
invites you to sponsor the 

UK Asian Film Festival 
4 May – 15 may 2022 
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Why sponsor? 

Want to rub shoulders with stars from Bollywood and beyond? 

 

Want to entertain your clients at glamorous events in prestigious venues?   

 

Want to reach an audience of millions made up of affluent Asians with big spending power? 

 

Want to be a part of the longest running South Asian film festival outside of India? 

Abhishek Bachchan talking at 
BAFTA at the 12th London Asian 

Film Festival in 2010  

Director Gurinder Chada with 
actress Juhi Chawla at the closing 

night awards in 2011  

Director Shyam Benegal at the 
Festival’s master class  

Deepa Mehta, director and writer 
with fans at the Festival in 2009  
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Highlights 
3 

The Bachchans -  Bollywood’s First Family open the 
12th London Asian Film Festival in 2010 

The Beatles and India team with their 
UKAFF Best Music and Best Film Audience 

Choice Awards 2021  

Film icon Shabana Azmi accepting a TOF 
award in 2002 

In conversation with actress Mahira Khan at  
UK Asian Film Festival Leicester 2018 

I Am Belmaya director Sue Carpenter at  
UKAFF 2021 



Tongues on Fire 

•  Tongues on Fire is a non-for-profit organization and our goal is to provide a platform for independent 
film with a link to South Asia to entertain, inform, educate and affect change in mood, emotion or 
thought. We also provide a platform for emerging talent – to showcase their work, in the short film 
competition, to offer networking occasions with industry leaders and to provide inspiration and 
learning opportunities by showing films, talks and workshops. 

•  The 24th UK Asian Film Festival will take place in May 2022 and will attract a unique audience of 
cineastes – culturally sophisticated, drawn from the South Asian diaspora in London, Europe, North 
America and Asia. 

•  The Festival is supported by the institutions of the British Film Industry such as the British Film 
Institute (BFI), the National Film Theatre (NFT), the British Academy of Film and Television Arts 
(BAFTA) and the London Film Academy as well as South Asian cultural institutions. 
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Who are we? 

•  Dr Pushpinder Chowdhry co-founded Tongues on Fire in 1999 and has been the spirit behind the 
Festival ever since. She is assisted by the core team of:  

–  Operations Director, Saba Syed; Short Film Coordinator, Saz Vora; Creative Director, Samir 
Bhamra; Festival & Project Manager, Dr Toyeba Mushtaq and Legal Advisor, Ajay Chowdhry.  

•  Tongues on Fire Ltd, a company limited by guarantee and registered in England with company 
number 4193798 whose address is 56 Paines Lane, Pinner, Middlesex. HA5 3BT - at website: 
www.tonguesonfire.com 

•  Members of the Advisory Board include: Dr. Ashvin Devasundaram and Dr. Monia Acciari, Suniya 
Qureshi, Rakhee Joshi and Nick Virk. Patrons of the festival include Meera Syal, Abhishek Bachchan, 
Lord Diljit Rana, Professor Dinesh Bhugra and Alankrita Shrivastava. 

•  We have had an unbroken run of success for over 20 years and each the time the Festival gets bigger 
and better, promoting excellence in film-making, supporting British and Asian talent as well as hosting 
visiting industry delegates, building bridges and providing networking opportunities between film-
makers across continents.  
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Testimonials 
6 

Patron 
“I have been very proud to be associated with  Tongues On Fire over the past 8 years, both as 
an excited viewer, and also as a participant, and am honoured to be the Patron of the Festival.” 
Meera Syal, writer, actress and comedian  

“My film Verna brought audiences in Pakistan back to the cinema, appealed to both the masses 
and the middle-classes and made waves internationally. It was a breaking point for society.”  
Mahira Khan, Actress  
(Screening of Verna, at Regent Street Cinema, London at the UK Asian Film Festival 2018) 

“Tongues on Fire is a very important festival.” 
Shabana Azmi, Actress 

“Tongues on Fire is a dynamic and enterprising festival, which creates opportunities to experience Asian cinema 
and arts at BFI Southbank, and provides aspirations to fresh and promising talent, enabling a wide audience to 

appreciate this colourful and exciting Asian experience.”  
Stuart Brown, BFI Southbank 

“I was honoured to have a night dedicated to my work and to see young people dancing to my songs.”  
Helen, legendary dancer 



Testimonial from existing sponsor 
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“ExpenseOnDemand has proudly supported UKAFF for a number of years now.  Each year the charity 
continues to grow with ideas and ability to raise awareness of subject areas where majority would not venture 

into.  
  

Being a sponsor, I have found Pushpinder and her team to be dedicated wholly to the cause in every which 
way possible. 

Like most businesses, the lockdown period has been difficult especially in in light of the personal contact 
required to promote such a charity cause.  Pushpinder together with her team have pushed the boundaries 

here too.  Today, they continue to create successful streaming webinar sessions for members to enjoy. 
  

ExpenseOnDemand plans to remain a supporter and sponsor of the charity – UKAFF”  
- Sunita Nigam Co-Founder & Director 



Media exposure 

–  Primary Broadcast Media  
Zee 5 – With 12 navigational and featured languages across original features, live TV, catch up TV, lifestyle shows, children's programmes, 
exclusive short series and acclaimed plays - it’s unlimited entertainment in the language that sounds like home. Zee5 offers an 
exhaustive array of content; with 90+ live TV channels and 1.25 lac+ hours of viewing across the languages of English, Hindi, Bengali, 
Malayalam, Tamil, Telugu, Kannada, Marathi, Oriya, Bhojpuri, Gujarati & Punjabi making it a complete video destination for OTT viewers. 
 
Shorts TV – We have the world’s largest catalogue of high quality short movies and series available on TV, online and in theatres, and 
also produce original short film content for broadcasters and brands. On TV, our channel is the world’s first and only 24/7 HD channel 
dedicated to short movies. Available around the world, ShortsTV brings short stories to life in stunning high definition and covers the 
latest events in the short film industry. 
 
Sunrise Radio – Sunrise Radio paved the way for other Asian-specific media outlets across the UK, and has had a massive impact on the 
face of modern British Asian media Within five years of Sunrise Radio launching, newspapers, magazines, TV channels and a host of 
other radio stations, catering specifically to the South Asian demographic, burst onto the scene. 
 
–  Print Media  
DESIblitz – The largest and multi-award-winning UK based web magazine providing a unique experience of News, Gossip and Gupshup 
all with a Desi twist!  It is an Aidem Digital publication and as a social digital venture, the magazine aims to deliver quality rich content to 
primarily British Asian and Desi communities worldwide. 
 
Features on the Festival (on publications with ABC1 readership) have appeared in: The Guardian, The Telegraph, The Times, The Sunday 
Times, The Evening Standard, Metro, Time Out, Eastern Eye, Asian Ties and Asiana, Sight and Sound and Empire magazines. The 
mainstream and specialist press and PR coverage has an estimated reach of 1 million UK households. 
 
–  Digital Media 
Over 100 pieces of online coverage on mainstream and specialist websites, including CNN and Hindustan Times. Our website 
www.tonguesonfire.com has approximately 30,000 hits per month, 44% of visits were during the Festival period, with 5,000 unique 
users. The Festival is on Instagram, Facebook and Twitter and is cited by many specialist bloggers.  
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Who do we attract? 

•  Our core audience is the South East Asian diaspora in the UK, Europe and North America. They trend 

ABC1, 35-54 female, homeowners, highly educated and culturally driven and in charge of a significant 

household disposable income spend.  

•  Our key audience also includes Young Tongues the nation-wide student youth population, 18+ young, 

stylish, cosmopolitan, trend conscious and design aware. Very savvy adopters of technological 

innovations such as smart phones and mobile internet. 

•  A global audience of approximately 20,000,000, the attention of the world’s largest middle class and 

cash rich businesses in the strong growth economies of South Asia and the UK. 

•  An interesting mix of  

–  Small to medium owner created businesses – local and national, 

–  Medium to large national and global companies, and  

–  Established organisations from the creative and media industries 

•  Culturally aware White British and other non-Asian ethnic groups who are professionally connected to 

South Asia as well as those interested in World Cinema. 
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Festival sponsorship 

What We Offer 

•  Access to the Festival’s core audiences 

•  An opportunity to invest in social responsibility and diversity  

•  An opportunity to promote your brand within the festival and amongst the nation-wide audiences in 

the UK 

•  An opportunity to obtain a “money-can’t-buy” experience with some of the greatest names in the 

global film industry at glamorous events with A list film talent from Bollywood and beyond. 

•  An opportunity to inspire a generation of film artists and be associated with a successful, 

internationally known glamorous film festival.  

•  Enjoy the success of bespoke services created to drive new customer base to your website. 

•  Increase visibility and brand awareness and create a bigger customer base for your product or service 

•  Provide a unique interactive experience/product with the festival and be talked about on social 

networking sites reaching a young, globally connected audience. 

•  Tap into PR plans with our media partners Sunrise Radio, Shorts TV, DESIblitz, Eastern Eye and BBC 

Asia Network, with a reach 700,000 through online and print media 

10 



Sponsorship packages 

Sponsorship opportunities start at £1,500 - £6,500 for a Sponsor Partner, and £10,000 for a Title Sponsor 
which offers you an unparalleled chance to communicate with an affluent South Asian Community in the 
UK. We will be happy to work with you in designing a tailor-made sponsorship proposal which integrates 
well with your marketing plans. 

•  A selection of some packages available:  

•  Opening Night Title Package £5,500 
•  20 tickets for the opening night gala event  

•  Add 20 of your guests to the guest list for the exclusive opening night reception 

•  Present the opening film with opportunity to address the audience  

•  Co-branding as title sponsor in the festival program, website and all promotional material 

•  Photo opportunity with a guest celebrity  

•  Credit in the festival program (distribution 20,000) 

•  Signage presence at festival screenings (20 planned events) 

•  20 tickets for the closing night film screening and after party at BFI   
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Sponsorship packages contd. 

•  Gala Closing Night Title Package £6,500 
–  20 tickets for the closing night screening and awards at BFI 

–  Present an award on stage at BFI 

–  Opportunity to address the audience at BFI 

–  Co-branding for closing night in the festival program, website and all promotional material 

–  Signage presence at the closing event 

–  Photo opportunity with a guest celebrity  

–  Credit in the festival program (distribution 20,000) 

–  Signage presence at festival screenings (20 planned events) 

–  20 tickets for opening night screening and reception at BFI  
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Sponsorship packages contd. 

•  Advertising Package £1,500 
–  Film advert – maximum 30 second film, screened before main film features (average 200 seat 

theatres, approx. 15 screenings) 

–  Present a selected award on stage to the winner 

–  Photo opportunity with a guest celebrity  

–  Banner at film screenings (20 screenings) 

–  Two tickets for opening night screening and reception 

–  Two tickets for closing night screening and gala night 

–  Credit in festival program (distribution 20,000) 

–  Credit on festival website  

–  Full page colour advert in festival program (worth £500) 

•  Festival Program (hard copy distribution 3,000 and online 20,000) 
–  Full page colour advert £500 

Other options, such as title sponsor for individual events or a specific product are open to discussion. 
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Other sponsorship opportunities 

There are opportunities for you to support the Festival and meet your marketing objectives by sponsoring: 

 

•  The complete ten-day UK Asian Film Festival  

•  The TOF Awards, a gala event at a prestigious London location 

•  Opening night gala screening 

•  Closing night gala and awards night 

•  Promotional material (brochure, banners, website) 

•  One of our many events – a one day workshop (directors, actors, costume designers)  

•  An individual screening (30 films in 10 days) 

•  Other options are open to discussion – we are happy to tailor a bespoke package to suit your 

requirements. 
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To book sponsorship, for further 
information or to discuss options 

please get in touch with:  

DR PUSHPINDER CHOWDHRY MBE, FESTIVAL DIRECTOR ON 07979916477 OR INFO@TONGUESONFIRE.COM 
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MR SAMIR BHAMRA, CREATIVE DIRECTOR ON 07958484858 OR SAMIR@PHIZZICAL.COM  

DR TOYEBA MUSHTAQ, FESTIVAL & PROJECTS MANAGER ON 07388804810 OR INFO@TONGUESONFIRE.COM 


