteq is a leading ecommerce development agency that helps clients build online stores 
standing out within their competition. The company has been operating for more than 
five years and so far has provided 50+ digital commerce solutions and web stores. Its 
expertise covers business analytics, design, web and app development, and consulting 
across Adobe Commerce, Salesforce, and Shopify Platforms.
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