CREATIVE PROJECT
PRICING CHECKLIST
for visual art & design projects
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INTRO

Pricing is no easy feat. It can take a while to find your
bearings and a strategy that optimises your time,
experience and value.
This can often lead to a lot of guess-work and random
number pulls - neglecting some of the all important
variables in the process.
This checklist will run through the different factors you may
want to consider when setting rates for your creative
projects and services.
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Physical
Tools

Are there any physical tools and/or equipment
you will need to complete this project?
Will you be required to repair or pay for
maintenance of any equipment you already own?
The cost of all of these things are worth thinking
about.

Workspace &
Studios

If you are self-employed in the UK and work from
home, you may be able to claim some costs back
via tax allowance.
However, this amount may be meagre in relation
to the amount you may be spending - even more
so if you work from a mixture of spaces and
settings.

Workspace &
Studios

If you have to work from home and have no other
space to work, consider throwing in a portion of
your rent.
If you work in a studio space away from home,
how much is it costing you to rent?
Also consider any storage costs for project
materials you don't have the space for.

Transport

Those trips between meetings, feedback
sessions, material sourcing etc can really mount
up.
You may want to cut costs by hosting some of
these virtually, but if it's unavoidable; you may
need to factor this in.
If you avocado (sorry) if you have a car, keep
track of your mileage for your paperwork filing at
the end of the tax year.

Timeline &
Rush Fees

When does the client need the project
completed by?
If it's required in a shorter time span than your
process usually allows, the rate will need to be
bumped up to reflect this.
That is if you decide to take it on, of course.

Commercial
Use

If the content is being created for commercial
purposes, the potential for the client to gain
financially - should be something that's also
considered when setting up rates for a project.
The potential value isn't something we can know
before it happens, but the fact you are providing
tools to increase that potential - is enough of a
contributing factor.

Assets &
Deliverables

How many tasks will you need to complete for the
successful completion of the project?
Will there be elements of design? Strategy?
Editing?
How many separate tasks will you need to follow
through with as part of the on-boarding and work
process?

Previous
Experience

As your experience builds and as long as you
continue to learn and develop your skills, it's only
natural that your ability to produce qualitative
results may increase.
Your rates will need to be representative of this;
meaning that you may need to review your rates
periodically to ensure you are keeping up with
yourself and the value you provide.

Time (Hours,
Days, Months)

The key with factoring time in to the pricing of
projects (particularly commercial projects) is to
incorporate time into the fee rather than pricing
based on time alone.
As we know, there are many other variables that
may well be thrown into the mix, especially when
carrying out bulky project work.

When sending a quoted rate to clients, it's not
entirely necessary to list and spell all of these
expenses out.
Consider combining everything to create an overall
project rate.
However, additional fees you may want to to
highlight from the beginning. For example; extra
deliverables, rush fees and other extra features and
add-ons.

Need some more
help pricing your
projects?
If you're unsure how to piece all of these elements
together to create solid pricing structures for your
projects - the Creative Pricing Formulas for Creative
Services pack may be just the thing you need.
Click here to find out more about this pricing guide.

