
5 Best PPC 

Hacks for 2020

The Single Keyword Ad Group approach is one 
of the best and quickest ways to improve your 
campaigns click-through-rates and quality scores. 

As the name suggests, this mean that you split 
your all keywords into their own individual 
ad groups and you should be using these 
as standard in 2020 for maximum relevancy 
between the keyword, ad copy and landing page. 

The added bonus is that with your elevated 
quality scores usually means you pay significantly 
lower cost-per-clicks (CPCs) on your ads!

Similar to Single Keyword Ad Groups, splitting 
your landing pages at keyword level with 
content tailored to the keyword and ad copy for 
your top traffic keywords will increase Quality 
Score for lower CPCs, and will also have a higher 
relevancy to the web search - meaning greater 
conversion rates!

1. Single Keyword Ad 
Groups (SKAGs) on Google 
Ads/Microsoft Ads

2. Single Keyword Ad 
Pages (SKAPs) on Google 
Ads/Microsoft Ads



Purchase/User Intent is a hot topic in 2020 for 
digital marketing. Link your Google Analytics 
account to your Google Ads account by clicking 
on Tools & Settings > Linked Accounts> Link 
Google Analytics> Actions> LINK> ‘Link’/‘Import 
Site Metrics’

A mistake most advertisers make when their 
campaign is strictly lead generation driven, 
is setting a rigid cost-per-lead (CPL) cap/target 
and bid accordingly. 

However, leads from different campaigns and 
marketing channels will vary in lead quality, 
average revenue per lead and profit margins. 

Make sure you add campaign/keyword tags 
to leads so you can track and measure the 
revenue generated from each qualified lead 
and alter your bid strategy accordingly.

You can pull in User Behaviour Data such as 
‘Bounce Rate’, ‘Avg. Pages Per Session’ and ‘Avg. 
Time On Site’. 

These metrics indicate purchase intent and alter 
bid strategies accordingly. Site engagement is 
highly linked to user intent and can show some 
insights where slight adjustments to campaigns 
can yield huge results!

3. Import User Behaviour 
Data from Google Analytics 

to Google Ads

4. Calculate Profit and use 
ROAS bidding from Lead 
Generation



So many customers we came across in 2019 
were using Google’s default location target 
setting: ‘People in, or show interest in, your 
targeted location (recommended)’. 

This meant that due to some user’s web 
settings, it resulted in ads still being shown all 
over the world even though the campaigns 
were set to target a specific location – meaning 
lots of wasted spend! - Changing the location 
target setting to ‘People in or regularly in your 
targeted locations’ will prevent this and save you 
time in having to exclude locations.

5. Change Google Ads 
default location settings

Like these hacks?
Why not try for FREE the Thundr.ai PPC 

Management & Analytics Platform which 

can automate all these PPC hacks for 

you, using the latest in Machine Learning 

Technology and Real Time Analytics

Schedule a demo today!


